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Howrey Plans to 
Resign as FTC 
Chief This Fall 


‘Done All He Can,’ Say 
Friends, Denying That 
‘Pressures’ Are Reason 


WASHINGTON, Aug. 4—Chairman 
Edward F. Howrey expects to re- 
sign from the Federal Trade Com- 
mission soon, probably in Septem- 
ber or October. 

He was brought in from private 
law practice on April 1, 1953, to 
pump new life into the lethargic 
commission. 

His associates say he feels he has 
done all he can. 

His friends deny that his decision 
represents a concession to con- 


Pierce Foster Johnson 


RHEINGOLD REVIVAL—Here they are again, this year’s lovely competi- 
tors for the second biggest election contesi in the U. S., Miss Rhein- 
gold. Last year nearly 25,000,000 votes were cast to elect the cur- 
rent beauty, Nancy Woodruff. Selected from more than 1,500 
entrants, one of these girls will be elected the 17th Miss Rheingold, 
between Aug. 15 and Sept. 30, and will land a $50,000 contract. The 
hopeful candidates are Maggie Pierce, Gretchen Foster, Jeryl John- 
son, Hillie Merritt, Myrna Fahey and Carol Toby. 


Genther, Werner, 
2 Accounts Leave 
Scheideler, Beck 


New York, Aug. 2—There were 
new developments this week at 
Scheideler, Beck & Werner, the 
agency born of Duane Jones Co. 
to trouble and litigation: 


1. Philip Genther, one of the 
original founding group, leaves to 
|join Geyer Advertising, and with 
him goes Marlin Firearms Co., New 
Haven, Conn., one of the nine ac- 
counts the agency took out of Du- 
ane Jones. 

(McIlhenny Co., Avery Island, 
La., another account on which Mr. 
Genther worked—and also one of 
the original nine—will stay.) 


Merritt Fahey 


Toby 


2. Paul Werner, exec. v.p. of 
SB&W, leaves the agency with the 
switch of International Salt Co., 
Scranton, Pa., another of the origi- 


gressional Democrats, who have 
been trying to make political cap- 
ital of the fact that he previously 
represented several large compa- 
nies in litigation with FTC. 

Associates say the decision to 
leave was made many months ago, 
and that the White House has been 
notified since January that he ex- 
pected to complete his assignment 
this year. 

The law firm of Sanders, Grav- 
elle, Whitlock & Howrey, where he 
was associated for 23 years, has 
participated in some of FTC’s most 
stormy cases, among them the Au- 
tomatic Canteen case, which the 
commission lost in the Supreme 
Court, arid the rubber tire quantity 
discount case, which FTC lost in 
the court of appeals last year. 


By Miller Hollingsworth 

Detroit, Aug. 5—What the 1956 
model year holds for the automo- 
bile industry is strictly an open 
season guessing contest, but the 
sales chiefs and their organizations 
are making like men who hold no 
fear of the future. 

A large segment of the industry 
already is shutting off 1955 pro- 
duction and tooling up for their 
next year “all new” jobs, and they 
are pretty anxious to get going 
again. 4. 

The sales bosses seem to have 


SEC Seeks to Ban 
Libby Foes from 
Soliciting Proxies 


New York, Aug. 4—In an unus- 
ual and drastic action, the Secur- 
ities and Exchange Commission 
yesterday entered the Libby, Mc- 
Neill & Libby proxy battle, charg- 
ing that the real aim of the inde- 
pendent stockholders “‘is to sell off 
the assets and to liquidate the 
business of the company in whole 
or in part.” 

The government agency went 
into federal court here and asked 
for an injunction restraining the 

New York, Aug. 5—William A.| independent group from soliciting 
Hart, who retires Aug. 31 after 31| proxies. The insurgents—led by 
years as director of advertising of | Mitchell May Jr., Alfred Parry Jr. 
E. I. du Pont de Nemours & Co.,| and Wilbur E. Dow Jr.—are trying 
Wilmington, will become president | to unseat the present directors, 
of Advertising Research Founda- claiming they can provide better 
tion, Nov. 1. He will succeed Ed- management. 
gar Kobak. Judge Edward Dimock refused to 

A former president, v.p., and di-| issue an injunction without a full 
rector of the Assn. of National Ad- hearing. He set such a hearing for | 
vertisers, and formerly v.p. of the | next Tuesday, which is just eight! 
National Better Business Bureau days before the scheduled annual 
and the Advertising Federation of | meeting of Libby in Portland, Me. 
America, Mr. Hart has been a 
member of the ARF board since 
December, 1953. He is currently 
chairman of the foundation’s proj- 
ects development committee. 

A director of the Audit Bureau 


® During recent hearings of the 
House small business committee, 
George Burger, v.p. of the National 
Federation of Independent Busi- 
nesses, charged that Mr. Howrey 


(Continued on Page 8) 


William A. Hart 
Succeeds Kobak 
as ARF Head 


= However, in its suit the SEC also 
asked for a postponement of the 
election of new directors. The SEC 
said the independent stockholders 
committee had made “false and 


Auto Makers Prepare for 1956 Boom: 
See No Reason for Government's Concern 


of Circulations since 1927, Mr. 
Hart was chairman of ABC from 
52 to 54. He is coordinator of the 
action campaign of The Advertis- 
ing Council, and a member of 
Alpha Delta Sigma, honorary ad- 
vertising fraternity. 

Mr. Kobak became president of 
(Continued on Page 89) 


misleading” statements and had 
violated the commission’s proxy | 
rules. It wants the court to delay | 


has time to solicit proxies with ma- 
terial approved by the SEC. 

The SEC suit complains that the | 
independent stockholders group | 
(Continued on Page 88) 


the election until the committee | 


nal nine, to Batten, Barton, Dur- 
stine & Osborn (AA, Aug. 1). 

A company spokesman says that 
Mr. Werner will retire from the 


‘ advertising business because of 
convinced themselves there can be poor health. The agency will retain 


no letup in the almost breath-tak- 'its name, despite Mr. Werner’s 
ing demand for the colorful pas- | withdrawal. 
senger cars. | 


3. With the trimming of the 
= Recently, when the Senate in- (Continued on Page 85) 
terstate commerce subcommittee 
expressed “great concern” over the 
production of new cars and what 
it called alarmingly high inven- 


tories, the auto industry ridiculed 


Offered by Safeway 
the accusations. * 
In fact, the industry said the in One Idaho Area 


inventories actually are low in re-| TWIN FALLs, Ipa., Aug. 2—Has 

lation to the high sales pace. Safeway Stores Inc., long a fighter 
“When a dealer is selling heavy against trading stamps, now come 

he’s got to have the goods in the up with a trading-stamp plan of its 

backshop,” said a Studebaker- own? 

Packard Corp. spokesman. _ Local radio this evening carried 
The Senate committee said it had the announcement: “Get your cash- 


Cash-Saver Coupons 


_been told retail dealer profits had|saver coupons at Safeway. They 


dropped from 6.3% 
0.06% in 1954. 


in 1951 to|are worth a cent and a half on each 
50¢ purchase; redeemable in bun- 
dles of 20.” 

= General Motors, Ford, Chrysler,, Just how extensive this program 

American Motors and Studebaker- | may be was not immediately clear. 

Packard said this simply isn’t so. Drue Holman, Safeway manager 

“Our dealers are in sound fi- | here, would only say: “We broke 
nancial position,” said GM. \it in Magic Valley.” 

“Our sales and profits speak for; He would not, indicate whether 
themselves, and their language is the development was more than 
hardly that of men going broke. local. Magic Valley includes Good- 

“It should not come as a shock-|ing, Rupert, Burley, Jerome and 
ing revelation to the senators that| Buhl, in each of which cities Safe- 

(Continued on Page 89) way has stores. 


Last Minute News Flashes 


Northwest Airlines Screens Seven Agencies 


St. Paut, Aug. 5—Northwest Airlines said it will choose, within sev- 
eral days, a new agency from among the seven “excellent” presenta- 
tions it saw this week. Eight presentations were made, among them 
Cunningham & Walsh, which has been handling the account. The others 


| were Ruthrauff & Ryan, Bozell & Jacobs, Grant Advertising, Campbell- 


Mithun, Erwin, Wasey, Kenyon & Eckhart and Calkins & Holden. 


Ludgin Succeeds Henri, Hurst on Amend Account 


Cuicaco, Aug. 5—Fred W. Amend Co., Evanston and Danville, IIL, 
maker of Chuckles candy, has appointed Earle Ludgin & Co. to handle 
its advertising. The agency succeeds Henri, Hurst & MacDonald, which 
has had-the account for the past five years. 


Kahn Loses Ist Round in Account Switch Suit 


NEw York, Aug. 5—Justice Harold Stevens of the New York supreme 
court has denied a motion of George H. Kahn, president of George H. 
Kahn Co., for a temporary injunction restraining a former account ex- 
ecutive from switching an account to another agency (AA, July 25). 
The account is Gordon-Corpuel Inc., maker of Kay McDowell coats, 
and the account exec. is Jerome Brown. Both recently moved from 
Kahn to Mervin & Jesse Levine. Mr. Kahn charges that Mr. Brown 
violated his employment contract and he will now press for a jury trial. 
(Additional News Flashes on Page 89) 


CBS Hires Cowan 


to Create New 
Network Shows 


NEw York, Aug. 5—Everybody 
in tv circles this week was asking 
why Louis G. Cowan, the hottest 
producer in television, decided to 
give up his independent status to 
don the network colors of CBS-TV. 

Believing in the direct approach, 
AA went to Mr. Cowan to get the 
answer to this “$64,000 Question.” 

“It’s purely a personal matter,” 
said the man whose latest sus- 
pense-packed giveaway has sky- 
rocketed to the top of the rating 
list. “I want to just produce. At CBS 
the setup is such that I’ll be able to 
concentrate on the creative side of 
the business, which is what I want 
to do, and get away from the ad- 
ministrative, management, selling 
duties that I dislike. It’s just that 
simple.” 


® This, then, is Mr. Cowan’s rea- 
son for leaving the independent 
ranks. It has nothing to do with 
tax lures or the hard lot of inde- 
pendent producers in a day when 
networks show a decided prefer- 
ence for their own packages. 

On the contrary, Mr. Cowan 
feels that the success of the Rev- 
lon-sponsored “$64,000 Question” 
demonstrates that independent pro- 
ducers, with the right properties, 
can still play a very important role 
in television. 

Mr. Cowan goes to work as a 
fulltime CBS producer effective 
Aug. 15. His assignment is to come 
up with new ideas and create new 
programs for the network. 

He retains his ownership in his 
radio-tv production company, Louis 
G. Cowan, Inc. The company will 
be operated by Harry Fleischman, 

(Continued on Page 85) 


‘Kansas City Star’ 
Gets $5,000 Fine 
on Monopoly Count 


KansAs City, Aug. 5—The Kan- 
sas City Star today was fined $5,- 
000 on a conviction of monopoliza- 
tion of news and advertising, and 
its advertising director, Emil A. 
Sees, was fined $2,500 on an at- 
tempted monopolization charge by 
U.S. District Judge Richard M. 
Duncan. 

The Star’s fine was the maxi- 
mum penalty allowable on the 
monopolization charge. The news- 
paper was convicted also on a 

(Continued on Page 4) 


‘Hottest’ News of the Week— 
Du Pont Anti-Freeze Drive 


New York, Aug. 5—E. I. du Pont 
de Nemours & Co. during October 
and November will use the largest 
advertising campaign it has ever 
conducted for its anti-freeze com- 
pounds Zerone and Zerex. Ads will 
break with a page in Life early in 
October, plus two insertions a week 
in 300 newspapers, outdoor posters 
in 1,800 communities, ty spots 
weekly on “Football Forecasts” 
and radio spots in major markets. 
Batten, Barton, Durstine & Osborn 
is the agency. 
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‘This Hideous Repetition...’ 


Hoover, Who Tried to Prevent Them, 


Lashes Radio's ‘A 


Medium’s Ist Regulator 
Also Calls for Strict, 
British-Style Libel Laws 


New York, Aug. 4—The course 
of advertising history in this coun- 
try might have been sharply al- 
tered if the ideas of Herbert 
Hoover—who as Secretary of Com- 
merce set up the original regula- 
tions for broadcasting in the early 
1920s—had prevailed. 

In the August issue of American 
Heritage, the former President re- 
veals that he was in favor of leav- 
ing radio in private hands, as op- 
posed to the British system, but he 
felt that sponsors should be con- 
tent with opening and closing pub- 
lic service announcements, and 
should not interrupt the broadcast 
with advertising. 

Mr. Hoover’s thoughts on the 
early days of radio came from the 
unpublished files of Columbia Uni- 
versity’s Oral History Research Of- 
fice. In cooperation with the radio 
pioneers, the university is collect- 


Olympic Committee 
to Raise Funds with 
Big Puzzle Contest 


SEATTLE, Aug. 2—The USS. 


Olympic Committee will utilize | 


display advertising and a fund- 
raising puzzle contest to raise some 
of the money needed to send the 
U.S. teams to the winter Olympics 
in Cortina, Italy, and to the Olym- 
pic Games in Melbourne, Australia, 
next year. 

The Olympic Committee has re- 
tained G. F. Gemeroy, Seattle, a 
pioneer in the puzzle contest field, 
to run the contest. In the Olympic 
Games contest, 600 cash prizes 
totaling $70,000 will be offered to 
entrants, who will be asked to con- 
tribute $2 to $25 to the Olympic 
Games fund. 


® Initial advertising for the con- 
test will break in October with 
two-color pages in Collier’s, Life 
and Look, and with five column, 
two-color spreads in Farm Joufnal 
and Town Journal. The ad cam- 
paign will continue through April, 
1956, and the contest will be com- 
pleted and prizes will be awarded 
next summer. 

The Olympic sponsors estimate 
that more than $1,000,000 will be 
needed to send teams to the games. 
The Olympic Committee’s adver- 
tising is being handled by Fred- 
erick E. Baker & Associates, Seat- 
tle. 


Carson Pirie Scott Boosts Four 

Carson Pirie Scott & Co., Chi- 
cago department store, has pro- 
moted four executives. The men 
and their new offices are Richard 
B. Schlesinger, director of sales 
promotion and advertising; J. 
Chalmers O’Brien, divisional v.p. 
in charge of public relations; Nor- 
man D. Weir, division v.p. and 
general merchandise manager, and 
Norbert F. Armour, assistant gen- 
eral manager of the retail division. 
Mr. Schlesinger formerly was ad 
manager of the main store; Mr. 


O’Brien previously was division 


v.p. and publicity director; Mr. 


Weir has been divisional v.p. and 
associate merchandise manager, 
and Mr. Armour most recently was 


manager of branch stores. 


Cameron Advertising Moves 
Alan Cameron Advertising Co. 


has moved from San Francisco to 
the Lowe & Zwierlein Bldg., San 


Mateo. 


dvertising Abuses’ 


‘ing a series of taped eye-witness 
accounts of the beginnings of 


‘broadcasting from men and women 
pe were active in its development. 


'‘@ Mr. Hoover reminisces about a 
series of conferences held to bring 
order into the spectrum, which 
broadcasters were sharing with 
eager amateurs who made person- 
to-person wireless calls. 

| “Perhaps a little later, but cer- 
‘tainly before 1924, the British had 
‘established governmental broad- 
casting,” he recalls. “My statements 
/made at that time bear out the fact 
that I objected to such a system for 
‘the United States. 

| “TI thought that free speech and 
general communication would be 
safer in private hands. While that 
system would be most advan- 
tageous to free speech, obviously 
the only method of support would 
be advertising. But I found it nec- 
essary to constantly object to the 
amount of time devoted to com- 
mercials. 


® “As to advertising, I announced 
what proved a foolish thought. 
That idea was that the advertiser 
should at the opening of a broad- 
cast confine himself to the an- 
nouncement that he was contribut- 
ing his program to public service. 
I thought he could then omit inter- 
ference with the program until the 
(Continued on Page 86) 


‘Journal’ Woos Drug 
Retailers with New 


Merchandising Plan 


PHILADELPHIA, Aug. 3—Ladies’ 
Heme Journal is launching a broad 
program to build retail druggists’ 
business volume and to strengthen 
its merchandising relationship with 
this segment of retailing. 

To accomplish this, the Journal 
is using a field staff of drug mer- 
chandising specialists working re- 
gionally in the 26 key market areas 
which account for 43% of total 
drug store sales. 

Under the plan, members of the 
Journal’s staff each month will 
cover 1,000 drug stores of top vol- 
ume and quality character. 


s The Journal also is introducing 
a new drug trade publication, 
“Journal of Drug Merchandising,” 
to help support the over-all pro- 
gram. Along with the new publica- 
tion will go a monthly department- 
al promotion program under which 
the magazine will furnish druggists 
with promotion ideas, point of 
purchase materials, etc., similar to 
the Journal’s food retailer plan. 

The new trade publication will 
be devoted to news and ideas for 
successful merchandising. It will 
also carry news of Journal-adver- 
tised products, with particular 
emphasis on new packaging, self-| 
selling display units and ad cam- 
paigns. 

Distribution of the new “Jour- 
nal” is being limited to druggists 
requesting the service and to se- 
lected wholesalers. All store own- 
ers and managers are being of- 
fered the service. 


# A principal object of the new 
program is to lend the Journal’s 
authority and prestige with women 
in helping retailers to attract new 
customers and create impulse sales. 


AFTER 20 YEARS—On the 20th anniv 
Leo Burnett (left) turns the presidential reins over to Richard N. 


‘Heath, exec. v.p. of the agency, 


Cuicaco, Aug. 5—Leo Burnett 
celebrated the 20th anniversary of 
the agency he founded on Aug. 5, 
1935, by announcing today that 
he is stepping out of the presiden- 
cy in favor of Richard N. Heath, 
who is currently exec. v.p. 

But, characteristically, Mr. Bur- 
nett did no hedging on his own 
status. “I will become chairman,” 
he said, “but with the strongly 
stated intention of continuing in 
an active capacity on a fulltime 
basis.” 

The present board of directors, 
consisting of Burnett, Heath, De- 
Witt (Jack) O’Kieffe and E. Ross 
Gamble, will be increased by the 
addition of William T. Young Jr., 
v.p. in charge of creative plan- 
ning; Andrew Armstrong, v.p. in 
charge of art; and F. Strother 
Cary, administrative v.p. An en- 
larged executive committee will 
consist of Messrs. Heath, O’Kieffe, 


ersary of the agency he founded, 


and steps up to board chairman. 


Heath New President of Burnett, but Leo 
Stays as ‘Fulltime, Active Chairman’ 


Gamble, Young and Burnett. 


® It is interesting to note that of 
the seven officers and directors, 
three—Burnett, Jack O’Kieffe and 
Strother Cary—were among the 
eight founders of the agency 20 
years ago. Dick Heath, the new 
president, joined the agency from 
Curtis Publishing Co. a year la- 
ter; Ross Gamble came over from 
Erwin, Wasey the same _ year. 
Young and Armstrong, the “young- 
sters” on the board, have each 
been with Burnett about nine 
years, 

In an ad in Chicago newspapers 
and the advertising press marking 
the anniversary, the agency re- 
called that it started with “eight 
people, three clients [Minnesota 
Valley Canning Co., Hoover Co. 
and Realsilk Co.] spending less 
than a million dollars a year, and 

(Continued from Page 87) 


Broil-Quik, Now 
Reorganized, Sees 


Sales Improvement 


New YorK, Aug. 3—Peerless 
Corp., manufacturer of Broil-Quik 
rotisseries, now operating under 
federal court jurisdiction for re- 


Act (AA, May 2), expects to have 
minimum sales of $4,000,000 be- 
tween now and mid-January. 

In a hearing here yesterday be- 
fore Referee Herman Loewenthal, 
Sydney B. Levy, attorney for Peer- 
less, said the sales estimate is 
based upon actual orders on hand. 
The referee granted an adjourn- 
ment of creditors’ hearings until 
Feb. 2, 1956, and continued the 
company in operation until that 
date, subject to further order of 
the court, if needed. The adjourn- 


of creditors. 


= At the company, AA was told 
that business paper advertising is 
being done, but that plans for a 
fall consumer advertising cam- 
paign “have not yet jelled.” Hicks 
& Greist is the agency. 

Peerless, which filed its petition 
for reorganization last spring, 
claimed that its financial difficul- 
ties were caused by over-capital- 
ization and expansion in 1954. The 


Another is to define the Journal 


reaching nearly half of the drug- 
gists’ women customers, and also 
carrying a greater volume of ad- 
vertising of drug store-distributed 
products per issue than any other 
magazine, the publication says. 


‘company was also involved in sev- 


with its competitor, Roto-Broil 
Corp. (AA, Nov. 1., 54). None of 
these suits involving libel and in- 
fringement of fair trade practices 
has ever been placed on the calen- 
dar for trial. 


organization under the Bankruptcy | 


ment was made with the consent) 


Disc Jockey Holds 
Lofty Session; Gets 
Lowly $25 Fine 


BUFFALO, Aug. 2—Thomas 
Clague, 25, an over-zealous broad- 
caster, was fined $25 by Judge 
_Casimer T. Partyka in city court 
here last week after he pleaded 
guilty to a disorderly conduct 
charge. 

Mr. Clague was arrested July 3 
for broadcasting a disc jockey pro- 
gram from on top of an outdoor 
sign over the building of Radio 
| Station WWOL. Police took an in- 
terest in the proceedings when a 


resulted. 

Mr. Clague, who had been broad- 
casting under the name of Guy 
King, was released in custody of 
Leon Wyszatycki, owner of WWOL. 
He later was again taken into cus- 
tody when Mr. Wyszatycki notified 
authorities that Mr. Clague no 
longer worked for the station. 


= “I didn’t intend to disturb the 
peace,” Mr. Clague told Judge 
Partyka. “I sincerely believed I 
was doing something to entertain 
my listeners.” 

Mr. Clague also told the judge 
that he was acting under orders of 
his employer when he made the 
‘broadcast. Mr. Wyszatycki later 
denied that Mr. Clague was acting 


as the first magazine for women,|eral law suits and counter suits|on his orders when he climbed to 


the top of the sign. 

“Your employer should know 
better,” Judge Partyka commented. 
“I am not going to punish you very 
much but this should serve as a 
warning to others.” 


‘crowd gathered and a traffic jam 
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Hoyt Out as Miami 
Agency Snares 
Jamaica Board 


New York, Aug. 3—Charles An- 
thony Gross Advertising, a Miami 
agency specializing in resort ac- 
counts, this week spirited the 
Jamaica Tourist Board account 
away from Madison Ave. 

Charles W. Hoyt Co. got its 
walking papers scarcely more than 
a month after it was reappointed 
to handle Jamaican tourist adver- 
tising in-the U.S. (AA, June 13). 
Hoyt had the account for five 
years. James A. Wales, account 
executive at Hoyt, had been custo- 
dian of the Jamaica account for 17 
years—at Kelly, Nason Inc. and 
other agencies before he joined 
Hoyt. 


® Charles A. Gross, owner of the 
Miami agency, told AA by tele- 
phone today that he landed the ac- 
count through a “full-dress pres- 
entation” which involved three and 
one-half months of preparation. 
Mr. Gross sold the board on using 
a new approach in its advertising. 
He said the tourist board “agreed 
unanimously” to switch the ac- 
count. 

At Hoyt, the account was worth 
only a little more than $100,000, 
but the tourist board in the British 
West Indies island was recently re- 
organized with a view toward ex- 
panding its promotion to attract 
more American visitors. 

Mr. Gross told AA that the 

(Continued on Page 6) 


Gardner Appointed 
to Introduce New 


Busch Bavarian Beer 


St. Louris, Aug. 2—Anheuser- 
Busch Inc. has appointed Gardner 
Advertising Co. to introduce its 
new Busch Bavarian beer in se- 
lected markets within the next 
three weeks. 

Initial advertising will include a 
full range of media—newspapers, 
television, radio, outdoor and point 
of purchase material. 

August A. Busch Jr., president 
of the brewery, said the agency 
would use a new approach to mer- 
chandising and advertising with 
Busch Bavarian, including new de- 
signs for labels, bottles, cans and 
point of purchase material. The 
specific markets in which Busch 
Bavarian will be distributed have 
not been determined yet, Mr. Busch 
said. 


® If Busch Bavarian, a popular- 
price beer, is successful, Anheuser- 
Busch may drop the Busch Lager 
label for the popular-price beer 
which the company introduced 4% 
months ago (AA, Feb. 21, et seq.), 
‘a company spokesman said. 

Busch Bavarian may replace the 
Busch Lager label because “we’re 
‘not sure Busch Lager is the best 
name for the beer, and may be too 
similar to Budweiser Lager,” the 
spokesman said. 

The company is even consider- 
ing setting up a separate Busch 
Bavarian division so that the same 
salesmen won’t be selling both the 
premium and popular priced beers. 


® Anheuser-Busch’s objective in 
introducing a popular-price beer 
last March was to recapture sales 
volume lost last year and to put to 
use greatly expanded capacity, ac- 
cording to industry sources. An- 
heuser-Busch officials have not re- 
ported on the sales progress of 
Busch Lager since it was intro- 
duced. 

D’Arcy Advertising Co., St. 
Louis, handles advertising for all 
other Anheuser-Busch products. 
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Western Union 
Has New Gimmick 
to Merchandise Ads 


: New York, Aug. 2—Western Un- 
ion Telegraph Co. is promoting its 
one-to-many message service hard 
at the “point of sale’—the secre- 
tary’s desk. 

The company ran a page ad in 
the July issue of Nation’s Business. 
Then Seymour Margules, director 
of advertising of WU, and Al 
Guam, advertising representative 
of Nation’s Business suggested to 
Herman C. Sturm, ad director of 
Nation’s Business, that the maga- 
zine send a letter, a reprint and a 
promotion gimmick to secretaries 
of subscribers. 

Since WU has no dealers or dis- 
tributors to whom it can merchan- 
dise its ads, the list of subscribers 
of the publication seemed to be a 
fine substitute. 

Mr. Sturm liked the idea. A let- 
ter over his signature, a reprint of 
the ad, plus a WU promotion piece 
went out to 2,000 secretaries of 
sales managers. In addition the 
package, plus a letter of explana- 
tion, went to WU personnel. 

The promotion piece prepared 
by WU was an accordion-pleated 
paper doll telling the story of the 
one-to-many message service. Un- 
der this service plan, one copy of a 
telegram and a list of names and 
addresses of the recipients re- 
places the old style of sending sep- 
arate copies of the same message. 

Mr. Sturm’s letter sets the stage 
for the one-to-many service as 
follows: 

“Time: 4:45 p.m. 

“Place: Your office. 

“Cast: You and your boss. 

“Problem: How to send a mes- 
sage that must reach all of your 
company’s salesmen before they 
start tomorrow’s calls, and still let 

(Continued on Page 6) 


‘Koupon Krusader’ 
Gets ‘Kiss-Off' 
at GF Meeting 


New York, Aug. 3—The stormy 
petrel of the Oregon “Koupon 
Krusade”—who hit New York a 
week ago to blow his top at the 
annual stockholders meeting of 
General Foods Corp. (AA, Aug. 1) 
—is withdrawing slowly westward 
with his mission apparently unac- 
complished. 

Earl L. Dickson, chief “Koupon | 
Krusader,” planned a showdown | 
with General Foods on why the | 
company refuses to redeem the 
“several thousand dollars” worth | 
of GF coupons which he holds. 

But AA has received two long- 
distance telephone calls from him 
this week from Washington, D.C.., 
and from Cleveland. In Washing- 
ton, he said he held conferences 
with Sen. Sparkman of the Senate 
small business committee and with 
representatives of the Federal 
Trade Commission on the “scala- 
wagging that is going on in cou- 
poning.” 

In Cleveland, he said he had set 
up meetings with representatives 
of several manufacturers, includ- 
ing Procter & Gamble, Kellogg Co. 
and Swift & Co. 


® Asked about his experience with 
General Foods, Mr. Dickson said 
he had received “a swift kiss-off.” 
He said he had been promised a 
“conference at the summit” by GF 
executives if he agreed not to take 


Watertown, Conn., gets « versatile 
tainer, a cardboard wiit holding 
stopper, with individual items as 


ALL-PURPOSE PACKAGE—F or iis child’s feeding set, Watertown Mfg. Co., 


package. Removed from the con- 
three items is used as a display 
supports. Upon purchase, the set 


is replaced in the container. Robert Zeidman & Associates, New 
York, is the designer. 


‘Samm Baker, Head 
of Kiesewetter, 
Goes to Donahue 


New York, Aug. 3—Samm S. 
Baker, author and creative man, 
has joined the executive staff of 
Donahue & Coe, resigning from 
Kiesewetter, Baker, Hagedorn & 
Smith only three months after he 
was elected president of the 
agency. 

Mr. Baker, who had been with 
the Kiesewetter agency for 18 
years, told AA today that he left 
because of a “broader opportunity” 
open to him at Donahue & Coe. 
Mr. Baker has written numerous 
short stories and radio and tele- 
vision programs. He is the author 
of “One Touch of Blood,” a re- 
cently published mystery novel 
with an advertising background. 


® No account changes are said to 
be involved in Mr. Baker’s switch, 
and the Kiesewetter agency today 
sent out a telegram to trade pub- 
lications denying a gossip sheet 
report that it was being liquidated. 

H. B. Smith, v.p. and partner in 


Magazines Run Co 
Dailies to Promote 


New York, Aug. 4—Lewin, Wil- 
liams & Saylor, New York adver- 
tising agency, today introduced 
Omni-Mag, a four-column news- 
paper display ad in which maga- 
zines promote current issues. 

The initial Omni-Mag ad ran to- 


the floor during the stockholders’ 
meeting. 
After the meeting had adjourned, 


he told AA, he had talked with|§ 


Charles G. Mortimer, president, | 


(Continued on Page 91) 


Foreign Pen Makers Give Parker Pen Co. 
a Big Headache by Making Bogus “51” Pens 


JANESVILLE, Wis., Aug. 3—Offi- 
cials of the Parker Pen Co. here 
sometimes feel—with some justifi- 
cation—that maybe the Parker 
“51” pen is too good a product. 

Other pen makers, who also ap- 
parently like the “51,” have given 
Parker a huge headache by pro- 
ducing and selling imitations. 

Since the “51” was introduced in 
1941, the Parker company has 
spent countless sums of money, 
and has been involved in countless 
legal battles all over the world in 
an- effort to prevent other compa- 
nies from imitating the “51,” and 
selling it as a genuine Parker prod- 
uct. 


The three major sources where 
fake “51” pens or parts are made 
are Italy, Japan and Germany. In 
Italy, Parker currently is fighting 
a legal duel with 18 different com- 
panies, either directly engaged in 


REAL OR PHONY?—The facsimile of 

a Parker “51” at right was made in 

Russia and sold only to people in 

the USSR. The pen on the left, cen- 

ter, is a genuine “51”; at far left is 

an imitation, made in either Italy 
or Japan. 


making phony pens or manufac- 
turing parts. 

= In Japan, at least 50 out of more 
than 200 pen companies in that 
country are producing facsimiles 
of the “51.” There used to be more 
Japanese companies involved in 
this practice before Parker suc- 
ceeded in getting the cooperation 
of the Japanese pen and pencil 
makers association. 

Copies of Parker Arrow clips are 
made in Germany and shipped to 
other countries where the fake 
pens are manufactured. Parker of- 
ficials were unable to estimate how 
many imitation pens are sold year- 
ly, but they did estimate that 
more than 1,000,000 of the fake 
“51” have been exported by Japan 
in the last two years. 

Ivan Teft, Parker legal counsel, 


day in 27 newspapers in 16 cities. 
Five magazines—Collier’s, Popular 


Magazines | 
ON THE 


Newsstands 


THIS WEEK 


POPLIAR) Steecccuse | 
MECHANICS ss, gaphendt » x 


= |zine presents to newspapers as an 
- |advertising medium. Whatever the 


OMNI-MAG PROMOTION—In an effort 


‘|six 112-line insertions. A 13-week 
== | cycle costs $11,466 or $15,288. 


==" \newspapers to cover with news, 


= |however, they have felt constrained 
~ \to ignore magazine reading. 


mbined Ads in 27 
Newsstand Sales 


is being offered io magazine pub- 
lishers as a regular cooperative ad- 
vertising column. In addition to the 
five in the first ad, Woman’s Home 
Companion has been signed. 


® Omni-Mag will run weekly in 
the 27 newspapers. Cost to each 
participating magazine is $5,292 for 
six 84-line insertions or $7,056 for 


Julian P. Brodie, senior v.,p. of 
Lewin, Williams, stated: 
“Today, it is commonplace for 


column features, etc., virtually all 
phases of entertainment: sports, 
movies, radio and tv, the theater, 
book reading, etc. Significantly, 


“This is doubtless due to the 
competition they feel the maga- 


reason, the result is that news of 
what is in the magazines rarely, if 
ever, is covered in the columns of 
the daily newspaper. 


to boost newsstand sales, the five 

magazines in the above ad are 

running it in 27 daily newspapers. 

Lewin, Williams & Saylor, New 
York, is the agency. 


Mechanics, Redbook, Sports Illus- 


“Contrast this with the fact that 
‘magazine newsstand sales have 
been dropping at an alarming rate 
for many months and have become 
a very real concern of magazine 
publishers and their circulation 
managers. 


trated and Time—were represented 
in the first ad. Each had a box to 


describe its editorial contents. | 


Designed “to bolster slipping 


(Continued on Page 91) 


newsstand circulation,” Omni-Mag 


| “Omni-Mag is the logical answer 
‘to both problems.” 

Each Omni-Mag ad will be head- 
lined, “Magazines on the News- 


(Continued on Page 91) 


Civil Liberties Union agrees there’s 
been “group pressure” against 
“Facts Forum,” but declines to 
investigate it 

Overseas operations produced 44% 
of its net income, says Colgate- 
Palmolive Co. .......... Page 17 

Unusual belief in power of adver- 


tising characterized the late 
R. S. Reynolds, AA editorial 
ee ee er Page 12 


Chiropodists, liquor dealers, other 
“sensitive-area” advertisers had 
a hard year at the hands of state 
legislatures 

Principals of Town Advertising 
solve differences by dividing up 
client list 50-50......... Page 21 

P. R.-minded truckers cry “Foul!” 


Highlights of This Week's Issue 


urce of 
tution- 


Coal is not only a good : 
power but a strong :' 


al ad theme, electric ompany 
ee a Page 52 
King Korn trading sts outfit 


plans to spend $1,250, © im an 


at getting the blame for dumping 


all-media ad progr next 


the agency, stated emphatically 
to AA that Kiesewetter will re- 


ner, 
president. 


April 
enough for one man to be presi- 
dent of anything,”and he put into 
effect a four-part rotating presi- 
dency among the agency’s part- 
ners. 


of the federal highway construe-| future, says Ziff-Davis’| 
tion program ........ Page BBi WOMiee se cc cece svtes Page 82) 
Group ownership may concentrate Creative toilers at Storm & Klein 
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More desire for products, less but specialty books face great 
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| Looking at Retail Ads 
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|This Week in Washington ........................ 22 
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Samm Baker 
main in business. He said Horace 
Hagedorn, another v.p. and part- 


will succeed Mr. Baker as 


H. M. Kiesewetter, chairman of 


the board, who is on vacation un- 


til Labor Day, 
that 


announced last 
“25 years is long 


Mr. Baker, as a result of his 
seniority, succeeded Mr. Kiese- 
wetter as president and was to 
be succeeded in turn by Mr. Hage- 
dorn and Mr. Smith. The post 
was to rotate each year. 


® Mr. Smith said today the agen- 
cy hasn’t gotten around yet to 
considering whether it will change 
its name but he expects “Baker” 
to disappear from the title. A 
creative head must also be found 


to replace Mr. Baker. 


At Donahue & Coe, Mr. Baker 
will be joining an executive staff 
well stocked with creative men 
and former principals in other 
agencies. S. D. Cowan Jr. and 
Horace Dengler brought Donahue 
& Coe five accounts recently in 
the wake of the dissolution of 
Dowan and Dengler (AA, April 
18). Walter Weir, v.p., started Don- 
ahue & Coe on its upward climb in 
1951, when he closed his own shop 
and brought in some $1,500,000 in 
billings. The agency was then 
billing $14,000,000—$1,000,000 less 
than in 1946. Last year Donahue 
& Coe was billing $19,000,000; it 
is now believed to be close to the 
$25,000,000 mark. 


‘Fresh Bartletts in Drive 


Brisacher, Wheeler & Staff, 
San Francisco, has launched a 
newspaper campaign in northern 
California dailies on behalf of the 


_Advisory Board for the Promotion 


of Fresh California Bartlett Pears. 
The ads feature a new copy theme: 
“Oh! Boy! Bartletts! Fresh, Sweet 


’n Juicy!” 
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Drug Store Sales 
7 . a 
Gained 4% in ‘54, 

. = a . 

‘Lilly Digest’ Finds 

INDIANAPOLIS, Aug. 4—Average 
sales by drug stores increased sub- 
stantially in 1954, showing nearly 
a 4% gain over the year before, 
according to Eli Lilly & Co.’s 23rd 
annual “Lilly Digest.” 

The digest’s 35 pages of sta- 
tistics are based on reports by 1,- 
621 stores. Among these stores av- 
erage annual sales crossed the 
$100,000 mark for the first time, 
reaching $101,881. 

The ’54 sales gain was consider- 
ably higher than 1953’s 1% in- 
crease. Average sales for 1953 
were $97,090, and for 1952, $95,- 
985. In the decade since 1944 the 
drug stores nearly doubled their 


average sales figure, pushing it 
up from $52,297. 


® Advertising in the 1953-54 per- 
iod also showed an _ increase. 


Whereas in 1953 the stores spent 
$953 on advertising (1.0% of sales) 
in 1954 the figure was $1,233, or 
1.2%. The range of ad expendi- 
ture was wide, however. 

Among small stores (under $30,- 
000 sales) in small towns of under 
5,000 population the average ap- 
propriation was only 0.3% of sales. 
Interestingly, the very large stores 
in the large cities did little better, 
spending around 0.5%. 

By percent of sales, the biggest 
ad budgets were to be found 
among middling-large stores in the 
smaller cities of 5,000-100,000 
people. 


® The stores’ gross margins in- 
creased slightly in 1954—to 33.5% 
of sales, compared with 33.2% the 
year before. Actually, margins 
have held quite steady (with a 
slight increase) since 1940, the di- 
gest showed. 

Expenses were also up, from 
27.8% of sales in 1953 to 28.4% 
last year. And net profit continued 
to slide, reaching 5.1% as against 


5.4% in 1953. 
In addition t. »reakdowns by 

size of city, the nc digest for the 

first time analy::; the store re- 


ports by geogra)!'<al areas. 


‘Kansas Ci'y Star’ 
Gets $5,000 ‘ine 
on Monopc y Count 


(Continued {0m Page 1) 
charge of “attem;:cd monopoliza- 
tion,” but was not fined on it. 
Judge Duncan explained that he 
didn’t feel justificd in levying a 
fine on this “less: count, which 
he said had become “merged” with 
the main count. 

Mr. Sees’ fine was considerably 
less than the maximum, which was 
$5,000 and a one-year jail term. 

Roy A. Roberts, president of the 
Kansas City Star Co., commented | 
on the fines that: “Of course the 
Star and Mr. Sees will promptly 
appeal, in full confidence of the 


ultimate outcome.” 


After assessing the fines Judge| 
Duncan overruled a motion to set) 
aside the “guilty” verdicts and an 
alternative motion for a new trial. 

Along with the criminal counts, 
there is a parallel civil action still 
pending which would prevent con- 
tinuation of the violations the Star, 
was charged with. Earl A. Jinkin- 
son, chief government counsel, said 
he will move next week for a di- 
rected verdict in the civil case. 


® Judge Duncan said, “I’m going 
fishing and I have lots of work 
piled up. I won’t have time to con- 
sider the motion for a long time. 

The Star and Mr. Sees were tried 
early this year on charges of 
monopoly and attempted monopoly 
of the dissemination of news and 
advertising in the greater Kansas 
City area. After a lengthy trial a 
jury found the Star guilty on both 
counts and convicted Mr. Sees on 
the attempted monopoly count 
(AA, Feb. 28). Mr. Sees was ac- 
quitted on the count of actual 
monopolization. 
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TV Film Backlog 
Helps Producers 
As Actors Strike 


HOLLywoop, Aug. 5—The action 
on most tv film sets stopped here 
today as the Screen Actors Guild 
strike against the producers of 
television entertainment film took 
effect. 

The walkout was called by the 
guild in an effort to force its de- 
mand for a 75% payment for the 
second run of tv films. Originally 
the union asked for 100% payment 
for the first repeat, but contracts 
calling for a smaller figure have 
been signed with several produc- 
ers, including Lewislor Enterprises, 
packager of the Loretta Young 
film show. Miss Young, who is a 
SAG member, and her husband, 
Thomas Lewis, own the production 
company. Another company ac- 
ceeding to the guild’s demand was 
Lewman Ltd., whose principal 
owner is Jane Wyman. 
® Charles E. Skinner Productions 
and Spectrum Film Productions 
also reached an agreement with 
the guild which will enable them 
to keep the cameras rolling. Most 
of the holdouts are members of the 
Alliance of Television Film Pro- 
ducers and/or The Assn. of Motion 
Picture Producers. The strike ac- 
tion was voted when negotiations 
between their represntatives and 
guild officials broke down. 

Tv film commercials are not af- 
fected by the walkout since they 
are covered by a separate con- 
tract. A new contract covering 
this kind of production was recent- 
ly approved. This agreement will 
be in effect until 1958. 

One of the busiest producers 
of tv films, Screen Gems, had 
seven shows in production when 
the work stoppage started. How- 
ever, this company, like most of 
the other producers, said it has 
enough film in the can for most 
titles to get the fall season well 
under way. 


® Shooting was halted on three 
Guild Film series. Work also may 
be delayed on a fourth—the new 
Liberace series—which was sched- 
uled to go before the cameras soon. 
But the producer has enough film 
ready to get the season going and 
Liberace has a big backlog of past 
shows. 

Warner Bros. had nine of 39 
films for its new ABC-TV show 
completed when the actors struck. 
Several network programs, includ- 
ing “I Love Lucy” and the Ozzie & 
Harriet and Burns & Allen shows, 
were to have started shooting next 
week for the 1955-56 season. All 
these shows, and many others like 
them, have plenty of film in the 
can from previous seasons. 

Caught with no backlog and 
none of his “Honeymooners” 
filmed for Buick is Jackie Gleason. 
However, he is expected to come 
to terms with the guild in time to 
start production in New York, as 
scheduled, in ten days or so. 


Offer Shopping Cart Ads 

Cart-Ad Inc. has been formed 
in New York and is seeking con- 
tracts with supermarket chains 
for the display of product ad- 
vertising on shopping carts. The 
point of purchase ads would be 
placed in permanent metal frames 
on the carts. The company esti- 
mates the cost to advertisers as 
$2 a week per supermarket. It 
expects the program to be in op- 
eration early next year. 


Mutual Health Stresses Radio 
Mutual Health & Benefit Assn. 
of Omaha has scheduled a three- 
day saturation campaign on NBC 
Radio over the Labor Day week- 
end. The drive, placed through 


Bozell & Jacobs, will be spear- 
headed by 30 one-minute par- 
ticipations on “Monitor.” 
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In Chicago, it takes 2 — 
| to snow ‘em under 


a 


| No single daily newspaper reaches even half your Chicago-area 
prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN -TIMES 


211 W. Wacker Drive, Chiccgo © 250 Park Avenue, New York 
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CBS Radio Names Barnes 
Howard G. Barnes has been 
named v.p. in charge of programs 
for CBS Radio, New York, replac- 
ing Lester Gottlieb, who has been 
appointed director of daytime pro- 
gramming for CBS Television. 


Arlett-Keating Gets Network 

Arlett-Keating, San Francisco, 
has been named U. S. representa- 
tive for Nilsen’s Broadcasting 
Service Pty. Ltd., Australian radio 
and television network. 


| Western Union 
Has New Gimmick 
to Merchandise Ads 


(Continued from Page 3) 
/you leave the office on time (you 
hope!).” 


_@ The letter then explains what 
\the one-to-many service is, what 
|the enclosures with the letter are 
}and why Western Union and Na- 


tion’s Business vc 


writing to sec- 


retaries. 
Both Western ‘'°'on and Nation’s 
Business have »>c<ived a few 


letters from sec° 


is no Way of c! 
gules says, how 
many messages 
a result of the pr 


The paper-do! 
from an accord. 
the company’s t. 


fall on the “Dov. 


ies. But there 
-ing, Mr. Mar- 


-y new one-to- 


--e been sent as 


over the DuMor: 


ytion. 
dea developed 
strip used on 


commercial last 


You Go” show 
network. From 


that a salesman’s promotion piece 
was deveiopcd, and from that the 
current promotion piece. In short, 
the doll idea grew out of the tv 
advertising, which, incidentally, 
will be on ABC network starting 
Sept. 16. 

The Western Union ad was creat- 
ed by Albert Frank-Guenther Law. 


Publisher's Consultants Moves 

Publisher’s Consultants Inc., Los 
Angeles, has moved to a larger 
plant at 1019 N. Madison. 
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the-HALF-MILLIONTH TV SET 
is$010 in WBTV's area and 


IIN'! 


* For your company or client 


A free 13-week announcement 
schedule over WBTV! 


ourself — $250 cash 


CONTEST RULES 


Simply send a card with your guess of the 
minute of the hour of the day during August 
when you think WBTV will reach a half- 
million set count. Tell us the product to be 
advertised, your name and address. That's 
all! Entries are limited to one per person, 
but each company or agency is entitled to 


a total of 33 guesses—one for 


each year of 


existence of WBT-WBTV! Who’s eligible 
to’enter? Anyone who’s read this ad! 


\s 


C 


f 


y 


“A 


WBTYV, in anticipation of reaching a set count of a half- 
million, is conducting a contest from which both you and your 
company or client may profit. You can win a free advertising 
schedule (one spot a day, five days a week, for thirteen full 
weeks, best available time) for your company or client and 
$250 for yourself! All you have to do is come the closest to 
guessing when the half-millionth set will be sold. There are 
no slogans to write, no rhymes, no unfinished sentences .. . 
just send us your guess. For additional details, contact WBTV 
or CBS Television Spot Sales. 


Jefferson Standard Broadcasting Company 


“HURRY, SEND YOUR ENTRY IN WITHOUT DELAY TO: 500,000 Sets, WBTV, Charlotte, N.C. 


Advertising Age, August 8, 1955 


Hoyt Out as Miami 
Agency Snares 
Jamaica Board 


(Continued from Page 3) 
board’s new ad budget is “sub- 
stantially greater” than any pre- 
vious one. The board’s goal is to 
double the number of tourists— 
now 120,000 a year—within the 
next three years. 

The Gross agency was also ap- 
pointed to handle Jamaican adver- 
tising in Canada and Latin Amer- 
ica. Formerly, the tourist board 
used McKim Advertising, Toronto, 
for Canadian advertising. 


® The ax fell with quite a sur- 
prise at Hoyt. Winthrop Hoyt, 
board chairman, and Edward T. 
Nettleton, agency v.p., had been 
down to Jamaica in April, shortly 
after the tourist board had been 
revamped, with Abe Issa replacing 
F. H. Robertson as chairman. The 
board is a quasi-governmental 
body, dominated by the hotel and 
resort interests in Jamaica. 

They had discussed the summer 
campaign and plans for an ex- 
panded drive later this year. In 
June, the new board formally re- 
appointed Hoyt to handle its ad- 
vertising. 

Meanwhile, Mr. Gross was ap- 
parently shuttling back and forth 
between Miami and Kingston, 
pitching hard for the account. He 
won out two weeks ago, when the 
board notified Hoyt that it was 
moving the account to Miami be- 
cause production costs would be 
lower there. 


® Mr. Gross said today that the 
forthcoming campaign for the tour- 
ist board will utilize newspapers, 
full-color ads in magazines and 
outdoor posters. The theme of the 
campaign will be, “People who 
know say Jamaica is the place to 
go.” 

A unique phase of the drive will 
be distribution of a 3-d calypso kit. 
In addition to the usual travel 
folders, this kit will contain a 
plastic record of a calypso melody. 
the over-all purpose of the cam- 
paign, Mr. Gross explained, is to 
catch the character and spirit of 
Jamaica. 

Mr. Gross, who will be the ac- 
count supervisor, has been in the 
agency business for 21 years. The 
agency, formerly in New York and 
Philadelphia, moved to Miami 
eight years ago, and grew with the 
Florida tourist boom. “We like the 
sunshine,” said Mr. Gross. 

The agency now handles adver- 
tising for 19 hotels in the Miami 
area. 


® The newly organized tourist 
board in Jamaica has also ap- 
pointed Tyndall Associates, New 
York, to handle its publicity and 
public relations. Tyndall was se- 
lected in a competition with 40 p.r. 
companies. Publicity was formerly 
handled by the advertising agency. 

Tyndall will operate a Jamaica 
tourist board information office in 
New York. Hazel Morrison, for- 
merly with the Puerto Rican visi- 
tors bureau here, will be manager 
of the office. 

The Jamaica tourist agency has 
also opened an information office 
in Miami and plans to open others 
in Toronto, Chicago and cities in 
the west. 


‘Kankakee Journal’ Buys 
‘Ottawa Republican-Times’ 

The Journal, Kankakee, IIl., has 
purchased the Republican-Times, 
Ottawa, Ill. The sellers were heirs 
of Fred A. Sapp, who died May 3. 
Ottawa Publishing Co., a new cor- 
poration, made the purchase. 

Both daily newspapers will con- 
tinue to operate separately under 
their present names. 
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The Post sells mor> «ingle copies in a 
4-week period than Lif: and Look combined 


c: aps the biggest difference between subscriptions and single- - 
co. sales is this. Subscriptions are sold. Single copies are 
boucil. There’s no sales pitch at newsstands. No direct mail. 
No cut prices, either. Magazines are displayed side by side. 
The customer pays his money and takes his choice. 

That’s why single-copy sales are studied by editors and 
advertising men alike. There’s no better test of what people 
really read and respond to. The latest figures from the Audit 
Bureau of Circulations show how general magazines measure up. 


Ra ge lo ke eee 1,547,405 
tae 
- Sees... 0cFt eee 
CO ce cee 826,364 


Four issues of the Post outsell the corre- 
sponding four issues of Life and two issues 
of Look at newsstands. The Post gets 
to the heart of America. 


SS eee 


“Corey Ford can‘ decipher his 


wife’s notes ? .-”% wh Ga 


says IDA RAISBECK, 
V. P. and Copy Supervisor, Sullivan, Sic: ‘fer, Colwell & Bayles, Inc., N. Y. 


See St. rn 


“Any woman knows that ‘Cf.inrt.h. fo: ‘.¢ man who wants to find his 
cr., tp. sh.’ means that the coffee is w: «round his house.” 

in the can marked sugar in the right- _y, find his “Excuse This Hasty 
hand corner of the top shelf. But ¢-;;..’” (complete with indispensable 
would you know what to do if you glos: vy) on page 25 of this week's Post. 
found a note from your wife saying, ° . ? 

‘Wat. A vit’? Corey Ford, who thinks _,, / articles, 4 stories and 2 serials 
he’s broken the code, has come up an. any special features in the August 


with an article that’s ‘must’ reading 6; of The Saturday Evening Post. 
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Howrey Plans to 
Resign as FTC 
Chief This Fall 


(Continued from Page 1) 
interceded with the Department of 
Justice to influence the handling of 
the court fight over the tire case, 
which involved his former clients. 

Mr. Howrey denied that he ever 
recommended that the government 
not appeal the adverse decision in 
this case. 

After taking office, Mr. Howrey 
made it clear that he hoped to im- 
prove FTC by speeding up its work, 
and by policy changes aimed at the 
elimination of marginal time-con- 
suming cases. 

He claimed his investigations of 
the commission’s procedures 
showed that the five commissioners 
were so deeply involved in decid- 
ing cases that there was no ade- 
quate supervision of the staff to as- 
sure that cases were selected wise- 
ly or that work progressed expe- 
ditiously. 


® His administrative reforms in- 
cluded the appointment of an ex- 
ecutive director who maintains a 
continuing reporting service to 
keep the commissioners up to date 
on the progress of every case. Dur- 
ing his term he also has reorgan- 
ized the staff along functional 
lines and created a new system of 
“project attorneys,” who are ex- 
pected to follow a case through 
from investigation to final decision. 

He recently reported that only 
4% of the commission’s anti-mo- 
nopoly cases are more than six 
years old, compared with 21% in 
1952. 

The new procedures have also 
produced results in the commis- 
sion’s branch offices, where the 
initial investigation of complaints 
takes place. Of 264 investigations 
in progress on June 30, 72% were 
pending less than six months. Two 
years previous, there were 156 in- 
vestigations pending, and only 55% 
were less than six months old. 


® In former years the commission 
always had a big backlog of cases 
which had been decided by exam- 
iners and brought to the commis- 
sion for review. When Chairman 
Howrey took office there were 32 
cases which had been briefed and 
argued and had been awaiting final 
decision by the commission for 
more than 30 days. 

His goal was to “get the calendar 
current.” That is, to achieve a sit- 
uation where no case would lag 
more than 70 days after it was 
argued. 

His problem was the commis- 
sioners themselves. Often the com- 
missioner assigned to write the 
decision in the case simply failed 
to do his job. 

To get around this, he put 


vertising problem through an in-|! 
dustry-wide advertising code, and 


with the industry. 

He sponsored a dragnet investi- 
gation of advertising in the health 
and accident insurance field, which 


scores of leaders in that industry. 
® While critics contend that he has 


‘been “soft” in enforcing the Rob- 
‘inson-Patman anti-price discrimi- 


‘nation law, he points out that 36/} 


/anti-monopoly complaints were is- 
sued in fiscal year 1955, nearly 30% | 
more than either of the preceding | 
two years, and that 30 anti-monop- 
oly cease and desist orders were 
issued, compared with an average 
of 21.4 yearly in the period 1944 to 
1953. 

A special task force has been set 
‘up to work on anti-merger cases. 
Among the test cases it has initiated 
is a complaint charging that the 
purchase of Successful Farming by 
Farm Journal tended to give Farm 
Journal monopolistic control of the 
nationally-circulated farm paper 
field. 


Andy Devine Steps Into 
Smilin Ed's Brown Shoes 


“Andy’s Gang,” a film show fea- 
turing the animal characters made 
popular by the late Smilin Ed 
McConnell, will be sponsored on 
a spot basis by Brown Shoe Co., 
St. Louis, starting Aug. 15. Time 
for the show has been cleared in 
110 stations by Leo Burnett Co. 
Andy Devine heads the cast. 

This is a continuation of the 
“Smilin Ed” show, which Buster 
Brown shoes aired for about seven 
years. The tv show, with films shot 
in advance being used since the 
death of the star, previously has 
been carried on ABC-TV. 


Pillsbury Sales, Earnings Up 
Pillsbury Mills Inc., Minneapo- 
lis, has reported an increase of 
8.6% in its earnings over the pre- 
ceding year for the fiscal year 
ended May 31, 1955. Earnings for 
fiscal 55 were $5,271,895, com- 
pared to $4,855,120 for fiscal ’54. 
Sales for 1954-55 were $341,141,- 
238, compared to sales of $335,- 
955,428 for the preceding year. 


Dave Young Named A. M. 


Dave Young has been promoted 
from office sales supervisor to 
advertising manager of the frozen 
food division of Stokely-Van Camp 
Inc., Mt. Vernon, Wash., and Carl 
Jordan has been named assistant 
advertising manager of the divi- 
sion. 


Doremus Elects Two V.P.s 

Doremus & Co., New York, has 
elected Marvin E. Holderness Jr. 
and Franklin E. Schaffer v.p.s. 
Both men joined the agency in 
1949 as account executives. 


several conferences have been held! | 


has resulted in complaints against [i 


‘Supermarket Chain 


Uses Merchandising 


Team to Develop Ads 


New York, Aug. 3—A modern 
supermarket chain in Houston is 
using Madison Ave. techniques to 
do its merchandising job. 

Writing in the August issue of 
McCall’s Super Market Pocket Let- 
ter, Ed Abdo, director of grocery 
purchases of J. Weingarten, Hous- 


= | ton, describes the merchandising 


GEORGE ABRAMS, formerly v.p. and 

ad director of Block Drug Co., will 

join Revlon Products Corp. on Aug. 

15 as v.p. in charge of advertising, 
a new position. 


‘Supermarket News’ 
Issues Fiscal Report 
on Food Companies 


NEw York, Aug. 4—The 1955 
Supermarket News Food Industries 
Financial Manual, containing year 
end financial statements of about 
300 food companies, has just been 
published by Fairchild Publica- 
tions (114 pages, $10). 

This paper-bound manual lists 
reports from leading retailers, 
wholesalers and manufacturers in 
18 food categories. 

An index, by alphabetical order 
and by category, of the companies, 
is given in the front section of the 
book. 

Among the categories are bakery 
products, beverages, dairy prod- 
ucts, groceries—retail and whole- 
sale, meat packing and paper prod- 
ucts. There is also a roundup of 
financial reports of food chains at 
the back of the book. 

The financial statements cover 
net sales and profits for the past 
ten years, assets and liabilities 
broken down for the last two years 
and a statistical summary. 

Names of all officers and direc- 
tors of each organization, as well 
as a listing of subsidiary companies 
are included. 


Engineering Book Rates Up 

Refrigerating Engineering, offi- 
cial publication of the American 
Society of Refrigerating Engineers, 
New York, will increase its adver- 
tising rates effective Oct. 1. New 
b&w page rate, one-time, will be 
$300, which represents an increase 
of 12%% over the rate which has 
been in effect since 1951. 


Chase Small Joins Dancer 

Chase Small, formerly with 
William H. Weintraub & Co., New 
York, has joined Dancer-Fitzger- 
ald-Sample, New York, as a copy- 
writer. 


committee of his 29-store chain. 
The top men in buying, promo- 
tion, sales, advertising and mer- 
chandising meet weekly with the 
store supervisors to plan advertis- 
ing. 

The main function of the com- 
mittee, Mr. Abdo writes, “is set- 
ting advertising, promotion and 
selling plans and determining what 
items are to be advertised and 
promoted during any given time.” 


a The key man in the supermar- 
ket operation, Mr. Abdo says, is 
the buyer, who must be “acutely 
aware of promotion, displays, lo- 
cal and national advertising, eco- 
nomical handling of merchandise 
and turnover.” 

But, he adds, while the buyer 
is the backbone, the teamwork of 
the others on the committee is 
absolutely essential. 

The committee considers the 
timeliness, price quality and repeat 
value of the merchandise. It con- 
siders whether the item has poten- 
tial volume to justify the added 
cost of advertising. 

Other questions taken up at the 
meetings are the national backing 
by the manufacturer, cooperative 
support, amount of stock on hand 
and how the product is selling at 
the moment. 


Advertising Age, August 8, 1955 


$10,000 Contest to 
Be Promoted With 
Color Daily Ads 


PHILADELPHIA, Aug. 2—Research 
Inc. here will launch a label-sav- 
ing, merchandising and promotion 
"tga Premium Plan” in Septem- 

er. 


The plan will operate over a 
period of eight months and will 
award a minimum of $10,000 in 
prizes to civic, fraternal and re- 
ligious groups in the Philadelphia 
market, according to John W. Mos- 
tovoy, president of Research Inc. 


= “Prize Premium Plan” will use 
six full-page, color ads in the 
Philadelphia Inquirer, advertising 
products of sponsors of the cam- 
paign. More than half of the 24 
food manufacturers who will spon- 
sor the plan have already signed 
up. 

Bonuses and prizes will be 
awarded every month during the 
period the plan is in operation, in 
addition to yearly cash awards. 
Labels, caps or other identification 
of the sponsors’ products will be 
saved by participating organiza- 
tions, and each of these will be 
worth a given number of “votes” 
when turned into the plan. Prizes 
will be awarded on the basis of the 
number of votes credited to each 
organization. 


Each manufacturer’s product will 
be a bonus item for one month 
during each campaign, and will 
get extra “votes.” Extra prize mon- 
ey for that month will be awarded 
to the organization with the high- 
est number of “votes” on the prod- 
uct featured. Direct mailings will 
be used to keep members posted 
on sponsors and other details. 


New York, Aug. 4—Schenley 
Distillers Co. is re-aligning its sales 
and advertising programs to fit 
America’s changing buying habits. 

The company will hold a series 
of eight “Christmas-in-August” 
meetings with local distributors 
and field sales managers to give 
each sales territory an opportunity 
to decide the amount of advertis- 


ing and the kind of promotion 
‘needed for each individual market. 

In a press preview today, Sid- 
ney E. Frank, president and gen- 
eral sales manager of the company, 
said that Schenley merchandising 
‘marts will be held from Aug. 15 to 


York, Washington, 
City, Dallas, 
Los Angeles. 


San Francisco and 


@ “Every piece of packaging, ad- 
vertising and sales promotional 


material planned for the entire 
September-December selling peri- 


through a rule giving commis- 
sioners a maximum of 70 days to| 
file their opinions. After 70 days 
the case is reassigned to someone | 
who will get out the decision. | 


® As of May 31, there was not one| 
single anti-monopoly case which} 


had been pending with a connmnte=| 


sioner for more than 30 days. And 


only one deceptive practice (false | 


advertising) case. 


As chairman he has emphasized | 


the need to concentrate on common 
and hard core violations. One of his 
first actions was to eliminate the 
commission’s controversial ruling 
that “free” could be used only for 
things that were to be had solely 
for the asking. He considered this 
a tortured and unnecessarily harsh 
doctrine. 

In the advertising field, he pre- 
ferred industry-wide assaults on 
persistent problems. Under his 


leadership, FTC is attempting to James C. Killingsworth, Killingsworth & Associates; 
find an answer to the tobacco ad-| Al. G. Waddell, Al. G. Waddell Co.; Carl C. Wick- 


% 


which handles Buick, Los Angeles 


ing were E. C. Kennard, Buick 


AGENCY COOPERATION—Hosted by Kudner Agency, 


dividual Buick dealers meet to coordinate local 
campaigns with national advertising. At the meet- 


agencies for in- 


zone manager; 


stron, Sales Consultants; Tommy Thompson, Walter 
McCreery Inc.; Edward L. Koblitz, Edwards Agen- 
cy; Richard Hager, Martin R. Klitten Co.; Howard 
Flynn, Walter McCreery Inc.; Steve Richards, Kud- 
er Agency; Arthur Trask and Jack McFarland, 
Don B. Miner Co.; Al Hoffman, Buick, and Monroe 
rctske, Sales Consultants. 


Sept. 2 in Boston, Chicago, New| 
D.C., Kansas 


Schenley to Decentralize Sales, Advertising 


| od,” Mr. Frank said, “will be sub- 
‘mitted to the distributors for in- 
spection. 

“Sales and advertising personnel 
from the home office will work 
| with the local distributor to tailor 
programs and dollar expenditures 
to fit exactly individual market 
needs.” 

A highlight of the sessions will 
be new decanters and Christmas 
cartons that will be used by many 
Schenley brands this year. 

In addition to displays of pack- 
aging, advertising and sales promo- 
tional material, there will be ex- 
‘hibits of business machines and 
control systems designed to sim- 
plify distributors’ internal opera- 
tions and, thus, provide faster and 
more efficient service to retailers. 


® “Ultimately,” Mr. Frank ex- 
plained, “it is the goal of the com- 
pany to tailor-make every program 
on every brand.” 

This is a new and revolutionary 
step in sales, advertising and mer- 
chandising in the liquor industry 
and will call for the greatest pos- 
sible cooperation between Schenley 
jand its distributors, he added. 
| “In the liquor industry,” he 
said, “the constant cry is for ad- 
vance planning, for the delivery of 
display material on time, for the 
breaking of advertising when it 
will do the most good, and for 
‘earlier delivery of special holiday 
packages. Schenley is now doing 
something about it, and will give 
distributors a chance to decide 
what they want and when they 
want it.” 
| When the completely packaged 
program has been determined, he 
said, Schenley will release details 
to the press. 


Tessin to Free & Peters 

Frank A. Tessin, formerly head 
of the San Francisco office of 
Headley-Reed Co., has joined the 
San Francisco staff of Free & 
Peters, radio-tv station represent- 
ative. 
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.YQU'RE IN THE BIG PICTURE FOR FOOD SERVICE EQUIPMENT! 


Storing, preparing, cooking and serving food for 120 million meals daily . . . washing the dishes, glassware, 


’ 
silver and utensils and providing for their sanitary handling . . . disposing of tons of waste. . . eee d n d t h e re S d 


This is The Big Picture for Food Service Equipment in America’s mass feeding 
institutions. It amounts to more than 360 million dollars annually. B | G P | C | U R F 
People away from home at work, at play, at school, while traveling, when ill, or in military service 


.. . people whose favorable impression is so vital to institutions success . . . and the people 


who know how to win and hold that impression, institutions executives— fo [ yO U 


these are the actors in and producers of, The Big Picture. f 0 U m 9 n U fa ct u re 
From 1939 to 1954, institutions food sales went from four and one-half billion dollars to more than 16 billion y 


dollars, an increase of over 300%. By 1960, the figure is expected to reach 26 billion dollars. 


You are in The Big Picture, your products are in it, if your advertising is in the magazine institutions 


@ FURNISHINGS... @ BUILDING PRODUCTS... 
i executives depend upon for inspiration and information . . . the magazine that brought 6% million rooms furnished for $9 billion plus, of new construc- 
. America away-from-home. tion and expansion in 1955. 
: The Big Picture for Food Service Equipment; Food; Furnishings; Construction; and 
Maintenance into sharp focus for you to see and sell . . . Institutions Magazine. 
: 


CONSULT YOUR ADVERTISING AGENCY OR WRITE TO INSTHUTIONS PUBLICATIONS 
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MAGATINE 


i) 
oe 
cf 
ot = 
x. A Z | in E eFooD... @ MAINTENANCE PRODUCTS... 
M A G $16 billion annually in retail 550,000 buildings to be cleaned, 
| 1801 PRAIRIE AVE., CHICAGO 16, ILL. OF MASS FEEDING—MASS HOUSING sales for mass feeding. repaired and renovated. 


WTELS + MOTELS + CLUBS + HOSPITALS + RESTAURANTS + SCHOOLS » COLLEGES + INDUSTRIAL INSTITUTIONS + TRANSPORTATION SYSTEMS ~ YOUTH SERVICE ORGANIZATIONS + MILITARY AND GOVERNMENT INSTITUTIONS + OFFICE BUILDINGS + OTHER INSTITUTIONS 
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TODAYNESS is the urgency 
and impact which carries 
over from news column to 
advertising message, 
insuring exposure 
and readability 
beyond comparison. 


TODAYNESS 
THE OILDAILY 


All the nation 


Vancouver.B. C 


Seattle & Tacoma 
Boston 
7 


artford 
enn yNew York-Newark 


meepint/ Philadelphia 


San Francisca | 
Oakland iad 


United Air Lines’ central 
ome §=6Main Line Airway—to 80 cities 


Connecting airlines 


is just next door 


when you ship by United Air Freight 


United’s Main Line Airway follows the bustling busi- 
ness belt across the nation. No matter where you ship 
you are only a few hours away, sometimes merely 
minutes, from cities along this strategic route. 


flights—not only over its own routes but world-wide 
through connecting airline agreement. 


Speed, service unmatched by any other air carrier, 
convenience—these are among the money-saving 
benefits you get when you ship by United. And 
remember, too. the great cargo power United offers. 
There are more than 254 Mainliner® flights daily, 


with air cargo on every one. 


United can furnish fast connections, too, at any of 
these cities with other air carriers, truck lines and rail 
transportation to reach all sections of the country. 
And United offers Reserved Space Air Freight on all 


Learn the advantages of United Air Lines’ Air Freight Service—call the 
nearest United representative or write for free booklet, “Industry’s Flying Partner.” 
Cargo Sales Dept., United Air Lines, K 8. *959 S. Cicero Avenue, Chicago. 
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iS EXIT TODDLERTOWN—William Carter Co.’s well-known Toddlertown 

infant community has conducted its last romp. Last season’s version 

(left) has been succeeded by color pages showing a single garment 

(right), with emphasis on particular selling features. Batten, Bar- 
ton, Durstine & Osborn, New York, is the agency. 


Wm. Carter Drops 
Toddlertown, Tries 
Merchandise Appeal 


New York, Aug. 2—After more 
than 50 years of advertising, Wil- 
liam Carter Co. has come up with 
a related layout style for all lines 
of its advertising. Batten, Barton, 
Durstine & Osborn is the agency. 

The new format will be intro- 
duced in Carter’s infants’ wear 
drive. A separate campaign using 
the new techniques has been initi- 
ated for the girls’ line of under- 
wear and sleepwear, and Carter 
has decided to use live models in- 
stead of still-life photography in 
women’s cotton-knit lingerie ads. 

“When you have something good 
you don’t like to change,” said Wil- 
liam L. Carter, second v.p. and ad- 
vertising manager. “But the old 
adage, ‘good, better, best, never 
let it rest,’ is the reason for the 
new look.” 


® He said sales figures were show- 
ing constant increases, but that 
while readership figures for Car- 
ter’s old advertisements were bet- 
ter than those for any other under- 
wear campaign, ads in other fields 
were getting better readership fig- 
ures. 

In the infants’ campaign, the 
Toddlertown situation and theme 
have been shelved. Each new color 
page will carry a single large illus- 
tration of a fine-line drawing of 
one garment. More attention will be 
given to detail than before. Pre- 
viously, the art work included six 
or seven babies in a general group 
situation to show a variety of mer- 
chandise. 

Carter thinks its new approach 
has “more promotional effect and 
better merchandising opportuni- 
ties.” The revised format “adapts 
more readily to store promotional 
/purposes because pictures and 
headlines are better sized for re- 
| prints, blowups and displays.” 


® The infants’ campaign, which 
starts this month, will appear in 
Baby Talk, Good Housekeeping, 
Ladies’ Home Journal, McCall’s, 
My Baby, Parents’ Magazine, Wo- 
man’s Home Companion and Young 
Set. 

The girls’ campaign will appear 
first in September issues of Ladies’ 
Home Journal and Woman’s Home 
Companion. The men’s campaign— 
which was revised two years ago 
and which has been the basis for 
the more recent changes—will con- 
tinue to feature full-color pages, 
using photographs and brief copy. 
These insertions will appear in The 
1\New Yorker and Time in August, 
| September, October and Novernber. 

Carter added that a leaflet cam- 
paign, which last year reached a 
volume of 13,476,000 leaflets dis- 
tributed in 394 stores, is expected 
to reach a peak of 26,000,000 this 
year. 


© ee ae igs 2 Ie f } ‘ge pr Ee as fs pe 28 ce aes ae Pat BIST jo 5) ae age Seam 55 8 easy me rh 2 : he Pan sonia a ae iS dre ee 4 ea pe Cee ie = Pwd. val ‘i 
. bi 1 me 
= Advertising Age, August 8, 1955 oe: 
‘ ' 4 
v Ss 
: fa «a 5 Tae iy? | i aca aig 5 Ei, hi ae 
Pte Mons SM tans > ge: ie 
: e . a * ‘ ™ . a ¥ ig i : ay 
You Get I ODAYNESS in ILD, »~» —-, mio " 
Sine Tobin es ly, ais (i ie 
nacnniinininitdnt iatiin tit Reiet ane aeeen os . etd orcs Peper i ie Fa, ib i i ' 4 
6 iia A ees a | — My rion if of fe. f oe he is a 
, eee O ggag se roma _™ ‘ of eat. — i . 
Sees = — eg, cota <0 ro as ee aad, . id 
E: NI SS —s .e ee of a : 4 f es ‘ae ff me 
wh 1X~ SS VSS y : Y> a Ae hh. er =, by - 
3 : * \ if is * ’ fy 4 17 Zz iH 
a Men one CLs ee e | 1 ts 
: See : rT. fut oe. AM 46h Yi | , Na 
ee neha, ’ 4 } aupe| i A 7 
ae 2 pa. 4 =) ib ee i, 
4 > Of xy ~f me” fe ey 
a ’ ests ae ® Ss co *. iy F van a re om SS 
Pee: mae se a Tae AA: yy ie “ 
pe ed Sa ng, a oe B Pre Sat tt eae, cy i, si Dhara Tp, “Jr, ae 
BE Let om yi Fs hon ts ar , ee oc in Cae tas mg ma yo Fb ‘ 
ees - eer SS ¥ : in ee - £ 4 ~ 3 os sorte ee ha i 
ae eee ~— cae (i ia Aime so ot ly an eb Ta ae a age? ch 
RES ears ete Oa el ; rp ry yi te 
Saree papa. Re nse: a ‘ : areleed ai 
po oe Ee oy 
pe nia i 
ee a ee E 
at 
Ce eee nnn nnnrnnnnnnnnrrrnnnnnnnnn cnn rnnnncnnnnnnncncncccccrnccccneecceceeceeeeree rr ooU7_ —ESESESE>E>E>>>>>>>==== ¥ 2 
: ; 
7 
Po a 
r oe is 
: “i ab : , ae . 
=> y =, . : 
, —f $ saat ley 
| ' ard — ee , = SS Baltimore | 
‘ = = i a ed ashington,D.C 
a | Reno benvess — 2 Y Ca wipe yi | 
; ‘NX Las Vegas om NY App AS of | 
Los Angeles “Qs. TEV |9 | 2 
Hawaii San Diego yan iS 
| ee ie | feel " 
‘ yy, \ /. f | ae 
: —— yi | 
i i al 
4 t a 
_ 
4 Sia om Son ne : Ct —— se: xe 
y —  o os - d o ey = ; ce ‘ , 
— 2 7 , _ 3 
~ - ; : * jet ip 
2 | fe | | 
[pe pew ik r 
ban a ibaa, gre a ae aA 
nn | 
7 
. 
2 
ae A Ege hr ies ¢ wie oy eee 2 oe ii te Bid Fe «8 ES, Se Pee cw gue eee ee Rt 4 vA ew ite ie! free tal oe ae as: vee te. PPE sti @ Boy ay Vped ty ek oe p> ae sp. "yc feT* pads spe Vas aye pare Ce wy 4 sie te ge See te oi are a = be: 
RE se tig Ref er Oe See AS RD aay. Ath) Pea S. Tat gay Meme. tt eRe Cm aeTOr, Chg MEL. Ue GET AT ig Alt Aire, CREA Metae Tes Me pat cits Pae irre MRA Ab Came BE Petr ES ae ae ae Oe mL Lok 
ie ce ie RT SIRs 2 © ene REO OLAS gO TT STM Myer an OSTA CAS g® LRAT SPR ACS) Ae eka DE LARA wihasis <n eee eres a eae 
CP ROE eS eM ese Bie ha ae ty Re Se, Meee las Biaah he kT SS) 2 aie PB EB! Oe Ae atk hk ME Bak Ae PONTO ck AS bc FOND & BRE DL REELS salt Ste XS Sy oe a es Bae SR oR Soe eas 
MERE: iba Gao en peg eM a Sele SRT let e | MR eee POURS Tye ee Wagan es ah go ert Se ok PUR ay ee Seis yt Mae Mme g A ect We) cE ta eo Ne apm 


3. nn nen) | = 
I ne ee . ot 


Advertising Age, August 8, 1955 


ACLU Won't Probe 
‘Pressure’ Claims 


of Facts Forum 


New York, Aug. 4—The 
American Civil Liberties Union 
this week turned down radio-tv 
producer Hardy Burt’s request 
for a full scale investigation of 
pressure group activity against 
his Facts Forum programs, but 
agreed that there had been an 
organized effort to get one of his 
broadcasts off the air. 

ACLU set forth its position in 
a letter to Mr. Burt, who re- 
quested an ACLU investigation 
last November. Facts Forum’s 
activities in radio and tv have 
stirred up a great deal of con- 
troversy. Its critics say the pro- 
grams make use of the free air- 
waves to put across the point of 
view of their sponsor. 

The principal backer is said 
to be oilman H. L. Hunt. Mr. 
Burt, in turn, charges that there 
has been an organized effort to 
destroy Facts Forum as a pro- 
gram producer. 


® In his letter to Mr. Burt, 
Patrick Murphy Malon, execu- 
tive director of the Union, said 
the ACLU found that the Na- 
tional Issues Committee, a group 
which is now disbanded, in 1954 
did pressure the Mutual Broad- 
casting System to eliminate the 
Facts Forum produced “Report- 
ers’ Roundup” by threatening to 
press for an FCC investigation 
of the network’s programming 
policy. This program, which 
features newsmen interviewing 
a prominent figure, is still car- 
ried weekly over Mutual. 

In the case of two other pro- 
grams, the ACLU study found 
no support for the producer’s 
charges. “Answers for Amer- 
icans,” the investigation showed, 
was cancelled by ABC-TV as a 
“routine action taken with the 
advent of the summer season 
and was not out of harmony 
with civil liberties.” Nor was 
outside pressure responsible for 
NBC’s decision against carrying 
a proposed Facts Forum debate 
matching conservative and lib- 
eral commentators, Mr. Burt 
was told. 


® The ACLU report also con- 
sidered complaints from Facts 
Forum’s critics, who charge that 
the shows are biased, one-sided 
presentations of public issues. 
The Union decided that the 
truth of this allegation could be 
decided only by an analysis of 
the program content. ACLU 
suggested that the networks 
“might consider the financing” 
of an independent study to set- 
tle this issue. 

For its own part the ACLU 
rejected Mr. Burt’s request for 
a full scale investigation, indi- 
cating that its findings in the 
study just completed did not in- 
dicate that such is warranted. 


WITN Goes on Air Sept. 26 

WITN, a new television sta- 
tion at Washington, N.C., is 
scheduled to begin operation 
Sept. 26. The v.h.f. station, an 
NBC affiliate, will operate with 
a maximum power fo 316,000 
watts. Test patterns will start 
Sept. 15. 


Smith, Key Join Fairchild 

Warren R. Smith has been 
named advertising director, and 
William G. Key has been ap- 
pointed public relations director 
of Fairchild Engine & Airplane) 
Corp. 


Ludgin Gets Bank Account | 
Earle Ludgin & Co., Chicago, 
has been named to handle ad-| 
vertising for Continental Illinois. 
Bank & Trust Co. of Chicago. | 


Bendix Aviation Slates 
Fall Drive for TV Sets 


Local level newspaper advertis- 
ing combined with magazine pro-| 
motion will make up the new sales 


supplemented by ads in fo ga- 
zines, the list to be selec ater. 
MacManus, John & Adam vices 
the account. 


push for the television and broad- General Outdoor met Di; 
cast receiver division of Bendix Slightly in First Ha 


Aviation Corp., Baltimore, this fall. 


| General Outdoor Advertising Co., 


Co-op magazine advertising and Chicago, reports that its nei ncome 
point of sale material will be in-| for the first six months of ‘hs year 


sets which includes 10 models |has dropped below that of | 
creased to plug the new line of tv | period last year. Net income 
ranging from $139.95 to $289.95. 


ie Same 
for the 
first half is reported at $1,215,997, 


operating revenue has increased | 
from $14,945,929 to $15,478,315. 


same period in 1954. The newspaper group includes 

At the same time, operating ex-| three weeklies, the Main Line 
penses are reported to have in-|Times, Upper Darby News and 
creased $519,106 over last year and Germantown Courier. 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


Philadelphia Suburban 

Papers to Mulligan | 
Ralph R. Mulligan, New York, 

has been named national advertis- | 

ing representative for Philadelphia 


- 7 . R 
Suburban Newspapers, Ardmore,| (Wim FRANCISCO CENTRAL TOWE 


The localized campaign will be 


compared to $1,269,807 for the) Pa., effective Aug. 1. 


a 


MEST Tet House 


Will you be building a house like this? 


At Research Village, US. Gypsum undertook 
to find out Here s what it learned about 
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gets new results for advertisers 


Today, readers are showing 
an unprecedented response 
to the new ideas in the 1955 
American Builder—editor- 
ial ideas and advertising 
ideas. Note the big total of 
inquiries tallied on the 
American Builder pages 
above —130 companies re- 
ceived from 200 to 500 buy- 
ing inquiries from descrip- 
tions of their products in 
the January issue. 


“Balanced Coverage 


A’ IDEAL TIME to get a man ex- 
cited about your product is— 
when he’s excited about today’s new 
building opportunity. And that means 
when he’s reading the 1955 AMERICAN 
BuILper! 


Today, the 1955 AMERICAN BUILDER 
is going further than any other light 
construction magazine to win the in- 
terest of all your best prospects. To 
do this, only AMERICAN BUILDER now 
offers you the aim and impact of... 


1) three regional editions, or 


_. 2) a free corollary aid like our 
Light Construction Merchandiser to 


wrap up your “merchandising pack- 
age,” or 


. 3) Balanced Coverage between 
big and little builders, big and little 
towns, East and West, North and 
South, light commercial and residen- 
tial construction—balanced coverage 
we can back up with figures, or 


. 4) “Starched” issues to help 
you keep your new advertising tar- 
geted on today’s new market, 


Your AMERICAN BUILDER man 
wants to add details and answer 
questions at the first opportunity. 
SIMMONS-BOARDMAN PUBLISHING Co.,, 
30 Church St., New York 7, N. Y. 


Bigger Business” 
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First Announcemen 


Better Homes & Gardens 
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iitinnion January 1, 1956 and extending 
through December 31, 1956, Better Homes and Gardens 
will sponsor a big $25,000 Home Improvement Contest. 
Contest will be announced and promoted editorially in 
a major way starting in the January 1956 issue and 
continued in sneceeding issues throughout the year. 


An phases of Home Improvement will be cov- 
ered—kitchens, utility rooms, all other interior rooms, 
bathrooms, attics, basements. Contest will also include 
exterior remodeling and additions as well as lot-line 
to lot-line improvements such as terraces, patios, land- 
scaping and fencing. 


A complete merchandising plan will be avail- 
able for all types of building, equipment and furnish- 
ings dealers who wish to tie in with the program in 
their local areas. 


Hrrdolhent advertiser tie-ins also available. 
Detailed information on advertiser tie-ins and informa- 


tion on all other phases of the Contest will be released 
shortly. 


Better Homes & Gardens 
advertisers are invited guests 
in more than 4,000,000 homes! © 


Better Homes and Gardens 


Meredith Publishing Company, Des Moines. Iowa 
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Those Stockholder Suits 


If the current rash of stockholder suits continues and expands, it 
will probably be necessary to rewrite a famous Gilbert & Sullivan 
opus to read, “Management’s lot is not a happy one ..” 

Our own feeling about stockholder suits is that they are not an un- 
mixed blessing, but on balance, we’re for them. We object to the 
fact that too many such suits seem to be brought by groups which 
acquire a legitimate concern over a particular company’s operations 
on such short notice as to indicate their primary interest lies in mak- 
ing a quick financial killing; and we recognize that stockholder suits 
can divert management attention from the prime job of running a 
company, and hurt the company as a whole. 

But, on balance, we believe that stockholder suits are a good thing, 
and the three or four recent spectacular ones, by the same token, have 
had a beneficial effect on business and industry as a whole. 

In these days, management is by no means synonymous with own- 
ership. Indeed, it is a rare company of any size in which management 
—as represented by the board of directors and the company’s officers 
—own any appreciable or significant amount of the company’s stock. 
And under those circumstances, we think it is a fine thing for man- 
agement to be aware of the fact that the owners of the business may, 
at any moment, want to know just how well the appointed managers 
are doing. 

In many cases, the managers are doing just fine. In some others, 
they may not be doing so well; and it is certainly worth while for 
them to be reminded that people in a position to do something about 
it are watching them. 

This is especially true because, in altogether too many cases, man- 
agement has no direct stake in the welfare of the company it man- 
ages—no real stock interest in its own enterprise. 


Reynolds Believed in Advertising 


The death of R. S. Reynolds, founder and chairman of the board of 
Reynolds Metals Co., removed from the business scene an unusual 
entrepreneur who believed wholeheartedly in advertising and promo- 
tion, and demonstrated within his lifetime how these tools could per- 
form wonders when harnessed to wanted products by an alert, in- 
telligent management. 

R. S. Reynolds was a nephew of the tobacco tycoon, R. J. Reynolds, 
and spent a good many years in his uncle’s company, where he is 
credited with urging strong promotion for a single brand—Camel— 
among other achievements. But R. S. and R. J. didn’t see eye to eye 
on everything, and just before World War I R. S. Reynolds left the 
tobacco business to strike off on his own in the foil business—a de- 
velopment which ultimately, and in a somewhat roundabout way, 
resulted in the huge Reynolds Metals Co., second largest U. S. pro- 
ducer of aluminum. 

It has been as a factor in the aluminum business that R. S. Reyn- 
olds demonstrated his unusual belief in the power of advertising, and 
used it so well that Reynolds has become a household word in a re- 
markably short span of years. 

It is no accident that Reynolds should be one of the very few com- 
panies which discusses advertising frankly and fully in its annual 
report. The 1954 Reynolds annual report, for example, contains—in 
the letter to stockholders signed by R. S. Reynolds and his son, R. S. 
Jr., president of the company—a special section on advertising. It 
starts out: “Over $6,769,386 was spent by us for advertising in all 
forms during 1954...” 

In practically all company reports, this is the kind of statistic which 
is carefully hidden from public view—mostly, one suspects, because of 
fear that stockholders will scream over the “waste” of their money. 
But not Reynolds. The stockholders know how advertising and pro- 
motion has given them major assistance. 


= oe 
QS eel 


—Robert B. Pile, Olmsted & 


Gladys the beautiful receptionist 


“Well, at least when you lose a big one, you get more spare time.” 


BRET RR hn al we 


Advertising Age, August 8, 1955 


Rough Proofs | 


The man with the biggest prob- 
lem in employe relations has an air 
conditioned private office, while 
the rest of the help swelters un- 
conditionally. 


a Ske 


* 

“Shoe workers’ union volunteers 
/$100,000 for ad promotion.” 

These shoe makers are deter- 
mined that their children are not 
to go unshod. 

© 

AA reports that the big adver- 
tising agencies no longer feature 
the stars of the Ivy League. 

Maybe so, but Clint Frank, ex- 
Yale All-American has just been 
nominated to the Football Hall of 
Fame. 


The Des Moines Register & Trib- 
‘une assures you that 73% of Iowa 
farmers use well-known brands of 


Foley Advertising Agency, Minneapolis. 


after-shave lotions. 
No wonder the Russians enjoyed 


corn grows. 


What They're Saying . 


“The present is a mighty god- 


Mystery Solved 
The great number of good com- 


-mercials on radio and tv make the 
bad ones seem even worse. One of 
/my pet peeves is the shouted com- | 
mercial. I was discussing this with 
a girl friend recently. 

“I just can’t understand,” I said, 
“why some commercials must be 
shouted.” | 
_ “Oh,” she said, “those are the 
advertisers who read somewhere 
that everybody goes to the kitchen 
or the bathroom during a commer- 
cial, and they’re just making darn 
sure you hear them even in there.” 


—E. M. Johnson, Bank of America, | 
in his column in “Blue Pencil,” bul-| 
letin of the Los Angeles Adc/ub. 


How to Get Your Magazine 
on the Agency's List 

I suspect that when a publisher 
does not get on the agency’s list for | 
a particular advertiser he assigns 
it to one of two reasons—either the 
agency man is stupid, poorly in- 


shows and “golf” meetings. Many 


dess” is a quotation credited by 

A Hard Look at Trade Shows This Week Magazine to J. W. 
: ; Goethe. 

Industry is taking a long, hard) he $64,000 question: What do 


look at the tremendous Increase | those initials of Goethe stand for? 
in trade shows and conventions. | 


There is growing selectivity as to) bad 


which shows companies go into,| Strobridge Lithographing Co. 
and there is growing scrutinization | talks about its “completely modern 
of which executives should attend and air-conditioned plant.” 
Is the air conditioning for the 
companies know that show attend- | workers or the work? 
ance costs a lot of money and, 
more importantly, it interrupts 
work schedules. There are many Business executives are putting 
shows and meetings held just be- | in more time attending seminars 
cause some trade association exec- conducted by universities and 
utive feels that he must justify his other top academic groups. 
existence. Nowadays you don’t ask a man 
If you analyze the program of | where he went to school, but 


‘the average non-display meeting, where he’s going to school. 
you will see the following: (a) it | 


meeting, (b) it spread to two days. |New York Stock Exchange, its 
and is now three days, and (c) volume up, will increase advertis- 
all the work could be compressed |'"8" reports the world’s greatest 
into a half-day or not be held at | #dvertising journal. 

all. Some associations have four) The advertising produced the 


probably started out as a one-day 


formed and asleep at the switch—_ and five meetings a year. I feel business, helped along a trifle by 


or, he is a personal friend of some- 
| body on the rival publication. I 


am not going to try to deny either 


of these accusations. Let them 
stand. Even if they are true, they | 
‘have nothing to do with getting 
your magazine on our list, as I see 
it, and any hard-working rep who 
failed to get the order has a right | 
to some form of consolation— 
whatever he can find. 

Now, for the benefit of those, I 
will give you the conclusion of my 
/message now: The way to get your 
|magazine on the agency’s list is to 
‘perform creative service-selling. | 
| I know just exactly what you're’ 
thinking. “Trust an agency man to| 
‘think up some slick phrase, make | 


a long-winded speech about it and | 
let it go at that.” Well, my answer | 
is that an agency man ought to 
have whatever consolation he can 
find, too—after being the target) 
for the some 2,300 publications | 
now listed under business publica- | 
‘tions in the Standard Rate & Data. 
When your agency has as many 
‘different kinds of clients as ours 
has, that means practically all | 
2,300 publications shooting at you’ 
simultaneously, so don’t blame us 
‘for shouting “Mother.” 


—James Thomas Chirurg, board chair-. 
man, James Thomas Chirurg Co., Bos- 
ton, in No. 11 of a series on “Here's 
How,” issued by National Business 
Publications. 


|staying out after midnight when 
|she was a teen-ager. Nothing can 


‘about four and five meetings athe biggest bull market in history. 


year for a small industry much as_| * 
I used to feel about my daughter’s | 


janteed Annual Wage is the $8 bil- 
‘lion annual payroll of the U.S. 
armed forces. 

And their members didn’t even 
ask for it. 


be so important that it can’t be 
done before midnight, and all legal 
industry business can be conducted 
in fewer than five days of meet- 
ings. | ° 
—Irving B. Hexter, president, In-| “Nobody smokes Lucky Strikes 
dustrial Publishing Co., Cleveland. pocayse of the size of the com- 


" pany,” remarks Successful Farm- 
Motivation Research ing. 


In spite of the fact that pharma-  jt’s just a coincidence that the 
ceutical manufacturers go to great brand is so well known and the 


' : eS 
pains to make their advertising to’ product displayed on so many to- 


the medical profession tell a good paceo counters. 

story in a good way, it is true, 

nevertheless, that much of this ad-_ bd 

vertising is hit or miss in charac-| “Soup on the rocks” is the in- 

ter, simply because no way had triguing Campbell idea which will 

been found accurately to measure be executed with undiluted beef 

or assess the reactions to it of the bouillon poured right from the can 

physician to whom it was directed. into a glass filled with ice cubes. 
For this reason, the study, con-| Ought to work wonders for a 

ducted under the sponsorship of hangover. 

the Pharmaceutical Advertising 

Club of New York, of physician. 

motivation, as it bears upon the, 

advertising of therapeutic prepara- | copywriter adds a significant note, 

tions, bids fair to be of the utmost | “A8e unimportant.” 

value to all concerned with this| 

highly important but difficult batting average and the RBI col- 

/umn than the vital statistics. 


phase of product promotion. 
—Editorial in Drug Trade News. 


their trip to the land where the tall 


Army Times says the real Guar- 


An agency looking for a creative 


They’re more interested in the 


Copy Cus. 


CIAPRREN SS DES ARIS SS a 


4 2 ae s r a Py aed $ - ? Fa ee * Biotest 4 rs ‘het Y- “fae \ * we > er hee. OK 
1M ee bee oe A Meine <-. See EF merge eae fake) Beet 1 ge Bie . . * OF a soa he fe eg 2 ¢ eS 2 os 
1 ee 3 : ; j‘ ‘ 2 aw J: g i i. 3 Wi LPs ; gee fag ey aus , j » : ; J — - aie 
BA a 5 7 . me 
4 hall 6 

x i 

12 ee ip 

ws ns 

Re 2 _ A 
a ee a ee a A TT TT | a 
| ee | F 
* i hs 
t. Ske ee 5 Meee os ie Re % 3 . % 
| —- : ty 3 oes SoS b: | : 
es * Sree Range : Pe ae j = 
: Re Ce j < 2 2 ‘ oe . ee P 
7 ; sige uy t a os - : Sad 
: ; eee 33 y 
; @ 2 — ‘ 

5 ‘ x : 

' ee > .: 
Paes TAR SRS a < - e aR 
ee tio <i ee a F . -— 

ae | oer , i> oe er . ' 4 gt o 

i / x a _ ‘ te ff q 7 

: ye 4 7 pr wae ¥ ; 
pia > 225 - ta owe 

; se fie * ‘ é Piette Z 

: | ae c fet, a 

eee — ae a 

| <> ae ina > . Me 

j ne % Se Tang _ 82 ae . Se s 7 eres  * & 

= = . Ee ee eee et gt ' ae 

i - ae Bas ae eee Ps 2) nn By i 2 

; | 7 ache Ria ane Ss a, P.. 

: , ge oe 2 ee a) eee - 

% | i — i = ews % an wae a 

3 Daas ns a rm - 3 es = fae . 
: ‘ , oe - Se age RO SY “a : 
— * eS ae ae ae i ae? ae 1 sa *. 
= ————$ —T = 3 RS 1 Se Xe gk ge fo 
Se eS a Er 
; Be Bd 
: | ie 
Sir | d 
a> 
“3 
¥ } 
\ 
| 
\ 
f | tT 
| | 
| 
| | BP | | , 
| 2 
: ‘i 
ye. : 
eS 
| ; 
ri 
| 
| s 
: ite 
g = 
| ee 
i 
re ss 
‘ re 2 
G 
q 
} 
i 
' 
. 
: 
‘ 3 2 
* vo Soy? Oe Ses es Wor Wee ’ : Me ; Reg eee a pee Tt: Fore 5 aes 3 eed ERS RR Tt OED BN Pag eK EE Meh Ry Patt, Pak Sats, Se rh O PS LG Lin ; A a ee etd Oe 8 ire GA on de Pe . n'a Oi eae aad 
es bh a Jaa eck: Vea a ae eee a ee ce te BAe ee ere Se, Pe ie: et 2 eR Bet Pee Leet ae ibe Bele og “he he aires Fees y= se ‘. Poppe * Sahat tt 2 Sues uae & Bet: ike) 8 see : ay re te Mgt Yeh | = ao 
lcs bs RN We eas a _— Prt age BA eo GS, Fis Vals: 8 # VS ade ea ee TS Bent Bz & oa ‘ eS ee aby) ea Pe a no lieg s > RE Se Pee ere we as De ee SiMe Soe coe Aten . 4 5 Ng Meee 2% F . ‘Hak Ge © Be ee a sin pO. Shee £2 et. ob Saas ee 

"s eB 3A Re Re Wye Paes Moe pert FE Ra AEE | Te a ee OT ak Se PS et an Peet De pa aes “yt Wie he 6S Oe Le a | Ley gwe ees igh! MAP ee. pl ye Bee we le. ee a? ry) & TS OP Se Fo 3 ho: aed : 

Re, feo gi Ie — aa ee Ties 3 is AACE ey a ie “4 ae Tle yaks 3 ese a oe et OR Sire V-np + Se Cages te earn es ee d Ste Eset rye uD ties Bae. © raed Agr ¥ ela! 4 oe Sa 4 By ae nine Be “if rena te a . AS De Fe as vas Ae I Ne Gri eck ‘e 
oh: - so: q ei Seg RE. bed eS wy ps gS rear ee ore aN ee 3 Fs ay Be Pls ne iy SA “Sal ty es ee ay z Fie toh, Cs ee See TE os een Ee ae ee BR & Da OrCr Aa: 38 ts BEF FE re: Ee 4 oP Yi ae brie me OTE Rae ae ee ale Pe Ba Ge RL CN Rae 
Re, Se eR RS Sh Be a te i Pe Se Wert 2 Loire Cp le PO Oe Fda: ED 4 a, eet See tLe ie Rig pre NA Ags SIPS eA Bere Beet z Ao, SAE eh py ee ang Pgs Be rire ee ee ak : hg tae ee Tete Sy, ne ak SAS els ax te snow 
és ee ae Aig Ie Sets UE de le Lie? 2 eee ae a ae Cee ee hoe Me ae ek PO ae aT a PE ie ‘OS e ioe a PA Ie yf Fe fos pols ee aa a i MA drat ener «fi: ¥ i Aer 1 Loe “2 Eee ae yee ee os Ett” ews ea aes z che axe : 
Br Soa a LE Te deg SES a “SA LS ea ey a ae ik ER ea a Ey NT caesar Pe ak TE EIN a > ASS Sl ae ORME aka RIN SM da A 2 See) ws Wr se ee Sesniiee Bet 7 av en. "ee ef tts pi en Dee be ih Tag oe 3" VEY 
VEE mar hi pig She aad eer de ee ee een we |) re Eee eat per CW a, SRA ny 7 BF re A Bei LS aT ee a A el Ea ee Pi ES ee Pee TS 4 ere ee a Sp, yg eS Ce Vem te ees peste ore IE Oh efots 
at OE fic ig tt pee en “apelin Seg a Snow. et BRS OS. Foe ste 4 tat eee eel ee, Ps ie eae se Ps Be ey CIO Oe thee Ne i ¥ See 7 Sat Re Gen ee Mo Deng Nag Ss Ie a ed ee Me att Es “ ae Pi AMG geet PE pene ne ey RE LATIN IOE NE OE ws A SY OT ED 


ae ee ie 
. 


al 


Women’s clothes! Action’s a must or your season’s a bust. THE 
INQUIRER has been FIRST in women’s specialty shop adver- 
tising for 15 consecutive years. These are the women who buy 
the very goods you sell. So the point is plain: Put your advertising 
in the newspaper that’s FIRST FOR ACTION in Delaware 
Valley, U.S. A. 


freee 
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Giant Industries Build in 
DELAWARE VALLEY, U.S.A. 


19 branches of Philadelphia 
department stores now operat- 


people have a buying income 


ing, or nearing completion, : + ® > 
throughout booming Delaware ee ¢ T ig 1a il wirer 
Valley—where nearly 5,000,000 om 


of over $8 billion annually! 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


West Coast Representatives: 
SAN FRANCISCO 
FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


Constructively Serving Delaware Valley, U.S. A. 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 
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State Legislators Gave ‘Sensitive-Area’ 
Advertisers a Hard Year, ANPA Check Shows 


New York, Aug. 3— Ever hear , surance companies not licensed to 
of a bill to require chiropodists to} do business in the state. 
submit all ads to a state chiropody Liquor is a sore spot: Georgia’s 
board? Or prohibiting anonymous | state revenue department ordered 
political advertising? that all beer and wine advertising 

Or a law prohibiting media to must be approved prior to publica- 
charge political advertisers a high- tion; advertisers must supply the 
er rate than other advertisers? 

Last week the American News- 


ope 


stations to be used. At the same 
time, North Dakota postponed a 
bill to prohibit beer and liquor ad- 
vertising on radio and tv. 

The Rhode Island state liquor 
control administrator issued new 
regulations forbidding liquor price 
advertising—on radio or tv, in 
newspapers, by signs or handbills. 
The Washington state liquor con- 


‘ ; trol board told all retail beer and 
department with copies of ads and | wine licensees that solicitation or 


lists of newspapers and radio-tv|acceptance of merchandising aid 


by them from advertising media is 
strictly prohibited. 


= Optometrists and veterinarians 
have their problems. In Georgia, 
the governor vetoed a bill to reg- 
ulate the practice of optometry, 
including restrictions on advertis- 
ing and prohibition of price ads. 

The Oklahoma anti-advertising 
optometry law was found constitu- 
tional by the U.S. Supreme Court 
in March. The Texas state optom- 


Advertising Age, August 8, 1955 


etry board held hearings to con- 
sider readoption of rules to pro- 
hibit and restrict advertising by 
optometrists, while the state attor- 
ney-general said the board had no 
power to adopt or enforce its rules. 
In Utah the governor vetoed a bill 
to ban optometric advertising. 

And in New York, a state law 
prohibits veterinarians to advertise 
in newspapers or other media after 
Jan. 1, 1956. 

Political advertising is another 


paper Publishers Assn. summarized 
advertising legislatien in a terse 
bulletin, and here are some of its 
highlights: 

Chiropodists are prohibited by 
the state chiropodist code in Wash- 
ington from advertising in any! 
medium, including newspapers, | 
and a bill to require all chiropo- | 
dists to submit their ads to a state) 
board before publication died in| 
committee in Oregon. 


® Three states—Montana, Penn- 
sylvania and West Virginia—have 
laws prohibiting newspapers from 
publishing advertisements of in- 


Balloons 


From Airplane 
$1 Gift Awards Inside 


Pictured above are three mer- 
chants of Eureka, Calif. as they 
inflate the balloons used to an- 
nounce the big Eureka Bargain 


Carnival. Each of the balloons 
dropped contained certificates 
worth $1 in merchandise at the 
store named on the certificate. The 
airplane provided even coverage 
of the city and eliminated the 
need for helium. 


To insure the success of your 
next promotion, use Oak Toy Bal- 
loons. They really work and 
they're inexpensive too. Send us 
the details today and let our ex- 
perienced promotion men suggest 
a program especially for you. 


ee Oe 
‘TheOak RuBBERCO 


af 
220 Sycamore. Ravenna, Ohio 


GUIDE POST 


66% OF ALL FAMILIES, 
ALLEGHENY COUNTY 
74% OF RADIO FAMILIES 
More than 12% over next station 


NIELSEN 


FIRST IN 8 COUNTY FIRST IN 4 COUNTY 
WITH 34% SHARE WITH 28% LEAD 


FIRST IN TOTAL AREA 
WITH 23.5% SHARE 
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sensitive area. Washington pro- 
hibits anonymous political adver- 
tising on candidates or issues; the 
law provides all political adver- 
tising shall identify at least one 
sponsor, if advertising is sponsored 
by other than candidates, by list- 
ing name and address. 

Such sponsors are also directed 
to “warrant its truth.” Washington 
and West Virginia also have laws 
prohibiting charging candidates for 
political office higher rates than 


|other advertisers. | 


New York has enacted a law) 
making it a misdemeanor to give | 
false statements to tv stations when 
arranging for television advertis- | 
ing to be broadcast. 
feated a bill proposing a 2% sales | 


the House ways and n 


com- 
mittee. The present sal. ax law 
exempts newspaper adv: singand 
circulation. 

In Arkansas, the legi:' ure de- 
tax on advertising in a!’ ocdia. 

In Georgia, the hous: <illed a 
‘bill extending the state’. 5% sales 


® And the problem of advertising 
faxes still goes on: 
In Alabama, a bill to levy a 3% 


the legislature does not reconvene 
until 1957. 

In Maryland, a bill to extend 
the 2% sales tax to advertising 
‘died in committee. 
| The Mississippi House killed a 
proposal to tax all forms of ad- 
| vertising. 


tax to services, including adver- | 


tising. 
The Iowa house failed ‘> act on 


|@ In New Mexico, the legislature 
okayed an increase in the sales 


sales tax on gross advertising re-|a bill to tax mewspaper, iagazine and service tax from 2% to 3% in 


ceipts of all media was killed by 


and radio-tv advertising 2%, and 


cities of 75,000 or more population. 


ia 


FIRST IN 433 % HOURS OUT OF 469 
TIED IN 7 MORE 
MORNING ¢ AFTERNOON ¢ NIGHT 
Monday thru Sunday 


on top in these latest 


KDKA AHEAD 
EVERYWHERE! 


That’s the short story these dapper lads are 
telling the world. And what a best-seller it 
is! Because KDKA makes your advertising 
dollars count in every county. 

Take a look at all three and see. Whatever 
rating service you use—KDKA comes out 


surveys. In Allegheny 


County, in 4 counties, 8 counties, 15 coun- 
ties, or in the entire area! 

No wonder advertisers commanding the 
biggest audiences demand KDKA-Radio! 
Take advantage of these rave ratings. For 
availabilities, call John Stilli, Sales Manager, 
GRant 1-4200. Or call Eldon Campbell, 
WBC National Sales Manager, MUrray 
Hill 7-0808, New York. 


| WESTINGHOUSE 
‘ BROADCASTING COMPANY, 
INC. 


RADIO 


BOSTON —W8Z+WBZA 
PHILADELPHIA— KYW 
PITTSBURGH — KDKA 
FORT WAYNE—WOWO 
PORTLAND— KEX 


TELEVISION 

BOSTON —WBZ-TV 
PHILADELPHIA—WPTZ 
PITTSBURGH—KDKA-TV 
SAN FRANCISCO— KP!X 


KPIX REPRESENTED BY THE KATZ AGENCY, INC 
ALL OTHER WBC STATIONS REPRESENTED BY FREE & PETERS, INC. 


No selling campaign is complete 
without the WBC stations 
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It applies to ad revenues of news- 
papers but not to circulation rev- 
enue. 
Nevada became the 35th state 
to adopt a retail sales tax but 
newspapers and ingredients of 
newspapers are exempt. 
North Carolina’s legislature 
killed a proposal to impose the 
3% sales and use tax on adver- 
tising, circulation and newsprint. 
In South Carolina, the governor 
vetoed a provision of the general 
appropriation bill to impose a sales 
tax on newsprint and other sup- 
plies used by newspapers. 
In Tennessee a bill to provide 
a tax of $50 a year on advertising 
agencies and each person engaged 
in selling advertising for others 
was killed. 

In Washington, a state sales tax 
was boosted from 3% to 342% but 
newspapers were not affected. 


Al Fox Joins NBC-TV 


Al Fox, previously with Pharma 
Craft Corp., has joined the mer- 
chandising department of NBC-TV 
as district supervisor for the New 
York and Philadelphia areas. 


GROUP DO YOU 
WANT TO SELL 
IN CANADA ? 


Canadians like their own 
national business publications. 
A recent survey* explains how 
much. Here are some reasons 
why: 


- » « because they’re edited for 
Canadians with an eye to 
Canadian needs. 


because the books provide 
good advertising display 
and sound, readable 
editorial matter. 


because space costs are 
low in relation to the 
publications’ deep pene- 
tration in the national 
Canadian market. 


Write to-day for information on 
Canada’s 105 BNA publications. 


*Gruneau Research 
Bulletin 1954 
on request, 


7 s+ 


BUSINESS NEWSPAPERS ASSOCIATION 
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536,000 TENS 
or professional men. 


re business owners 


Elks are a big, expanding market for business 
equipment and services. 

49% are business or professional men. 

38% are business executives. 

They employ 4,314,360 people. 

41% own or control 1,207,021 business vehicles. 


Elks are the leaders in business and 
in their community. You can reach this rich 
market in The Elks Magazine. 


Get the whole picture about 1,065,630 
Elks (ABC). See the new Ross 
Federal Report packed with facts 
about Elks and their magazine. 


MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


Sleeping Bags and 
a Nash Offered in 
Day’ s Pants Contest 


| Tacoma, Aug. 2—Day’s Tailor-d 
Clothing Inc., one of the West’s 
major producers of trousers, has 
launched a fall selling program 
tied to a three-month contest for 
consumers that offers a 1956 Nash 


prize and ten Comfy Arctic explor- 
(er sleeping bags as secondary 
prizes. 

| The contest will operate through 
Day’s 4,300 industrial dealers, the 
company announced. Dealers will 
‘be supplied ad mats, win-a-car 
posters and streamers, display 
ideas, and cooperative allowance 
for newspaper, radio and tv ad- 
vertising. 

Through dealers, customers will 
obtain entry blanks for estimating 
how many whipcord garments 
Day’s has manufactured in the 
40 years from Aug. 31, 1915 to 
Sept. 1, 1955. Blanks contain clues 
to help customers make their 
estimates. The contest will run 
from September 1 through Nov- 
ember. 

For the top five dealers Day’s 
will award $500 in cash for the 
best coordinated promotion com- 
bining feature windows, depart- 
ment displays, newspaper ads, 
outdoor, radio and tv spots and 
tie-in with Nash dealer displays. 


Britton Incorporates 

Britton Advertising Specialties 
Inc., Durham, N.C., has been incor- 
porated with authorized capital 
‘stock of $100,000. Incorporators are 
|W. S. Britton, Eva R. Britton and 
|W. A Carr Jr., all of Durham. 


cross-country Rambler as first) 
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JACKSON DAILY * ‘NEWS 


COVER MORE OF MISSISSIPPI 
THAN ANY OTHER PUBLICATION 


A. B.C. Circulation (3-31-55) 


Morning and Evening 


Sunday 


83,572 


. 78,680 


Advertising Age, August 8, 1955 


Getting Personal 


Kenneth J. Ward, v.p. and copy director of J. Walter Thompson a 
Co., will serve for the 8th consecutive year as chairman of the p.r. % 
division of Chicago’s 1956 Heart Fund drive. His co-chairman for S 
the 6th consecutive year is Don P. Nathanson, v.p. of Weiss & 
Geller. . 

A kitchen shower was given at the home of James M. Cleary, V.p. 
of Roche, Williams & Cleary, Chicago, for his niece, Emily Cleary, 
who has resigned as space buyer of Tatham-Laird to marry Tom 
Scanlan of Surplus magazine. And here’s the verse that accompanied 
one of the gifts: To swivel chair at Tatham-Laird/ This kitchen stool 
can’t be compared./ Why she shifts I do not know./ For harder work 
she’ll get less dough. . 


ig 
OS Teer 


WELCOME HOME—When Isabel Moses Greer, v.p. of Dan B. Miner Ad- 
vertising, Los Angeles, returned home after a three-month European 
vacation, she received the red carpet treatment from her associates. 
Greeting her at the Union Station in Los Angeles are v.p.s Andrew 
Carpenter and Hildred Sanders; treasurer Marie Sweeney; president, } 
John C. Morse; v.p. Richard Glover, and Art Crawford of the agency “ 
who acted as chauffeur of the 1926 Rolls Royce town car. 


Miller Brewing Co.’s ad manager, Vernon S. Mullen Jr., has been 
elected a professional member of the Milwaukee chapter of Alpha : 
Delta Sigma, national advertising fraternity. .. E. J. Lauesen, chair- B. 
man of the executive committee of Fuller & Smith & Ross and man- ee 
ager of the agency’s Chicago office, is guest lecturing at the first af 
summer session of Ohio University’s new executive development 
program in Athens, O. He’s conducting courses in distribution, sales 
promotion and advertising. . . ' 

Tom Fahey, retail advertising, New York Times, has been suc- 
ceeded as president of the Times Thirty Year Club by Howard 
Humphrey, mechanical department. .. 


L. Martin Krautter, v.p. 
and general manager of Max- me 
on Inc., Chicago, has been 
iti Me, named president of Law- is 
ees aaa ~~ rence Home for Boys in Chi- z 
* esi cama ; - cago. He has served as a 
board member of the organ- 
ization for several years. 

Clint Frank, head of Clin- = 
ton E. Frank Inc., Chicago ; 
agency, is the only adman 
elected to the new Football 
Hall of Fame. He was a Yale 
quarterback and Heisman 
trophy winner in 1937... 

Athel F. Denham, presi- 
dent of Denham & Co., De- 
troit industrial advertising ' 
and p.r. agency, left July 21 
to represent the Interna- 
tional Atomic Exposition at 
the UN’s Atoms for Peace 
conference in Geneva, Switz- 
erland. En route he is con- 


THE WINNER—At left is L. L. Calla- 


way Jr., ad director of Fortune, 
and at right, Elmer Twyman, v.p. 
of Yale & Towne, who is presenting 
the Fortune purse to the winning 
jockey in the 5th annual running 


ferring with chiefs of the 
Portuguese, Spanish and 
Swiss Nuclear Energy Com- 
missions relative to their 
participation in the exposi- 
tion, which is set for Cleve- 


land in December ... 

Three members of the 
Houston Adclub have been 
awarded honorary life memberships in recognition of their distin- 
guished service to advertising. All are past presidents of the club 
and former governors of the 10th District, AFA. The three are: 
Dick Laughlin, p.r. director of Southern Select Brewery; Michael 
Murphy, v.p. in charge of p.r., Houston National Bank; and A. B. 
Penny, assistant manager of advertising and p.r.. Humble Oil & 
Refining Co... 

Carroll Marts, v.p. of the MBS Central Division, Chicago, is 
fishing in northern Wisconsin ...Rino Negri, v.p. and head of the 
foreign language ad department of Emil Mogul Co., New York, left 
July 25 for a three-week trip to Paris, Milan and Rome... 

William Scheibel, ad and sales promotion director, Jacoby-Bender 
Inc., manufacturer of J-B watchbands, Woodside, N.Y., will retire 
from business about Sept. 1. He was the first ad manager employed 
by Bulova, and purchased the first sponsored radio time signals. 
He later had similar ad positions with Benrus and Waltham... 


of the event at Delaware Park. 
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Unlike the resourceful oriole, man must buy his building materials. These Advertisers of Building Materials 
In turn, the producers of these materials have the problem of selling Use Business Week to Reach Their Markets 
Aluminum Co. of America Kaiser Aluminum & Chemical Co 
them—in a vigorously competitive market. sion emence  | een 
. % s i Allied Chemical & Dye Corp. Koppers Co., Inc. 
Business Week has long been considered an especially effective (Barrett Div.) _ (American Lumber & Treating Co.) 
Alsynite Co. of America is ini oc ggg Co. 
selling medium by the industry. This is because Business Week reaches a Sone Eabinamiie tee: 
P : , Armco Steel Corp. Marble Institute of America, Inc. 
a high concentration of management men... executives who make (Armco Drainage & Marquette Cement Manufacturing Co. 
Metal Products. Inc.) Mills Co., The 
° ° cam ° e Armstrong Cork Co. Mississippi Glass Co. 
or influence buying decisions for their firms. Butler Manufacturing Co. National Gypsum Co. 
Carey, Philip Co. ; National Homes Corp. 
Since advertising dollars invested in Business Week produce more, <nWinpinies Metal Products) “ieee kale ert Corp.) 
° e oe P ‘ ‘ Detroit Steel Products Co. New Castle Products 
it regularly carries more advertising directed to business and industry Dewey & Almy Chemical Co. Pittsburgh Corning Corp. 
Douglas Aircraft Co., Inc. —— es a s P 
H . Ai b Secti (Pitt t t : 
than any other general business or news magazine. penaien 1a Pare den ited tind tastes 
Dow Chemical Co. Prefabricated Home Mfrs. lastitute 
(Styrofoam Insulation) Republic Steel Corp. 
Dresser Industries, Inc. (Truscon Steel Co.) 
(Ideco Div.) Resolite Corp. 
Eagle-Picher Co., The Reynolds Metals Co. 
Goodyear Tire & Rubber Co. (Building Products Div.) 
(Goodyear Bondolite Insulation) Robertson, H. H., Co. 
YOU ADVERTISE IN BUSINESS WEEK WHEN Hardwood Plywood Institute Stefco Manufacturing Co. 
Harnischfeger Corp.  araatnay~ H. iw Fiber Glass Co. 
YOU WANT TO INFLUENCE MANAGEMENT MEN fedocbial Regadtiteeneel, tne. n—, 
Inland Steel Products Co. U. S. Plywood Corp. 
Jennison Wright Corp., The Ward Cabin Co. 
Johns-Manville Corp. Weyerhauser Timber Co. 
Jones & Laughlin Steel Corp. (Weyerhauser Sales Co.) 
B U 5 i N t 5 % Source: Publishers Information Bureau Analysis 
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‘Desert Sun’ to Go Daily 


Tuesday through Saturday, effec- 


The Desert Sun, Palm Springs, |tive Oct. 4. Western Dailies, Chi- 
Cal., weekly newspaper, will be-|cago, has been appointed to repre- 
gin publishing five days a week, | sent the newspaper nationally. 


~ 
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What NEW kind of 
PUBLICATION 
will give advertisers 


QUICK ACTION 
¢yom Builders & Architects? 


Building 
Products 


First Issue + September 
Write for Somple Issue and Rate Card 
HUDSON PUBLISHING CO. « HUDSON, O. 
James W. Zuber, Publisher 


3 Men’‘s Outdoor 
Magazines to Raise 
Rates in February 


New York, Aug. 3—The men’s 
outdoor magazines seem to be in 
telepathic communication. 

Field & Stream (Henry Holt) 
and Sports Afield (Hearst) both 
announced this week that they are 
increasing their b&w page rates, 
from $2,800 to $3,000. 

Outdoor Life (Popular Science) 
announced a similar increase last 
week, from $2,800 to $3,050 for a 
b&w page (AA, Aug. 2). 

All three rate hikes are effective 
with the February issues. All three 


costs.” 


& Stream, 


magazines cited “rising publishing 


® The advertising guarantees will 
remain the same—800,000 for Field 
825,000 for Outdoor 
Life and 800,000 for Sports Afield. 

Reports to the Audit Bureau of 
Circulations for the last six months 
of 1954 show the following average 


net paid figures: 814,375 for Field 
& Stream, 855,372 for Outdoor Life 
and 814,316 for Sports Afield. How- 
ever, Field & Stream announced | 
that its latest ABC  statement| 
shows a circulation of 856,692 for 
the first six months of 1955. 


Stanley Publications Names 
Bischoff Eastern Manager 

Stanley Publications, Chicago, 
has appointed Richard D. Bischoff 
eastern manager, in charge of ad- 
vertising sales for Transportation 
Supply News and Jobber Product 
News. Mr. Bischoff, formerly east- 
ern advertising representative of 
Motor Service, succeeds Manning 
B. Brown, who has resigned. 


Clarkson, Damerell to Bates 


James. A. Clarkson, formerly a 
v.p. of J. Walter Thompson Co., 
has joined Ted Bates & Co., New 
York, as an account executive. 
Bates also has appointed Reg Dam- 
erell, formerly with Kenyon & Eck- 
hardt and Dancer-Fitzgerald-Sam- 
ple, to its copy staff. 


tt pp hla 


“BUT HOW ARE WE iS 
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ARTHUR W. RAMSDELL has been ap- 

pointed v.p. and an account execu- 

tive in the Chicago office of Mac- 

Donald-Cook Co., Chicago. He for- 

merly was in charge of the mer- 

chandising department of Weiss & 
Geller. 


Keystone Sets Up 


Negro Net Division 


NEw York, Aug. 3—The Key- 
stone Broadcasting System has set 
up a Negro network division to 
serve advertisers who want to 
make an especial appeal to the 
colored market in this country. 

The group is comprised of 278 
current Keystone affiliates which 
devote a part of their programming 
day to shows tailor made for 
Negro audiences. The average sta- 
tion devotes 28 quarter hours week- 
ly to this segment of the audience, 
while many of the broadcasters 
carry three or four times that 
amount. 


® The shows range from “race 
music” to public service broadcasts 
of interest to the Negro community. 
Many of the stations—113 to be 
exact—have Negro staffers to aid 


YOU CAN FIND OUT IN A HURRY: 


EVENING TRIBUNE_ 


THE MOST 
IMPORTANT CORNER 
IN THE U.S.A. 


ANOTHER IMPORTANT SERVICE TO OUR ADVERTISERS. 


Every month —a continuing home audit is conducted for the San Diego Union 
and Evening Tribune by FACTS CONSOLIDATED ... an independent 
market research organization. Personal interviews reveal exactly what brands 
of merchandise are found in EVERY room of representative samples of 
San Diego homes. With a FACTS CONSOLIDATED report — you know 
how deeply your product has penetrated this billion-dollar market — and 
what the degree of acceptance is in comparison with other brands. For the 
current San Diego market status of your product — see your West-Holliday 
man — or write to the Union-Tribune National Advertising Department. 


THE WEST-HOLLIDAY COMPANY, INC. 


in merchandising the _ sponsor’s 
products. The majority also feature 
‘Negro performers. 

The transcribed network is not 
‘offering any special discount on 
‘this division, which includes sta- 
tions in 26 states. 


‘Sparky’ Comic Book Tells 
of Modern Fire Department 


A new publication for children, 
published by the National Fire 
Protection Assn., describes the op- 
eration and equipment of the mod- 
ern fire department. 

The “Sparky” comic book is a 
16-page, full-color book featuring 
the fire prevention symbol of the 
NFPA, Sparky the fire dog, cre- 
ated by the Advertising Council as 
part of its public service adver- 
tising campaign. The booklet is 
available from the NFPA publica- 
tions department, 60 Batterymarch 
St., Boston, at $45 per 1,000. 


Newspaper Institute Publishes 
Management Planning Manual 


The Institute of Newspaper Con- 
trollers & Finance Officers, New 
York, has issued a manual of 
“Management Planning & Cost 
Control for Newspapers.” Copies 
are available at $100 each from the 
Institute, 230 W. 41st St. 

The handbook describes and il- 
lustrates long and short term fore- 
casts, an over-all operating budget, 
a cash budget, a capital expendi- 
ture budget, departmental budgets, 
and a method of comparing the 
actual performance with the fore- 
cast. 


Rita Burton Named Copy Chief 


Rita Burton has been named 
copy chief of Enyart & Rose Ad- 
vertising, Los Angeles. Miss Bur- 
ton, who also was named assistant 
publicity director of the agency, 
formerly operated her own copy 
and publicity office. 
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Soup on the Rocks! iS, 


tee Meigen: % ees 


< Somers Once a day. every day. SO 

SOUP-ON-THE-ROCKS—Borrowing a 
leaf from the ad technique of the 
liquor industry, Campbell Soup Co. 
will use Boston and New York 
newspapers and a color page in 
the Aug. 15 Life to promote Soup- 
on-the-Rocks, as a cooling, low- 
calorie pick-up (AA, Aug. 1). Bat- 
ten, Barton, Durstine & Osborn is 

the agency. 


Colgate Overseas 
Operations Produce 
44% of Net Income 


New York, Aug. 2—If you are 
wondering why more and more 
American companies are expanding 
overseas, look at the latest finan-. 
cial statement of Colgate-Palm- 
olive Co. 

Colgate reports worldwide sales, 
of $226,812,000 in the first six 
months of 1955 (up $14,836,000 
over 1954), with sales of foreign | 
subsidiaries contributing $88,872,- 
000 to this total. | 

While the foreign subsidiaries 
account for 39% of Colgate’s total | 
sales, they make an even bigger 
contribution in the profit column. | 

Net income for the first half of! 
1955 was reported at $4,501,000, 
(compared to $5,549,000 last year) | 
and this includes $2,098,000 in div-| 
idends from foreign subsidiaries. | 


® The dividends from the overseas 
operations thus accounted for 44% | 
—or nearly half—of Colgate’s net | 
income in the first half of this) 
year. Actual earnings of the for-| 
eign subsidiaries were greater than | 
those of the domestic company, | 
amounting to $4,493,000. 

In other words, during the first | 
six months of this year Colgate’s 
domestic company earned $2,403,- 
000 on sales of $137,940,000, while 
its foreign subsidiaries earned $4,- 
493,000 on sales of $88,872,000. 

The Colgate report explains that 
the lower net income this year “re- 
flects substantial introductory costs 
for new products, particularly Ad, 
a new detergent.” 


= The importance of the overseas 
operation to the soap company can 
be seen further in the recent selec- 
tion of William L. Sims II to suc- 
ceed Joseph H. McConnell as pres- 
ident of Colgate-Palmolive. 

George D. Bryson, v.p. in charge 
of international operations for 
General Foods Corp., complained 
recently that American companies 
fail to utilize the foreign field as a 
training ground for top manage- 
ment (AA, July 11), but Mr. Sims 
worked himself up from the for- 
eign end to the top of the company. 

Joining Colgate in 1924, Mr. 
Sims managed the Italian subsid- 
iary from 1927 to 1930 and the 10 
European subsidiaries from 1930 to 
1940. 

He worked for the government 
during the war but returned in 1945 
to become v.p. in charge of all for- 


eign operations. He held that post 
until elected president of the com- 
pany last month. 

Mr. Sims is succeeded as head of 
foreign operations by Ralph A. 
Hart, formerly manager of Col- 


gate’s subsidiaries in Canada, India, 
Australia and Europe. 


Fred Borden in New Post 
on ‘Industrial Marketing’ 


Frederick Borden, who has been 
eastern editor of Industrial Mar- 
keting, has been placed in charge 
of editorial activities on that pub- 
lication’s annual Market Data and 
Directory Number. 

Mr. Borden will continue to 
make his headquarters in the New 
York office of Industrial Market- 


ing, and will also con 
associate editor of that 


Calpak Promotes Th::: 


Three men have be« 
in the promotion de; 
California Packing  ( 
Francisco. Roland G. Se. 
the company 22 years, ) 
vertising manager, succ: 
old H. Yost, who has | 
assistant industrial anc 


lations director. Elmo C\: 


merly a district sales ma» 


ite, with 


uti, for- 
er, suc-) 


as an|ceeds Mr. Saysette as sales pro- 
motion manager. Lyman E. Schlos- 
ser with Calpak since 1946, has 
een appointed assistant sales pro- 


ication. 
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ng Har- 
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Thobae to Clausel Co. 


sersen’s IMPRINTING, Inc. 


& | er / Something Omitted on a Printed Job? 
OVERPRINTING AND IMPRINTING 


—even on Folded or Bound Jobs 
CHesapeake 3-2050 
17 N. Loomis St. 


el lati lal 


“Oh, brother...is he burning up!” 


® You can’t blame a guy for getting hot under the 


collar about today’s high costs. But here’s a stream 


of ideas that will help put out the fire. 


If high printing bills are igniting your temper, 


take a calm, cool look at the paper you are using. It 
represents a big share—one-third—of the average 
printing job. In the past, you could do nothing 
about it, since papers of equal quality have always 
cost about the same. But today it’s a different story. 
Today, Consolidated Enamel Printing Papers cost 
less than other enamel papers of equal quality. 
Behind this surprising statement is a modern 
papermaking method, perfected and pioneered by 


Consolidated, that eliminates several costly manu- 
facturing steps while maintaining highest quality. 

All we ask is a chance to prove that Consolidated 
Enamels will cut your printing costs. By contacting 
your nearest Consolidated Paper merchant, or by 
writing us direct, you can get free trial sheets to 
test run. Then you can decide for yourself. 


production gloss * modern gloss « flash gloss 


ge 


enamel 
printing 
papers 


productolith « consolith gloss * consolith opaque — 
CONSOLIDATED WATER POWER & PAPER CO. Sales Offices: ~ 135 &. La Salle St., Chicago 3, I 


Cnarles P. Thobae, former Hous- 
‘on Chronicle staff member, has 
jcined Clausel Co., Houston agency, 

as public relation director. 


CHICAGO 7 
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its always there to do the heavyweight 
the Campana Sales Company chose 


sell Ayds Reducing Candy during their 


a 39.7% increase in sales. And 


what counts most is a healthy sales 
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thing about network radio... 


- 


selling. Of all the ways to advertise, 
the CBS Radio Network exclusively lo 


* 


| slimmest selling season. Result: 


no matter how you measure media, 


Morning segments of CBS Radio’s Arthur Godfrey Time tipped the scales for Ayds. And of the 


resultant sales gain Campana wrote, “All in all, we feel that you have paved the way to 


give us our biggest year for Ayds through 1955.” To assure this end, Campana has wisely 


a 


elected to continue on the CBS Radio Network through the heat of summer competition. a 


_—*. 
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Macys Own Brand Drugs and Cosmetics give you something extra 
AN EXTRA °27.42 TO PUT BACK IN YOUR POCKET 


The medicime chest 0 stocked with 
Mary: Own Brands, total cot 3B 

Tf you stocked of wrth famous brand: 
wlleag at Macy's, total cost would be €1.80 
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OFF-BRAND SELLING—R. H. Macy & 
Co., a leading outlet for brand 


names, also does a thriving busi- 

ness with its house labels. This, 

full page in the New York World| 

Telegram & Sun points out savings 

that can be made by buying Macy’s 

drug products, instead of branded 
ones. 


Radio's ‘Cheap John’ 
Sales Allocations 


Stir Sweeney's Ire 


Los ANGELES, Aug. 4—Radio’s 
“penny ante, nickel limit, cheap 
John attitude toward selling and 
sales promotion costs has done 
more to block the medium’s growth 
than all other factors combined,” 
Kevin Sweeney charged here last 
week. 

Mr. Sweeney, president of the 
Radio Advertising Bureau, spoke 
before a group of Southern Cali- 
fornia broadcasters. He advised 
them to abandon this “suicidal” 
attitude. 

“There are six radio stations in 
Los Angeles that will reach more 
families today than the largest Los 
Angeles newspaper, yet not one of 
these stations will do more than a 
fraction of that newspaper’s busi- 
ness,” he said. 

“We can learn a lot from news- 
papers. They have the sales man- 
power to cover their markets—not 
just two or three men. They give 
these men the tools to work with; 
they spend their money to create 
sales,” the RAB head continued. 


Smart Car Makers 
use Balloons to... 
© swell sales in sagging 
areas 
° new models a 
ig sendoff 
@ boost dealer en- 
thusiasm every- 
where 


To get a bigger share of busi- 
ness from advertisers, Mr. Sween- 
ey advised: 

1. Add more salesmen. 

2. Do consistent promotion. At 
the very least, send weekly direct 
mail pieces to prospective custom- 
ers. 

3. Equip the sales staff with a 
comprehensive presentation on the 
station. 

4. Make sure the salesmen know 
something about the problems of 
a retailer’s business before they 


go see him. 

5. Support industry promotion 
groups such as the RAB and the 
Southern California Broadcasters 

n. 


Pepsi-Cola Elects Steele 


Alfred N. Steele, president of 
Pepsi-Cola Co., New York, since 


1950, has been named chairman of | 


the board and the company’s chief 
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mer board chairman, becomes hon-| Mr. Frost is also chairman of the 
orary chairman. The company re- | 


cently reports that earnings for the 
first six months showed an 80% 
increase over the corresponding 
period of ’54. 


Frost Is ANA Program Head 
Donald S. Frost, v.p. in charge 
of advertising of Bristol-Myers Co., 
has been named program chair- 
man of the 26th annual meeting of 


agency relations sub-committee 
and of the Advertising Manage- 
ment Committee. 


Charles Stuart Adds Account 
Charles R. Stuart Advertising, 
San Francisco, has been appointed 
to develop advertising and sales 
promotion campaigns for the First 
California Co., investment securi- 
ties company which has 22 offices 


executive officer. Herbert L. Bar- | the Assn. of National Advertisers to|in California and offices in Reno 
net, exec. v.p., has been named|be held Oct. 31 through Nov. 2 in 
president. James W. Carkner, for-| New York. Long active in ANA, 


and Las Vegas. A campaign using 


newspapers is being prepared. 


“Fettoloum Wook 


MEETING NEED FOR INDUSTRY- 


vr 


Because 


PIONEER Qualatex Balloons 


© are inexpensive, easy to use « 


@ have real toy value as 
premiums 


@ carrying printed adver- 
tising far and wide 


Get ideas, samples 
and imprint information 
trom our Premium Dept. 


Y Qualatex 


BALLOONS 


-% 


THE PIONEE COMPANY 


9 Wiig fens , Mere, Gite 


WEEK 3. 


Acceptance is Immediate! 


Petroleum Week is here. The long-awaited, much-needed publica- 
tion that integrates the entire oil industry is a reality —the first 
magazine designed for specialists and management in all segments 
} of the industry. 


Petroleum Week is off to a flying start, having already met the tests 
of reader and advertiser acceptance. More than half of the initial 
distribution is paid, and the list of advertisers is impressive and 
growing fast. 


Petroleum Week is written for oil men by oil and business-commu- 
nications experts. It penetrates every significant level of operation 
and management - =. covers both the technology of the job and the 
business of the job. 


i 


\ \) 


ww. 


If you’re selling to the oil industry, Petroleum Week is for you. You will want to use 
PrTROLEUM WEEK regularly because everything important in oil is important to 


Petroleum Week readers. Call the McGraw-Hill office nearest you for additional infor- 


mation. ‘Asa? 
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Dowd, Redfield Appointed three week campaign for public} rinci»:'s |Advertising Associates, Penn 
Andrea Radio Corp., Long Island donations which saved KQED from | Agency P — ‘Square Bldg. 
City, N. Y., has appointed Dowd,| bankruptcy and forfeiture of its| Doppt Friends— ond The two partners, who organized 


Redfield & Johnstone, New York, channel license. 
to handle its advertising. Royal &| 
deGuzman formerly serviced this Hansen to Great Northern 


Town in 1949 after working at 


Split Clients SC °° 


tal of $2,000,000 in billing before 


account. Robert H. Hansen, executive edi- | PHILADELPHIA, Aug. Adver-| splitting up “because of basic dif- 
‘tor of the Yakima Herald and Re- 'tising circles here are b\’:ing with! ferences in philosophies.” 
KQED-TV to Gross & Roberts _ public, has been appointed western | speculation about reas." for the 


Gross & Roberts, San Francisco, representative for the Great North-| dissolution of Town 
have been named by KQED-TV to ern Railway, with headquarters in| Agency (AA, July 25). ‘each will have about half of the 
assist the Northern California edu-|Seattle. Mr. Hansen succeeds Frank, As of Aug. 1, Sol E. “brow, one billing. Mr. Zubrow will retain 
cational tv station in developing F. Perrin, who will become the! partner, becomes S. E. Zubrow Co.|Fels Naptha Soap Co., Eatmor 
a long-range financing program. | railroad’s public relations assistant |at 1420 Walnut St., -r4 Albert/Cranberry Sauce and Letty Lane 


The agency recently conducted a!in St. Paul. Eisenstat becomes M: keting & Candy Co. Mr. Eisenstat will con- 


now ‘on Stream 


WIDE, INDUSTRY-DEEP COVERAGE 


s-vertising # Under their separate companies, 


Petroleum Week is the communications center for all interdependent 
areas of activity — exploration and production, refining, transporta- 
tion, and marketing. Petroleum Week communicates and cross- 


WEEK 


communicates... keeps each branch of the industry up to date on 


developments in all phases of oil. 


Petroleum Week has a change-of-pace format that spotlights salient 
points — giving the broad picture in bold, eye-catching type for 


variable-speed reading. You get the “‘meat’’ of the story fast and 
you can change pace anytime you want details. 


Petroleum Week is unique. It is the only industry-wide, industry- 
deep publication ... it is the only cross-communications medium in 


its field... it is the first publication designed from the start around 
the requirements of the new art of writing for variable-speed, faster 
and more efficient reading. 


330 West 42nd Street, New York 36, New York 


A McGRAW-HILL 


PUBLICATION Communications for Men Who Matter in Oil 


Cross- 


Alderson & Sessions, boasted a to-| | 


LISTENING POST—That’s the title of 


this 2x2’ cabinet which RCA is 
promoting as a replacement for 
record department booths. W. L. 
Stensgaard & Associates, Chicago, 
designed and produced the fixture. 


tinue to handle Fleischmann’s Vi- 
enna Model Bakery, Heimbach 
Baking Corp. and Phillips Pack- 
ing Co. 

Rumors about the cause of the 
split range from too much stress on 
merchandising by Mr. Zubrow, to 
failure to service small accounts 
by Mr. Eisenstat to plain differ- 
ences on copy and layout. Neither 
of the two would make comment 
on the rumors or elaborate on 
further details. 

Mr. Eisenstat actually is the one 
with a background in practical ad- 
vertising, having once worked for 
Biow Co. and Station WNEW, New 
York. Mr. Zubrow was a lecturer 
in economics and marketing at the 
Wharton School of the University 
of Pennsylvania and is highly re- 
spected as a merchandising expert. 

Morton Simon, the advertising 
legal expert who handled the dis- 
solution for Mr. Eisenstat, empha- 
sized that the parting is amicable 
and that the two men are very 
good personal friends. 


Sackel Co. Adds One 


Sackel Co., Boston, has been 
named to handle advertising for 
Webster Spring Co., Webster, 
Mass., maker of springs for furni- 
ture and bedding. Extensive na- 
tional advertising is planned. 


An FFA MEMBER is 16.73 


years old 


His annual income 
is $895 


1 in 4 owns a car 

2 in 4 own a gun 

2 in 4 own a razor 

2 in 4 own rods and reels 
2 in 4 own cattle 


- «+ and 175,000 of them 
subscribe to and read .. . 


The National 


Future Farmer 


Box 29, Alexandria, Virginia 
Phone Edgewater 9-5133 
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... spending 


$7,000,000,000 


[HE Index of Buying Power in the $7 bil- 

ion dollar Fresh Fruit and Vegetable In- 
dustry is as simple as ABC—the 16,302 ABC 
circulation (net paid May 7, 1955 issue) of 
The Packer—the industry’s complete weekly 
Newspublication. 


These growers, shippers, distributors, 
wholesalers and retailers of fresh fruit and 
vegetables depend on The Packer for up-to- 
the-minute news of crops, market conditions, 
forecasts and new developments in their in- 
dustry. Regular Packer readers represent bet- 
ter than 85% of the industry’s buying power. 


The Packer’s growing circulation figures 
are an accurate index, too, of the progress 
made by this high-buying, ready -spending 
industry. Right now they indicate that in the 
past year the number of the top-buying- 
power leaders has increased by 1,182. . . bet- 
ter than half a billion dollars in additional 
buying power for Packer advertisers! 


If you have something to sell to any or all 
parts of the Fresh Fruit and Vegetable In- 
dustry ... the time is ripe now... and The 
Packer will deliver your message directly to 
the men who make the decisions. 


THE PACKER 


201 Delaware Kansas City, Mo. 


This Week in Washington... 


‘Public Spirited’ Truckers Cry ‘Foul’ 


By Stanley E. Cohen | 
Washington Editor 
WASHINGTON, Aug. 4—How is, 
\this for a headache? Truckers | 
have spent hundreds of thousands | 
of dollars for advertising and pub- | 
lic relations materials picturing 
themselves as public-spirited busi- 
hess men who pay their way. 

_ Now the clipping services are | 
turning in a flood of articles and 
editorials from all over the coun- 
try quoting congressional leaders 
who say “the trucking lobby” was 
responsible for the surprise vote 
which killed the vast federal high- 
| way construction program. 

_ Truckers sheepishly insist they 
‘were fouled. They contend that 
large numbers of congressmen who 
were anxious to vote “no,” used 
the barrage of protesting telegrams 
|from truckers as a convenient ex- 
cuse for following their instincts 
instead of the instructions of the 
leadership. 

A good factual study, they say, 
would show that members had a 
variety of reasons for opposing the 
bill. Originally, the Democrats 
pigeonholed an administration plan 
because it involved bond issues 
which would enable the Eisenhow- 
er administration to build roads 
without unbalancing the federal 
budget. 

New trouble came from South- 
erners who objected to a clause re- 
quiring the Department of Labor to 
determine the “going rate” for 
local labor. And liberals were 
miffed at a section reimbursing 
utilities for a portion of the cost of 
relocating power lines. 

Now that it’s over the truckers 
contend they would have preferred 
the inequitable taxes to no bill at 
all. And who can blame them? 

Whatever the merits of their 
alibi, they are in the doghouse 
here. And they also face trouble 
with state legislatures which will | 
‘be looking for ways to finance the | 
‘construction of new roads, now 
that Congress has killed legislation 
which authorized the federal gov-| 
ernment to pick up a portion of the | 
cost. 
| a 
| Back from Elba: Ewan Clague, 
who has been handling odd jobs as 
a special assistant to the Secretary 
of Labor, is back at his desk as 
Commissioner of Labor Statistics. 
His renomination for this job was 
held up in the Senate labor com- 
mittee for nearly a year, while Sen. 
Edward Martin (R., Pa.) struggled 
to find a reason why he should not 
be confirmed. 

But business and labor leaders 
who respected the honesty with 
which Clague administered BLS, 
and its vital cost-of-living index, 
showered the committee with en-| 
thusiastic letters of endorsement. 
And Labor Secretary James P.. 
Mitchell created a special job to 
keep him in groceries while the 
Senate pondered. 

On its last working day this ses- 
sion, the labor committee got’ 
‘around to reading the fan mail. It 
brushed Sen. Martin aside and got | 
the nomination to the floor in time | 
for approval before the Senate ad- 
| journed. 
° oe 

First Aid: Those harrassed u.h.f. 
telecasters can take courage. Next 
Jan. 17 the Senate interstate and} 
foreign commerce committee will 
‘start hearings in an effort to deter-. 
‘mine what can be done to help | 
them stay in business. 
| Sen. Warren Magnuson (D., 
‘Wash.), the committee chairman, 
believes the most effective thing 
he can do at the moment is to keep 
the pressure on the Federal Com- 
‘munications Commission for early 
action on proposals to de-intermix 
‘some of the markets that can be 
| converted too all-v.h.f. or all-u.h-f. 
| His committee will also get a re- 


port from an ad hoc group of en- 
gineering authorities who are look- 
ing for ways to get more stations 
onto the 12 channels that are 
available in the v.h.f. band. 
s o 7 

Check-up: The House has given 

its Post Office committee $75,000 


‘for some special investigations to 


find out whether Postmaster Gen- 
eral Arthur Summerfield has 
missed any bets when it comes to 
ideas which will improve the post- 
al service and cut costs. 

In the past this committee, which 
has an unusually capable profes- 
sional staff, has turned in many 
valuable reports putting a spotlight 
on costly shortcomings of the Post 
Office Department’s management. 

For example, several years ago 
studies by this committee showed 
the Post Office had no research 
program of its own. As a result, 
Congress created a research pro- 
gram for the department resulting 
in new equipment and procedures 
which have saved millions of dol- 
lars. 

With a showdown on proposals 
for postal rates sure to come next 
year, House members figure the 
studies by the Post Office commit- 
tee will help dispose of the inevi- 
table controversy over the effec- 
tiveness of the department’s man- 
agement. 


No-Cal to Bow in 7-Oz. Bottle 
No-Cal Beverage Corp., Brook- 
lyn, a subsidiary of Kirsch Bever- 
ages Inc., is adding a new seven- 
ounce split bottle to its line of non- 
fattening soft drinks, in addition to 
its present 16-cunce bottle. For the 
time being, only one of its seven 
flavors—ginger ale—will be dis- 
tributed in the seven-ounce splits. 
The new bottle has been developed 
to meet the demand of taverns, 
restaurants and fountain operators 
for a container for individual cus- 
tomers. It will nct be sold through 
retail outlets for off-premises con- 


| sumption. 


Paul-Phelan Names Directors 
Paul-Phelan Advertising, Ltd., 
Toronto, has added George P. Vale, | 
manager of its radio and tv de-| 
partment since its inception, and| 
W. H. Zimmerman, of the law 
firm of Zimmerman, Haywocd & 
Turville, to its board of directors. 


Advertising Age, August 8, 1955 


D. Malcolm Young has joined the 
agency as copy chief. He has been 
associated with several agencies 
in Canada and England for a num- 
ber of years. 


|Universal Match Acquires 


International Tag Co. 


_ Universal Match Corp., St. Louis, 
i\has acquired International Tag 
& Salesbook Co., Chicago, by a 
purchase cf more than 80% of the 
outstanding stock of International 
Tag with an option to purchase 
the balance. 

International Tag will be oper- 
ated under its present management 
as a subsidiary, with A. G. Shen- 
nan continuing as president. 


Basford Adds One, Drops One 


Reeves Scundcraft Corp., New 
York, manufacturer of magnetic 
recording tape and film, has ap- 
/pointed G. M. Basford Co., New 
| York, to handle its advertising. J. 
'M. Mathes Inc. formerly had the 
account. Basford has resigned the 
account of Grace Chemical Co., 
New York, effective Oct. 18. Grace 
is moving its headquarters and all 
of its activities tc Memphis. 


JWT Transfers Paulson 


J. Walter Thompson Co. has 
transferred Russ Paulson from its 
Atlanta office to San Francisco, 
where he will handle the Ford 
Motor Co. and Ford dealer ac- 
counts. Mr. Paulson, who joined 
the agency in San Francisco in 
1924, also has worked with Benton 
'& Bowles in New York, and has 
‘operated his own agency in Long 
Beach, Cal. 


Bank Appoints E. J]. Lush 

The National Savings Bank, 
New Haven, Conn., has appointed 
E. J. Lush Inc., New Haven, to 
handle its advertising. 


YOU CAN’T PREDICT 
the day when someone 


will accuse you of 


LIBEL OR SLANDER 


| ADVERTISERS * AGENCIES © CLIENTS 
all can have 


INSURANCE 
against this hazard, at very little expense. 
It's smart to have our special policy — 


AND BE PROTECTED 
WRITE FOR DETAILS AND RATES 


EMPLOYERS REINSURANCE 
CORPORATION 


| 


INSURANCE EXCHANGE 
KANSAS CITY, MISSOURI 


lf you are dogged 
hy engraving problems 


We take on the whole job when 
we accept the responsibility 


for your photoengravings. 


That means we expect to give you 


the best plates — 

and the best service — 
you can get anywhere. 
It also explains 

why we have been 

the first choice 

of more and more 
blue-chip advertisers 
and agencies 

for 20 years. 


Are you receiving 
your free copies 

of Laurence’s Guide 
for Photoengraving 
Buyers’’? If not, 
write or phone today. 


aau ren C ©& INC: CHICAGO 
FINE PHOTOENGRAVINGS FOR 20 YEARS 
547 South Clark Street e« WAbash 2-6284 
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“Our Journal advertising has played 
an important part in our success,”’ 


says Roland P. Campbell, 
Advertising Vice President of 
The Andrew Jergens Company. 


“The Journal reflects Beauty 
from cover to cover—and in these 
surroundings, our advertising 
seems to work harder. That’s 
why we feel that our 
consistently heavy schedule in 
the Journal has helped 

put us where we are today.” 


THE SCIENTIFIC TOUCH is given to all 
products by skilled laboratory techni- 
cians at four Jergens plants—in Cincin- 
nati, Ohio; Burbank, Calif.; Perth, On- 
tario; and the new Belleville, N. J. plant. 


The Success You. 


Love to 'louc 


Woodbury gave women a new 
reason for buying soap—and told them 
about “‘the skin you love to touch” 
in Ladies’ Home Journal 


In the May, 1911, issue of Ladies’ Home Journal, 
Woodbury ran a quarter-page, black and white ad 
headlined “The Skin You Love to Touch’”’. 


It gave women a new reason for buying soap: 
beautiful skin, as well as clean skin. 


This advertising was the first of all beauty soap campaigns. 
It clicked for two reasons. First, because every 


woman wants to be beautiful. Second, because this 


idea was presented to women in the right surroundings 
—in a woman’s magazine. Woodbury’s slogan has 
been in the Journal ever since. 


Today, The Andrew Jergens Company—maker of 
Woodbury—has a long line of products besides 
its famous soap. To women, the names Woodbury and 
Jergens are synonymous with Beauty. And, for the 
best job of reaching the most women in the 
most receptive frame of mind, the Jergens Company 
thanks Ladies’ Home Journal. 


THE DRAMATIC TOUCH has been given to 
Woodbury advertising ever since “The 
Skin You Love to Touch” first appeared. 
Woodbury began advertising in the 
Journal over 60 years ago—has been sell- 
ing to Journal readers ever since. 


THE SALESMAN’S TOUCH is evident in 
drug stores and supermarkets, where 
dramatic point-of-sale displays speed 
sales for the retailer—and keep women 
Woodbury-conscious. 


Never underestimate the power of the No. 1 magazine for women... | URN | 


A CURTIS PUBLICATION 
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‘In APPLETON, Wisconsin 


The Post-Crescent delivered the message that 
sold over 150 dresses for Grant Co. on a single 
weekend from a single ad! A message sur- 
rounded by 130 columns of news and read by 
95% of city zone residents. 


in BATON ROUGE, Louisiana 


Empire Furniture placed spot-color page in a 
* June Sunday-Monday combination of the State- 
Times and Morning Advocate. The manager re- 
ported this single ad resulted in the Monday 
doing largest day’s volume in 25-year history. 


In BEAUMONT, Texas 


Sold out in 70 minutes! 300 spice sets at 99 cents 
each—entire stock goes like hot cakes after 
194-line ad in Beaumont Enterprise. More than 
100 waiting at door when store opened. 


In BECKLEY, West VirQQanae 
When a department store adverfised a limited 


exclusive on women’s slips in the Beckley Post- 
Herald and Raleigh Register it not only “sold 
out” the first day but had to return 200 unfilled 
mail orders. 


In CHICAGO, Illinois 


Design Directions, neighborhood Chicago mer- 
chant, sold more than $6,000 worth of Dux lawn 
chairs from a 495 line ad in the Chicago Daily 
News. The ad cost only $375.00 .. ... more proof 
that in Chicago it pays to use the Daily News. 


In CINCINNATI, Ohio 


Orchids for The Cincinnati Enquirer. A two-day 
sell-out of 11,500 carnations followed insertion 
of 100-line “weekend special” ads in the Daily 
Enquirer . . . and put a leading local florist in 
the clover! 


In COLORADO SPRINGS, Colorado 


The 1954 Parade of Homes was a sell-out! Spear- 
heading this big promotion were more than 
25,000 lines of advertising placed by builders 
and sub-contractors in The Free Press. 


In DALLAS, Texas 


A. Harris & Co., Dallas department store, ran 
a color ad on Elastic Waist Sailor dresses in 
The Dallas Morning News. By 1 p.m. on the 


same day, 300 of these dresses had been sold at 
$7.95 each. 


In DETROIT, Michigan 


The friendly Free Press pulls buying action like 
this day-in, day-out: A few weeks ago Kern’s 
basement store advertised “Princess Peggy” 
dresses at $3.98. Good value. Good ad. Good 
space. Stock of 6,000 dresses sold out. 


In ELGIN, Illinois 


When a page ad in the Elgin Daily Courier-News 
announced a medical center grand opening, 
preparations were made to welcome 500 guests 
—but more than 3,500 swamped the center. Re- 
sult: Emergency calls for additional souvenirs. 


In FORT SMITH, Arkansas 


Numerous advertisers reported “sell-out” on 
citywide Dollar Day promotion advertised only 
in Southwest Times Record. Two small stores, 
with two column by 5-inch ads, said, “We sold 
completely out long before closing.” 


In GRAND FORKS, North Dakota 


20,000 customers in three days was the dramatic 
response to a two-page opening advertisement 
run in the Grand Forks Herald by the all-new 
White Drug. “What a mob—and what busi- 
ness!!!” exclaimed manager “Andy” Anderson. 


In GRAND JUNCTION, Colorado . 


Locked doors for sale! With store jammed Dol- 
lar Day, Brownson’s locked the doors, and let 
customers in as customers came out. Their ad- 
vertising has appeared weekly in the Grand 
Junction Sentinel for 62 years. 


in GREENSBORO, North Carolina 


105,000 daily salesmen of the Greensboro News 
& Record hung “SOLD” tags on $583-million 
worth of retail business last year in the Growing 
Greensboro Market—where sales really come 
easier! ... Try it—and see! 


In GREENVILLE, South Carolina 


Here’s the punch The News & Piedmont pack: 
30-line ad ran weekly by furniture store for six 
weeks. Results: six sell-outs of rugs for store. 
Advertising in The News & Piedmont gets re- 
sults! 


In HAMMOND, Indiana 
23 full advertising pages during four consecu- 
tive days in The Hammond Times for Edward 
C. Minas Co., 65-year-old Hammond department 
store, for semi-annual Minas Days helped tre- 
mendously to stimulate store-wide plus sales 


17% above any previous high. 


In HARTFORD, Connecticut 

Brown Thomson’s big department store sold 
over $15,000 worth of socket wrench sets from 
a full-page color advertisement in the Sunday 
Courant comic section. Ad cost about $680. Mail 
orders came from all over Connecticut. 


In HOUSTON, Texas 

“A complete sell-out and 300 units on back or- 
der.” That’s success, and all from just a one half- 
page ad in The Sunday Chronicle four-color 
Comic Section. Success statements like these 
are commonplace from Chronicle advertisers. 


In HUNTINGTON, West Virginia 
Six-column-inch ad by a 5&10 cent store limited 
sale of hosiery to two pair per customer. Sale 
limited two days only. Normal volume of three 
dozen zoomed to 30 dozen. Another “sold” ad- 
vertiser here! 


In KALAMAZOO, Michigan 

Kalamazoo Gazette coverage and reader respon- 
siveness paid off handsomely last month for 
Sanders’, Inc., local women’s store. Police were 
required to handle crowds which nearly bought 
out the entire summer stock. One 5x15 ad 
sparked the stampede! 
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In LANCASTER, Pennsylvania 


Business tripled over the previous week—sell- 
out of several lines—not sufficient sales-clerks 
to handle the crowd . . . as the result of a black 
and red ad in the Sunday News on men’s and 
boys’ apparel. 


In LOWELL, Massachusetts 


Purity Foods Supermarket opened a new store 
in Lowell. Sales volume rocketed to 50% more 
than anticipated. The Lowell Sun provided the 


rocket power. Every day is sales power day in 
The Sun. 


In LUBBOCK, Texas 


The Lubbock Avalanche-Journal is the only 
medium with sufficient influence and ample cov- 
erage of the growing Lubbock market to pro- 
duce the first-day response and volume Lubbock 
merchants demand of their advertising! 


In LYNN, Massachusetts 


Countless merchants and individuals on Mas- 
sachusetts’ rich North Shore tell stories of quick 
sales—from an abandoned baby carriage to a 
modern refrigerator—because they advertised 
in The Lynn Item, a sure-fire medium. 


In MIAMI, Florida 


Success stories run high for advertisers in the 
dynamic Miami Daily News. Typical example: 
The exclusive 60-inch News ad which sold out 
500 tables at $9.97 the first day—plus 171 orders 
for future delivery. 


In MINNEAPOLIS, Minnesota | 


.. . Sell-outs come in pairs. Department store, 
one of city’s largest, was forced to re-stock Irish 
linen dresses by air on Thursday following a 
Roto Magazine ad in the Minneapolis Sunday 
Tribune—only to sell out again. 


In PEORIA, Illinois 


A suburban Peoria appliance sop recently sold 
seven automatic washers ($229.95 each) from 
one 28-inch advertisement in ihe Peoria Jour- 
nal Star. Not sensational, perhaps, but certainly 
profitable . . . and, we might add, typical. 


In PHOENIX, Arizona 


Given Bros. sold out complete stock of $17.95 
dresses in three days with 27'2-inch ad, and 
boosted store-wide traffic and sales in other de- 
partments. Given Bros. places budget 100% in 
The Phoenix Republic and Gazette. 


In PONTIAC, Michigan 


Sale of 1,162 men’s work pants and 600 ladies’ 
blouses at $1.99 each highlighted a recent two- 
day department store clearance! 700 lines in 
Pontiac Press produced this fast action, and 
$3,500 in business! 


In PORTLAND, Maine 


“We are sold out!” That was the jubilant report 
of Bartlett Radio Company after a four-color 
Sunday-Telegram ad produced a three-day, 
$12,000 flood of orders for a special shipment of 
socket wrench and tool sets. 


In PROVIDENCE, Rhode Island 


New England Motors sold a used car every hour 
with its “Beat the Clock” ads in the Journal- 
Bulletin. “You can’t beat newspapers for steady 
selling,” says Saul Susman, Dodge-Plymouth 
dealer. 


In RALEIGH, North Carolina 


Sell-outs are not unusual with The Raleigh 
News and Observer - Raleigh Times giving local 
merchants and national advertisers all day cov- 
erage of this big, busy market. New low optional 
unit rates. M&E - 137,569. E&S - 147,615. 


in SAN BERNARDINO, California 


The Harris Company department store celebrat- 
ed its 50th anniversary with 50 display pages in 
11 days in the San Bernardino Sun-Telegram. 
Result—highest goals exceeded by 33%. A gi- 
gantic success story for newspaper advertising. 


In SAN JOSE, California 


A $12,000 ad budget spent entirely in the Mer- 
cury-News produced $8,160,000 in home sales 
in one week! Imagine—$680 in sales for each $1 
invested! That’s “San Jose for Sell”—the Mer- 
cury-News way! 


in SANTA ROSA, California 


Let the retailer tell it—“We ran our display ads 
as planned in the Santa Rosa Press Democrat 
in January—and those ads produced a mighty 
gratifying 3342% gain,” Don Theriault, Gam- 
ble’s Western Auto. 


In SIOUX FALLS, South Dakota 


Crawford Men’s Wear got back $48 in sales for 
every $1 they invested in Argus-Leader adver- 
tising. 83 suits, 226 pair of slacks, 613 shirts were 
sold the first day—from 221 inches of advertis- 
ing! 


In SOUTH BEND, Indiana 


Paul D. Gilbert, President of Gilbert’s, ninth 
largest men’s clothing advertiser in the U. S., 
according to Media Records, says, “Nothing 


sells like newspapers and few newspapers sell 
like the South Bend Tribune”. 


In SPOKANE, Washington 


Two-by-4 ad sells 20,000 pounds of meat! Looft’s 
Food Market says: “Our little ad in the Spokes- 
man Review and Chronicle sold 20,000 pounds 
of home freezer meat. Had to close doors several 
times because of crowds.” 


means a newspaper's been here 


In MUNCIE, Indiana 


McCreery Furniture Company sold 288 yacht 
chairs at $1.98 each from six inches of space of 
a page ad that ran in the Muncie Evening Press 
June 1 and The Muncie Star June 2. 


In NEW ORLEANS, Louisiana 


The Seat Cover King sold $2,000 worth of clear 
plastic covers from a quarter-page in The Times- 
Picayune New Orleans States rotogravure. The 
advertisement cost $110—sold the King clear 
out of clear plastic! 


in NORFOLK, Virginia 


Colonial Chevrolet sold 125 cars and three 
trucks in a $60,000.00 four-day sale. A double- 
truck in The Virginian-Pilot and follow ads in 
the Ledger-Dispatch and Star resulted in the 
biggest volume the company ever experienced. 


In OGDEN, Utah 


“Tremendous response to our Semi-Annual 
Clearance was realized on Monday, January 3, 
1955, when we sold 117 suits and topcoats,” re- 
ports Fred M. Ney Company. A 6 x 14 adver- 
tisement in the Ogden Standard-Examiner 
turned the trick. 


In PASSAIC-CLIFTON, New Jersey 


Retailers’ cash registers ring up $180-million a 
year, serve 250,000 people. Retailers put 99% of 
their advertising dollars in The Herald-News, 
the only medium that lives with the market, 
sells it every day. 


In ROCHESTER, New York 


$150,000 in sales from two-day promotion in 
Times-Union and Democrat and Chronicle... 
over 100 new homes sold by Rochester real es- 
tate development firm. They were standing in 
line to buy! 


In ST. JOSEPH, Missouri 


“Complete sell-out of Super Gyms for kids from 
our News-Press ad of April 11th . . . orders were 
still coming in 10 days later. Repeated April 28th 
and again May 24th. Delighted with response.” 
N. J. Albert, Vice-Pres., Hirsch’s. 


In ST. LOUIS, Missouri 


“Sell-outs before noon are a common experi- 
ence.” That’s what Stix, Baer & Fuller, St. Louis 
department store, says of its column “people are 
talking about .. . ”, which has appeared every 
Friday morning in the Globe-Democrat for over 
six years. 


In ST. PAUL, Minnesota 


The Dispatch-Pioneer Press spells sell-out! The 
John W. Thomas Company jammed its aisles for 
eight straight hours with a jewelry special! Re- 
sult: a rush re-order of jewelry . . . another ad 
... another sell-out! 


In SAN ANGELO, Texas 


The Fair announced opening with page ad in 
Standard-Times (2,000 favors for the day, but 
all had gone by 10:30 A.M.). ‘ Crowds not lim- 
ited to first day. Had big ones ‘hrough Friday- 
Saturday.” Texas Harte-Hank: Papers are hot. 


In WACO, Texas 


“A complete sell-out of three items (Outdoor 
Living Section) and good response on all 
others,” writes Wilson Duncan, manager of 
Clifton-Simpson, Inc., regular advertiser in The 
Waco News-Tribune Times-Herald. 


In WATERLOO, lowa 


“‘Newspaper advertising brings customers in our 
front door. Last four-page advertisement in 
Courier produced 66% sales over quota. Many 
items advertised complete sell-outs, making re- 
order necessary,” says Warren Downs of Sears. 


In WAUKEGAN, Illinois 


Gordon Furniture Company attests to the pull- 
ing power of newspapers. Ran a full-page, 4- 
color Kroehler ad in the Waukegan News-Sun. 
Not only sold out original shipment, also follow- 
ing three shipments, over 30 sets in all. 


In WESTCHESTER COUNTY, New York 


Hundreds of houses sold by Curt Hagen in his 
Northern Westchester developments advertised 
in the Westchester Group Newspapers (West- 
chester County Publishers, Inc., White Plains, 
N. Y.). Cost to him about $15 per house. 


In WICHITA, Kansas 


Can you top this? April 30, 36-inch Sears ad in 
The Wichita Eagle sold out 600 cotton dresses. 
June 30, 32-inch Sears ad in Eagle sold 100 dozen 
ladies’ blouses plus 144 dozen men’s shorts. 
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$10.00 | 


FOR TEN | 
Now get move- SECONDS 
ment on your TV 
slides for almost 
the same cost as 


still slides. 


Send for sample 
reel and descrip- 
tive literature. 


STUDIOS 


1323S. WABASH CHICAGO ILL. 


New York Curbs | Jacob K. Javits, state attorney 
‘tion of. bait advertising in the in- 

NEw York, Aug. 2—Another ply them with bulk shipments of 
957 W. 44th ST. NEW YORK dlers of abdéut 90% of that type of eral said, and he expressed hope 


'general, announced the agreement 
A d P ti f yesterday as the culmination of his 
| dustry. 
Freez Pl n | The companies sell home freezer 
er a S units to householders on the in- 
step to curb bait advertising was meat and vegetables. 
taken here yesterday. Twelve; The agreement is the first of its 
business in this area, have signed| that the pattern of the agreement 
consent injunctions agreeing to would be followed in other lines of 


tices. 
department’s year-long investiga- 
stalment plan and contract to sup- 
|freezer-food-plan operators, han- kind in the state, the attorney gen- 
regulate their advertising prac-' business where bait advertising GEORGE FINNIE, formerly director of 


| “sr . 

advertising and public relations of 
Sun Chemical Corp., has been 
named director of advertising and 
merchandising of Charles E. Hires 
'Co., Philadelphia root beer manu- 


facturer. 


prevails. Among these, he said, are 
the storm window and sewing ma- 
chine industries. 


. The 12 companies had been un- 
\der fire, particularly by the Better 
Business Bureau of New York, for 
employing advertising practices 
that tended to mislead and confuse 
prospective purchases. Mr. Javits 
said the food plan industry here is 
‘a multi-million dollar operation. 


ne 


LUCILLE 


| 


Included among specific prohibi- 
tions are advertising freezer and 
food combinations in a misleading 


pow 


i SEAS 


Yd ii | 


© Channel 8, Des Moines 


@ It's big news for lowa viewers and big news for you if you sell in 
lowa ... KRNT-TV is now on the air with all the big, popular CBS 
television shows that have led Central lowa ratings for years...PLUS 
the favorite local personalities with established audiences and 


proved power to move merchandise! 


@ Your lowa campaign starts with Des Moines and KRNT-TV, so 
call Katz now and discuss 
availabilities on the show- 
manship station in Des 
Moines, KRNT-TV... affili- 
ated with highly-Hooperat- 
ed KRNT Radio and the 
nation's largest legitimate 
theater, KRNT Theater. 


G in Soar 


KATZ HAS ALL THE FACTS —FULL POWER 316,000 WATTS 


“allie, 


ARTHUR GODFREY 


ED SULLIVAN 


ROBERT Q. LEWIS 
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ie | 


/manner; representing that the cus- 
‘tomer will be able to purchase 
freezer and food for what is now 
'being paid for food alone, and ad- 
vertising price guarantees that are 
meaningless or incapable of ful- 
‘fillment. 

| Also the companies must here- 
after specify in their advertising 
the following: 


| 

. Savings must be stated exactly; 
the price of the exact item of food 
being purchased must also be 
stated. In the past some food clubs 
have been advertising that the 
finest cuts of meat available could 
be supplied at 39¢ a pound, but 
‘they actually supplied customers 
with stew meat. 

_ In addition, salesmen must pro- 
vide the customer with a contract 
immediately on consummation of a 
sale, and the contract must be fully 
‘made out before the customer signs 
‘it. 

The attorney general pointed out 
that his campaign against bait ad- 
vertising was aimed at those who 
advertise and not at the media 
they use. 

“The media used by advertisers 
who mislead and confuse the 
consumer,” he said, “cannot be 
‘charged with responsibility for the 
‘bad faith or greed of promoters.” 

The 12 companies signing the 
injunction are: All States Food 
Plan, Hicksville, Nassau County; 
‘Amana Budget Plan Inc., Long 
‘Island City; Cardinal Food Plan, 
Brooklyn; Century Food Clubs, 
Long Island City; Consumer Food 
Buying Service, Ozone Park, 
/Queens County; Franklin Enter- 
‘prises Corp., Franklin Square, 
Nassau County; Metropolitan Farms 
Inc., Freeport, Nassau County; Na- 
tional Food Clubs, New Hyde Park, 
Nassau County; Publix Food Plan, 
Brooklyn; Roger Packing Co., 
Jamaica, Queens County; Sayville 
Farms Ine., Sayville, Suffolk 
County, and Trans America Food 
Plans, Rockville Center, Nassau 
County. 


‘Hoskinson Joins KTVQ 

| Robert L. Hoskinson has joined 
KTVQ, Oklahoma City tv station, 
‘as director of advertising and pub- 
lic relations. Mr. Hoskinson for- 
merly was an account executive 
‘and production manager of Jones 
'& Jones Advertising Agency, Okla- 
homa City, and prior to that, he 
operated his own agency, Bob Hos- 
|kinson & Associates, in Oklahoma 
| City. 
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34 years of editoria a ~ 


This is the reason! Year after year, JOBBER TOPICS has consistently carried twice as many 
pages of automotive advertising as any other automotive merchandising publication. 

This record reflects the judgement of advertising men in more than 384 companies who know 
that success in selling the 350,000 automotive service outlets hinges on wide and immediate 
availability of their products in the automotive jobbing houses throughout the country. 


JOBBER TOPICS belongs to the automotive jobber and jobbers like it. It has belonged to 
| them for 34 years. But more important to you, jobbers read it. These jobbers are the 
men who meet your dealer customers, they are the men who push your line at the retail service 
' level. These are the men who believe in JOBBER TOPICS and who make your product available. 


The wisest advertising investment you can make is to start advertising your line to 
} these jobbers and their thousands of salesmen regularly in the pages of JOBBER TOPICS, 


Inform them, sell them and keep them sold on moving your goods from the more than 
4,000 distribution centers throughout the country. 


The Automotive marketing experts on JOBBER TOPICS sales staff have over 171 years 
combined experience in distribution through jobbers. They are well informed to answer your 


automotive marketing question. Decide. now to request full information from your 
JOBBER TOPICS representative. 


a 
be 


THE IRVING-CLOUD PUBLISHING COMPANY 


New York 17, N.Y. Cleveland 14, Ohio Chicago 6, Illinois Los Angeles 57, Calif. Oakland 12, Calif. 
122 East 42nd Street 856 Leader Building 865 Daily News Bldg. 2506 W. 8th Street 2505 Broadway 
P. J. Philpot A. R. Harris K. Kneisly Robert H. Deibler E. D. Newfield 


Gordon Horsfall T. J. McGill Roy W. Brow 
H. J. Moore 
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TOP TEN MAGAZINES IN ADVERTISING PAGES « 
First 26 issues of all weekly magazines—1955 
First 6 issues of all monthly magazines—1955 
TOTAL ADVERTISING 
MAGAZINE PAGES CARRIED 
2,/76.00 
2,228.32 
NEW YORKER 2,036.84 
SATURDAY EVENING POST 1,867.63 
1,660.50 
U.S.NEWS & WORLD REPORT........ 
NEWSWEEK 
POPULAR MECHANICS 
BETTER HOMES & GARDENS : 
SUNSET | 
Source: Publishers Information Bureau 
; 


Americas Class News Magazine \ 


A MARKET NOT DUPLICATED BY ANY OTHER MAGAZINE IN ITS 
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TOP TEN MAGAZINES IN ADVERTISING GAINS 


First 26 issues of all weekly magazines—1955 vs. 1954 
First 6 issues of all monthly magazines—1955 vs. 1954 


MAGAZINE 


ADVERTISING PAGE GAIN 


~ U.S.NEWS & WORLD REPORT... 


MADEMOISELLE 
ESQUIRE 
LADIES’ HOME JOURNAL 


165.26 


Source: Publishers Information Bureau 


For full information on how 

‘““U.S.NEWS & WORLD REPORT can help 
you realize your sales objectives, 

call or write our advertising office at 

30 Rockefeller Plaza, New York 20, N. Y. 
Other advertising offices in Boston, 
Philadelphia, Clevelaifd, Detroit, 

Chicago, St. Louis, San Francisco, 

Los Angeles and Washington. 
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EOPLE MAKE MARKETS... Young People Make New 
Markets. The young replace the old. This is the life cycle. This is the market cycle 
too. If your product requires an ever expanding market (and what product doesn’t ?), 
you will be happy to learn that one magazine— TRUE CONFESSIONS — gives you a 
concentrated coverage of the young married market. TRUE ConreEssions delivers 
the highest concentration of its circulation among married women 18-25 of any 
magazine.* THE FAwcettT WoMEN’s Group, TRUE CONFEssIONs — MOTION 
Picture, New York + Chicago + Detroit + Los Angeles + Hollywood + San 
Francisco. *Starch: Consumer Magazine Report 4/55 


Advertising Age, August 8, 1955 


Letescopes? Uruguayan Gauchos? Agency 
Copy Crew Lead Librarians a Merry Chase 


New York, Aug. 2—One thing 
about being a librarian at an ad- 
vertising agency. You get asked 
the darndest questions. Now take 
Hazel Conway at Young & Rubi- 
cam, as a forinstance. 

Some guys at Y&R must do noth- 
ing but sit around and dream up 
questions to drive her daft. Such 
as: 

When was the letescope in- 
vented? (Letescope? What’s that?) 

Can a gaucho be from Uruguay 
as well as from Argentina? (Now 
that one sounds like it came from 
a doubtful lady copywriter, after 
an evening on the town with a Don 
Juan.) 

Are the Dolly sisters still living? 
(There’s an old-timer of an ad- 
man.) 

What are some interesting facts 
about cheese? (Talk about 
L-A-Z-Y, those copy people are the 
most.) 


Now... join me aboard the 


VISCO 


I 


world’s first turbo-prop airliner 


Enjoy faster, quieter, vibration-free service between the following cities: 


CHICAGO ° PITTSBURGH * WASHINGTON « NORFOLK 


Manufactured by Vickers-Armstrongs 


For Viscount reservations call Capital Airlines or your Travel Agent 


apital 


AIRLINES 


® And if those questions don’t 
drive Hazel nuts, how about... 
Out of the 8,500,000,000 Americans 
who'll eat hot dogs this year, how 
many will use mustard? 

That one took Hazel and her pals 
only 30 hours to answer. The mere- 
ly hard questions are done im- 
mediately. Fifteen hours is about 
average for a tough question. Once, 
the librarians spent 300 hours as- 
sembling the answer to a question. 
The answer took the form of a de- 
tailed consumer preference report. 

The Y&R library is only 1,500 
volumes strong. That doesn’t in- 
clude 178 magazines, a couple of 
hundred pamphlets and thousands 
of reports, fact sheets and items 
sent out of Washington. 


® But the library on the tenth 
floor at 285 Madison is a lot bigger 
than it looks, about 2,489 times 
bigger. This is the number of spe- 
cial libraries, private collections, 
archives and other sources all over 
the nation which Y&R’s Hazel Con- 
way and colleagues have on tap 
for double-dome queries. 

These 2,489 sources range all the 
way from the special library of the 
Federal Reserve Bank, which can 
answer almost any question about 
money, to the Zonolite Corp. Li- 
brary, which is the place to call 
when you’re in the market for 
information about vermiculite (as 
anybody might well be at any 
time). 

“Most facts are too old for Y&R 
use by the time they appear in 
books,” says Miss Conway. “So the 
shelves contain only a carefully 
weeded-out selection of books 
whose facts are, in the agency 
sense, ageless.” 

Miss Conway and her five as- 
sistant tell Y&R staffers they’ll get 
faster answers if they say why 
they want the information. “That 
way, we know better where to be- 
gin looking for the answer, how far 
to look and when to stop looking. 

We'll know where not to look, 
so we won't tip a Y&R plan to a 
competitor. Better still, we’re able 
to use sources we might otherwise 
shy from.” 


Immigration Group 
Seeks $5,000,000 


to Erect a Museum 


NEw York, Aug. 3—The Ameri- 
can Museum of Immigration, re- 
cently formed for the purpose of 
erecting a national shrine at the 
foot of the Statue of Liberty, is 
now organizing fund raising drives 
in 26 cities. 

The organization plans to kick 
off a $5,000,000 nationwide drive 
next January with which it hopes 
te build a 50,000 sq. ft. museum at 
the base of the statue on Bedloe’s 
Island. 

Some $500,000 has already been 
pledged. Administered by the Na- 
tional Park Service, the museum 
is planned to dramatize the con- 
tributions to the U. S. of the vari- 
ous people who have immigrated 
here. 


® Maj. Gen. Ulysses S. Grant III 
(Ret.) is general chairman of the 
AMI and president of the board of 
trustees. Chairman of the executive 
secretary of E. I. du Pont de Ne- 
mours. V.p.’s are Charles W. Engel- 
hard, chairman and president, 
Baker & Co.; Spyros P. Skouras, 
president, 20th Century Fox, and 
immigration authority Edward 
Corsi. 

William H. Baldwin, of Baldwin 
Mermey, is secretary of the group. 
Treasurer is Alexander Hamilton, 
foundation executive. 

Edwin B. Dooley is National In- 
formation Director for the Ameri- 
can Museum of Immigration, whose 


offices are at 270 Park Ave. 
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Every day you get solid, consistent readership in 
The Houston Post. This constant level of Post 
performance is illustrated by the figures below, 
which show that Post advertisers have no prob- 
lem with up and down circulation. 


MON. TUES. 


, a aw ww peopeseete x SR PROLOG IAT AIEEE 


AVERAGE MON.-TUES, 


CHRONICLE 975'%0% 


1955, and subject to audit. 


AVERAGE CIRCULATION 


POST MONDAY THRU FRIDAY cane 
202,481" 202,332 


Houston Post readers are consistent readers. So— 
Post advertisers can schedule ads amy day and get 
full value for their advertising dollars. This is an 
important reason why The Post continues to be 
FIRST in Houston in total lineage gains, 


- SATURDAY 


WED. THURS. FRI. SAT. 


AVERAGE WED.-THURS.-FRI. 
CIRCULATION Bp =e: 


199,609" 189,433 


MON. TUES. WED. THURS. FRI, SAT. 
AVERAGE MON..TUES, _ 
+ lalate AVERAGE WED.-THURS.-FRI. saveunat 
CIRCULATION 
| ‘3 CIRCULATION ONLY 
126,327 * 
| , : 120,727 110,742 
MON. TUES. WED. THURS. FRI, SAT. 
+ Based on analysis made by The Houston Post Gray areas in charts denote puzzle contest days 
of data from A.B.C. publisher's statements as reported to A.B.C. All circulation figures 
for the six months period ending March 31, used are from publisher's statements as sub- 


mitted to the Audit Bureau of .Circulations for 
the six months period ending March 31, 1955, 
subject to audit. 


NEWSPAPER 


Written and Edited to Merit Your Confidence 
Represented Nationally by Moloney, Regan & Schmit: 
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Insurance Company 
Alters Advertising 
to Suit FTC Ideas 


Utica, N.Y., Aug. 2—The Com- 
mercial Travelers Mutual Accident 
Assn. of America has informed the 
Federal Trade Commission that it 
has changed its advertising to re- 
move causes of criticism which 
prompted the FTC complaint 
against the concern. 

The commission reported that 
the company denied that the ad- 
vertising cited in the complaint 
was misleading. The company said 
in response to the FTC charge of 
false advertising of health and ac- 
cident policies, that it “heartily 
disagrees with the viewpoint of the 
commission and resents the manner 
in which the criticism was made 
and published.” 

Commercial Travelers added that 
its revised advertising resulted not 
only from its rule to voluntarily 
modify material criticized by FTC 
but also from a New York law re- 
quiring a completely new set of 
policy forms which now are in use. 


® For this reason, Commercial 
Travelers said, the question of 
false advertising of former policies 
and advertising is entirely “moot 
and academic.” 

The company maintains further 
that “every fair rule of equity, 
ethics and propriety” precludes the 
commission from prosecuting its 
complaint and cited as example the 
advertising changes it adopted in 
1950 on recommendation of the 
commission. 


St. Georges & Keyes Named 
St. Georges & Keyes, New York, 


ABC-Paramount Doubles 
Net in Second Quarter 
American Broadcasting-Para- 
mount Theatres Inc., New York, 
reports that its estimated net oper- 
ating profit for the second quarter 
of 1955 is double that of the same 
period last year. 
Estimated net profit for the first 
six months of this year was $3,355,- 


'000 compared to $1,754,00 in the 


same period of 1954. 


Otis Ads Push Trav-O-Lator 
Otis Elevator Co., New York, 

which broke a half-page ad July 28 

in the Wall Street Journal for its 


new Trav-O-Lator, an adaptation 
of the escalator principle designed 
to move large numbers of people 
in congested areas such as termi- 
nals, shopping centers and sports 
arenas, will use pages in 15 maga- 
zines in August and September to 
promote its new moving platform. 
G. M. Basford Co. is the agency. 


Sparton Names Paxson 
Sparton Radio-Television, a divi- 
sion of Sparks-Withington Co., 
Jackson, Mich., has named Paxson 
Advertising, Benton Harbor, Mich., 
to handle national and dealer ad- 
vertising and sales promotion. 


Bachelder to Doyle & Hawley 


The Los Angeles sales staff of | 


Doyle & Hawley, national newspa- 
per representative, has been ex- 
panded with the addition of Ken- 
neth Bachelder, who has been in 
the food brokerage and beverage 
business in the Los Angeles area 
for the past eight years. 


Rozoff Joins Edelman 

Herbert H. Rozoff, recently an 
aide to Gov. Kohler of Wisconsin, 
has joined the Chicago public rela- 
tions office of Daniel J. Edelman & 
Associates as an editorial staff 
member. Mr. Rozoff formerly was 
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|a Madison, Wis., correspondent for 


International New Service. 


GE Promotes Thomas Reilly 
Thomas H. Reilly has been pro- 
moted to manager of advertising 
and sales promotion of the silicone 
products department of General 
Electric Co., Waterford, N.Y. Mr. 
Reilly has been with GE since 1951. 


Walker Named A. E. 

Hal Walker, formerly with Sid- 
ney M. Garfield & Associates, has 
joined the San Francisco staff of 
Botsford, Constantine & Gardner as 
an account executive. 


has been appointed to handle na- 
tional advertising for the new home 
study course on child photography 
by the Academy of Practical 
Photography, New York. Josef 
Schneider, child photographer, di- 
rects the course. 


Johnson, Kent Adds One 
Johnson, Kent, Gavin & Sinding, 
Inc., San Francisco, has been named 


to represent the Courier and Couri- 
er Journal, Prescott, Ariz., on the 
Pacific Coast. The San Francisco | 


publishers’ representative pre- 
viously represented the Prescott 
paper in the eastern and midwest- 
ern states only. 
> 
Abbott Kimball Adds Account i mt : 
H - \— 
Handmacher-Vogel Inc, New) | : ove ha Ownrst ott acest 
York, has appointed Abbott Kim- oe iret ad 
ball Co., New York, to handle ad- ie at game. 
vertising for Handmacher suits, oe ee ULL , 
Sportleigh coats and country | 397? OO, — 
clothes. Mervin & Jesse Levine Inc. ‘we weer © ach O = 
and Carl Reimers Co. formerly ee ar Wor why 
handled the account. ase a 
ake 
: xe Aine 
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in the circulation base of Life en ee aa ao, earn o mere gape 
. i ‘ ra aye 
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owe ot OMe 
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, : mark WP ay \ f were cre int 
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from daily and weekly newspapers, from genettin® 
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magazines and trade papers as specified. 


ESTABUSHED O88 
PRESS CLIPPING BUREAU 
BArclay 7-537! 
165 Church Street New York 7, N.Y. 


will provide you with a record of your 
results from promotions and releases. 


For Future Reference 


Handsome loose leaf scrapbooks; rubber 
cement; plastic laminating if desired. 
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RCA ‘55 Sales Are Up 10% 
Over Same Period Last Year 

Sales of products and services of 
Radio Corp. of America and its 
subsidiaries for the first six months 
of 1955 exceeded sales during the 
first half of 1954 by $44,141,000, or 
10%. The total volume for this year 
to date was reported at $488,510,- 
000. 

David Sarnoff, chairman of the 
board of RCA, announced that this 
has been the most successful first 
half-year in the history of the com- 
pany. Net profit, after taxes, for 
the first six months, was $22,061,- 
000 which was an increase of 


$2,793,060, or 14% over the same lations director of Ho 


period in 1954. 


Houston PRSA Chapter Elects 


John Mortimer, public relations| _ 
director of the southwestern dis- director of Palan Ac 
trict of U.S. Steel Corp., has been | has joined Westheim 


elected president of the Houston 
chapter, Public Relations Society of 
America. Other officers are Jack 
Shannon, public relations coordi- 
nator for Humble Oil & Refining 
Co., v.p.; William Colfer, public 
relations and advertising director 
of the southwestern home office of 
Prudential Insurance Co., secre- 
tary, and J. M. Murphy, public re- 


National|tional Gypsum Co., Buffalo. He 
,formerly was ad manager of Mc- 


’ ‘Dougall-Butler, Buffalo paint man- 
Palan to Westheim:~- 4 Block  ufacturer. 


Robert Palan, forn wner and/| 


using Co.,| Strand Joins ‘McCall's’ 
. Block, St.| Albert A. Strand, former partner 
_ublic rela-|in Hansen, MacDowell & Strand, 
sunt execu-|New York food broker, has joined 
. all of his| the sales staff of the grocery prod- 
‘theimer &|ucts division of McCall’s, New 
York. 


Bank, treasurer. 


Louis advertising an 
tions agency, aS an a 
tive. Mr. Palan brow 
agency’s accounts to ° 
Block. 


Rahill Joins Gypsun: DeVita Changes Name 


Dion T. Rahill ve’. has been| DeVita Display Advertising, To- 
named commodit y advertising |ronto, has changed its name to Cre- 
manager of paint proiucts by Na-| ative Display Advertising Ltd. 


ses a Jet’s start with the PENTON market ques- 


tionnaire. 


‘aman em It’s been standard practice with us to conduct 


a Continuing Census for use in our publishing 
operations. (Incidentally, we were the first 
industrial publisher to start this over 15 
years ago.) 


Notice how a company reports to us on the 
major products manufactured, as well as any 
other products made at this location. 


We then translate this into S.I1.C. code numbers 
for proper classification on IBM cards. The 
S.L.C. or Standard Industrial Classification* 
system was developed by the U. S. Bureau of 
the Budget. It is, by far, the most acceptable 
method in use today for classifying manu- 
facturing plants by product categories and 
represents a major forward movement in 
marketing to industry. 


PENTON looks upon unit coverage as the 
first essential in measuring how effectively a 


publication reaches its market. We use S.1.C. 


not merely as a filing system, but as the basis 
for effectively matching publication coverage 
to the number of worthwhile establishments 
in the market. 


You benefit in many ways from our use of 
S.I1.C. When you use a PENTON publication 
you know that you’re covering the highest 
possible proportion of the worthwhile units in 
the market. You can see this in our modern 
method of reporting circulation breakdowns 
by S.L.C. classifications. It tells you how many 
plants are reached and how many copies go 
into these plants. 


Using this information to buy space helps you 
add to the effectiveness of good advertising. 


*All manufacturers use this system in reporting to the U. S. 
Bureau of the Census. 


te P EN TON 


Publishing 


PENTON BUILDING * CLEVELAND 13, OHIO 


how PENTON’s use 
of S.I.C. adds to the 


effectiveness of 
your advertising 


Company 
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RAB Head Predicts 
Group Ownership of 
U.S. Radio Stations 


SANTA BarBarRA, Aug. 3—Kevin 
Sweeney, president of the Radio 
Advertising Bureau, sees a strong 
possibility that the country’s 3,000 
radio stations may be concentrated 
in the hands of 800 or so corpora- 
tions within the next ten years. 

Mr. Sweeney made the predic- 
tion in a speech before the Channel 
City Club here last week. The 
group’s members include directors 
of 50 top corporations. 

“If corporations diversify, more 
and more of them will buy groups 
of radio stations, because of radio’s 
growth potential and good earn- 
ings,” the RAB president said. He 
said that group ownership is a 
growing trend, with “men who 
know how to operate radio stations 
buying up good ones to the maxi- 
mum number allowed by the FCC.” 


® Other ten-years-from-now pre- 
dictions voiced by Mr. Sweeney: 

1. Radio’s local advertising vol- 
ume will more than double 1955’s 
estimated $380,000,000. 

2. National advertising for radio 
will have grown too—but more 
slowly and national radio will no 
longer be “dependent on the whims 
of 30 or 40 major accounts,” having 
picked up support “from the large 
number of accounts that currently 
support the magazines—accounts in 
the $25,000 to $250,000 range.” 

3. There will be a few more new 
stations, with most of them open- 
ing in small markets that don’t 
have their own daily newspapers. 
There are 500 radio operators 
doing well in such towns now. 

4. The kitchen will be the num- 
ber one home spot for radio listen- 
ing, with the bedroom ‘in second 
place. Automobile radios will pro- 
duce as many hours of daily listen- 
ing as the living room does cur- 
rently. 


Holmes to Hamilton 


W. I. (Dugg) Holmes, formerly 
an account executive with Galen E. 
Broyles Co., Denver, has been ap- 
pointed sales promotion manager 
of Hamilton Management Corp., 
Denver, sponsor and distributor of 
Hamilton Funds Inc., a mutual 
fund. Hamilton, a Broyles’ account, 
will remain with the agency. 


Carmichael to Tatham-Laird 

Daniel J. Carmichael, formerly 
with Meredith Publishing Co., has 
been appointed a merchandising 
manager of Tatham-Laird, Chi- 
cago. 


SPARK EVERY PROMOTION 


The PHOTOMATIC Co. 


53-59 E. Illinois St. * 11, mM, 
Phone Witii~bell a:s000 ier 
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Edited in Spanish by native Latin Americans, 
it gives the most complete coverage of the 
giant soft drink and 900-million gallon alco- 
holic beverage industry of Latin America. Read 
by 8,000 top executives and technical men. 
BEBIDAS ANNUAL HANDBOOK AND BUYING DIREC- 
TORY Distribution to 8,000 in 1955...only 
Spanish Language operation handbook and 
buying guide in the industry...avidly read... 
proved sales run to millions, Rates are low. 
BEVERAGES—in English, read by more than 
4,600 executives in Europe, Australasia, Africa, 
Free Asia... profitable results. 


Write for complete market facts! 
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Indian Head Asks | 
More ‘Desire,’ Less 


‘Need’ for Textiles 


_ NEw York, Aug. 2—The textile, 
industry, with more employes than | 
any but the food industry, spends | 
less on advertising and promotion | 
than the auto, tobacco, drug and 
food businesses. 

James E. Robison, president of 
Indian Head Mills, said today: “In| 
1954 the total textile, apparel and | 
accessories industries spent only 
$56,000,000 in advertising and pro- 
motion—or only 0.5% of $10 billion 
in sales volume.” 

The drug industry, he said, spent 
$250,000,000 on advertising; foods, 
$212,000,000; automobiles, $150,- 


000,000; tebacco, $80,000,000. 


| Mr. Robison charged that the| 
biggest failing of the textile indus- 
try is not overproduction but un- 
derpromotion. 


= “Too much emphasis has been 
placed on production for human 
needs, and too little emphasis on 
the creation and cultivation of new 
human desires,” he said. 

Indian Head, he explained to the 
press and buyers at a luncheon 
today, would spend $300,000 in ad- 
vertising and promoting Christmas 
tablecloths and festive runners 
Sept. 1-Nov. 13 in 12 consumer 
magazines and nine Sunday sup- 
plements (AA, July 11). This is 
the promotion’s third year. Grey 
Advertising is the agency. 

“Who is to say what people 
need?” he asked. “Who needs a 
tv set, a twelve-year-old Scotch, a 
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Che Atlanta Zournal 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 
Represented by Kelly-Smith Co. 


=o. 


In one 24-hour period 50,000 cars speed over this 
stretch of Atlanta’s North-South Expressway. 


When this 20.2 mile freeway is completed $43,- 
000,000 will have been spent. East-West legs of 
the project will cost $41,000,000 more. 


The multi-millions Atlanta is investing in‘ its 


Expressway system reflect the 
omy of the South. The South 


expanding econ- 


’s largest news- 


papers, The Atlanta Journal and The Atlanta 
Constitution, can help you sell your products 
in this fastest growing section of the nation. 


Circulation: 436,403 Daily *« 492,738 Sunday (4.5.c. 3/31/55) 
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GivE—One of a series of ads to be 
used in this year’s Community 
Chest and United Fund campaigns. 
They were produced this year by 
Batten, Barton, Durstine & Osborn. 


$2 horse bet, a vodka _ martini, 
king-size cigarets? The point is if 
people want these things, they’ll 
buy them. 

“But first they must be con- 
vinced they want them... Who 
needs a Christmas tablecloth? Peo- 
ple have been getting along just 
fine without them for years. But 
we know for a positive fact that 
several hundred thousand women 
were enthusiastically intrigued 
with this idea last year. Many of 
them decided they wanted one.” 


@ The textile industry has been 
characterized by inadequate plan- 
ning, ineffectual promotion, and 
consequently invisible profits “in 
the greatest prosperity boom this 
country has ever known,” he said. 
“With relatively few exceptions, 
the textile industry is fumbling, 
stumbling, bumbling along, yelling 
bloody murder about low cloth 
prices, high cotton costs, increased 
labor costs and miserable return 
on investment,” he said. 

Senseless emphasis on low-price 
selling has been one of the banes 
of the textile industry—“‘unimag- 
inative, unrewarding and, in fact, 
ultimately destructive,’ Mr. Robi- 
son said. 

“Our job in the textile business 
is to make more people want more 
of our goods—and want them 
strongly enough to pay a reason- 
able price,” he added. 


Coombes Heads NBP Group 

Raymond Coombes, v.p. of Mech- 
anization, Washington, has been 
appointed chairman of the com- 
mittee on costs and accounting of 
National Business Publications. 
Other members include Leo Hag- 
gerty, controller, Conover-Mast 
Publications, New York; James S. 
Mulholland Jr., v.p. Hayden Pub- 
lishing Co., New York; A. F. 
Roberts, secretary, W. R. C. Smith 
Publishing Co., Atlanta; William H. 
Vallar, treasurer, Chilton Co., 
Philadelphia; L. P. Vrettos, v.p. 
and treasurer, King Publications, 
San Francisco, and Ralph Wilson, 
controller, Bill Bros. Publishing 
Corp., New York. 


Mathes Elects Two Directors 

Dr. O. L. Tinklepaugh and Jan 
H. H. Meyer, v.p.s at J. M. Mathes 
Inc., New York, have been elected 
directors. Dr. Tinklepaugh joined 
the agency in 1938 and was named 
a v.p. in 1943. Mr. Meyer joined the 
agency in 1944 and became a v.p. 
in 1947. 


McCall Ltd. Names Pearson 
Frederick Pearson has been 
named managing director of the 
McCall Publishing Co. Ltd., British 
subsidiary company. Previously he 
was managing director of Simplic- 


ity Pattern Co. in London. 
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Distribution Made Easy ~— 


Less than 400 store units out of 1,600 in the market—do 90% of 
total grocery volume. Where else in all America can you find so 
inviting a market opportunity—a great, metropolitan area so 
quickly approachable, so easy to merchandise, so unified in its 
buying habits, so economical of your selling costs! 


Powerful Concentrated Outlets 


Four aggressive chains—heavy Star advertisers—with 130 units, 
do 62% of dollar volume. 250 fast-moving, brand-conscious in- 
dependents do another 30%. Thus, less than 400 store units do 
90%. Time-consuming expensive detailing not necessary. These 
stores go in a big way for products advertised in The Star. 


25! Million PLUS Grocery Market 


Metropolitan Kansas City (Jackson, Clay, Johnson and Wyan- 
dotte Counties) rolls up an annual 251 million PLUS grocery dol- 
lar. Retail trading zone posts over 329 million food dollars. 
Metropolitan market, 913,400 population — 301,000 families — 
market quality 25% above national average. 


MERCHANDISING—YOU BET! _ 


An honest-to-John merchandising service that produces tie-ups 
—awareness—sales! Every week—52 weeks a year—The Star 
publishes The Kansas City Star Grocery Merchandiser which is 
mailed to personnel of grocery stores representing’ 90% of the 
market. Praised by top grocery manufacturers and brokers as 
useful, dramatic, colorful. Not once a month, but every week, it 
bulletins all food advertising in The Star by day of week. New 
dominant and consistent schedules are featured with special art- 
work and trade stories in grocer language. Constant theme is 
Stock, Display and Tie-in with Star-advertised merchandise. 
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As in America! 


In 1954 The Star carried in its 
morning issue alone 2,535,995 lines 
of retail grocery advertising — Peed 
fourth in America of ALL news- + by 
papers, morning or evening. 


THE KANSAS CITY STAR 


(202 S. State St. 
CHICAGO | Weister 9.0532 


KANSAS CITY Noe Grand Ave. 


HArrison 1200 


NEW YORK { MUrray Hill 3-6161 


(21 E. 40th St. 


SAN FRANCISCO | Zoo's 
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WHITING HALL has been elected a 
v.p. of Geyer Advertising, New 
York. He has been associated with 
the agency since 1948 as a copy- 
writer. Before that, he was copy 
chief of the Plymouth Motor Corp., 
Detroit, and ad manager of Amer- 
ican Bantam Car Co., Butler, Pa. 


Rights to 35 
]. Arthur Rank 
Films Go to ABC 


New York, Aug. 2—If the way 
to get ahead of the competition in| 
network television consists of. 
making alliances with motion pic- | 
ture producers, American Broad-. 
casting Co. may make it. | 

First came Walt Disney, with his | 
fabulous “Disneyland” and the. 
soon-to-be-seen “Mickey Mouse) 
Club.” Next in the lineup were) 
Warner Bros. and M-G-M, both of 
whom are producing new shows 
for ABC’s fall schedule. 

Last week another big movie. 
name—this one from across the | 
ocean—joined the team. England's. 
J. Arthur Rank sold the tv rights 
to 35 of his feature films to ABC 
for a five-year period. The films. 
have been seen in theaters here, 
but not on tv. They are from three 
to nine years old. ) 

ABC will use 20 of the movies to, 
compete with CBS’ “Toast of the) 
Town” and NBC’s “Variety Hour” 
and Sunday night specs. Scheduled | 
from 7:30 to 9 p.m., EDT, starting 
Sept. 18, the movies will be sold 
on a participating basis. 

The price is a minimum of $9,-| 
450 for advertisers buying 52 or) 
more minute announcements a 
year. Sponsors buying as few as 
three or less spots will be charged 
$13,500 each. The films will be re-. 
peated at the end of 20 weeks and 
re-run again for 12 weeks of the) 
summer season. 


® The other 15 movies will be used | 
to put the network’s vidfilm dis-| 
tribution organization, ABC Film) 
Syndication, into the feature film 
field for the first time. ABC film 
salesmen are out now offering the 
films to stations throughout the 
country under the syndication | 
title of “Anniversary Package.” 


Hamilton Watch Moves 
from BBDO to N. W. Ayer 

Hamilton Watch Co., Lancaster, 
Pa., has ended a 44-year associa- 
tion with Batten, Barton, Durstine 
& Osborn. Beginning the first of | 
the year, Hamilton advertising 
will be handled by N. W. Ayer & 
Son. 

Hamilton has reported sales for 
the first half of 1955 were down, 
compared with the same period last 
year. The 1955 figure was given 
as $11,622,392, while in 1954 it was 
$14,687,638. Hamilton’s net after 
taxes was down from $721,931 to 
$534,644 for the first six months of 
this year. 


| 


Servel Division to DeGarmo 


The defense division of Servel 
Inc., Evansville, Ind., has ap- 
pointed DeGarmo Inc., New York, 
as its advertising and merchandis- 
ing counsel. This is a new adver- 
tising account and does not affect 


‘Mark Anniversary 


‘Most Advertised’ 


|\“most advanced,” the Schick 25 
also will be “the most widely ad- 


Schick Shaver Will __ vertised.” the company says. 


tric shaver to gild the occasion. 


Schick took a spread in Retailing 
today to announce the shaver to 
the trade and tell retailers about 


| Eighteen four-color pages and|how it will pay “half your adver- 
| Spreads are scheduled to appear, in 


. ‘3 period of less than 90 days, in 
LANCASTER, Pa., Aug. 2—Schick Life and The Saturday Evening 


Inc., which is marking its silver | Post. The razor also will be pushed 
jubilee, has come up with an elec-|via the weekly “Robert Mont- 
gomery Presents,” on the NBC net- 

The Schick 25, as it’s called, is| work, and on the same net’s pres- 
described as “the biggest step for- | entation of eight NCAA football 
ward since the first Schick in| games and regional telecasts of Ivy 
1930.” Not only the “newest” and ‘League games. 


tising costs.”” Here’s how the co-op 
will work. 


@ “Advertise any time till Christ- 
mas. Send paid invoices, tear sheets 
direct to Schick. Schick pays half 
of cost to you in cash. Exciting ad 
mats, tv and radio scripts free. Co- 
op advertising is confined solely to 
Schick 25 and does not apply to 
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any other model.” 

Dealers get a “self-selling dis- 
play and dynamic window stream- 
er free with any order before Sept. 
14° 

Kenyon & Eckhardt is the agency. 


Sellen Joins Andrews 
Charles T. Hathaway, who has 
operated his own agency in Evans- 
ville, Ind., for 10 years, has been 
named v.p. and account exec. by 
Andrews Agency, Milwaukee. 


METHODS CHART for increasing 


APPLY BUSINESS PAPER 
ADVERTISING HERE 


Sound and consistent product adver- 
tising is the best, quickest and cheapest 
way to accomplish the preliminary steps 
in building an order. 


AROUSE 


CONTACT 


other agencies serving Servel. 


INTEREST _ 


FOR GREATER SALES 
PRODUCTION HERE > 


CREATE 


CLOSE TH 
SPECIFIC 
PROPOSAL 


PREFERENCE 


With Advertising (Mechanized 
Selling) functioning properly on 
Steps 1, 2, 3 the salesman can 
concentrate more of his valua- 
ble selling time on the impor- 
tant job of producing finished 
orders. 


... apply advertising to help 
the salesman hold the line 
against competition—lay the 
foundation for future sales. 
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: “Finger-tip cleaning” will be one door campaign in th: cntir - its history.” 
again this fall to introduce its 1956 | of the nai prercere of the fall pe sedi temaitby.” he = 
vacuum cleaner, a square-shaped, campaign, along with the exuber- | 
two-tone job with wheels all over ant slogan, “the cleaner rolls—the = The national camp.ign will] be | gan making vacuum cleaners eight | country. 
nozzle rolls—everything rolls with | 


supported with co-op newspaper | years ago. 


McGRAW-HILL 


PUBLISHING COMPANY, INCORPORATED McGRAW HILL 4 


— ME 
330 WEST 42nd STREET, NEW YORK 36, N. Y. 2 


d the Hurdles to a Sale 


The man who signs the order for a product that sells to 
business and industry is seldom the sole buying authority. 
Back of him are the key men in design . . . engineering . . . 
production . . . maintenance. These men, who may be 
hidden behind doors or titles, must be contacted and sold 
before the order is signed. 

Given enough time, your salesmen can clear these sales 
hurdles and win the order. But it is costly to have sales- 
men spending their limited selling time on the preliminary 
steps to a sale. 

The best way of reaching both known and unknown 
buying influences is through the magazines these men 
must read to keep up with their jobs. Business magazines 
get past closed doors. They deliver your sales message to 
thousands of customers and prospects at the same time... 
at a cost which can be counted in pennies per call. 

In other words, business magazine advertising is to sell- 
ing what good machines are to production. It multiplies 
individual effort. That’s why we call it ‘‘Mechanized Sell- 
ing.” It mechanizes the preliminary steps to a sale and 
enables your salesmen to spend their valuable working 
time discussing specific product applications and closing 
sales. 

“Orders and How They Grow,” a 20-page McGraw-Hill 
booklet, takes a realistic look at just what advertising 
does—and can do—for the men who sell. Your McGraw- 
Hill man will be glad to provide you with a copy. 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 


Medea erty 
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Hi hl Mobile L Ww Lewyt exhibited the new model | Lewyt.” space and extensive point of sale 
V gily C] ie yt today at the first of a series of dis-| The ad en is similar to materials. Lewyt also mounts a 20 L. A. Stauffer 
acuum Cleaner Gets ‘ibutor meetings. It will sell for last year’s, with the phasis on|large-scale publicity barrage, un- 1 
$2,000,000 Ad Pp h $79.95—$10 less than last year. national i 9 ‘utdoor. A der the direction of Ira Morais, for- Reducing Salons 
us Lewyt, the first manufacturer to! color spread in fhe s ‘day Eve- mer RKO press agent. pe 0-0 7 
N put wheels on a tank-type vacu- ning Post will launc.. the drive.| The distributors were wiles = n Cc p Drive 
he York, Aug. 4—Lewyt Corp.,)um, now has also put wheels on Walter J. Daily, v-P. charge of that vacuum cleaner sales are up| Los ANGELEs, Aug. 2—The 20 
which spent $2,000,000 last year to | the nozzle attachment used to sales, told the Easter: ‘‘stributors 22% this year and that Lewyt| Stauffer System salon licensees in 
introduce its vacuum cleaner “on | clean floors. today that “we run the 2gest out- had “the biggest first six months in this area will launch a cooperative 
big wheels,” will spend $2,000,000 


|newspaper drive this week de- 


| Hicks & Greist, New York, has | signed to set a pattern for the 200 
handled Lewyt ever since it be- Stauffer salons throughcut the 


The group has scheduled ads in 
|all metropolitan Los Angeles pa- 
‘pers containing a list of the ad- 
| dresses of the salons. Copy, which 
is “long, hard sell,” is based on 
tests made by Bob Humphries, 
Foote, Cone & Belding account ex- 
ecutive, who has an interest in 
two Stauffer salons. 

The campaign will run on a test 
basis. A variety of sizes—15” to 50” 
—and several different copy ap- 
proaches will be tested. 

Newspapers were chosen after a 
survey showed that 75% of the 
customers had come into the salon 
after seeing newspaper ads. 


s Since sales in the weight-reduc- 
ing salon depend largely on per- 
suading likely prospects to try one 
treatment first, all ads will offer a 
trial treatment. 

Mr. Humphries said that since 
this is not a “walk-in” business, it 
will be possible to make an accur- 
ate tabulation of the daily response 
to the ads. 

Licensee support of the campaign 
is based on a percentage of their 
sales. Plans now call for introduc- 
ing similar cooperative advertising 
campaigns in other cities after test 
results here have been analysed. 

The Stauffer System of weight 
reducing was introduced 17 years 
ago by B. H. Stauffer. In addition 
to the salons, Stauffer has a 
weight-réducing machine for home 
use and an office “gym,” which 
are promoted separately. 


ADofA to Expand Facilities 

Advertising Distributors of 
America, a Delaware corporation 
of locally autonomous distributor 
organizations cooperating to pro- 
vide national mailing, distributing 
and sales services to national ad- 
vertisers, manufacturers and ad- 
vertising agencies, will expand its 
existing mailing, premium and 
warehousing facilities and will in- 
crease its list of affiliated offices, 
it has announced. Four new diree- 
tors have been added to the board 
of the parent corporation: Roy 
Ziegenfus Sr., ADofA, St. Louis; 
Irwin M. Schwartz, ADofA, Chi- 
cago; Jack Morse, ADofA, Cleve- 
land, and Mrs. May Ueber, ADofA, 
Milwaukee. 


Worthington Heads Kingshead 

Lyman Worthington, formerly 
general sales manager of Metro- 
politan Sunday Newspapers and 
past president of Fadex Foreign 
Trading Corp., has been elected 
president of Kingshead Corp., New 
York, exclusive representative in 
the U.S. of Weyersberg Bros., 
Solingen, Germany, manufacturer 
of cutlery, tools and surgical in- 
struments. Donald F. Vanderbilt, 
former import manager of John 
H. Graham & Co., New York, has 
resigned to become v.p. of Kings- 
head Corp. 


Demaree Joins ‘Progressive’ 

Orville C. Demaree has been ap- 
pointed market research manager 
of the Progressive Farmer, Bir- 
mingham. For the past 15 years 
Mr. Demaree has held administra- 
tive posts in the Bureau of the 
/Census and the U. S. Department 
of Commerce. 


Elinor McVickar Resigns 


Mrs. Elinor Guthrie McVickar, 
director of advertising and sales 
promotion for the Gourielli divi- 
sion of Helena Rubinstein, New 
Basa. has resigned “‘because of the 
| company’s reorganizational plans.” 
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Storer Net Is Up Slightly 

Storer Broadcasting Co., Miami | 
Beach, reported a slight increase 
in its earnings for the first six 


months of 1955. Net income for the for the second quarter of this year 
|first half of this year was $1,851,-|were $1,039,919.02 compared to 


908.46 compared to $1,617,336.17 in | $814,100.82 for the same period last 
meg first half of 1954. Net earnings | year. 


Albany, N. Y.: population 247,000 


Albany is the largest city in New York’s 
Capital District which includes Schenectady 
and Troy. These three cities are the nation’s 
33rd market in retail sales. 

BUT they are only a part of the market 
served by WGY which includes 1,004,750 
radio homes in 53 counties of New York and 
western New England. 


Represented Nationally by Henry |. Christal 


WGY 


A General Electric Radio Station 


Lanolin Plus Is New Name 
of Consolidated Cosmetics 

Consolidated Cosmetics Inc., Chi- 
cago, maker of Lanolin Plus cos- 
metics, has changed its name to 
Lanolin Plus Inc. to identify itself 
“more closely with the product for 
which it is best known.” 

The company reports that it will 
introduce several new products 
soon and, in line with the expan- 
sion, will conduct the largest ad- 
vertising campaign in its history. 
Daily and Sunday newspapers, 
consumer magazines, network tv 
and tv spots will be used. 


‘Christian Herald’ Increases 
Rates and Circulation 

The Christian Herald will raise 
its rates approximately 10% in 
January. The new rates are based 
on an increase of average ABC net 
paid circulation from 400,000 to 
425,000. 

The new rates will not apply to 
Protestant Church Administration 
& Equipment, quarterly published 
in conjunction with the Christian 
Herald. 
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oe THE DAILY OKLAHOMAN| 


NEW INDUSTRIES 
ARE GROWING! 


Manufacturing employment has nearly 
doubled since 1940. 


and many others. 


and over 25,000 new homes in the 
last five years. 


Growing cities mean growing sales. 


AN EEE et t 


LARGEST 


CIRCULATION IN THE 
= _ SOUTHWEST 


SUNDAY |. 


Published by 
The Oklahoma Publishing Compony 
The Farmer-Stockman 
WKY-Radio @® WKY-TV 
Represented by 

Katz Agency, Inc. 


Your sales will grow, too, when you advertise 
in the newspapers growing with Oklahoma. 


Always a great growing state agriculturally, 
Oklahoma has been growing industrially, too. 


In Oklahoma City the wide open spaces 
are sprouting new factories and warehouses. 
New industrial sections totalling 592 acres 
are filling up with plants bearing names like 
Goodyear, Firestone, U. S. Rubber, Kraft Foods, 
Bendix, Safeway, Sears, Mengel, Chevrolet 


This means a harvest of 24,625 new jobs, 
75,000 new citizens, 31 new shopping centers, 


Se IPS Ss eae 
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CHRISTMAS PROMOTION—Among the 
Electrique Christmas items to be 
promoted this Christmas by Max 
Factor will be “Flash of Brilliance,” 
a cylinder containing both dusting 
powder and parfum cologne. The 
display piece used is an adaptation 
of a four-color ad to run in Life 
and Vogue during November. 


Parking Meters to 
Get Advertising 


Test in Yakima 

| Yakima, Wasu., Aug. 2—The 
city of Yakima this week signed 
_a contract for advertising on park- 
_ing meters for a six-month trial 
_ basis, but the contract was entered 
into only over the vigorous opposi- 
tion of the Retail Trade Bureau 
and contained some restrictive pro- 
visions originally suggested by the 
Bureau. 

The contract is with Meter Ad- 
vertising Co., headed by William 
_L. Wilson of Yakima, and the con- 
tract provides that a minimum of 
500 meters will be used at $1 a 
meter per month for six months 
starting Sept. 15. Minimum reve- 
nue guaranteed to the city is 
$3,000. 

The company, in turn, plans to 
charge $3 to $7 a month for ad- 
vertising, depending on the loca- 
tion. 


® Advertising copy on the 4x12” 
cards will be subject to approval 
by the City Commission. Advertis- 
ing of intoxicants is banned. So al- 
so is any controversial cr sectarian 
religious advertising, or city polit- 
ical advertising. However, political 
advertising for county state or na- 
tional offices will be permitted so 
long as meter space is not exclu- 
sively contracted to one candidate 
or party. 

The Retail Trade Bureau sug- 
gested that restrictions go farther 
and ban advertising for lingerie, 
personal hygiene items, and patent 
medicines, but this was ruled out 
as too all-inclusive. 

Advertising of products or serv- 
ices competitive with those offered 
in a local store is not permitted on 
meters within a half-block of the 
store. 

Whether advertising on city me- 
ters is legal in Washington is in 
question. At one time the state at- 
torney general’s office ruled that 
it was not. To settle this question, 
Meter Advertising Co. has agreed 
to bring a test suit by Nov. 15, un- 
less a third party steps in in the 
meantime with a test. 


Kahn Joins Columbia Pictures 

Richard Kahn, formerly with 
Buchanan & Co. has joined Co- 
lumbia Pictures, New York, as a 
writer in the press book section of 
the advertising and: publicity de- 
partment. 


Busch to Boccard, Dunshee 
Paul Busch, formerly with L. 

Bamberger & Co., Newark, has 

been named art director of Boc- 


card, Dunshee & Jacobsen, Denver. 
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DETROIT MEANS BUSI) ESS ... ITS WORKERS 


EARN 3-MILLION | OLLARS AN HOUR! 
ww 


Detroit’s factory workers earn the highest hourly wage 
rates —and Detroit’s families earn the highest annual 
incomes — of the nation’s major markets. 


Through The Detroit News, and its saturation coverage 

of the 6-county trading area, you can sell these N Ww 
workers and families on -YOUR products most e S 
| effectively. 


THE HOME NEWSPAPER 
PROOF? The News carries 51% of ALL Detroit news- 


ee : ie Weekday Circulation........ 456,189 
paper advertising—twice as much as EITHER of Detroit's Seeder Chelan... ios :.: 563,038 
other two newspapers! ABC 3/31/55 


Largest Weekday and Sunday Circulation 
of All Michigan Newspapers 


Eastern Office: 110 E. 42nd St., New York 17 @ Miami Beach, Florida: The Leonard Co., 311 Lincoln Road | 
Chicago Office: 435 N. Michigan Ave., Tribune Tower, Chicago, |||. % Pacific Coast; 785 Market Street, San Francisco, Calif. | 
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William J]. Cameron, 
Former Ford Ad 
Manager, Dies at 76 


OAKLAND, Aug. 3—William J. 
Cameron, 76, former advertising 
manager and for many years a 
spokesman for the Ford Motor Co., 
died Aug. 1 at his home here. For 
the last six years he had been as- 
sistant pastor of Lakeside Unity 
Temple. 

Born in Hamilton, Ont., he be- 
came known in his youth as “the 
boy preacher of Canada,” although 
he was never ordained. 

Mr. Cameron joined the Ford 
organization in 1918 and became 


4 J od PES SRS EI ae Pe ee 


Advertising Age, August 8, 1955 


|here yesterday. Mr. King and his | Hall, 56, a v.p. and director of O. S.| assistant editor of Power Engineer-| Bender to Stromberg-Carlson 


father, the late Ernest King, bought | Tyson & Co., i i rtisi ing. 

the weekly Middletown Sentinel & agency, died atta nts . 70d : 

Witness in 1884, and transformed it illness at White Plains Hospital.| Borden Quits LP-Gas Service 
into a daily, which they published He had been associated with Tyson| Robert E. Borden has resigned 
as The Penny Press. Mr. King re- | since 1947. Before that he had been as director of the LP-Gas Infor- 
tired in 1919 after selling the news- |advertising and sales promotion |mation Service and secretary of 
paper, now the Middletown Press, | manager of Elastic Stop Nut Corp.;|the National Council for LP-Gas 
to its present publisher, Elmer S. | assistant advertising sales manager Promotion, effective Aug. 15. Mr. 


Hubbell. te ag my director of Fairbanks Borden has not announced his fu- 
lorse 0.; lubrication sales en-|ture plans. His successor is not 
THOMAS W. HALL gineer for both Shell Oil Co. and expected to be appointed for sev- 


New York, Aug. 3—Thomas W.| Standard Oil Co. of Indiana, and eral weeks. 


Armin N. Bender, formerly 
with WHAM, Rochester, N. Y., has 
been appointed television sales 
manager of Stromberg-Carlson 
Broadcasting Corp., Rochester. 


D. C. Smith Inc. Moves 

D. C. Smith Inc., New York in- 
dustrial agency, has moved to new 
quarters at 130 W. 57th St., New 
York. 


editor of the former “Dearborn In- 
dependent.” He assumed personal | 
responsibility for anti-Semitic ar- | 
ticles that appeared in the publica- | 
tion, but before his retirement he | 
made several speeches denouncing 
racial and religious discrimination. 

For eight years, Mr. Cameron 
made weekly radio speeches on the 
‘Ford Evening Hour,” and was 
regarded as the “voice” of Henry 
Ford. He edited most of Mr. Ford’s 
interviews with the press, and ac- 
companied him whenever the pio- 
neer automobile manufacturer 
appeared in Washington. 

in 1936, after he had lived in the 
U. S. for nearly 50 years and had 
voted for 40 years, he discovered 
he was not an American citizen. 
He had assumed that his father 
had become a citizen. He immedi- 
ately filed an application for citi- 
zenship and it was approved. 

He retired from the Ford Motor 
Co. in 1946 and moved to Cali- 
fornia. His son, John, is a copy- 
writer with Biow-Beirn-Toigo, 
New York. 


WALTER HUXLEY 


New York, Aug. 2—Walter Hux- 
ley, 64, one of the founders of 
Huxley House, advertising typog- 
rapher, died July 31 at his sum- 
mer home in Falls Village, Conn. 

Mr. Huxley founded Huxley 
House in 1928, with several asso- 
ciates, after working with Ameri- 
can Typefounders Co. here, and 
teaching at the Art Institute in 
Chicago. In 1934 he designed the 
Huxley vertical type face. He was 
chairman of the New York chapter 
of the Advertising Typographers 
Assn. of America. 


KARL R. SOMERVILLE 

Erie, Pa., Aug: 2—Karl R. Som- 
erville, 57, General Electric engi- 
neer in charge of consumer educa- 
tion in sales and public relations, 
died July 28 at Hamot Hospital 
here following a brief illness. He 
was a native of Ontario, Canada, 
and had lived in Erie for the last 
30 years. He was a graduate of 
the University of Ontario. 


STUART R. M. THOMSON 

PHILADELPHIA, Aug. 2—Stuart 
R. M. Thomson, 59, advertising 
manager for the American Truck- 
ing Assn., died here July 30. 


LOUIS M. ANDERSON 
Cuicaco, Aug. 2—Louis M. An- 
derson, 72, former publisher of the 
Norwegian-Danish language news- 
paper, Skandinaven, died yester- 
day in St. Luke’s Hospital here. Mr. 
Anderson had been president of 
the John Anderson Publishing Co., 
which published the paper here 
until 1941. The Skandinaven, one 
of the pioneer foreign language | 
newspapers in the Midwest, was 
founded as a daily in 1866 by Mr. 
Anderson’s father, John Anderson, 
John Johnson and Iver Lawson, 
father of Victor F. Lawson, late) 
publisher of the Chicago Daily) 
News. Mr. Anderson sold Skandi- | 
naven in 1941 to the Anundsen | 
Publishing Co., Decorah, Ia., which 
merged it with the Decorah Poster. 


GERALD E. KING 

MIDDLETOWN, CONN., Aug. 3— 
Gerald E. King, 90, former editor | 
and business manager of the! 
Middletown Press, died in his home 
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Ruth Gafttney to Frigidaire 


‘antee of 200,000. Newsstand price able to use the fa ties of the Leeming Goes to St. Louis 
Parents’ Institute to Launch will be 35¢. Page rate is $500. other company. | Jack Leeming, 


’ . . as | 
Calling All Girls’ in November | . 

Parents’ Institute Inc., publisher | International Tieup Set Compere Offers P!. “elp 
of Parents’ Magazine and other| International Advertising Serv-| Tom Compere & 


periodicals, will bring out a new/|ice, Buenos Aires, one of the lead-' W. 42 St., New Yor is offering |St. Louis sales staff. 


formerly New 
York zone manager of the retail 
merchandising program of Life, 
ociates, 11 | has been named to the magazine’s 


43 


a public relations service designed| Al y¢6tin Motor Takes 


Drastic Action to 
Stop Sales Drops 


New York, Aug. 4—<Austin Mo- 
tor Co., British automobile manu- 
facturer, is finding the American 
market a difficult nut to crack. 

Declining sales of the Austin- 
Healey and the Austin passenger 
cars have forced the company into 
its second major shakeup in a year. 


magazine, Calling All Girls, in ing advertising age! in Latin 
Censultant Ruth Gaffney has November. Designed for the “ac-|America, has signe working |to help advertising agencies meet | 
joined the Frigidaire division of quisitive, independent seven to 14- agreement with Re .-Jones Inc.,/the p.r. requirements of their 
General Motors Corp. to work in year-old girl,” Calling All Girls New York public r ‘ions com- clients “either on a spot basis to 
the press relations field. She was will be pocket size and published pany specializing in © interna- cover a special situation or on a 
formerly home equipment editor 10 times a year. ‘tiorial field. Under t agreement,| permanent retainer.” 
of Today’s Woman. It starts with a circulation guar-|clients of each com y will be. 


ST0 


* 


a—333 Candler Bidg. 
1420 Walnut Street 


| Atl 


ay pene 
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This time Austin has taken dras- 
tic action. It has disbanded its 
American sales organization and 
appointed Hambro Trading Co., an 
‘import house, to handle its busi- 
iness here. 

Hambro thus becomes the Amer- 
ican sales representative for all the 
‘divisions of the British Motor 
‘Corp., a giant combine encom- 
passing Austin and the Nuffield 
Organization. Hambro has handled 
sales of the Nuffield cars—MG, 
Morris, Magnette and Riley—since 
1947. 


® The reorganization means Char- 
les W. Hoyt Co. is out as the Austin 
agency. Advertising will now be 
‘placed with the McCarty Co., which 
has had the Hambro account for 
two years. 

Hoyt got the Austin account at 
the end of last year, when the 
British company left Ogilvy, Ben- 
son & Mather and fired almost its 
entire executive staff here in a 
desperate effort to reverse its 
downward sales trend. J. M. Mathes 
Inc. is another previous Austin 
agency. 

Austin pioneered in the Amer- 
ican market and, at one time, was 
the leading foreign car seller here. 
In the past few years, however, the 
going has been rough, particularly 
since the entry of the Volkswagen. 
The sturdy, German car has rapid- 
ly taken over foreign car leader- 
ship in the U. S. 


® In 1953, Austin sold more tnan 
3,000 of its passenger cars here. 
Last year, sales of these cars 
dropped 50%. The Austin-Healey 
sports car, introduced at the end of 
1953, chalked up 2,000 sales last 
year but has apparently failed to 
click this year. 

While the British are having 
their troubles, foreign car sales in 
America are on their way to a 
record year—thanks to the growing 
popularity of the Volkswagen. In 
the first fivé months of 1955, there 
were nearly 17,000 new foreign 
car registrations, compared to 23,- 
000 in all of last year. Of this total, 
Volkswagen accounted for 7,730— 
more than its entire 1954 total of 
6,343. 

The nearest competitor to Volks- 
wagen is the MG, which sold 1,918 
in the first five months, followed 
by Jaguar’s 1,466 and Hillman’s 
1,010. English Fords accounted for 
784 registrations. 

Austin, for the first time, is out 
of the first five. 


Magnin Names Superka A. M. 

Mrs. Kay K. Superka has been 
named advertising manager of 
I. Magnin & Co., San Francisco 
women’s wear store. Formerly ad 
and sales promotion manager of 
the three Bay Area Hale’s depart- 
ment stores, she succeeds Mrs. 
Agnes James, who has retired after 
more than 20 years with Magnin. 
Mrs. Superka also will be assistant 
to Dorothy Frank, director of pub- 
licity and public relations. 


Otto Elected President 


Robert H. Otto, president and 
_chairman of the board of Robert H. 
Otto & Co., has been elected presi- 
dent of the Assn. of International 
Advertising Agencies. Other offi- 
‘cers elected include Mrs. Rose 
Lowe, Quinn-Lowe Inc., v.p.; Jo- 
seph W. Madden, National Export 
Advertising Service, secretary- 
treasurer, and Charles R. Miller, J. 
Roland Kay Inc., western v.p. 
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Glatfelter Names Markle |ager of advertising and public re- | 
P. H. Glatfelter Co., Spring | lations. Mr. Markle formerly was | 


Grove, Pa., paper manufacturer, ports goby aed manager of York Radio | 
has named Glenn M. Markle man-|and Refrigeration Parts, York, Pa. 


See how ADmatic can hoost sales for you 


in trade shows, stores, windows—day or nig 


Put full color and action into your sales messages— 
get greater attention at less cost—attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28° T V. It holds 30 slides (2" x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 

For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. © DAVIS 8-7070 ¢ EVANSTON, ILL. 


New Outdoor Spectacular Uses ‘Co-op’ 


Ad Format to Handle 


CHICAGO, Aug. 2—Midwest tour-| 
ists addicted to city lights will no) 
longer have to go clear to Times | 
Square to see the most complicated | 
of outdoor spectaculars. 

A version of the giant Grand 
_Union Tea Co. cartoon spectacular | 
on Times Square was switched on 
last night at the corner of State’ 


est approach to Times Square. It 
gave gawking viewers 19 sales. 
messages in an 18-minute cycle. 


_ Physically, the new sign is al-' 
most a duplicate of the one in New 


| York, though there are differences 
in sales approach. The giant sign 
(47 by 44 wide) has a similar 
17x24’ cartoon panel (called EPOC, 


for Electrical Presentation of Car- 
toons). 


“ The EPOC panel is actually a 
| battery of 4,104 lamps, which pro- 
duce the advertiser’ s animated car- 
|toons according to messages fed it 


and Randolph—this region’s near- 


19 Advertisers 


from a film. Douglas Leigh, out- 
door’s “boy wonder” and operator 
of the New York version, also does 
‘the animation for the new -one, 
'which is owned by General Out- 
‘door Advertising Co., Chicago. The 
cost: More than $100,000 to build, 
| ‘and $10,000 a month to maintain. 

| Another similarity between the 
two signs is the format, resembling 
a newspaper Co-op ad. A food chain 
occupies the vast identification 
| space surrounding the EPOC panel, 
while within the animation area 
are brand advertisers. In New 
York, in fact, Grand Union has 
leased the whole sign and subleases 
time in the cartoon panel to brand 
advertisers. 

In Chicago, however, the “‘co-op” 
arrangement is apparent but not 
real. General Outdoor signed up 
the chain—Jewel Food Stores—and 
the other advertisers as well. 


@ At last night’s premiere, a full 


TO GET... 


the most out of your Sales Effort 
in the huge Original Equipment Market 


Buy this “PACKAGE” of influence at a “PACKAGE” price 


Purchasing) 


PURCHASING NEWS 
is published exclusively 
for Purchasing Men 

in Metalworking Plants 


“a S.SCSCHSSHOSSSSSSSSSSSSSESSOSE SESSEESEE 


DESIGN NEWS contains 
World-Wide News 

of Product 

Design Developments 


The circulations of PURCHASING NEWS and DESIGN NEWS parallel and complement 
each other in providing ideal advertising coverage of the Purchasing and Design 


Engineering functions in metalworking plants . . 


CIRCULATION BREAKDOWN BY INDUSTRY 
Industry classifications are SIC. Figures are for the June 1955 issues of 
PURCHASING NEWS and DESIGN NEWS 


. the Original Equipment Market. 


Purchasing Design 
News News 
STEEN: 0 «'s MaatD RN NMMRELD wg Chek cebins Sadak heey 8040894 Fs een OCC Oe. 69 336 
Furniture & Fixtures—Metal only. .............ccceecceeeeeeeeneeneseeeeeeeess 134 100 
Bose bee ee RRR SESGT RI po” ress 5 271 320 
PRRTIONUNS WCRI iain ccdiies sc cccccntBaspedesncdobsespmwsabescce. 1277 758 
Burners, Furnaces, Heating Equipment...................0ccceeeeeeeeeeeeees 333 452 
WERGTNOTY, MIGUEUUIM SLs keu tc sed bs aves cccdcvesdle ce ccee sea eecde ted occ. 4704 8448 
TCUIOTY, CIO 5 bck ets sci eed neh ael nc) cvhceRbeccadbapebetbbcedbes coos, 2366 4957 
Transportation Equipment. ...........:.ccccccecccesneeeeeeceeeeeeeneneterees 1932 4378 
Professional, Scientific & Controlling Instruments.............-eeeeeee ee eees 628 1302 
Miscellaneous Manufacturing. .............ccccccccccccccvcsccceeeveneeereees 252 285 
Consulting Engineers, Research & Development Laboratories................ 51 1588 
Government Research Development & Procurement Agencies........---.... 97 606 
Miscellaneous Non-Metalworking.............cccececececeeeeeneeereneeeterens 151 865 
Colleges, Universities & Libraries............c.ccccccccnccceeeeeeeseeeteereees 3 80 
TOTALS. ....sievecdeese.... 12,268 24,475 
Every bit of this circulation is—100% request—100% verified every year. 
ROGERS PUBLISHING)! New York 17! Cleveland 13 Detroit 3 Chicago 6 | Los Angeles 13 
COMPANY = 60E. 42nd St. | 1123 Terminal Tower | 20420 Woodward Ave.|20N.WackerDr.| 816 W. Sth St. 
Executive Offices: Englewood, Colorado | “Urey Hill 2-5317| TOwer 1-4475 TUlse 3-4250 ANdover 3-2176| MUtval 8335 


WILLIAM H. CONINE has been trans- 
ferred from the New York office 
of McCann-Erickson to Los An- 
geles, where he will head client 
service and serve as chairman of 
the advisory committee. Mr. Co- 
nine, a v.p. and director of the 
agency, has been with McCann- 
Erickson 21 years. 


crew of 18 advertisers presented 
their spots within the cartoon pan- 
el. Each spot was scripted by the 
advertiser’s agency, and then sent 
to Mr. Leigh for animation. 

According to their contracts, each 
of the 18 cartoon advertisers will 
get a one-minute spot and will 
have it repeated three times an 
hour. This leaves space for two 
more advertisers; however, Gen- 
eral Outdoor would like to hold the 
two extra spots open for special 
promotions and civic activities. 

Aside from the two withheld 
spots any interested outdoor pros- 
pect can start looking elsewhere— 
all the advertisers have signed up 
for three years. Here is a list of 
them: 

Jewel Tea Co., Borden Co., Dean Milk 
Co., Perk Dog Food Co., Interstate Baker- 
ies Corp., Los Angeles; ReaLemon-Puritan 
Co.; Helene Curtis Industries; P. Lorillard 
Co.; (Old Gold); Minute Maid Corp.; 
A. J. Canfield Co.; Sawyer Biscuit Co.; 
Star Kist Foods Inc.; Charmin Paper Mills; 
McCormick & Co.; Oscar Mayer & Co.; 
Kitchens of Sara Lee Inc.; Land O’Lakes 
Creameries; Silver Skillet Brands, Skokie, 


Ill.; and Louis L. Libby Food Products, 
Long Island City. 


New Vu-Lighter Corp. Will 
Market Ritepoint Lighter 


Vu-Lighter Corp., Atlanta, a 
new company under the manage- 
ment of George L. Curran, will 
preduce and sell the lighter for- 
merly made by Ritepoint Inc., St. 
Louis. Vu-Lighter purchased the 
patent rights and facilities of Rite- 
point six months ago and has since 
“improved the design of the lighter 
which had been introduced suc- 
cessfully twice but had not stood 
up under performance.” 

Mr. Curran formerly was sales 
manager of the shoe products divi- 
sion of Dewey & Almy Chemical 
Co., Cambridge, Mass. National ad- 
vertising and point of sale mate- 
rials are in preparation. 


Seed Assn. to Harold Flint 


Harold E. Flint & Associates, 
Fargo, N.D., has been appointed to 
handle a combined advertising and 
public relations program for the 
North Dakota Seed Trades Assn. 
and the South Dakota Seed Dealers 
Assn. At the same time the agency 
announced it has resigned the ac- 
count of Minn-Kota Mfg. Co., 
Moorhead, Minn. The agency also 
is donating its services to handle 


publicity and promotion for the 
annual finance campaign of the 
Red River Valley Boy Scouts 
Council, which covers an area of 
'25 counties in North Dakota and 


Minnesota. 


Triangle’s ‘TV Guide’ Will 


Publish Oregon Edition 


Triangle Publications, Philadel- 
phia, will publish an Oregon edi- 
tion of its TV Guide, to succeed TV 
Life, Portland. Clayton Sheldon, 
formerly co-publisher of TV Life, 
will be manager of the new edition, 
which will appear on the stands for 
the first time Aug. 18. 
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Selling the “Board of Direc: ors” means 
Big Business on Midwe:: farms 


Panwa. if 


MEALTIME IS MEETING TIME 


for every Farm “Board” in the Midwest 


DECISIONS that determine 
who will get the business from 
the Midwest farm “board of 
directors” are made at meal- 
time meetings. 


Midwest farming is a busi- 
ness where home and office are 
one. Every member of the fam- 
ily holds a seat on the “board” 
and shares in the responsibil- 
ity for plans and purchases. 


It’s big business because you 
can multiply the products and 
services sold to this “board” 
by 1,293,633 farm family sub- 
scribers of Midwest Unit Farm 
Papers. Their income and in- 


aa ee 
Se Ries, 


vestments in land, buildings 
and equipment are twice the 
U.S. average. 


It’s important for you to be 
represented at these meetings 
through Midwest Unit Farm 
Papers, read by the entire 
family, preferred better than 
3 to 1 over any other publica- 
tion and delivered to 9 out of 
10 homes in the richest farm 
market in the world. 


So to realize your full sales 
potential in the Midwest, ad- 
vertise in the Unit—one order, 
one plate at a substantial 
savings in rates. 


WHERE FARMING 


I'S BIG 


110 Sutter St., San Francisco 5. . 


BUSINESS. . 


HERE’S PROOF: 
It pays to be 


SELECTIVE 


in Midwest Farm 
Market advertising! 


MIDWEST FARM PAPERS 


+41% / 


te 
-1%- 4% 
\atronat = 
FARM - 4% CO” 


MAGALINES -53% 


ADVERTISERS’ First Choice 


Comparative Lineage 1948-1954 
(INDEX 1948=100) 


‘ag 49 SO 'S! "S2 “53 “54 


ADVERTISE IN 


MIDWEST#“2“ UNIT | 


SALES OFFICES AT: 250 Park Avenue, New York 17, N.Y... .59 E. Madison St., Chicago 3... 
. 672 S. Lafayette Park Place, Los Angeles 57. 


Fabel ead 


“ 


64.7% 


MIDWEST FARM PAPER UNIT 


DEALERS’ First Choice 


Hardware wholesalers asked 
Farm Magazine "B” 5.2% 4,186 dealers: “In what farm 
publication do you prefer to see 


Farm Magazine “A” 7.9% 


Powe advertising for merchandise you 

Farm Magazine"C" 6.2% sell?” ‘Their preferences, based 

on 1,216 replies, are shown here. 

‘arm Magazine "D" 1.5% Other dealer preference surveys 
available on request. 


eae 


MIDWEST FARM PAPER UNIT 


READERS’ First Choice 


A survey of 6,049 Midwest 
Farm M “p” farms, supervised by Batten, 
: apating “6” 11% Barton, Durstine & Osborn, 
pom Inc., shows 38% more prefer- 
Farm Magazine"C” 4% ence for Midwest Unit Farm 
Papers than for all 4 national 

Farm Magazine"D” 2% ‘arm magazines combined. 


Farm Magazine “A” 14% 
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x First-ran syndication — 
suitable for any time peried — 
write, wire or phone 
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3130 Maple Drive, N.£ 
Atlanta, Ga. 
Exchange 6100 


John Nilson 
230 N. Michigan Ave. 
Chicago, Il. 
Franklin 2-3696 
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Action-Adventure Series... er 4 gers & | : 


We've done it befere with 
“The Adventures of Rin Tin Tin”— 
Now we've done it again with “Jungle lim” | 


i ee 


EEN GEM S&S inc. 


IN SUBSIDIARY OF COLUMBIA PICTURES CORP. 
N H. MITCHELL, Vice-President in charge of sales 


John Wilson Ben Colman Thomas Seehof followiag 
4924 Greenville Ave. 233 West 49th Street cdttae te a \ oe F Fogecc: by the Las (4) oup, 
Dallas, Texas ’ New York 19, N.Y. e , Uta a 
Emerson 2450 Circle 5-5044 Salt Lake City 3-3903 ; the same sure-fire formula that 
Screen Gems Screen Gems, Inc. Richard Dinsmore Made Rin Tin Tin the year’s greatest TV bay 
of Canada, Ltd. 16603 E. Warren Rd. 995 Market St. S 
102-108 Peter Street Detroit, Mich. San Francisco, Cal. 
Toronto, Ontario Tuxedo 5-5811 Douglas 2-1060 


Empire 3-4096 
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_ CARLING'S 


FIRST OF ITS KIND—First b&w and) 
two-color page ad in a Toronto, 
daily appeared July 29 in the Tor- 
onto Telegram for Carling Brew- 
eries Ltd. Because beer advertising 
in Ontario is restricted to public 
service themes, the Carling ad ties 
in with the forest fire situation. 
McKim Advertising Ltd. is the 
agency. 


Goldsmith Agency Opened 

Leonard M. Goldsmith Advertis- 
ing has been opened at 10 South 
18th St., Philadelphia. Clients in- 
clude Browning King & Co., men’s 
clothing chain; Radio Electric Serv- 
ice Co., electronic parts and equip- 
ment; Babco Inc., home modern- 
ization, and Park Lane Convales- 
cent Home, all of Philadelphia, and 
William A. Farley Co. and M. J. 
Freed, furniture retailers, Chester, 
Pa. 


Ac‘cent*International Is 
New Name of Amino Division 
International Minerals & Chemi- 
cals Corp., Chicago, has changed the 
name of its Amino Products divi- 
sion to Ac’cent«International. 
Ac’cent is made in San Jose, Cal., 
in the world’s largest plant proc- 
essing monosodium glutamate. 


Free & Peters Adds One 

Free & Peters, New York, has 
been named national sales repre- 
sentative for WWJ and WWJ-TV, 
Detroit, effective Sept. 1. 


elie you to concentrate ¢ on 


FAMILIES WITH CHILDREN 
ome, .. They buy the most! 


_ Guarantee goes up to 
_ 1,675,000 in March 1956 


Percentage of Sales Spent for Advertising 
in 1954 by 100 Top Industrial Corporations 


Figures cover ad expenditures in newspapers, newspaper SuD- 
plements, consumer magazines, farm magazines, business publi- — 
cations, network radio and network tv only. Figures for outdoor, 
point of sale, spot radio and tv, direct mail, dealer co-op are not 


included (except for General Foods and Reynolds Metals). 


Saes or 
Revenues! 

Rank Company (000) 
1 General Motors Corp.- ............ $9,823,526 
2 Standard Oil Co. of N.J. ........ 5,461,382 
3 U.Gs Biel Cee... scncctcscesearssccocce 3,250,369 
4 General Electric Co. ................ 2,959,078 
5 See GO Can Sid. knee 2,510,805 
6 Chrysler Corp. ......-c0.cc-seeeeeeee 2,071,598 
7 BE Be, 5<cgesovinceescsciiinase 2,056,149 
8 Sg 2 SS Se a 1,705,329 
9 Socony-Vacuum Oil Co. ........ 1,703,575 
10 E. 1. du Pont de Nemours & Co. 1,687,650 
11 Bethlehem Steel Corp. ............ 1,667,377 
12 Standard Oil Co. of Indiana 1,660,343 
13 Westinghouse Electric Corp. .. 1,631,045 
14 TR AA vsccete eesti tbaderinsssvaes 1,574,370 
15 Western Electric ............ccccccceee 1,526,231 
16 OT eee ee 1,312,060 
17 National Dairy Products Corp. 1,210,329 
18 Standard Oil Co. of California 1,113,343 
19 Goodyear Tire & Rubber Co. 1,090,094 
20 Boeing Airplane Co. .........0+ 1,033,176 
21 Sinclair Oil Corp. ................000 1,021,461 
22 International Harvester Co. .... 994,074 
23 Radio Corp. of Americe ........... 940,950 
24 Union Carbide-Carbon Corp. 923,693 
25 Firestone Tire & Rubber Co. .... 916,047 
26 Douglas Aircraft Inc. .............. 915,217 
27 Procter & Gamble Co. ............ 911,050 
28 Republic Steel Corp. .............. 846,311 
29 Cities Service Co. ..........0:ccccces 813,174 
30 Phillips Petroleum Co. ............ 794,599 
31 tGeneral Foods Corp. ............ 783,008 
32 SEMEN, occctscccsccnepesseeee 782,574 
33 RE aks cacccasisccesccesesoece 776,839 
34 Lockheed Aircraft Corp. .......... 732,872 
35 Aluminum Co. of America ...... 708,344 
36 International Paper Co. ........ 681,171 
37 WO PMO. chic e secs cccccesscctbinne 680,466 
38 Beh I  citilie vo occnscoseccesstail 659,532 
39 United Aircraft Corp. ............ 654,240 
40 American Can Co. ............006 652,391 
41 General Dynamics Corp. ........ 648,641 
42 North American Aviation Inc. 645,821 
43 Eastman Kodak Co. ................ 633,458 
44 B. F. Goodrich Co. ................ 630,671 
45 Continental Can Co. .............. 616,164 
46 Bendix Aviation Corp. ............ 607,712 
47 Atlantic Refining Co. .............. 596,168 
48 Inland Steel Co. «0.0... 533,113 
Armco Steel Corp. .........0:000 532,045 
Allied Chemical & Dye Corp. 530,777 
“American Metal Products Co. 519,743 
American Tobacco Co. ............ 509,457 
Continental Oil Co. ................ 500,125 
Allis-Chalmers Mfg. Co........... 492,949 
Jones & Laughlin Steel Corp. 492,941 
General Mills Inc. ................ 487,587 
National Steel Corp. ............ 484,058 
Curtiss-Wright Corp. .......0+. 475,084 
Olin Mathieson Chemical Carp. 470,108 
American Smelting & Refining Co. 466,775. 

International Business Machines 

GORI - accticisecpeniclomiaietitnsite 461,350 
Anaconda Copper Mining Co. 461,067 


% Saes 

Advertising Spent on 
Expenditures Advertising 
$74,338,227 0.757 
2,635,322 0.047 
4,711,736 0.145 
24,662,506 0.833 
11,038,835 0.440 
30,415,599 1.468 
7,199,025 - 0.350 
4,436,574 0.260 
4,735,208 0.278 
7 655,959 0.454 
1,010,580 . 0.061 
3,582,739 0.216 
9,039,273 0.554 
6,535,086 0.415 
1,227,885 0.080 
2,668,045 0.127 
13,008,123 1.075 
1,783,018 0.160 
9,736,609 0.893 
354,143 0.034 
2,094,526 0.205 
2,759,963 0.278 
7,283,315 0.774 
4,008 ,007 0.434 
5,278,717 0.576 
899,454 0.098 
50,135,501 5.503 
1,892,340 0.224 
2,310,184 0.284 
1,826,856 0.230 
62,000,000 7.918 
3,575,088 0.457 
6,431,896 0.828 
648,709 0.089 
3,665,197 0.517 

- 1,860,882 0.273 
2,795,322 0.434 
912,080 0.139 
969,870 0.149 
287,146 0.044 
182,463 0.028 
6A79 543 1.023 
4,706,422 0.746 
834,990 0.136 
1,669,815 0.275 
661,327 0.111 
787,831 0.148 
488,900 0.092 
1,600,965 0.302 
17,663,577 3.467 
1,061,460 0.212 
3,498,749 0.710 
661,208 0.134 
18,273,358 3.748 
1,437,348 0.297 
237 898 0.050 
2,073,751 0.441 
1,126,840 0.244 
1,024,865 0.222 


Advertising Age, August 8, 1955 


Saes or % Saes 

Revenues! Advertising Spent on 
Rank Company (000) Expenditures Advertising 
63 “Tide Water Associated Oil Co. 459,030 260,240 0.057 
64 Cudahy Packing Co. ...........+ 454,794 656,013 0.144 
65 “Briggs Mfg. Con, ...cccccscescosesees 161,684 — 
66 DRGPEy GOI. csseccscescosccsserccesocees 440,906 660,167 0.150 
67 R. J. Reynolds Tobacco Co. .... 438,274 19,500,175 4,449 
68 Pittsburgh Plate Glass Co. ...... 431,016 1,975,019 0.458 
69 Dow Chemical Co. .........00c0000 428,255 3,718,142 0.868 
70 Youngstown Sheet & Tube Co. 428,180 177,990 0.042 
71 Kennecott Copper Corp. ........ 423,642 810,416 0.191 
72 National Lead Co. .............00 419,334 826,480 0.197 
73 Standard Brands Inc. ............ 415,855 8,305,986 1.997 
74 W. R. Grace & Co. neces 413,402 650,456 0.157 
75 Caterpillar Tractor Co. ........... 401,041 618,856 0.154 
76 American Motors Corp. .......... 400,344 7,492,520 1.872 
77 Ralston Purina Co. ............... 399,558 2,345,591 0.587 
78 American Cyanamid Co. ........ 397,592 2,311,460 0.581 
79 EE GID scncegnenastascbececoseoesss 391,023 717,088 0.183 
80 UIE SelB! sth dhacbtiiccasconpesepecese 388,278 555,136 0.143 
81 Borg-Warner Corp. ................ 380,317 3,862,405 1.016 
82 National Biscuit Co. ................ 376,392 4,974,290 1.322 
83 Aveo Mfg. Corp. .....cccccccceeeees 375,406 4,597 ,086 1.225 
84 Union Oil Co. of California .... 349,667 1,460,179 0.418 
85 PE TMIIIDG . chcuinisvtwontcrrnceccessoce 349,277 6,598,872 1.889 
86 Burlington Mills Corp. ............ 347,494 1,082,874 0.312 
87 Monsanto Chemical Co. .......... 341,823 5,805,117 1.698 
88 Campbell Soup Co. ................ 338,668 11,803,688 3.485 
89 Owens-Illinois Glass Co. ........ 336,709 1,163,015 0.345 
90 Pillsbury Mills Inc. .........0..000. 335,955 8,483,782 2.525 
91 Singer Mfg. Ce. ....ccscisccrcccsceese 333,900 1,413,553 0.423 
92 George A. Hormel & Co. ........ 331,822 801,525 0.242 
93 Hygrade Food Products Corp. 324,195 72,150 0.022 
94 Republic Aviation Corp. .......... 323,457 136,185 0.042 
95 CGE RG Sckcccieckisiccotesece 310,038 5,655,371 1.824 
96 American Sugar Refining Co. 308,837 469,226 0.152 
97 SReynolds Metals Co. ............ 306,779 6,769,386 2.207 
98 John Morrell & Co. ................ 306,465 671,521 0.219 
99 Standard Oil Co. of Ohio ...... 304,372 505,025 0.166 
100 Am. Radiator & Std. Sanitary .. 303,386 1,321,888 0.436 
Sales and revenue figures were compiled by Fortune. The magazine points out that 
certain large corporations that do not publish sales figures—like Ford Motor Co. and 


Lever Bros.—are necessarily omitted from the list. 
tThe General Foods ad expenditure figure covers all money spent for advertising in 
‘54, as reported last month at the company’s annual stockholders’ meeting. 


1Ad expenditure figures for International 


Paper Co. not available. 


"Ad expenditure figures for American Metal Products Co. not available. 


"Tide Water expenditure figures do not 


include money spent for Skelly or Veedol 


advertising. Skelly, Veedol and Tide Water are all part of Pacific Western Oil Corp. 
“Sales figures for Briggs in the Fortune tabulation are for the year ending Dec. 31, 


1953. 


SThe Reynolds Metals ad expenditure figure was taken from the company’s annual 


report. (See editoria on Page 12.) 


Cook Succeeds Evans at GF 


C. W. Cook, has been named 
general manager of the Maxwell 
House division of General Foods 
Corp. and has been elected a v.p. 
of the corporation. Formerly assist- 
ant general manager of the divi- 
sion, he succeeds John K. Evans, 
who retired Aug. 1. Before joining 
GF in 1942, Mr. Cook was associ- 
ated with Procter & Gamble for 12 
years. Mr. Evans’ retirement ends 
37 years of service with GF. He) 
will join Pan American Coffee Bu- 
reau as a consultant. 


POPAI Plans PR Program 

The Point of Purchase Advertis- 
ing Institute, New York, has ap- 
pointed Hugh Swofford & Associ- 


ates, New York, to handle a long- 
range public relations program, 
which will include research on ef- 
fective displays in several specific 
industries, a monthly report, book 
publication and the annual POPAI 
symposium and exhibit. 


Produce Packaging Meet Set 

Preservation of fresh fruits and 
vegetables by various types of 
atomic radiation treatment, and 
| the potential effect of this tech- 
nique on the consumer packaging 
industry will highlight the fifth 
annual conference and exposition, 
Oct. 9-12 at the Conrad Hilton 
Hotel, Chicago, of the Produce 
Packaging Assn. Harry Van Tuyle, 
National Tea Co., is program chair- 
man. 
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La LD alee SAS Believes SF a ek, ae 


“Reaching For The Stars’’ is a homely 
little motto we adopted at the start to sort of 
symbolize what our company is all about. 
When you reach for the stars, you may not 
quite get one, but you won’t come up with a 
handful of mud, either. 


For the few who care about 
advertising agency birthdays: 


ERE 20 


We started out on August 5, 1935, 
with eight people, three clients 
spending less than a million dollars 
a year, and a bowl of ripe red apples 
in our small reception room. 

Today, 20 years later, we have 
625 people, 28 clients, a little over 
65 times the billing we started with, 
and a bow! of ripe red apples in each 
of 12 reception rooms. 


0 


WE WORK FOR THE FOLLOWING COMPANIES: ssccnicax mivenat Sermirs Co. + Axcmison, 


TopPEKA & SANTA FE Rattway Co. * BROWN SHOE COMPANY * CAMPBELL SouP COMPANY * COMMONWEALTH EDISON CoMPANY and 
PuBLic SERVICE COMPANY * Comstock Foops, INc. * CONVERTED Rice, INc. * CRANE Co. * THE ELECTRIC AssocIATION (Chicago) 
* THE ENGLANDER CoMPANY, INC. * GREEN GIANT COMPANY * HARRIS TRUST AND SAVINGS BANK * G. HEILEMAN BREWING Co. * 
THE Hoover CoMPANY * KELLOGG COMPANY * THE KENDALL COMPANY * MARS, INCORPORATED * THE MAYTAG CoMPANY * PHILIP 
Morris Inc. * MorToro.a, INC. * CHAS. PFIZER & Co., INC. * PrLLsBuRY MILLS, INC. * THE PROCTER & GAMBLE COMPANY * THE PURE 


Ort ComPANY * THE PuRE FUEL O1L CoMPANY * SUGAR INFORMATION, INC. * TEA COUNCIL OF THE U.S.A., Inc. * THE Ton1 COMPANY 


—— 


Of course, many of the products of these companies 
were available 20 years ago, and there isn’t one of them 
that isn’t a whole lot better today than it was in 1935. 

But the surprising thing is to see how many of their 
products just didn’t exist 20 years ago. For instance: 
television sets .. . baking mixes . . . antibiotics . . . auto- 
matic washers and dryers ...dome railroad cars... 


plastic bandages ... frozen soups . . . steam-or-dry irons 
_.. home permanents . . . ready-sweetened cereals... 
home freezers . . . filter-tip cigarettes . . . high-octane gas- 
olines .. . tubeless tires... foam latex mattresses .. . 
transistors . . . liquid detergents ... titanium . . . hi-fi. 
When you live with truths like these every day, you 
know the American System is real and it works. 


Leo Burnett Company, Inc. 


CHICAGO 1, ILLINOIS 
NEW YORK « HOLLYWOOD ¢ TORONTO 
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tv film series for airing in 11 south-|has been assistant general mana-} will n i i i 

=| ot begin telecasting until 

ern markets. Liller, Neal & Battle| ger of radio and television adver- | September. ‘i 
2 the agency. NBC Film Division |tising sales of the stations, and t 

aS now sold the 30-minute situa-|Mr. Cuny formerly was on the| Internati , 

onal Silv 
tion comedy—a conversion from’ sales staff of the stations. cere ecommd anlgee ggg 


| Thiokol Appoints Grant 


Uranium Stock _ Thiokol Chemical Corp., Trenton, 
|N.J., has appointed Grant Adver- 


P romotion F lop s _tising, New York, to handle its ad- 
i n Minneapolis | vertising and public relations. The 


MINNEAPOLIs, Aug. 2—A Minne- 


| 


company manufactures oil resis- 
tant synthetic rubbers, plasticizers 


apolis appliance dealer who adver-| and chemicals and rocket propul- 
tised free shares of uranium stock | sion systems. Business and indus- 
with major purchases at his three tria] advertising will be used. 


stores said the scheme was a “flop.” 

“We gave out only a few shares,” 
said Don Gabbert, head of Gab- 
berts. “I guess sometimes some- 
thing seems too good to be true and 
people don’t believe it. A few 
months ago we tried to give away 
$50 watches and the same thing 
happened.” 

Mr. Gabbert said the Minnesota 
securities commissioner had ob- 
jected to his plan but, “since it 
didn’t go I didn’t do anything about 
that.” 


= Last Thursday, in a full-page 
ad in the Minneapolis Star, the 
Gabbert stores offered free uran- 
ium stock. Besides a $70 reduction 
on a 24” tv set, offered at $179.95, 
the stcres offered four shares of 
stock. A refrigerator marked down 
$100 to $429.95 carried 12 shares 
with it. 

The stock was in New Idria Min- 
ing Co., a security that is listed on 
the American Stock Exchange. It 
was selling for between $3 and 
$3.50 a share. 

In the ad, Gabbert’s called it a 
“blue chip” uranium stock and “not 
a penny stock.” 

“We could have gotten some 
penny stuff but I felt I’d like to 
have a customer say a year from 
now that it’s still worth some- 
thing,” Mr. Gabbert said. 


® In addition to the stock offer, 
the three Gabbert stores had dis- 
plays of uranium ore, Geiger count- 
ers, geological maps and books tell- 
ing where and how to find ura- 
nium. 

Arrangements for purchase of 
the stock were made through the 
Minneapolis office of Merrill 
Lynch, Pierce, Fenner & Beane. 


‘Life’ Sending Drug Product 
Lists for Use in Ads 


Life has begun sending druggists 
advance listings of products to be 
advertised in the publication in the 
form of repro proofs for use in 
preparing local newspaper ads. 

The druggist cuts out desired 
product names from the list and 
pastes them in position on his ad 
layout. In addition, three suggested 
ad headlines will be furnished 
each month. 


Coon, Skare Join Agency 

Gene L. Coon and Helen R. 
Skare have joined the public re- 
lations staff of Burns W. Lee-Pat- 
rick O’Rourke, Los Angeles. Mr. 
Coon, former CBS news editor and 
operator of his own tv newsfilm 
company, has been named radio 
and tv publicity manager. Miss 
Skare, for five years a newspaper 
reporter in Salt Lake City and 
formerly on the staffs of the Los 
Angeles Herald & Express and 
the Daily News, joins the writing 
staff. 


A-1 Foods to Mogge-Privett 

A-1 Foods Inc., Los Angeles, 
has. named Mogge-Privett, Los 
Angeles, to handle its advertising. 
Plans call for the strongest news- 
paper campaign in history for 


Globe A-1 macaroni products. The 


company was formed recently by 
a group which purchased Globe 
A-1 Macaroni products from Pills- 
bury Co. 


Macklin Joins Jordan-Sieber 


E. J. Macklin has joined Jordan- 


Sieber & Associates, Chicago 
pharmaceutical agency, as a copy 
group head. Mr. Macklin formerly 
was a senior copywriter with Ciba 
Pharmaceutical Products Inc. 


Colonial Stores Use TV 
Colonial Stores, Atlanta, has 
bought the “Great Gildersleeve” 


radio—to advertisers in 65 mar- 
kets. 


KRLD Boosts Roberts, Cuny 
William A. Roberts has been 
promoted to manager of KRLD, 
and Gene Cuny has been pro- 
moted to commercial manager of 
KRLD-TV, Dallas. Mr. Roberts 


Avery Knodel Adds 5 Stations 
Avery-Knodel, New York, has 
added three radio and two tv sta- 
tions to its representative list. They 
are WROW, Albany, N. Y.; WKRG, 
Mobile, Ala.; KWWL, Waterloo, 
Ia; WKRG-TV, Mobile, and 
KWWL-TV, Waterloo. WKRG-TV 


den, Conn., has elected Craig Mun- 
son president, succeeding Maltby 
Stevens, who died June 29. Mr. 
Munson is succeeded as v.p. for 
sales by John B. Stevens, former- 
ly general sales manager of whole- 
sale lines, who also was elected 
a director and executive com- 
mittee member. 


‘And look,” the 


media director said, 
“one of the 


biggest values 


gives us 


Product Engineering 


Every time you advertise in Product Engineering, there are 31,000 subscribers for you to sell 
- + Something you can’t do in any other design magazine. 
And, just as importantly, a very large percentage of these subscribers can’t be reached 
through any other design publication. 


That is the significant conclusion to be drawn from a continuing studyof design magazine 
audience duplication, now complete in four: major states and underway in others. 


It means, as over 950 advertisers know, that in selling the giant 
. Original Equipment Market at the vital design-engineering level, Product Engineering 
offers exclusive contacts with a very big and important group 
of that market’s most influential buyers, 


And if you ask “How can this be?” in these days of industry censuses, 
buying influence studies, and the like, you come upon the most significant facts of all 
... the ones that really explain why Product Engineering gives you such unmatched 


advertising power in a $30-billion market for parts, materials, components, and finishes, 
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$15.6 Billion Is 
Public's 10-Year 


TV Set Investment 


WASHINGTON, Aug. 3—The U:S. 
public’s bill for television set pur- 
chases and repairs in the last 
ten years totaled $15.6 billion. 
That’s nearly $100 for every man, 
woman and child in the nation— 
or $10 a year per capita. 

This calculation comes from sta- 


(tistics in the 2ist semi-annual publication figured.’ T)< 


rest of \also estimated that tv advertis- 


Television Factbook published (at|the world had only 8,5: ,000 sets, ers spent $810,000,000 on time, tal- 


$4) by the newsletter, “Tele- 
vision Digest.” In tv’s first decade, 
41,000,000 sets were manufactured, 
the Factbook estimates, of which 
more than 38,500,000 were sold, 
and nearly 4,200,000 have been 
scrapped. 


® Discounting receivers still in 
trade pipelines, there were better 
than 34,500,000 sets in use as of 
July 1, served by 435 stations, the 


lion). 


($10.4 billion) went fo) 


‘located in 35 countries ind served|ent and programs last year, and 
by 150 stations, it sai. 


\predicted that the figure for this 


'will continue to serve present cli- 


The 432-page trade “almanac” ents through Gregory. 


The 31,000 subscribers that pay to read Product Engineering know that their livelihood 
depends upon their ability to design better machinery and equipment, and that Product Engineering 


can help them greatly in doing so. Thus, no matter what their titles, 


no matter how secretly they work and unknown to mailing list houses they may be... 


they ask to be Product Engineering subscribers, and identify themselves as design engineers 
when they do so. And because they do, your advertising 


in this magazine reaches deeply and surely into Design Engineering Headquarters 
everywhere ... and builds preference for your products with maximum efficiency 
and at lowest cost. Ask your advertising agency for all the reasons 

why Product Engineering has long been the No. 1 advertising medium 


in industry’s great-growth market. 


) 


...1s its coverage of so many 
design engineers that other 


design magazines don’t reach.” 


A STupy IN AUDIENCE 
" Three Design Puby 


f 


AD 


ications 


DUPLICATION 


THE MEN 

WHO DESIGN 
AMERICA'S 

NEW PRODUCTS 
READ 


Product Engineering 


The McGraw-Hill Magazine of Design Engineering 
McGraw-Hill Building, New York 36, Mew York 
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Straight, Bonded 


Whiskies to Take 
A breakdown of thx public's | year will be well over $1 billion. | 59% of Sales: Kook 


ten-year ty expenditures found) 

that about two-thirds o* the total Gregory Names Asay A. E. 
receiver, Willard Gregory & Co., Los An- |™ , 
purchases, The rest was spent on geles, has appointed William F. | Kies will account for at least 50% 
servicing labor ($2.4 billion), an-|Asay am account executive. Mr. 
tennas and parts ($1.7 billion),|Asay headed his own agency in ‘ 
and tube replacements ($1.1 bil-|Long Beach the past 13 years and bY Newton Kook, president of 


NEw YorkK, Aug. 4—Within 18 
months straight and bonded whis- 
‘of U. S. domestic whisky sales. 
| This prediction was made today 


|\Dant Distillers Co., at the com- 
pany’s first national sales confer- 
ence. 

Mr. Kook estimated that 22,000,- 
000 cases of straight and bonded 
whiskies would be consumed this 
year. This represents, he said, 45% 
of the domestic whisky market, 
compared with 25.1% in 1950. 

(Editor’s note: In 1954 straight 
whiskies accounted for 21% of to- 
tal U. S. domestic liquor consump- 
tion, bonded whiskies accounted 
for 7%, and blended whiskies ac- 
counted for 60%, according to 
“Corrado’s Liquor Handbook.”’) 


® “There has been a steady gain 
during the last five years, and by 
the end of 1956 straight whisky 
sales will be up another 5%,” Mr. 


‘|\Kook said. “This will bring 


straights and bonds level with 
blends. 

“Moreover,” he predicted, “the 
‘straight’ share of the market 
should continue to expand for sev- 
eral years.” 

Mr. Kook said that sales of his 
company’s J. W. Dant bottled-in- 
bond bourbon during the first half 
of 1955 are 20% ahead of the com- 
parable period of ’54. 


Motorola Sales Up at Half 

Motorola Inc., Chicago, has re- 
ported second quarter sales this 
year of $41,414,940 and a first- 
half total of $93,293,119, compared 
with $44,458,410, and $92,465,210, 
respectively, for the comparable 
periods of 1954. Second quarter 
earnings of $791,963, compared 
with $1,214,217 in 1954, and first 
half earnings were $2,945,001, up 
from the $2,858,301 reported last 
year. Paul V. Galvin, Motorola 
president, said the company’s sales 
goal for the full year remains 
$225,000,000. 


McCartney to Bakers Assn. 


Charles R. McCartney has been 
named advertising manager of the 
Bakers of America Program, pro- 
motion division of the American 
Bakers Assn., Chicago. He suc- 
ceeds Joseph Biety, who has joined 
the advertising staff of Parker 
Pen Co., Janesville, Wis. Mr. Mc- 
Cartney formerly was with Foote, 
Cone & Belding, Ruthrauff & Ryan 
and C. Franklin Brown Inc., and 
has been director of marketing and 
merchandising of the Chicago Sun- 
Times. 


Zenith Earnings Up 142% 


Zenith Radio Corp., Chicago, has 
reported estimated net consoli- 
dated profits for itself and its sub- 
sidiaries for the six month period 
ended June 30, 1955, of $3,126,061. 
These profits represent a 142% 
increase over the $1,288,246 re- 
ported for the same period in 1954. 
Sales of $71,455,702 for the six 
month period represent an increase 
of 25% over the sales of $56,681,409 
reported for the same period in 
1954. 


Robert Everly Joins Katz Co. 


Robert D. Everly has joined 
Joseph Katz Co., Baltimore agen- 
cy, as head of its marketing and 
merchandising department. Mr. 
\Everly formerly was with Lever 
| Prop, Co. 


Plymouth Appoints Craig 

| Charles W. Craig, with the 
| Plymouth division of Chrysler 
Corp., Detroit, since 1951, has been 
named director of public relations. 
= was formerly manager of com- 
munity relations for the division. 
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Wood, Entis Join Y&R partment of Young & Rubicam 
In an item reporting the appoint-| Aug. 1, AA’s headline incorrectly 


ment of Clinton B. Wood Jr. and said the men joined McCann- 
Jerome Entis to the contact de-| Erickson. 


it you sell HI-Fl EQUIPMENT, 
REMEMBER .. . the real listeners 


“listen” to DOWN BEAT 


No magazine in any field is more respected than DOWN 


’ 


nan \ 


j 


Vv 


<s BEAT is by its more than 150,000 music-minded readers. 
=> No Hi-Fi magazine department is followed more closely or 


more fully relied upon. There is no better setting than 
DOWN BEAT for your Hi-Fi equipment ads. 


ci 


Write today for complete 


> market information 
2 4°11.) DOWN BEAT 
= ered © EAT Mie mot 


Everything in the World about the World of Music 


Down Beat — Up Beat — Country and Western Jamboree — Record 
Whirl — Music — Beverages — Bebidas — La Farmacia Moderna — 
Radio y Articulos Electricos — Elaboraciones y Envases — La Tienda — 
Radio y Articulos Electricos Catalog File — Bebidas Annual Directo~ 


a maher 


My publication 


~ Publishing since 1934 


Electric Company Boosts Coal and Finds It 
Kindles Good Will—and Sells Appliances 


ROANOKE, Va., Aug. 3—An insti- | 95% of its electricity from coal 
tutional advertising and promo- | burning steam-electric generating 
tional campaign using the theme| plants. The company will use more 
of the close relationship of coal) than 3,500,000 tons of coal this year 
and electricity has met with huge|to produce electricity. The com- 
success in this coal-producing area.|pany is coal’s biggest customer in 


“Coal by Wire,” the theme of the 
campaign, was developed by the 
Appalachian Electric Power Co., 
and the company’s agency, Houck | 
_& Co., both of Roanoke. The idea | 
carried out in the series of ads was | 
“Every Time You Use Electricity— | 
You Burn Coal.” 

The utility company’s territory 
embraces 21 counties in southern 
West Virginia and 30 counties in 
western Virginia—an area where 
|coal has been the basic industry 
\for many years. In the company’s 
earlier days, the coal industry was 
bee biggest customer. Today, the 
| coal industry is still a large cus- 
tomer. 


} 


‘® Appalachian produces more than 


the area it serves. 

The first of the ads ran last 
January and others will be used 
through September. Utility offi- 


cials said the campaign may con- 


tinue indefinitely. The basic story | 


carried in all ads is Appalachian’s 
contribution to the economy of the 
coal industry, and the area it 
serves through 
coal and the resultant payroll. 

The company sent proofs of ads 
to many civic leaders in Virginia 
and West Virginia. In return, the 
company received hundreds of 
complimentary letters from the 
same civic leaders. Gov. Marland 
of West Virginia wrote: “It is a 
very graphic example of the vision 
and imagination necessary if we 


its purchases of. 
COAL BY wirkeE—The Appalachian 


oa ELECTRIC PowER pany 
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‘Isn't that the new fellow in the media department... 


the one who forgot things have changed in Cincinnati?” 


BETTER NOT TRUST your own memory too far. Things have changed 
in Cincinnati. Today, the CINCINNATI ENQUIRER leads the daily* field 
in City Zone Circulation and in Retail, General, Total Display, Clas- 
sified and Total Advertising Linage. (Source: A. B. C. and Media 


Records, latest 6-months’ figures.) *There has never 
of course, about the Sunday Enquirer's leadership, 


\| 


See: 
© SOLID CINCINNATI 


CINCINNATI ENQUIRER i 


enema catenin «my 


READS THE 


been a question, 


Electric Power Co., Roanoke, Va., 

is stressing the close relationship 

,of coal and electricity in its in- 

| stitutional * advertising this year. 

Houck & Co., Roanoke, is the 
agency. 


are to protect the economy of our 
communities.” Many newspapers 
commented favorably in editorials 
on the campaign. 


® Many stores snapped up the ad 
theme as a sales gimmick. The Red 
Jacket Coal Corp. store, Red Jack- 
et, W. Va., started a campaign to 
sell electric water heaters. The 
dealer ran special advertising in 
the Williamson newspaper, and 
distributed 1,500 handbills, which 
stressed not only his sales message, 
but also the “Coal by Wire” theme. 
Through this promotion, the dealer 
‘sold 13 water heaters, three electric 
‘ranges, five dryers and five sinks. 

The same dealer later held an 
/open house, which featured a dem- 
onstration of electric appliances. 
/More than 300 persons attended, 
‘the largest number that had been 
in the store since its opening. Re- 
\sult: Forty-eight water heater, 27 
range and 36 dryer prospects were 
discovered. 


‘| In the Logan district of Appa- 
lachian, The Junior Mercantile 
\stores of Omar, W.Va., were the 
first to devote window displays to 
the “Coal by Wire” theme. With 
the cooperation of the utility, dis- 
plays were made showing how 
much coal it took to operate major 
electric appliances for a year. The 
window displays also showed large 
lumps of coal from which cords 
ran to the appliances. 

The dealer advertised an open 
house by distributing 5,000 hand- 
bills; during the three-day service 
688 people registered. Of this total, 
616 said they plan to buy an elec- 
tric appliance during 1955, and 275 
of them voiced an interest in a 
range, water heater or dryer. The 
store manager said that the total 
number of appliances sold for the 
first four months this year equaled 
84% of the total appliance sales 
in 1954. 

Other similar successful sales 
stories were reported by other 
stores tying-in the electric-coal 
theme with their own sales promo- 
tions for electric appliances. 


Houston TV Stations 
Aid Educational Channel 


Three commercial tv stations in 
the Houston area have pledged 
$10,000 apiece to the University of 
Houston to help finance the uni- 
versity’s educational station, 
KUHT-TV. 

The three stations, KGUL-TV, 
KPRC-TV and KTRK-TV, will 
make their contributions during 
the academic year beginning in 
September. ; 


Hopson to Ritchie Agency 

S. O. (Bill) Hopson has joined 
Ritchie Advertising Agency, Hous- 
ton, as an account executive. Mr. 
Hopson has worked in advertising 
and sales promotion for building 
materials manufacturing compa- 
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Here’s important news for major appliance manufacturers, distributors and retailers — 


and for advertising agencies, banks and utilities. 


is under way 


TARTING in mid-November, United States Steel will launch 
Operation Snowflake, a nation-wide promotion to boost the 
sales of major appliances during the Christmas selling season. A 
big success in 54, Operation Snowflake promises to be bigger and 
better this year. 


This is Operation Snowflake: 


The theme, just as it was last year, is “Make It A White Christmas 
... Give Her A Major Appliance.” 


United States Steel will support the promotion by: 


ADVERTISING 


Four-color spreads in The Saturday Evening Post and Farm Journal- 
Country Gentleman. 


On five programs, over the vast United States Steel Hour network, Mary 
Kay and Johnny will urge over 20 million viewers to ‘Make It A White 
Christmas . . . Give Her A Major Appliance.” 


A 12-page newspaper supplement will be offered free to newspapers 
requesting it. 


In 250 newspapers, U. S. Steel will run advertising to support local sell- 
ing activity. 


Through Publicity, other millions. of potential customers will be urged 
to ““Make It A White Christmas.” 


FREE PROMOTION KIT 


A beautifully-designed Promotion Kit, containing the following, is avail- 
able to all requesting it: 


2 big colorful posters. Each unfolds to 22” x 22”. They are printed on both 
sides, are perforated and can be made into four 11”x 11” posters. Very flexible. 


Plan Book. This book tells the complete “Operation Snowflake” story. It 
contains useful display ideas. Suggestions on how to tie-in and how to 
use the promotion bit are spelled out in detail in this book. 


Mat and Reproduction proof sheet. The mat is for use in tie-in advertising 
in local newspapers. Reproduction art of the campaign Symbol is for use 
in other advertising media. 


Merchandise Tags. These tags, available in any quantity, can be used on 
appliances or as added display material. 


Radio and TV Commercials. Suggested radio copy will be contained in the 
kit. Special TV commercials (open end dealer spots) will be available 
from bscal TV stations. The films are free for use in regular or special 
TV advertising schedule. 


Here’s what to do to Lte-In 
with Operation Snowflake 


Advertising Agencies: Canvass your list of client’s products. See which ones will 
benefit by participation in “Operation Snowflake.” The promotion kit is flexible 
enough to permit Ad agencies to expand on the promotion theme and create out- 
standing tie-in advertising, both nationally and locally. You have practically a 


free hand in helping your client enjoy more sales in major appliances or 
service this fall. 


Major Appliance Manufacturers: Capitalize on the promotion by devoting national 
advertising schedules to the “Make It A White Christmas’? theme. Encourage 
distributors and retailers to tie-in locally. Prepare special co-op advertising mate- 
rial. Request promotion kit to learn more about the “‘appearance”’ of the promotion. 


Major Appliance Distributors and Retailers: Request promotion kit and plan to ad- 
vertise locally during the big national advertising push. Put displays in your bank's 
lobbies. All promotion and sales aids are available free from U. S. Steel. Alert 
your advertising department or agency to the promotion. They’ll help you tie-in. 


Banks: A larger volume of major appliance sales means more consumer credit 
business on your books. Order the promotion kit and set up window or bank 
lobby displays. You can team up with a local major appliance distributor or re- 
tailer. Call on your advertising agency for additional help. 


Utilities: All major appliances run on gas or electricity. This means bigger loads, 
added meters, higher sales for the service you sell. Set up displays with the free 
promotion kit, put the “White Christmas” symbol and slogan on your billing 
cards, tie-in with distributors and retailers in your area. 


Tf you want more information on ‘‘ Operation Snowflake,” write, telegraph, or phone: 


Rosert C. Myers, Director 
Market Development 

United States Steel 

EXpress 1-2345 


Pittsburgh 30, Pa. 
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; \cars on May 1, 1954, the report, 
Senate Subcommittee |“ But on May 1, 1955, there | 
: Abo Ca ‘were 757,856 unsold cars, on June! 
Worried ut J 1, there were 848,498, and on July 
} 1 the number stood at 820,291. 
Sales and Profits In Detroit, factory sources denied 
WASHINGTON, Aug. 2—A Senate | that hardship situations existed 
interstate commerce subcommittee among dealers on a widespread 
said today that it is concerned basis. Inventories of unsold cars 
about the record number of unsold| were considered normal, in view 
automobiles and the unfavorable |of current levels of production. 
trends in dealer profits and mortal-|Factory sources also pointed out 
ity. ‘that dealers are reporting good 
The subcommittee, under Sen. | profit margins. 
Mike Monroney (D., Okla.), has| 
been under instructions to study | Gardner Joins Biow-Beirn — 
“all phases of automobile market-| Stephen Gardner has joined 
ing practices” including “bootleg- Biow-Beirn-Toigo, New York, as 
ging” and “phantom freight.” an assistant to the president, F. 
While no hearings are scheduled, | Kenneth Beirn. He was formerly 
today’s report said staff studies | national sales manager for Hazel 
show that a record number od hago Inc. 
automobiles were sold in 1955. 
|Packer Names Hilton & Riggio 
Wilbur-Ellis Co., San Francisco, 


# On the other hand, a record 


ys ce 


Department Store Sales... | 


Sales Are Up 13% for July 30 Week 


number of unsold new models are 

presently on the market, due to 

record levels of production. 
Previous to 1955 the record in- 


packer of Southern Star bonito, 
has appointed Hilton & Riggio, 
New York, to handle advertising 
and promotion. West-Marquis is 


ventory high was 607,275 unsold!|the previous agency. 


WASHINGTON, Aug. a agg UNITED STATES ..............0000+ +10 +13) 
ment store sales show signs Of| Boston District .................... + 5 + 2 
staying at a level 10%-15% above} “yqropolitan Areas ‘ 
last year throughout this summer. Sieepabigaiin Mahdis a 

For the latest week measured by | Suburban Boston .. 417 
the Federal Reserve Board—that yn tei Goiicalietdbihinecansdses pa 
ended July 30—the figure was) a, Boor soe mercer He 
13% above the corresponding week | Cities 
of last year. And for the four weeks, = Springfield 0.0.0... +S +18 
ended July 30 sales are 12% above. pS ae eee ee +7 +1 

For the year to date sales are pr Se lage gal pilnentncnalans r+ 6 + 5 
7% higher than last year. Buffalo PEE ae 8 +8 

All 12 FRB districts showed| New York-N.E. Ne 
gains for the July 30 week. The in- Jersey ....... - +5 
creases were as follows: Boston, ae ao ra 
phia, 13%; Cleveland, 16%; Rich- Syracuse +15 
mond, 12%; Atlanta, 18%; Chicago, Phitadelphia District ............ +11 415 
11%; St. Louis, 22%; Minneapolis,| Metropolitan Aree al ™ 
3%; Kansas City, 20%; Dallas, | — ............., i- 5 +13 
13%, and San Francisco, 9%. ie eee +16 + 6 

% Change from ‘54 INE iain eevineecssncitnnrtnes r+10 +15 

Week Ending «= Reading o..ccc...ccccccceccseeeseeesneenns +16 +425 

Federal Reserve July ST © TIED Wiligrecscenisspcoetincicrviene +6 + 6 
District, Area and City 16 23 | Wilkes-Barre—Hazelton .. +12 +15 


Did you cross pollinate ? 
However conceived, your ideas for the Advertising 


great ‘campaigns. And this is no father to son opinion. Just look below at the 
record of only four of the many hundred you have created since 1942. You 
can be proud of your brood, but don’t quit now. The Advertising Council 
still needs your fertile brains to help solve other problems facing America. 


Council have grown into 


And by you, we mean the agency account men, writers, artists, and media people who have 
donated their time, talents, and space for free—and those who haven’t as +yet. 


Aided U.S. Treasury in the Helpedrestore publiccon- 


wa 


NJ 


FS 


> 


Made millions of men and Helped Crusade for Free- 


sale of billions of dollars worth fidence when a recession women aware of their respon- dom broadcast the Truth to 


of War and Savings Bonds. was predicted by many. 


sibilities in Civil Defense. 


Iron Curtain countries. 


The Advertising Council, Inc., 25 West 45th Street, New York 36, N. Y. 


Advertising Age, August 8, 1955 
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Department Store 
Sales Barometer 
Change From 1954 

Week Ended = 413% 
0 
July 30, 1955 
Jan. 1 to 
July 30, 1955 | J + 7% 
Cleveland District .................. +18 +18 
Metropolitan Areas 
EECA TE =— 2 +23 
PE Set MscesdliDibsaincosecrconocesonas +11 +14 
III cdi csinsessccchaneveccoeoee +16 +16 
- a ee +22 +14 
GIR, cccitinicnarictrntsocoxseseses +19 +22 
tle 4 +1 
Erie ......... z: +12 46 
Wheeling-Steubenville ...... +7 +7 
City 
NINN ili ssnscpiisensisencnenéies +25 +27 
Richmond District ................ +12 +17 
Metropolitan Areas 
ES A ee r+15 +21 
Downtown Washington .. r+13 +16 
RES hte Sa + 8 +10 
IIR sesbcbinlintundestspatensggoce + 8 +24 
Atlanta District ...................... r+16 +16 
Metropolitan Areas 
EE +30 +22 
Tacksonville .....0........ccccecseeee — 7 +7 
ee +15 +16 
Augusta +19 — 4 
DO OURO cavscncceccescccececoess r+ 4 +9 
BIVEROD - sisirnccdisorsssrncigiintinnnes +23 ° 
a Nae ee +18 +19 
City 
IE Wetthttitathacsase- copscnsoveceociest — 8 — 6 
Chicago District .................. r+14 +12 
Metropolitan Areas 
I a a a +9 +7 
IID - cicisihtepassasistenlsistasies +11 +20 
BIE. Cincelpcinsvcseccvensebsscniouaich +17 +18 
SII | iiniaehsniescciceesesscciens + 8 + 3 
St. Louis District ................. +12 +410 
Metropolitan Areas 
Little Rock .. +13 + 3 
Louisville ...... +29 +19 
St. Louis ... + 7 +9 
Memphis .... —— os +15 
Minneapolis District ........... + 9 +7 
Metropolitan Areas 
Minneapolis-St. Paul ........ +10 +. 8 
Minneapolis City .............. + 8 +9 
Ss REE © GARIN v- seisescishtntrumese +13 + 5 
Cities 
Duluth-Superior .................. 0 + 6 
Kansas City District ............ +7 + 8 
Metropolitan Areas 
Denver .... r-+20 +20 
IID. Shateiinsbsnsdstecnssentaunsatebioes +10 +9 
PIE Sainsendiivassesacinssesinnsitel +11 +9 
et +14 +11 
CO eee r+ 9 +19 
Oklahoma City ..........0...4 + 8 +19 
aa —9 — § 
City 
ae +2 0 
WAEIRS DIGETIES onccccsscccscccccesesees + 3 +11 
Metropolitan Areas 
EE Rhicdeiclenstdidainhpnersseoureasenene —1 +16 
ED hin icin chdptabcoaniceane +23 +14 
BE WEIN cvcenccinststevicsetnenere —1 0 
BID. Setdensaticetonnsciamacesacetmnae r+ 7 +4 
ST MDOIEND : ccowanacinentetesrcseceese 0 +15 
San Francisco District ........ +4 r+ 6 
Metropolitan Areas 
Fe | ae ween +4 + 2 
Downtown Los Angeles. — 4 —10 
Westside Los Angeles ...... +8 + 2 
SACTAMENO .2.....0...ccrrccrcersveeeere —21 — 6 
Be MI cccneniitinticretpintaheasisnés +1 —1 
San Francisco-Oakland .... + 6 + 6 
San Francisco City ......... + 6 +4 
cet”. El 6: . Banner + 6 +10 
een ad —17 
SRENEL . . icinuritptatieceuetpenemten +9 + 8 
_ ye ee +422 +43 
CIE copncpnseennceqensqrenssosscssong —10 +16 
TID scccathsitntctertnizerscenseneie + 7 0 
PD \ deintieeccthsestinimtmensisaees +13 + 8 
r—Revised. 
* Data not available. 
c—Corrected. 
Bell Co. Starts Largest Push 
William G. Bell Co., Boston, has 
released a new campaign for Bell’s 
seasoning and ready-mixed stuff- 
ing which includes the largest 
media list the company has ever 
used. Advertising is running in 56 
newspapers and six magazines. 
Fall of last year, the company re- 
ports, was the biggest season in its 
87-year history. Abbott Kimball 
Co., New York, is the agency. 
Two Join PR Staff on GM 
Fred Collins, formerly Detroit 
bureau manager of Time Inc., will 


| Join the department of public re- 
lations of General Motors Corp. 
/Sept. 1. Richard J. Maloy, last 
‘with the Washington Post, joins 
GM’S public relations staff Aug. 
‘15. 
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this is the force of fashion of a series 


| 2 fashion 
that put 
men’s 
furnishings 
in the 


| am “PINK” 


2 a ee 


Fashion begins 

with the fashion-minded 
few and invariably 

results in mass acceptance 
| : for a product. 
| gee : Case in point: Pink Shirts. 
| a. The cry for the new hue 
Ve i sent shirt sales 

soaring in 1954 with a 
1,392,000 increase over 

the year before! 

Why more shirt sales and 

; , not less white shirt 
a Ss ye sales? Because the man in 
| | ; the pink is buying the new 
ie fashion, the extra shirt 

| ‘ | instead of the replacement 
one purchase. NO,... 


ae = 


oe we 


the only 


: NOTHING SELLS LIKE ~ and nothing sells fashion like fashion magazine 
‘ for men 


2 “pee leads all magazines 
(of equal or greater circulation) 
: in % of audience spending 
as $500 or more on apparel in lost 
? 12 months. (Source: 49th 


STARCH Consumer Magazine Report} 
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International Ad 
Meeting Under Way 
in Switzerland 


ZURICH, SWITZERLAND, Aug. 2— 
Some 300 admen from 20 countries 
met here last week at the first 
International Advertising Confer- 
ence, sponsored by the Internation-| 
al Advertising Assn. of the U.S. 

The conference, designed to air 
problems in international market- 
ing, was opened by Jere Patterson, 
promotion manager for the inter- 
national editions of Life and 
president of the sponsoring group. 

Advance registrations indicated 
that the largest delegations were 
coming from Switzerland, the host 
country, and West Germany. 


= In a talk prepared for delivery 
today, Sherwood Dodge, v.p. and 
general manager of Foote, Cone & 
Belding, New York, told the con- 
ference that motivation research 
has been over-publicized and 
over-valued. 

Mr. Dodge said the over-empha- 
sis on motivation research has 
blinded admen to the usefulness of 
“behaviorist” or “performance re- 
search” in advertising. He defined 
this type of research as the crea- 
tion of an experimental situation 
“where we measure what people 
do rather than what they say—in 
an interview—that they will do.” 


® As an example of “perform- 
ance research,” Mr. Dodge de- 
scribed how Foote, Cone ordered 
several hundred cases of a client’s 
product with blank labels. The 
shipment was divided into two 
lots. The client’s advertising theme 
was put on one lot and a competi- 
tor’s ad theme was placed on the 
other. A consumer panel was then 
used to test the pulling power of 
the two opposing claims. 

Other Americans scheduled to 
address the three-day meeting are 
Paul R. Kruming, president, Na- 
tional Export Advertising Service; 
Arthur K. Watson, president, IBM 
World Trade Corp., John J. Sough- 
an, export ad manager, Pepsi-Cola 
Co., and Eric W. Stoetzner, for- 
eign advertising director, New 
York Times. 


Mutual Broadcasting 
Signs Four Advertisers 


Willard Storage Battery Co., 
Cleveland, will be a participating 
sponsor on three “multi-message” 
shows (Mutual) starting Aug. 29. 
Meldrum & Fewsmith is the agen- 
cy. Quaker Oats (Wherry, Baker 
& Tilden) has augmented its 
schedule of “multi-message” par- 
ticipations for Quaker and Moth- 
er’s oats. 

Also signed by Mutual were 
Miller Brewing Co. (Mathisson & 
Associates) and Atlantic Refining 
Co. (N. W. Ayer & Son) as co- 
sponsors of the professional and 
college all-star football game on 
Aug. 12. 


Volk Starts Mat Service 


A newspaper mat service for 
manufacturers of national brand 
Christmas gifts has been an- 
nounced by Harry Volk Jr. Art 
Studio, Pleasantville, N. J. Mr. 
Volk said the primary function of 
the service will be the develop- 
ment of pictorial ad pages. It 
marks the first attempt to stand- 
ardize photographs, retouching, en- 
graving screens and mat sizes, he 
said. The service will be sold to 
newspapers. 


Botthof Heads ABP Unit 

Walter E. Botthof, publisher of 
Standard Rate & Data Service, New 
York, has been named general 
chairman of the new education 
committee, Associated Business 
Publications New York. The com- 
mittee includes the speakers’ bu- 
reau and the associate membership 


program. 


Sutton Appoints Lupton 

Sutton Publishing Co., White 
Plains, N. Y., has appointed John 
D. Lupton district manager of 
Electronic Equipment and Contrac- 
tors’ Electrical Equipment. Mr. 
Lupton, formerly district manager 
of Tele-Tech, will represent the 
publications in the Chicago terri- 
tory. 


D-F-S Names Hermann, Clarke 

Dancer-Fitzgerald-Sample, New 
York, has appointed Ray Hermann 
an account executive and Robert 
Clarke a tv art director. Mr. Her- 
mann formerly was with Foote, 
Cone & Belding, Chicago, and Mr. 
Clarke previously was with Geyer 
Advertising. 


Joseph Moves to New York 

Alain Joseph, formerly with the 
Philadelphia office of National 
Transitads, has transferred to the 
New York office as a national ac- 
count executive. 


Whitin Names Cabot 

The business equipment division 
of Whitin Machine Works, Whit- 
tinsville, Mass., has named Harold 
Cabot & Co., Boston, to handle its 
advertising. 


Milwaukee Art Heads Elect 
Jay Conley of Wetzel Bros., Mil- 

waukee, has been elected president 

of the Art Directors Club of Mil- 


Frank Bercker, Frank Bercker 
Studios, y.p.; Art Beier, Andrews 
Agency, secretary, and Fred Terry 
of Baker, Johnson & Dickinson, 
treasurer. 


WAAT into Merchandising 


Jerome D. Greenberg has been 


named director of merchandising 
for WAAT and WATV, Newark. A 
former food broker representative, 
he has been on the WAAT sales. 
staff for some time. 


CBS Radio Appoints Litt 


Eugene Litt, formerly with For- 
joe & Co., has joined CBS Radio 


Spot Sales, New York, as an ac- 


waukee. Other officers elected are 'count executive. 
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Hewitt & Ca. to Edwards 

Hewitt & Co., Los Angeles, has 
named Edwards Agency, Los An- 
geles, to handle advertising, pro- 
motion and public relations for the 
company’s new division, Stutter- 
chuck. The product is a new at- 
tachment which will convert al- 
most any type of impact tool to an 
impact wrench. 


Haire Promotes McClain 

C. Robert McClain has been ap- 
pointed national advertising man- 
ager of Furniture Retailer, pub- 
lished by Haire Publishing Co., 
New York. Mr. McClain, associ- 
ated with the company for the 
past 15 years, has been midwest- 
ern advertising manager. 
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Olympic to Miller, Mackay 
Olympic Stained Products Co., 


| 


| 
| 
i 


GMAC Promotes J. D. Deane 


J. D. Deane has been named 


Seattle, has appointed Miller, Mac- /exec. v.p. in charge of the operat- 
kay, Hoeck & Hartung, Seattle, to|ing staff of General. Motors Ac- 
handle its advertising. Olympic 


manufactures pre-stained 
shakes, shingles, siding and panel- 
ing, and also liquid stain. The ac- 
count formerly was handled by 
West-Marquis, Seattle. 


Delaney Forms Associates 

Jack Delaney, formerly director 
of merchandising of Mrs. America 
Inc., New York, has formed his 
own merchandising company, Jack 
Delaney Associates, at 141 E. 44th 
St., New York. He will continue to 
represent Mrs. America Inc. 


cedar 


| 
| 
| 


ceptance Corp., New York. He was 
named a v.p. in 1931 and a director 
in 1940. He succeeds August Freise, 
who has retired after 36 years 
service. Succeeding Mr. Deane as 
executive in charge of branch op- 
erations in the U.S. and Canada is 
Gavin Brackenridge, v.p. Elmer E. 
Hutcheson, regional manager resi- 
dent in Detroit, also was elected a 
V.p. 


Sclater Heads Round Table 


Ran Sclater, promotion manager 
of Bakers Weekly, has been named 


chairman of the promotion and 


res2arch round table o° Associated 
Business Publications. New York. 
He succeeds Bernard S«xa!, direc- 


tor of promotion, Haire Publishing 
Co. 


Albany Radio Stations 
Make Network Changes 

Radio in Albany, NV. Y., is going 
through a round robin of network 
changes. Effective Nov. 15 ABC’s 
current affiliate, WROW, switches 
to CBS. ABC, as of that date, 
moves to WPTR. 

WPTR now carrics MBS pro- 
gramming. Mutual, in turn, is ex- 
pected to sign WOK®© as its new 
affiliate in Albany. 


‘Marathon Mfg. Names Bohne 


Walter M. Bohne has 
named sales promotion and adver- 
‘tising manager of Marathon Elec- 
tric Mfg. Corp., Wausau, Wis. Mr. 
Bohne, at one time on the Mara- 
thon sales staff in its Chicago of- 
fice, also has been with Underwrit- 
ers’ Laboratories and with Ham-* 
mett Electric Mfg. Co. 


Hamstreet Adds Radio Duties 

Jim Hamstreet, manager of 
KPUG, Bellingham, Wash., has 
been named general manager of 
KPUG and two other stations 
owned by Jessica Longston— 
KBAR, Burley, Ida., and KSEM, 
Moses Lake, Wash. 


suweet and low?’ 


Television’s juicy rewards, unlike the grapes in the fable, are within 


easy reach of even low-budget advertisers—when you use spot 


television on the 12 stations we represent. The rewards are sweet... 


and the cost is low. Here’s just one example... 


Last Fall, Minute Maid set out to capture a bigger share of total 


frozen orange juice sales in the Washington (D.c.) market. A low-cost 


sales strategy. The picture changed fast! 


schedule of station breaks, minute announcements and Mark Evans 


participations on WTOP-TV played an important part in Minute Maid’s 


In the words of the district sales manager, here’s what happened: 
“When we started on WTOP-TV, Minute Maid was far from being the 


top-selling brand that it is in many other markets. By December, in just 


three months, our sales had climbed fantastically! By March, sales had 


more than tripled and Minute Maid became one of the top selling 


brands. Despite previous spotty distribution, Minute Maid is now in all 


the major grocery chains—including one hold-out which called and 


asked for our product as a direct result of our WTOP-TV advertising. 


You’ve certainly helped to put across Minute Maid in this area!” 


Basic success stories like this provide eloquent reason why more than 


300 national spot advertisers currently use schedules on one or more of the 


12 stations (and the regional network) we represent. 


Morat: ¢@°8s @ good spot to be in! 


CBS TELEVISION SPOT SALES Bepreseming: 


wcss-Tv New York 
wcau-TV Philadelphia 
wtop-tv Washington 


wstTv Charlotte 
wstTw Florence 


wmpr-Tv Jacksonville 


wx1x Milwaukee 
wBBM-Tv Chicago 


KSL-TV Salt Lake City 
KGUL-TV Galveston-Houston 


KOIN-TV Portland 
KNXxT Los Angeles 


CBS TELEVISION 
PACIFIC NETWORK 


been | 


57 


Coming 
Conventions 


Aug. 6-9. Mail Advertising Service Assn., 
annual convention, Statler Hotel, Los An- 


geles. 
Aug. 15-19. Photographers’ Assn. of 
America, 75th anniversary convention, 


Conrad Hilton Hotel, Chicago. 

Aug. 17-21. Affiliated Advertising Agen- 
cies Network, Edgewater Hotel, Madison, 
Wis. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world convention, 
Ambassador Hotel, Atlantic City. 

Sept. 11-13. Advertising Federation of 
America, 7th District convention, Birming- 
ham, Ala. 

Sept. 11-13. Pennsylvania Newspaper 
Publishers’ Assn., classified clinic, Ly- 
coming Hotel, Williamsport. 

Sept. 12-14. Direct Mail 
Assn., 38th annual convention, 
Hotel, Chicago. 

Sept. 29-Oct. 1. Advertising Federation 
of America, 10th District convention, Bilt- 
more Hotel, Oklahoma City, Okla. 

Oct. 2-5. American Association of Ad- 
vertising Agencies, Pacific region annual 
meeting, Hotel Del Coronado, San Diego. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 3-5. Southern Newspaper Publishers 
Assn., 52nd annual convention, Arlington 
Hotel, Hot Springs, Ark. 

Oct. 6-8. Pennsylvania Newspaper Pub- 
lishers’ Assn., 3lst annual convention, 
Roosevelt Hotel, Pittsburgh. 

Oct. 7-8 Advertising Federation of 
America, 3rd District convention, Sedge- 
field Inn, Greensboro, N.C. 


Advertising 
Morrison 


Oct. 7-9. National Advertising Agency 
Network, midwestern regional meeting, 
Dayton. 


Oct. 14-16. National Advertising Agency 
Network, eastern regional meeting, Atlan- 
tic City. 

Oct. 17-18. Boston Conference on Distri- 
bution, Hotel Statler, Boston. 

Oct. 17-18. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 17-19. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Assn., 
Chicago. 

Oct. 20-21. Audit Bureau of Circulations, 
4lst annual meeting, Drake Hotel, Chicago. 

Oct. 31-Nov. 2. Assn. of National Adver- 
tisers, annual meeting, Hotel Plaza, New 
York. 

Nov. 8-10. Fourth Canadian national 
packaging exposition and conference, Au- 
tomotive Bldg., Canadian National Exhibi- 
tion Grounds, Toronto. 

Nov. 14-16. Advertising Essentials Show, 
sponsored by Advertising Trades Institute, 
Biltmore Hotel, New York. 

Nov. 14-16. Public Relations Society of 
America, annual national conference, Am- 
bassador Hotel, Los Angeles. 


Notre Dame Signs Grid 
Contract with Sheraton Corp. 

The University of Notre Dame 
has contracted with the Sheraton 
Hotel Corp. to televise three and 
perhaps four of its football games 
on a closed circuit with outlets in 
hotels of the chain. Games to be 
televised will be the Oct. 7 game 
with the University of Miami at 
Miami; Navy at Notre Dame, Oct. 
29, Iowa at Notre Dame Nov. 19, 
and possibly the annual contest 
the following week with Southern 
California in Los Angeles. 

Present plans call for the closed 
circuit showing in 15 cities includ- 
ing New York, Chicago, Boston, 
Washington, Detroit, Cleveland, 
Cincinnati, Indianapolis, Provi- 
dence, Rochester, N. Y., and per- 
haps Philadelphia. 


Gala Sets Drive for Hams 


Gala Foods Inc., largest Danish 
producer of cooked hams and party 
foods, has scheduled a fall cam- 
paign for its canned hams, with ads 
in Gourmet, The New Yorker and 
Town & Country, supplemented by 
radio spots in leading markets. 
Merchandising helps and co-op ad- 
vertising will be available to deal- 
ers. Gala’s distributor in the U.S. is 
John C. Brent. Bermingham, Cas- 
tleman & Pierce, New York, is the 
agency. 


Grant Promotes Simpson 

Grant Advertising, New York, 
has appointed James Simpson a 
public relations account executive 
on the Florists’ Telegraph Delivery 
Assn. account. Mr. Simpson, who 
came to Grant in 1954 from the As- 
sociated Press, succeeds Hal Tufty, 
who is joining the State Depart- 
ment as a public information of- 


ficer in India. 


9 ea Pied Selita oat hte kt am eo Ss a fiat. Fits ‘ 
es a Se | . . ee ome ma ieee : re , \ ee hg pare ae. ie Ree a. od 3 i nae Pe ‘ aa | 7 2g me 
.— y j 2 \ , 1 Fe a f 7 ai < a. 4 
es — 
Por 
— = | 
bi i ° 
{ os ope * ,/ | | | 
te J ve 
Ry | | = 
ae a | 
; j i 
| | 
i f 
q (h 
| | ee 
o 
J } } 
a | 
} ; 
3 mi I Po 
, ! Po 
ey | 
7 © 4 
a 
& | } | 
i ? 
—' I } 
s ri 
: ty 
it / 
ss j 
hs nnn nn nn nnn nn nn sss Sar ES oer cee ee ee Ls eee 
EC eas | 
f ‘ 
ot an hs 
—— | 
a i} 
we 
os y 
2s i 
g 
a 
= } 
| Po 
or? : 
4 | 
ie ; 
rks i] | 
» o > | 
— ee 
| 
is t ' | 
— | 
: } 
ps a 
Roe ! 4 
‘ bh’ - 
i 
) | 
= h, | 
r % | 
i ; = y 
— eo ) ie we | 
a oe : yy PO | 
se { a : 5 .— | 
‘s } ah a Cn. | fe ? 
icy ee Tar 
i \ ir, “= 4G ee 
) , a oF S 2a | 
\ Secchi. ee ee 
| a Fi Be % Z ae 
: met Hs Bs ee re & : se ai 
|) . "Sgt lt we aes Oia 
| ; es “ep aaa | 9 ee _- a... 
~ i a wll. : : 
3 ) ; " ra v4 cr ae e Be J 2 ’ ; 
; ; P A ene Z ’ 
he: ae :# *, - 
+ ) HY an ‘2 i i 
“ id baie ri ee | 
{ ’ ae at | 
a ice sal 
F \\ ‘ 
RS . | 
: _ | 
i i 
“ | 
a | 
£ Ps | 
i t ' a | 
; i, Pe 
, 
bs sD | 
| 
: } , pes 4 ee | 
eee 
t t 4 Sang “i | 
c ‘el . : f oe i 
' on ; , | 
; Le - A | 
ma: 
st | { ye > | 
‘, Yl Ss 
# ee ( > = | 
= ee ty pet yy | 
; . as ; Ps | 
- a0 i - 
; % > ~g q 
«ee . = 
I 4 —* 
» | Bates ¢ 
| (re. be 
; rR 
_— ee 
a | oo 
‘ . iam 
| ie ar 
: u k 3 . a 
‘ = om - 
ea = / | Pine: Sieh: ni j a | 
 __ ~ ees. ig ee : * 26 ¥ - a " | 
% ie a A ae ee % 3 “ 2 ; » | 
Fe ‘ a f ” ee see Boi, o 
q as ’ , A ee wee a, aa ie fa an a al ~ 
‘ : + 5 an eee AR MS rr ee a 2 ee a 
: A? ean j oe Ae. ot tele ed i PME gi ge Ee ox aK Sees care ke =< 
| Lee. gt SE ae ee saath = 
ae a? 4 i BME AAP Oey . ery ae ae oe wee ee ) pi en” 
2 x — . re at a al a ee, ' eRe ho unk. on, Bl eg 4 
; a P a. ape fe err Y + ohen Sar ae Det ia 3 
ge, ; “ae , 5 ee " ae eae 
ea Ag gang i» Fea ate . / fe ci : | 
; a gh AS Pa ee a Ea P etait in, ies a ; 
Mac ae Ti eae : ay) “pig os, a, oe Cl % ; Bae = 
; nd ees ae * en , ‘ ¥ tl 7 eT ae Lo eer ers 
| a | | 7 : | So 
: | 
| FP | 
te 4 “te 
| 
i | » 
i 
oy. : . 
oo a a bi eae Se as ee a BS ees BPE te ee Ded eras Te mas Ppt ee : Sia es “ 24 Seek ek aee a, eee mete SOR Ne BS tat othe ™: es eas ; hae Tats uae 7 
Ss gt A a PEE PRE yd Be ee dy (ee ee aes Ogee: . rt al 4. REPS SHS wig Mg pleas eho ee * z Bh 3 ai ar dere oe a ee I Fated eae Ae > a8 teas Tee Re abate. ett pl 2% 
BE i Se ee ie ie ee 2a gts 4 Baggot atin ae tal ag ee er Tee ee b Eater ee Brie. ah ies eee | Th Be oS ae et ee " Pe = 5 oie PRE dss tel OF wee Se eee ae, by oN q rake pak : a eee ee SS a Sgt or ee Te i 
Se Age ae is, hare Fe a ON IN RR Sas I Binet te pe sea ae Ft: ea ~— Seth. is Peed, ee Eble ee Peak 2S ae EE PaaS Sy Sop oe agra oe Sek ete ee em a ee | f erie ee ee as ha, BON Ce Ee af Seed ete die iy = ‘ 
ice aud ef apes h” ge oe eat eke ae abest Pat eit Ete ae oie Palle, se Se ee ca? ‘i SE po a pee Cerca ge bio he ge As pie ES a3) 5s ae ce ka oe 3 era ~ Saat Gane eel he apt gee Bat Fags 2” pte hs en a ba, ey pt eet oe 
‘<< oat Fi eed 8 Ee Sa. Or ees fre ee 3 tie Ln ae ee — Lae imee i ae Be ey tae Ely Pee a aye thee ais Se eBay yi it en Cee FS 5 Str AU gs ae A Ae Na Sahin ol SS ee ed ee ye eee he ae a ae 
bie aes Sides <P FEM oe PES. ie oh ee are: ap eute io pil eae Res bce tee® AEE Me, Tide? er Pa et so og Pe 4 has Fas el Bl a Gee Gri to Yat ey se Pe NS os ha AS he ts ie. $e Pte Decay Re ea fad race race nay 1 ew SR art t So hil Hy af 
ye: ee ee ae oo ato - ee ane® Sie F se Sats. "<' eeea a> 4 a ee ks ue De gorge 26s a mir? oY ee oe bt - pee har Ua eee YN, ss i OD: Ae a EN ig IN, “a we a eS ES ES ee ale eR A Dd jp Den ayes 
a, oo er ges i a hy fee Ae PG htt Ad Rie Ste LL SES REL See ai ee eee ee eR a a A eC a Meee re. Ses 3 ke a OR = Be 8. UR S— eeenigtes St eS eat heee ey het et ee, Sie A gk ah Pe Or ce Ne et De ee 
wth Seneca ee ae See f ey een PON GSE Dis ghey aa ie oe Fat Re ee eens! ae eee phat a Se fat PN Pat Ea ee te Da fens wom G SP Figs Tee this) a et Ee Bie OR ete ge SI RF oa gts Sop LA od oa ‘ Boe Ne Mar a 
OV ae ee a Se eee ede EMM = gs) Se ie See oe A EY OS oa Bie gi Bie eg 5 aeclt WN Seedin ee ON en Oy Ld Die Se Te ee ety gee 4 Geet iy: ts ee ee ERA Otay ea ae I aE al re ee ge ee PE a el ee Re ee aw” eee ue a aon st 


58 


Tea Council Names Kates |Popai Retains Swofford 
Lea Kates, formerly with Robert | The Point-of-Purchase Advertis- | 
Knox Advertising, Theodore R.!ing Institute, New York, has re- 
Sills Co., and J. Walter Thompson/tained Hugh Swofford & Asso- 
Co., has been appointed director of ‘ciates, New York, as public rela- 
consumer services of the Tea/tions for Popai’s symposium and 
Council of the U.S.A., New York. | exhibit in Chicago last April. 


NOW AVAILABLE 
New Golden Zone Market Book 


What's new ‘in this rich 13-county area? The answers 
are all yours in the 1955 Golden Zone Market Book 
just off the press. Contains valuable information for 
all sales and advertising managers planning national 
or regional campaigns—latest population figures, buy- 
ing power, retail sales, market characteristics — AND 
how we help you merchandise your product. 


FORT WAYNE 


Write for Your Copy Now 
P. H. Knapp, General Advertising Mgr. 


FORT WAYNE NEWSPAPERS, INC., Agent 


Che News-Sentinel © THE JOURNAL-GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


NBE€ Wraps Up Radio-Tv Bundle Containing 


“Monitor, ‘Today,’ ‘Tonight’ and ‘Home’ Show 


on Friday: ‘Buy it, you’ll need it 
for the weekend’; on Saturdays and 
Sundays, ‘Use it—it’s good’; and on 
Mondays, ‘Use it up or didn’t have 
it? Stock up for next weekend.’ 
Advertisers thus will be able to 
reach their prospects before they 
buy and at the points of use.” 


NEw York, Aug. 2—The Nation- 
al Broadcasting Co. is pitching 
“Monitor” on radio and “Today,” 
“Home” and “Tonight” on tv to 
advertisers as a combination pack- 
age. 

There is no discount offer on 
the combination; the network has 
merely put together a radio-video 


presentation designed to show/® As an example, he said a com- 


sponsors how wel] the two media|pany could buy 18 commercials— | 


blend together. 


; CAPS ee & 


Advertising Age, August 8, 1955 


|;on a network basis on the 40-hour 
| ““Monitor” broadcast. 


The first such period to be offered 
to advertisers is Saturday, midnight 
to Sunday, 8 a.m., EDT. Minimum 
buy must include eight one-minute 
or 16 30-second announcements. 
The price: $350 per minute and 
$1,050 per package of four 30-sec- 
ond commercials. 

There is an introductory offer of 
one free minute for every two 
minutes bought by an advertiser 
who signs for 64 post-midnight 
“Monitor” minutes before Oct. 1. 


14 on “Monitor” and the rest on Program charges are valid for con- 


Drum beater for the concept is the tv shows—at a cost of $30,853. tracts signed before that date. 


Robert W. Sarnoff, exec v.p., who|On the basis of current audiences 
suggests that the new radio serv-| levels this would deliver an esti- 
ice combined with the television|mated 29,000,000 commercial im- 


‘Utility Ads Stress 


participating shows will enable|pressions for as low as $1.06 per Hours Saved, Instead 


the advertiser “to utilize the| thousand, Mr. Sarnoff stated. 
strongest points of each medium 
and take advantage of broader 


market coverage and greater depth | 


duce an estimated 52,000000 im-)| 


He added that a week-long sat- | of Electricity Cost 


‘uration plan of 36 spots could pro-| 


St. Louis, Aug. 2—The Union 


of penetration than was ever be-|pressions at a cost of 88¢ per Electric Co. of Missouri is spending 


fore possible. ‘thousand. 


“The uniting of ‘during the 
week’ television and weekend ra- | taking over blocks of time—pre- 
dio will enable an advertiser to say | viously station option time—to sell 


VERSATILITV 


is her 
middle name! 


Most days find this versatile woman’s editor in a 
huddle with 4-H Club girls, working with a Home 
Demonstration Club, judging a Rural 
Neighborhood Progress Contest, or reporting a 
meeting of Cow Belles. 


But once or twice a year she leaves her typewriter 
and well-traveled trails of the Southwest to go 
urban for a few days. She looks in on food 
and household manufacturers to keep the door open 
between her 420,000 audience and the suppliers 
who keep the farm homes nourished. 


This cooperation is important, both to her readers 
and to the suppliers, because Katharine Randall's 


Home Department in the Farmer-Stockman is a 
“market place,” shopped each month by more women 
than gather anywhere else in Oklahoma and Texas. 


Advertisers who display their wares in the 
Farmer-Stockman’s “market place” find that it is 
smart business strategy for increasing their rural 
Southwestern sales. 


the Farmer-Stockman 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


Owned and Operated by The Oklahoma Publishing Co.: 
The Daily Oklahoman, Oklahoma City Times, WKY, WKY-TV, 
WSFA, WSFA-TV, Represented by Katz Agency 


Katharine Randall, 
the Farmer-Stockman 
Home Editor 


| 
| 


i 


| 


the hot summer months explaining 


As AA reported earlier, NBC is to customers why electric bills ‘are 


higher although charges per kilo- 
watt hour are lower. P 
The ad campaign, which started 
last month, will continue through 
August in the St. Louis Post-Dis- 
patch and the St. Louis Globe- 
Democrat. Avoiding the familiar 


i one of the , | 
1001 ways 
you live better | 


when you live 


{ HE EEE 


— 


technique of showing the ease of 
performing household chores with 
electrical appliances, the utility’s 
ad campaign emphasizes that time 
saved by such electrical conven- 
iences gives the housewife more 
leisure hours to enjoy with her 
family. 


@ “We have found that many of 
our customers don’t realize that 
the reason they’re paying higher 


electric bills is that they are using 
‘more electricity,” said Walter G. 
|Heren, advertising and public re- 
lations director of Union Electric. 
“Since the average consumer does 
not think in terms of lower charges 
per kilowatt hour, we have ap- 
| proached the problem by hammer- 
ing home the benefits of greater 
use of electricity—and by listing 
the many ways in which electricity 
serves the family.” 

The five different ads that will 
run in the campaign were prepared 
by Mr. Heren and Gardner Adver- 
tising Co., Union Electric’s agency. 


Kayser Appoints Trahey 

| Miss Jane Trahey, formerly sales 
promotion director and advertising 
director of Nieman-Marcus, Dallas 
‘department store, has been ap- 
/pointed sales promotion director, a 
newly created post, at Julius Kay- 
ser & Co., New York, manufacturer 
of women’s lingerie, hosiery, gloves 
and accessories. 


MAB Opens Chicago Oftice 

The Magazine Advertising Bu- 
reau will open a new sales and 
service office in Chciago Oct. 1. 
The office, to be located in the new 
Prudential Bldg., will be managed 
by Albert N. Snook, formerly a 
Chicago sales representative for 
The Saturday Evening Post. 


Cuban Daily Names Powers 


Joshua B. Powers Inc., New 
York, has been appointed advertis- 
ing representative for Prensa Uni- 
versal, morning daily published in 
Santiago, Cuba. 
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| BIG GAME HUNTING? Trailing big advertising results? Then ride with the recognized leaders... Ladies 
| Home Journal, first with the fair sex... Life, mammoth of the mass weeklies... Time, biggest of the news books... 
| and TRUE, America’s largest selling man’s magazine! The publication most readers prefer is the most profitable for 
| you. If you have a product for men, it belongs in TRUE. Guarantee, 1,750,000 ABC... A Fawcett Publication, New 
York, Detroit, Chicago, San Francisco, Los Angeles. 
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Puerto Rican Rum 
Sales Gain 13%, to 
Reach 8-Year High 


New York, Aug. 2—Tax collec- 
tions on shipments of Puerto 
Rican rum reached an eight-year 
high of $16,739,000 in fiscal 1954- 
55, ending June 30—a gain of $2,- 
014,000 over the $14,725,000 re- 
ported for fiscal ’53-’54. 

G. Allen Reeder, director of the 
commonwealth’s Rums of Puerto 
Rico division, in releasing the fig- 
ure today, said that “this repre- 
sents a rise of 13.7%, and is the 
first substantial increase in four 
years.” 

Mr. Reeder attributed the gain 
“mainly to the new ‘brand’ adver- 
tising and merchandising program 
which began early in 1954.” Rum 
advertising appropriations, he 
pointed out, are being increased 
30% in fiscal ’55-’56, with the bulk 
of the $1,300,000 budget being 
spent for newspaper space (AA, 
June 27). Ogilvy, Benson & Mather 
is the agency. 


® Case sales, another barometer of 
rum acceptance, Mr. Reeder said, 
also showed an upward trend. The 
maritime register of the island’s 
chamber of commerce, he said, 
shows that from Jan. 1 to June 30 
case shipments totaled 390,203, a 
gain of 50,000 cases or almost 15% 
compared with the same period of 
54. 

In the first six months of ’55, 
said Mr. Reeder, seven out of eight 
brands identified with the Rums of 
Puerto Rico program registered 
shipment increases. 


Catharine Oglesby Named 
Special Consultant to Grant 

Grant Advertising, Chicago, has 
appointed Catharine Oglesby a 
special consultant to its creative 
staff. Miss Oglesby has headed 
her own agency in New York and 
London for the past 18 years. 
Author of seven books, she also 
has written articles for Good 
Housekeeping, McCall’s, The Sat- 
urday Evening Post and Ladies’ 
Home Journal, of which she was 
associate editor for many years. 

Of her two major accounts, 
Glendale Knitting Corp., New 
York, has appointed Dancer-Fitz- 
gerald-Sample to handle its ad- 
vertising, and the dinnerware 
division of Gladding-McBean & 
Co., Los Angeles, has appointed 
Hixon & Jorgensen to handle its 
account (AA, June 6). 


Ziv Television Forms 
National Sales Organization 

Ziv Television Programs, New 
York, has set up a national sales 
organization to accommodate “in- 
creasing demand from leading ad- 
vertisers for programming on a 
national level to fit their national 
spot sales needs in multiple mar- 
kets.” 

Walter Kingsley, with the pro- 
ducer-distributor for six years, has 
been named sales manager of the 
new department. Two Ziv sales- 
men, Allen Johnston and Russ 
Clancy, will be transferred to the 
national department. The com- 
pany’s total sales force now num- 
bers 76 men. 


Gregori, Gelb Open Art Office 

Donald Gelb, formerly art direc- 
tor of Bantam Books, New York, 
and Leon Gregori, commercial 
artist and illustrator, have formed 
Gregori-Gelb Associates, an adver- 
tising and editorial art service, 
with offices at 33 W. 42nd Si1., New 
York. 


‘Look’ Promotes Ross 


Scott Ross, who formerly was a 
member of the production depart- 
ment of Look, New York, has been 
named manager of advertisers’ 


services for the magazine. 


Gibraltar Gets Permanent 

Gibraltar Advertising Agency, 
New York, has been appointed to 
handle advertising for Wonder- 
Curl Inc., Brooklyn manufacturer 
of a new professional, home-priced 
permanent. Business publications, 
newspaper mats and trade shows 
will be used. 


Jamian Advertising Moves 
Jamian Advertising & Publicity 

Inc., New York has moved to new 

offices at 16 W. 46th St., New York. 


Rothman Leaves Agency 
Edward E. Rothman has resigned 
as @ senior yv.p. and general man- 
ager of Campbell-Ewald Co., De- 
troit. Mr. Rothman, who has been 
with the agency as a senior v.p. 
and general manager since 1949 
and in several managerial capaci- 
ties from 1921 to 1936, has not an- 
nounced his future plans. 


Levolor Appoints Atton 
Vincent J. Atton has been ap- 


‘pointed assistant advertising di- 


jrector of Levolor Lorentzen Inc., 
Hoboken, manufacturer of Vene- 
tian blind equipment. Mr. Atton 
had been with the advertising di- 
vision of Coats & Clark’s Sales Co., 
New York. 


Storer Promotes Riordan 

Frank Riordan has advanced 
from sales manager to managing 
director of WGBS-TV, Miami. He 
joined Storer Broadcasting Co. in 
1945 as promotion manager of 
WGBS. 


Advertising Age, August 8, 1955 


| Mottitt to ‘Herald Journal’ 


Fred D. Moffitt, formerly man- 
ager of the Sears, Roebuck & Co. 
store at Spartanburg, S. C., has 
been named merchandising con- 
sultant and sales manager of the 
Spartanburg Herald-Journal, ef- 
fective Sept. 1. 


Peerless Plastics Moves 

Peerless Plastics, New York man- 
ufacturer of sales aids and adver- 
tising specialties, has moved to 400 
E. 111th St. 


1EN WHO MEET THE CHALLENGE. 


Roger Bumstead — Media Director, David J. Mahoney, Inc. 


OF SEASONAL MARKETS ARE 


oe ee 
me A tad Sa, : 


Bob Howard — Radio Salesman, NBC Spot Sales 
Martin Killeen — Vice President in Charge of Sales, White Rock Corp. 

Alfred Y. Morgan — President, White Rock Corp. 
David J. Mahoney — President, David J. Mahoney, Inc. 
Cal J. McCarthy, Jr. — Vice President & Account Executive, David J. Mahoney, Inc. 


Sal Sottile — Sales Promotion Manager, White Rock Corp. 
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McKesson Names Van Gorder | 


George Van Gorder, president of 
McKesson & Robbins, 
elected to the additional post of 
chairman. He succeeds William J. 
Murray Jr., who has retired as 
chairman. Mr. Murray continues as 
a director and chairman of the ex- 
ecutive committee. 


Weightman Gets Preserves 
American Preserve Co., Phila- 

delphia, has appointed Weightman 

Inc., Philadelphia, to handle ad- 


has been! 


vertising for its Schimruel pre- 
serves and jellies. The appointment 
marks the first agency affiliation 
in the company’s 88 year history 
and the first organized advertising 
for the preserves and jellies. 


Cadenas, Murphy Join K&E 


George Cadenas, who for the 
past nine years has been director 
of public relations, publicity and 
promotion of Ellington & Co., has 
joined the promotion department 
of Kenyon & Eckhardt, New York. 


,He will be feature co) 
‘editor and will hanc 
‘and publicity for th: 
| Murphy, formerly 


Beirn-Toigo, New Yor, has joined| 


the film departmen' ~ Kenyon & Motorola Appoints Wirtz 
Eckhardt. | Motorola Inc., Chicago,, has ap- 
pointed John P. Wirtz as copywrit- 
Papert, Booth Join °C B er responsible for preparation of 
Frederic Papert, rmerly a dealer and customer literature. Mr. 
copywriter at Your. © Rubicam,| Wirtz formerly was assistant ad- 
New York, has bee:: named copy | vertising manager of the major ap- 
supervisor of Foote, Cone & Beld-| pliances division of Montgomery 
ing, New York. Done!d E. Booth,| Ward & Co. 


and plans; formerly a member of the televi- 
promotion | sion crective department of Ted | 
ncy. John| Bates & Co., has been named to! 
ith Biow- | the copy staff of FC&B. 


~ 


beverage market, 


impact is gained 


More advertisers 


are Sold on Spot 


Chicago 


Los Angeles Charlotte* 


SPOT 


WHITE ROCK AND ITS AGENCY, 
DAVID J. MAHONEY, INC., ARE SOLD ON SPOT 
AS A BASIC ADVERTISING MEDIUM 


To win an increased share of the peak warm weather 


White Rock puts more than 50% of its 


advertising budget into Spot Radio. 


On stations represented by NBC Spot Sales, additional sales 


through all-out merchandising support... 


including powerful “Chain Lightning” displays in over 
1,200 New York super markets. 


Complete flexibility, your sales messages delivered where 
and when you require, is one reason Spot can sell for you on 
the stations represented by NBC Spot Sales . . . in eleven 


major markets accounting for 45% of the nation’s retail sales. 


are Sold on Spot because more customers 


. .. and some spots are better than others! 


SPOT SALES 


30 Rockefeller Plaza, New York 20, N.Y. 


Detroit Cleveland Washington San Francisco 


Atlanta* Dallas* 


*Bomar Lowrance Associates 


Representing RADIO STATIONS WMAQ Chicago KNBC San Francisco KSD St, Louis 


WRC Washington, D.C. WTAM Ci 


eveland WAVE Louisville K@U Honolulu WRCA New York 


and the NBC Western Radio Network 


Representing TELEVISION STATIONS KSD-TV S:. Louis WRC-TV Washington, D.C. 
WNBK Cleveland KPTV Portland, Ore. WAVE-TV Louisville WRGB Schenectady — Albany — Troy 


w York WNBQ Chicago 


KONA-TYV Honolulu WRCA-TV Ne 


KRCA Los Angeles 


r id a5 ats yo ee 
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Eureka Williams Co. 
Will Give Fellowship 
to Foreign Student 


BLOOMINGTON, ILL., Aug. 2— 
Eureka Williams Co. here is spon- 
soring a fellowship to mark the 
30th anniversary of international 
marketing of Williams Oil-O-Matic 
products. 

The contest, which will bring a 
student from abroad to the U.S. for 
a year of graduate study, will be 
conducted by the company’s 29 dis- 
tributors in 24 countries in western 
Europe, Africa, the Near East, the 
Pacific and Latin America. The 
winner will attend Purdue, Illinois 
or Indiana. 

Contestants will be judged on 
the basis of an essay of 1,000 words 
or less on “Why I want to win the 
Williams Oil-O-Matic fellowship.” 


Ethyl Distributes 
Supplement Urging 


Its Drive-Save Idea 


New YorK, Aug. 2—A_ sug- 
gested eight-page newspaper sup- 
plement designed to stimulate de- 
velopment of local pages, sections 
and special supplements, urging 
its theme, “Drive more; it gets 
cheaper by the mile,” is being dis- 
tributed this week to 11,000 news- 
papers by the Ethyl Corp. 

Purpose of the promotion, cre- 
ated to dramatize the dollars-and- 
cents advantage of greater car use, 
is to get more people to drive their 
cars more often and to stimulate 
the demand for the products and 
services of all businesses with a 
stake in automotive transporta- 
tion. 

The supplement being mailed 
includes a series of national ad- 
vertisements being run currently 
by Ethyl in Collier’s, Reader’s Di- 
gest and The Saturday Evening 
Post (AA, June 27), as well as a 
number of business paper ads, and 
merchandising suggestions, 

The campaign is being spon- 
sored by Ethyl Corp. to assist its 
oil company customers in their 
sales to the public. Batten, Barton, 
Durstine & Osborn is the agency. 


Kling Adds One, Boosts Two 


Kling Film Productions, Chicago, 
has appointed Frank Toler south- 
ern representative. Mr. Toler, for- 
merly exec. v.p. of Tompkins Mo- 
tor Lines, Nashville, will represent 
Kling Studios and films in Ten- 
nessee, Georgia, Alabama and 
Kentucky. Kling also has promoted 
Don Zabel from an assistant di- 
rector to a director and Jim 
O’Riley from a director to director 
of the syndicated division and di- 
rector of all syndicated commer- 
cials. 


Barkin, Herman Names Two 

Barkin, Herman & Associates, 
Milwaukee public relations coun- 
selor, has appointed Gerard D. 
(Jerry) Le Donne and John F. 
(Jack) Varick to its staff. Mr. 
Le Donne formerly was assistant 
public relations director of the 
American Meat Institute, Chicago, 
and Mr. Varick previously was 
with the Milwaukee bureau of the 
Associated Press. 


Champion Names Ed Bayne 

Edward D. Bayne Jr. has been 
named assistant export advertising 
manager of Champion Spark Plug 
Co., Toledo. Mr. Bayne was in the 
sales promotion departments of 
Coca-Cola Co., New York, and Hi- 
ram Walker Inc., Detroit. 


Panda Prints to Mitchell 

Panda Prints Inc., New York, 
maker of Panda greeting cards, 
has named Harold M. Mitchell Inc., 
New York, to handle its advertis- 
ing. 
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Wilson Well Qualified for 
Study of Information Program 


To the Editor: As one of the 


helped elect Bob Wilson to Con- 
gress in 1952 and to reelect him 
last year, I was pleased to read 
the “House Befriends Information 
Agency” item in your April 25 is- 
sue. Because I was out of the city 
during much of last month, I have 
just recently read your June 20 is- 
sue containing a letter from Eu- 
gene Castle attacking Congressman 
Wilson. 

If Mr. Castle were to take the 
trouble to query any of the hun- 
dreds of advertising and profes- 
sional people and business leaders 
in Southern California who are ac- 
quainted with our congressman, I 
am certain they would assure him 
in no uncertain terms that Bob 
Wilson is an able, experienced 
advertising man (not a “press 
agent”), and that his background 
and training qualify him to study 
the USIA program from “the pro- 
fessional point of view.” 

From 1947 until 1952 Mr. Wilson 


abundant evidence of his ability. 
many San Diegans proud to have} 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


was a vice-president and account 
executive of our agency, and our 
clients’ advertising files contain 
Prior to his military service in| 
World War II, he was in charge of | 
advertising and merchandising for 
a large wholesale dairy firm serv- 
ing the Southern California area, 
and for many years he has been a 
member (and still is) of the San 
Diego Advertising & Sales Club. 
He also was active in the San Di- 
ego Assn. of Advertising Agencies 
and the Southern California Ad- 
vertising Agency Assn. 

One might be inclined to wonder 
whether Mr. Castle checked the 
sources on which he based his 
“Billions...” as carelessly as those 
he consulted regarding Congress- 
man Wilson. 


Another Photo-Clip 
Device Suggested 

To the Editor: Here is a thought 
on Kenneth Butler’s photo-clip in- 
vention that he has been writing 
about (June 27). Enclosed is a 


sample Stik-Tack. Would they 


meet this need? They can be pur- 
chased from Thompson Winchester 
Inc., 1299 Bolyston St., Boston 82, 
for 25¢. 

I am sending them to you in ap- 
preciation for the many tips I 
have gotten out of your column. I 
hope they will be useful for your 
purpose and to other people who 
read your writings. 

C. H. CLARK, 

Industrial Relations Depart- 

ment, Ethyl Corp., New York. 

The Stik-Tack is a round, pres- 
sure sensitive sticker with ad- 
hesive on both sides, about %” in 
diameter. It works fine. 

. © 


Super Takes a New Tack 
in Food Advertising 


To the Editor: Enclosed here- 
with is a copy of a Geifman Food 
Store advertisement entitled “Is 
Your Wife In A Stew?” Thought 
you would be interested in seeing 
this proof because of the unusual 
approach this ad brings to super- 
market advertising. 

Our client is the only supermar- 
ket chain in this area which is 


Mr. Sindlinger and TV 


The chart below shows the knowledge and impact of theatre screen advertising by television 
ownership, as it was measured among the average theatre audience. 
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OF NON-TV OWNERS RECALLED SEEING T.S.A. AT LAST VIS! 


Throughout his survey of Theatre Screen Advertising, Mr. Sindlinger emphasized that the 
impact of the medium is related to the number of times exposed and the last time of exposure. 


However, it was found early in the analysis that, in comparing the impact of Movie Ads 


among television set owners and non-owners, a difference exists which is not directly related 
to the number of times an individual is exposed to the medium. 


The non-TV owner was generally exposed more often because his theatre attendance was 
higher than that of the set owner. But, those who owned TV sets not only had a higher 
remembrance of Movie Ads, but retained what they saw over a longer period of time. 


Depth interviewing revealed that there is a mental difference in the acceptance of Movie 
Ads by television owners and non-owners. The set owner is apparently conditioned to screen 
advertising messages and retains this conditioning when he visits a motion picture theatre. 


Movie Ads sell—and sell and sell. 


A complete story of the difference in impact of 
Movie Ads on the television set owner and the 
non-owner is told as part of the Sindlinger Sur- 
vey of Theatre Screen Advertising. This com- 
prehensive study was undertaken for the Associ- 
ation of Theatre Screen Advertising Companies, 
of which Alexander Film Co. is a member. For 
your free copy of a fact-filled, 6l-page con- 


densation of the complete report, write the 


LEXANDER 
Firm (0. 


Colorado Springs, Colorado 


WIFE 
IN A 


Man alive! 
You come home from a 
rough day and find your 
Chief Shopper boring mad. 
What's cookin’? 
She cun't find one single 
shopping spot that has everything 
she wants. Thugs are 
really going to pot! 
But... before you get all 
stirred up... let's put out the fire 
GEIFMAN’S gives you QUALITY. and 


Tell the Mra. she'll find the top 
national brands ‘and more of them) . . . 
the freshest meats and produce 
iconsistentiy) .. . the kind of 
courtesy and service that keep trouble 
: from brewing. Al in all, _ 
Geiiman’s is a Woman's World . . 
designed to nake 
Home Sweet Home. 


For Greater Values, Come to 


using an institutional type of ap- 
proach to advertising. The favor- 
able comments received from its 
customers have convinced the chain 
that this type of ad should run 
frequently. 
Louis S. PEsSEs, 
Warren & Litzenberger, Dav- 
enport, Ia. 


Clyne Heads McCann Radio-TV 


Management supervision of Mc- 
Cann-Erickson’s radio-tv depart- 
ment in New York and Los An- 
geles has been assigned to Terence 
Clyné, v.p. and chairman of the 
agency’s plans review board. Mc- 
Cann is still looking for an execu- 
tive to work under Mr. Clyne on 


Lage S% 


is YOU 


STEW? | 


CONVENIENCE at the RIGHT PRICE, 


Ouening Soon — GEIFMAN’S New Rock Island Food Center 
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the v.p. level to take over the 
duties of Alfred J. Scalpone, who 
'resigned recently to join CBS tele- 
vision. (AA, June 13). 


Crosley Appoints Compton 

The Crosley and Bendix home 
appliances division of Avco Mfg. 
Corp. has appointed Compton Ad- 
vertising, New York, to handle 
advertising for Crosley radio and 
television receivers. Earle Ludgin 
& Co., Chicago, continues to han- 
idle advertising for Crosley appli- 
ances and Bendix laundry equip- 
ment. Compton has begun planning 
la mass consumer campaign for the 
new Crosley radio and tv lines to 
be introduced soon. 


BEST TEST 


* 134,488 ABC CITY ZONE *441 


«REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


Remarkable 
ROCKFORD 


At the Top in Illinois, Rock- 
ford continues to expand and 
grow. Contracts have been let 
for two multi-million dollar 
factories. Construction will 
soon begin on a new shopping 
center including a 2 million 
dollar Goldblatt Bros. Depart- 
ment Store, a new name in 
Rockford. The American Chicle 
Company and The Goss Print- 
ing Press Company have both 
chosen Rockford for new man- 
ufacturing facilities. Housin 
construction continues to hewnk 
records. All of this added to an 
already prosperous city means 
a remarkable market for your 
roducts or services. The Rock- 
ord Morning Star and Rock- 
ford Register-Republic give 
superior coverage in Rockford 
and surrounding areas of 
Illinois and Wisconsin. Let us 
send you full information. 


“ie 


,222 ABC RETAIL TRADING ZONE 


-ROCKFORD MORNING STAR 
Rockford Register-Republic 


In Canada: Audio Pictures Ltd. 
310 Lakeshore Road, Toronto 


Sales Promotion Dept., Alexander Film Co., 


Colorado Springs, Colo. 
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Number of Persons 
in Personnel Work 
Hits Record High 


New York, Aug. 2--The number 
of persons employed in personnel 
work in proportion to total com- 
pany employes has hit a new high. 

This fact is stressed in a new 
survey of personnel ratios and 
salaries conducted by Dale Yoder 
and Mona L. Walz of the Univer- 
sity of Minnesota industrial re- 
lations center. Results of the study 
are reported in the current issue 
of “Personnel,” professional jour- 
nal published by American Man- 
agement Assn. 

The average personnel ratio 
(number of staff members in 
personnel and labor relations work 
per 100 employes) hit a record 
high of 0.87 in January and Feb- 
ruary, 1955, an increase of more 
than one-third over last year’s 
0.65, the report says. The 1955 
median ratio is 0.80, compared 
with 0.70 in 1954. 


= Also at its highest level since 
the annual survey was begun 
eight years ago is the average 
annual salary of the executive in 
charge of company employe rela- 
tions. It is now $10,530, a 6% 
increase over last year’s $9,932. 
The median salary increased from 
$8,631 in ’54 to $9,393 in °55, a 
jump of 88%. 

This year’s survey data repre- 
sents questionnaires returned by 
nearly 1,000 personnel and indus- 
trial relations executives in 45 
states, the District of Columbia, 
Hawaii, five Canadian provinces, 
and Venezuela. 

A composite picture of the indi- 
vidual in charge of employe rela- 
tions, based on the survey replies, 
indicates that “he is a man with 
the title of personnel director, 
but doing a job that includes both 
personnel and labor relations. He 
is approximately 43 years old, 
with 12.3 years of experience in 
the field and 6.4 years in his pres- 
ent job. He is a college graduate. 
He regularly reads four profes- 
sional periodicals and is a member 
of two or three professional as- 
sociations.” 


® The ratio of personnel to total 
employees is highest in banking, 
financial, insurance, and trans- 
portation, the survey finds. Gen- 
erally, it declines as the number 
of employes increases. 

Of the 912 respondents who 
answered the question on salary 
changes, 61% reported increases, 
2% reported decreases, and 37% 
reported no change since last year. 
The average increase was $877. 
Salary increases were highest in 
public utilities and lowest in gov- 
ernment service. 

Salaries are higher in larger 
companies, the study shows. They 
also vary with titlw. V.p.’s average 
$22,232, compared with $8,734 for 
those with the title of personnel 
director. 

Additional compensation in the 
form of bonuses, insurance, and 
other benefits was received by 
62% of the respondents, averag- 
ing $1,972. Largest supplementary 
compensation was paid by man- 
ufacturing companies, the lowest, 
by government. 


American Music Conference 
Opens Ad Awards Contest 

The American Music Conference, 
Chicago, which promotes increased 
amateur music participation, has 
opened its sixth annual advertising 
awards competition for the most 
effective use of music as an adver- 
tising theme. Only 1955 ads which 
used a musical theme to promote 
non-musical products or services 
are eligible. 

Judges for the competition are 
Jack Graham, managing editor, 
ADVERTISING AGE; Harold E. Green, 


midwestern editor, Printer’s Ink; | for Republican state headquarters. | 


Fred Heimrick, Tide, and Philip Columbus, O., aS Pub! © relations | BRUCEI ENG fo) Mle) 17 ements sure way to get ¥ distribution. 


| 


Salisbury, editor, Sales Manage-| director. Mr. Advent served as Gi Mates es dv JOBBER—G 
ae , . Mr. erve Bs rculation includes: 6,5 ssalers, 2,000- ; RLS 
ment. Entries should be addressed | head for the state GOP. for tive 600 sales rope ib pet caning: lg ‘ gi manufactyrers; + 
to Advertising Awards Committee,' years, during which ‘ime he also wholesale toy field, manufacturers ig All et coverage of the 
American Music Conference, c/o| edited the Ohio Rep )\ican News. | WSauec@eieeae ae —~ a keyed © Reader 
_— Lesly Co, 100 W. Monroe St., B SOUTHERN TOY JOURNAL__< WJ | cy 

icago. Hoffman & York Named | state Southern toy market coveri 

Hoffman & York, Milwaukee, has | ECG RU Tare 

Advent Leaves Politics been appointed to handle advertis- | P.O. Box 4411 a 


Pine & Luckie Sts. = ve 
Atlanta, Ga. es: ee Murray Hill Sues: 


John R. Advent has resigned his|ing for Yates-Ame) ican Machine! 
post as director of public relations | Co., Beloit, Wis. 


a rich market... 


eS eee and the combination 
Pe: “d that opens it BEST! 


You can open a safe (eventually) with a com- 
bination of hand tools—cold chisel, sledge 
hammer, blow torch, and steel drill. But you 
don’t. Not when you have THE combination! 


That’s how it is with the Central South —a rich 
$2,713,371,000 market— more powerful in con- 
sumer spending power than the cities of Balti- 
more, Buffalo, Minneapolis, Cincinnati, or 
Houston. 


At first glance the Central South is an apparently 
tough market for the time buyer to reach and 
sell. It’s an extended market composed largely 
of small towns. 


If you attempt to cover it with a combination of 
— ) | another Nashville radio station plus small town 
ao ; ¢ a —~! et 2 Te stations or with a combination of a Nashville 
won (( NO : | é newspaper and small town papers, the cost is 


“ - ' three to fifteen times as high as WSM rates. 
— : And TV viewers in this market represent less 
. . | than half the buying power of the Central South. 


a | There is only one combination that opens this 
Pe - :. rich market at a cost within the bounds of the 
F ye sensible advertising budget. That’s WSM’s 
* ‘), S- ‘ unique combination of power, talent, and 
yet typ 2 ea specially tailored programming. 


B tages 


May we prove this to you? 


We would like to put into your hands a new brochure 
about the Central South entitled ‘‘The Mystery Market.” 
It shows the relative costs of advertising in this market 
for all major media. We believe it contains facts and figures 
not found in the files of even the most experienced 
time buyers. May we send you a copy? 


BOB COOPER, Sales Manager 


NASHVILLE ¢ CLEAR CHANNEL ¢ 50,000 WATTS © 650 KC 
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‘Smallest’ Daily Gets Bigger smallest daily newspaper published the company. William D. Sawdey, | Tywo-Year-Old King Korn Sets $1,250 ,000 
in the U.S., has increased the size formerly advertising and promo-| 


Ad Budget to Push Its Trading Stamps 


The Daily Bulletin, Tyron, N.C., 
which long has claimed to be the 


New ENGLAND HOME 


QUIPMENT [JEALER 


Covering 


NEW ENGLAND, N. Y. & N. J. 
Regional Trade Paper for: 
PLUMB. HEATING—LP-GAS & APPL. 
AIR CONDITIONING & REFRIGERATION 
Needham 92, Mass. « Est. 1947 


| 


of its pages from 5x8%” to8%4x11”. tion Manager, was named v.p. in | 
Despite the larger pages, the news- charge of sales and administration. 
paper remains one of the smallest 

in the nation. Seth M. Vining, edi- Bob Farris to O. A. Sutton 

tor and publisher, started the Bul-| O. A. Sutton Corp., Wichita, 
letin on Jan. 31, 1928. /maker of Vornado fans, has named 
Bob Farris advertising manager. 
Sargent Boosts Dyer, Sawdey Mr. Farris formerly was advertis- 
| Tom G. Dyer, sales manager for ing manager of the laundry divi- 
Sargent & Co., Des Moines feed|sion of the Crosley and Bendix 
manufacturer, has been named | home appliance divisions of Avco 


\sales and advertising manager of | Mfg. Corp., Cincinnati. 


Cuicaco, Aug. 2—The two-year- 
old King Korn Stamp Co., a trad- 
ing stamp organization that has 
achieved an impressive record of 
rapid growth and increased busi- 
ness volume because of extensive 
advertising and promotional cam- 
paigns, plans an all-media adver- 
tising budget of $1,250,000 within 
the next year. 


WHERE TO BUY IT 
HOW TO SELL IT 


Now combined in ONE publication! 


ees 


COPYRIGHT 1954—NATIONAL RETAIL HARDWARE ASSOCIATION 


@ Here’s another FIRST in trade publishing his- 
tory ... Hardware retailer 1956 Buyer’s Guide and 


Sales Planner. This 


helps the hardware man select brands and products 
to buy, but it also shows him how and when to dis- 
play, merchandise and advertise them every week 
of the year, assuring even greater usage. The 1956 
Buyers Guide and Sales Planner is much more 
than a reference book. It’s a sales tool that will 


be used every day by many of the nation’s top 
23,000 hardware retailers. 


@ book = it’s a daily sales tool. 4 


THE HANDY 
HELPFUL 
@ HARDWARE MAN®@ 


VA phe 


3 S4I I S/S, 4A S SS. jf. 
LL (SL, Lf A, Lda 


Ft : at & VR nea 


n a reference 


en. ; oa 


a 


combination guide not only 


Early space reservations are a must. 
To be published and distributed to 39,000 subscribers 


throughout the hardware industry in January, 1956 


the industry magazine 


by the MATIONAL RETAIL HARDWARE ASSOCIATION 
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About 45% of the enlarged ad 
budget will be spent in newspaper 
advertising. The budget also allots 
20% for television, 15% for radio, 
10% fer direct mail and 10% for 
outdoor and other miscellaneous 
advertising and promotions. 

Robert Schoenbrod, president of 
Powell & Schoenbrod, Chicago, ad 
agency for King Korn, told AA 
that King Korn is the only stamp 
company that furnishes such a 
promotional program for its re- 
tail store clients. 

When King Korn goes into a 
new market, newspapers, radio 
and tv spots, outdoor signs, di- 
rect mail and point of purchase 
materials are used in order to edu- 
cate the consumers on the stamp 
program, Mr. Schoenbrod said. 
After a 90-day education cam- 
paign, King Korn employs fol- 
low-up promotions and contin- 
ues to advertise in the area. 


® King Korn, like other stamp 
companies, provides merchants 
with stamps and saver books. The 
company also sets up redemption 
centers in all markets where con- 
sumers may exchange stamps for 
premiums, also provided by King 
Korn. Catalogs of premiums also 
are published and distributed to 
stores by King Korn. 
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MINKS FOR STAMPS—Mink stoles are 
among the prizes, redeemable for 
trading stamps, offered by King 
Korn Stamp Co., Chicago. Powell 
& Schoenbrod, Chicago, is the 
agency for co-op ads like this one. 


“The advertising and promo- 
tional saturation of each trading 
area has resulted in establishing 
a ‘captive market’ for all the par- 
ticipating retailers, Mr. Schoen- 
brad told AA. “King Korn never 
stops advertising in any market.” 

Mr. Schoenbrod told AA that 
King Korn makes no profits in 
the first year of operation in any 
market. “All profits are plowed 
back into promotion and advertis- 
ing,” he said. “The business has 
been planned on a long range ba- 
sis.” 


® Peter Volid, 46, exec. v.p. and a 
founder of the Fireside Marsh- 
mallow Co., Chicago, founded 
King Korn two years ago in Des 
Moines. The company moved to 
Chicago last year. At the end of 
the first business year, King 
Korn’s clients had gross annual 
sales of $140,000,000. By the end 
of 1956, King Korn expects to be 
handling clients doing $450,000,- 
000 worth of business yearly. 

The company’s clients pay King 
Korn a fee of 2 to 3% of gross 
annual sales, depending on the 
type of business and the sales vol- 
ume. Company officials declined 
to disclose the net profits realized 
by King Korn. The company em- 
ploys 120 persons. 

King Korn now has 1,900 retail 
outlets in 18 states, wifi most of 
the outlets in the midwestern 
and the Eastern states. Future 
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plans call for 2,500 outlets in 25 
states. Outlets include supermar- 
kets, furniture stores, gas stations, 
gift shops and department stores. 

The stamp company plans to 
spend about $325,000 to advertise 
its stamps and its clients’ products 
in the new markets, and $900,000 
to keep present markets well satu- 
rated. 


= “King Korn has never failed to 
obtain a gain in sales in any mar- 
ket where the merchants have 
used the stamps and cooperated 
with our program,” Mr. Schoen- 
brod said. He estimated the aver- 
age gain in sales at 32%. 

The basic advantage of a stamp 
program in any retail field, Mr. 
Schoenbrod said, is that it puts 
the merchant in a position to dis- 
regard excessive price cutting 
techniques of his competitor. “It 
motivates the shopper to buy high- 
er priced items, and it is a sound 
method of making part-time shop- 
pers into full-time customers,” he 
said. 

Clients of King Korn buy trad- 
ing stamps in direct proportion to 
their gross sales volume. Prizes 
which may be redeemed for 
stamps range from mink stoles to 
refrigerators. 


® In addition to the other serv- 
ices, King Korn provides stores 
with a complete mat _ service, 
which includes proofs and mat 
books. Any client also may call 
upon Powell & Schoenbrod for ad- 
vice on advertising or promotion- 
al problems. 

Mr. Schoenbrod estimated that 
King Korn has five or six major 
competitors in the stamp field. He 
said there were many smaller 
stamp companies which do not op- 
erate nationally. He also said that 
many stores and chains issue their 
own stamps and award their own 
prizes. Sperry & Hutchinson Co., 
New York, is the oldest and larg- 
est of the trading stamp houses. 


Straw Hats Will 
Grace 3,000,000 More 
Heads in ‘56: Lee 


New York, Aug. 2—Some 3,000,- 
000 men would buy straw hats for 
the first time next year, James B. 
Lee, president of Frank H. Lee Co., 
predicted at the opening of the 
company’s straw hat sales conven- 
tion. 

Mr. Lee whose company manu- 
factures Lee and Disney men’s 
hats, said the large number of 
potential buyers would come from 
750,000 youths, who will join the 
ranks of the young men, and mil- 
lions of men who have moved into 
higher income brackets. 

He pointed out that in 1947, 59 
out of every hundred recipients 
were found in the income brackets 
below $3,000, while 14 out of every 
100 enjoyed incomes of $5,000 and 
more. Last year, 37 out of 100 
were in the range below $3,000, but 
32 out of every 100 had incomes 
of $5,000 or more. 


® Richard G. Williams, v.p. in 
charge of sales and advertising for 
the Lee Co., announced that the 
company would use strong news- 
paper campaigns to sell hats in 
1956. Extensive tie-ins are planned 
by Lee with baseball, and a com- 
plete advertising mat service will 
be provided free to all franchised 
dealers, Mr. Williams said. To 
round out the promotions, retailers 
will be offered an extensive, elab- 
orate kit of point of sale displays. 

The first all-Dynel straw hat 
will be shown for the first time 
next year. Developed in the com- 
bined plants and laboratories of 
the Lee Co., Union Carbide & Car- 
bon Co. and Wellington-Sears, the 
hats are lighter in weight than any 
straw fiber ever produced. The 
hat sheds water, can be easily 


wiped clean with a damp cloth, | 


is quick drying, and has been! Model Railroaders 
woven in an open weave to give 
it better ventilation. Prefer Their ‘io bby 

to Television F are | 


Kauftman-Strouse Appointed 
Kaufman-Strouse, Baltimore, has 


been appointed advertising counsel) MILWAUKEE, Aug 


‘—Television 


by Rogers, Allen Co., U.S. importer | apparently holds li ‘« fascination 
of Carrington’s Canadian whisky.|for operators of Mm: cel railroads. | 
The campaign will start with in-| A survey conducted by Model 


tensive trade publication advertis-| Railroader magazin: -cvealed that 
ing, to be followed by space in met-| although 83% of ‘he fans who. 


ropolitan dailies and class maga- 
zines. 


operated model railroads owned) 
tv sets, only 20% said tv inter-| 


65 


fered with their hobby. 

The non-operating fans liked 
television a little better. Of the 
75% who own tv sets, 36% said 
they permitted television to dis- 


study. the survey disclosed. About 
21% of the fans are 21 years old 
and younger, with about half of 
these from 10 to 15 years old. 


tract them from their hobby. P 
Over-all, however, three out of J M 
four of the model railroaders| THE LITTLE BOOKLET 


P | 
in- | 


that asks admission 


| Letting me in does not obligate you. 


found their pasttime more 
teresting than television. 

. The average age of hobbyists in 
this field is 30.4 years, which is JAY P. in first. There's no obligation. Write 


slightly higher than the 30.1 WALK apvertising TYPogRAPHY 


average determined in a 1950 44 ©-HUBBARDST., CHICAGO 11 © MO 4-6134 


You can shelf me... lay me aside, or 
pick me up for reference, but let me 


he hardware store market is the {iii} market! 
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There's Only One BEST—and it’s Hardware 
retailer. Editor Hackney is shown here with the 
First Place Award for the best graphic pres- 
entation of any trade magazine in Industrial 
Marketing's 17th Annual Editorial Competition. 


AY motivated 


of the industry magazine! Reporting and promoting the 
vastly expanded activities of the Nationa! Retail Hard- 
ware Association gives Hardware retailer first place in 
readership among 23,000 hardware stores and 600 hard- 
ware wholesalers. It provides the motivation that welds 
them into a merchandising team second to none in 
America. 


the industry magazine 


Published by the MATIONAL RETAIL HARDWARE ASSOCIATION 
964 NORTH PENNSYLVANIA STREET, INDIANAPOLIS 4, INDIANA 
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THE HANDY 
HELPFUL 


COPYRIGHT 1954—NATIONAL RETAIL HARDWARE ASSOCIATION 


by the advertising 


pages of the industry magazine. Circulation, readership 
and advertising volume are at an all-time high .. . and 
each month shows still more increases. More and more 
hardware and housewares advertisers are putting more 
and more of their appropriations into the advertising 
pages of ‘‘the industry magazine”... Hardware retailer. 
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Now Advertisers Can Reach Even More 
Automotive Decision Men. 


More dealership men and factory execu- 
tives than ever before study the pages of 
Automotive News every Monday morning. 
They absorb authoritative news and com- 
mentary to help them plan buying moves. 
They search for products to help them 
operate efficiently. 


And Automotive News is reaching still an- 
other group of buyers—1,059 of the top 
automotive jobbers. Natural isn't it—since 
the car dealer market is a big market for 
them? 
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PENOBSCOT BUILOING ° 


On the June, 1955 ABC— 
@ Factory executive circulation — UPI 
@ Car and truck dealer circulation —UP! 
© Automotive jobber circulation — UP! 


Total: 42,541 top-bracket subscribers — all 
paying $8.00 per year, the industry's high- 
est rate. Renewal rate, too, is tops — 85%. 
Nowhere else can you get such coverage of 
these important segments of the automotive 
market. 


*June 27 issue. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


DETROIT 26, MICHIGAN 
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ARB Network TV Ratings 
Week of July 6-12, 1955 


All figures Copyright by American Research Bureau 
PROGRAM POPULARITY 


Rank Program Rating 
1 $64,000 Question (Revlon, CBS) .......cccccccccccccccscseessesseeees 52.3 
2 Toast of the Town (Lincoln-Mercury Dealers, CBS) .0.............cccccccceeseeneees 37.1 
3 ive Get A Geeret (HR. J: Raymaidls, CBS) ......ccccccccssscscccscccecossosscscocscccseoee 33.0 
4 Two for the Money (P. Lorillard, CBS) ...........:ccccccccssesssessesseenenenseneceesennnees 29.6 
5 Tey ee hice dai cttacccecccndetncccceccceccnsssccsenscetete 29.1 
6 What's My Line (Jules Montenier, Remington-Rand, CBS) .............--:00000 28.6 
7 Lux Video Theater (Lever Bros., NBC) Lacesdhaccoveudaerpiisbtieseétsbciod 28.0 
s Sr I inks nsihcrseccnieslsd aban Nn a besblinbedosasseqsiagsecesinessbsshccoenesoesaan 27.2 
9 Seite Herraba, GIG ccscinccccscesessnsttinsitaptiinrberrtccoeysessecsquastgrecninescocsessenssece 26.9 

Robert Montgomery Presents (S. C. Johnson, NBC) ..........ccccsssesceeeeseeees 26.9 
TOTAL VIEWERS REACHED 
Viewers 

Rank Program (000) 
1 SOA GED Grreiiian Ceovlon, COG caasterbinceccrecticttnticscscccsinssiesitvicrnscsaccoess 47,560 
2 Toast of the Town (Lincoln-Mercury Dealers, CBS) ............cccccccecceeeeeeees 35,190 
3 I’ve Got a Secret (R. J. Reynolds, CBS) ..........ccccccccccccesssesseecseeeeeeeeees 28,890 
4 Disneyland (Amer. Motors, Amer. Dairy, Derby Foods, ABC) .............. 25,510 
5 Two for the Money (P. Lorillard, CBS) ............:c.ccccccssssessnseneentsereseeneeneee 24,250 
& MI I i in css aise lao teeddpbideh boudvecbechedunbdubeldetiustunoniived 23,540 
7 Wie Bee ee I GOR, FED niccdesecsscitncsnscicccicsccccseccosescsisorccesoos 23,420 
8 What's My Line (Jules Montenier, Remington-Rand, CBS) ................ 22,710 
9 Clientes GRIN, COG) q...ncrcrccesnccscesissessceccescccsscecsnccessesesncssccesecosctoscconece 22,100 

10 Dragnet (Liggett & Myers, NBC) ...........ccssesessnennseennenersenensesenenseeteennnes 21,870 


Low Cost Color TV 
Is in ‘Wishful’ Realm, 
Says Magnavox Head 


New York, Aug. 2—Frank M. 
Freimann, president of Magnavox, 
last week characterized color tele- 
vision as a luxury, as his company 
unveiled three 21” color sets priced 
at $950. 

Mr. Freimann said the “wishful 
figure of $500 for a satisfactory 
color tv set is still not on the hori- 
zon.” He predicted that spectacular 
entertainment will be enough to 
attract many Americans to the 
luxury-priced receivers. 

Featured in Magnavox’s new 
line, along with the color sets, 
were high fidelity monochrome tv 
sets, radios and phonographs. The 
company president demonstrated a 
new $500 Magnavox high fidelity 
radio-phonograph combination to 
show its advantage over home as- 
sembled hi-fi units. 

Advertising plans for the new 
line are now being formulated by 
Foote, Cone & Belding, which takes 
over the account, effective Oct. 1. 


Philip Morris Sales Dip 
9% in First Half of ‘55 
Philip Morris Inc., New York, 


reports that sales in the first six 
months of 1955 have dropped below 
sales for the same period last year. 
Sales for the first half of 1954 were 
$143,164,104 compared to $129,598,- 
927 this year. 

Net income for the company is 
reported to have dropped from $5,- 
459,541 in the first half of ’54 to 
$4,907,879 in the first half of this 
year. 


Wood to McDonald-Thompson 


Calvin D. Wood has joined Mc- 
Donald-Thompson, San Francisco 
publishers’ representative, as man- 
ager of research and service. He 
formerly was manager of advertis- 
ing for General Metals Corp. 


Ad values 
like this are RARE ! 


Seldom will $470 get you 125,098 readers. 
CASE AND COMME gives you that 


many and they are in the second wealthi- 
est professional group—lawyers, judges, law 
———, They buy for themselves, direct 


iness buying and counsel clients on 
ere investments, handling money. 
ASE AND COMMENT, the bi-monthly 
Lawyers’ Magazine guarantees 100,000 
controlled circulation; actual 6 mos. av.— 
125,098. Plus bulk bonus of 22,684 law 
students. You need only a few dollars to 
test this rich audience with this active 
book. For samples and facts, write CASE 
AND COMMENT, dept. AA 56, Aqueduct 
Bidg., Rochester 14, N. Y., or National 
Publishers Representatives, Inc., 114 E. 
47th St., N. ¥.. Plaza 3-5171. 


FAN ILLUSION itary 


is that a fine idea, 


and written, 


is all that is needed 


to make a 


expertly illustrated 


that idea, 


fine advertisement. 


The hard fact is 


art, and copy 


must be delivered to readers 
by fine reproduction... 


and this requires 
fine photoengravings. 


“f- SSE! Digg ge nace Coals SE a 
FLATT BORE SEN LIN TP aa 


€orins, MILLER & HUTCHINGS, INC. 
NEW YORK: Edward Kruspak, Advertising Mgr.; Ray Billingham, Howard E. Bradley, 51 . 42nd St., Murray Hill 7-6871 

| DETROIT: R. L. Webber, Mich. Mer.; Wm. Maas, Roy Holihan, 2666 Penobscol Bldg., Woodward 3.0495 america's FINEST PHOTOENGRAVING ruanr 
_ CHICAGO: J. Goldstein, Western Mgr.; William H. Gallagher, 360 N. Michigan Ave., State 2-6273) 


: LOS ANGELES: R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 


333 WEST LAKE eal AT WACKER DRIVE - CHICAGO 6 
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IDEAL—U.S. Tobacco Co. considers 
this new package for Encore cigar- 
ets “ideal” The flip-top arsenate, 
proof case has an inside divider to) 
keep the cigarets erect and “twin- 
ten” foil wrappings to keep the 
cigarets fresh until used. 


Four Broom Makers | 
Get Set to Bring | 
More Corn to TV | 


Cuicaco, Aug. 2—What with all 
the new-fangled cleaning devices 
on the market and on tv today, the 
commercial for old-fashioned corn 
brooms to break this fall will be. 
a novelty. 

Tv viewers in Chicago, Detroit 
and Grand Rapids will be sur- 
prised to hear the somewhat quaint 
slogans for corn brooms—a new) 
broom sweeps cleaner—when four | 
companies cooperate in a three-'| 
week test series of spot announce-_ 
ments. 

This will be the first time for 
corn brooms on tv. And it will 
also be the first time four com- 
petitive manufacturers buy time) 
together to promote their common 
product. 


s The brooms will be advertised | 
sans trade name with all the com-_ 
panies using a special wrapper—| 
TV Star Brooms—during the cam-_| 
paign. Only the company names 
will be mentioned in the commer-| 
cials. 

The four companies are Century | 
Broom Co., Mattoon, Ill.; Rich & 
France Broom Co., Chicago; France! 
Broom Co., Paxton, Ill., and Con- 
tinental Broom Works. 

Sales-Aide Service, Chicago, is 
the agency. 


Erwin, Wasey Appoints 
Robert Black, Jack Wormser 


Robert C. Black, formerly ad- 
vertising manager and divisional 
sales manager of Kendall Foods 
Inc., Los Angeles, has joined Er- 
win, Wasey & Co., Los Angeles, as 
a senior account executive. Before 
joining Kendall Foods two years. 
ago, Mr. Black handled the Ken- | 
dall account for Dan B. Miner Ad- 
vertising, Los Angeles. 

Erwin, Wasey also has named | 
Jack Wormser director-expediter | 
in the radio-tv department of its| 
Los Angeles office. Mr. Wormser 
formerly was network director of. 
ABC, Hollywood. During World | 
War II he was program director | 
of a Japanese network of 86 sta-| 
tions. 


Lavenson Bureau Promotes 2 
Irving Gould, v.p. in charge of 
art and production for Lavenson 
Bureau of Advertising, Philadel- 
phia, has been named v.p. of crea- 
tive activities, including art, pro- 
duction and copy. Jean Hickmott,' 
with the agency 10 years, has been 
promoted to art director. 


Hosiery Co. to Reilly, Brown 
Winsted Hosiery Co., Winsted, 
Conn., has appointed Reilly, Brown 
& Rapply, Boston, to handle adver- 
tising for its underwear and outer- 
wear. Initial advertising for ski- 
wear will break in the fall. { 


'|launched a test advertising cam- 


i Under the plan, dictating equip- 
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Gray Testing New Plan | warrant. Later nation: magazines|high for the Hearst group. Latest; with KIRO, Seattle, has been ap- 
Gray Mfg. Co., New York, has may also be used, AA was told.) circulation figures, as of March 31, | pointed program director of KCTS- 


French & Preston, New York, is the’ show a daily average of 3,347,699,,;TV, the educational outlet oper- 


paign featuring the company’s new agency. and a Sunday average of 4,598,952 ated by schools of the Seattle area. 
financing plan for Audograph dic- “ foe he Cmeae y: Sey 
tating «ee poh ty Ol Hearst Reports $1,7°5.900 Net | American Weekly circulation was| 
graph network dictation systems.| Hearst Consolidate’ Publications 8iven as 9,958,481, Puck—the| 


LETTERS with that FOLKSY Touch 


Homey, human, down-to-earth letters 
talk the readers’ language, and SELL ! 
One series 29 years cold. Write for circular. 


‘Inc. has reported an: profit after Comic Weekly as 9,292,273. | 
ment can be purchased for $13.38 | taxes of $1,735,900 fc ‘he first six 
a month over ae years, with no|months of 1955, com) red with an Yeend Joins KCTS-TV 
down payment, or leased for one| operating loss of $1,0 for the first) Kenneth Yeend, administrative 
to three years. The ads starting in| half of 54. Advertis:. |inage for officer of the state agricultural sta-| 
New York newspapers will be ex-|the first six months \\.s reported bilization and conservation com-| 
tended to other areas if inquiries as 112,900,500, up 1.°°%, a new! mittee, Washington, and earlier' 


vy dale Batt ne X 


Leo P. Bott, Jr., 64 E, Jackson, Chicage 


DALLAS’ BUSINESS |S BIGGER THAN DALLAS: 


Consumer Markets says... 


Dallas’ Drug Sales are 
BIGGER than Dallas 


...0r Dallas County... or Dallas’ C & RTZ 


OUTSIDERS INCREASE DALLAS 
DRUG BUSINESS BY OVER 50%! 


More than a third of the volume of Dallas’ 


i 
72-county Dallas Market Sales: 


TOTAL RETAIL SALES . $3,289,207,000 
drug stores is traceable to out-of-town DRUG SALES ..... 110,048,000 
customers, North Texans who come to esorMbae ote fp ne en 
Dallas for their business interests and the HOME FURN. ... 170, 627,000 | 
advantages a metropolitan city provides. AUTOMOTIVE SALES . 827,403,000 
Naturally, they buy products pre-sold them ogeticodaan 


by advertising — advertising in The Dallas 
News, the newspaper they read to keep up 
with their Dallas interests. 


According to Consumer Markets’ Editor, 
Edwin Goldstein, the buying of non-residents 
affected Dallas’ 1954 sales volume as follows: 

PERCENTAGE OF 


DALLAS CITY SALES* 


You’ve a perfect right to expect more ii baiben 


from your advertising in The Dallas News, 


STORE GROUP DALLAS CITY SALES* 


Total Retail Sales. $980,834,000 38.1% 
the only North Texas newspaper with ahaa | Agee ea 
sufficient circulation to amply cover both General Mdse.. . 184,108,000 61.4% 

. Home. Furn. 51,543,000 38.4% 
Dallas and the larger, richer 72-county Automotive Soles. 231,410,000 386% 


Dallas Market! 


*Includes both direct and mail order sales 


ONLY THE DALLAS NEWS COVERS THE BIGGER DALLAS MARKET 
THAT MAKES DALLAS’ BUSINESS BIGGER THAN DALLAS! 


Ghe Dallas Morning News 


DALLAS’ LARGEST NEWSPAPER: More people BUY The News... more people READ 


The News... more people are INFLUENCED by The News than any other North 
Texas newspaper. 


CRESMER & WOODWARD, INC., Natl. Representative « New York ©@ Chicago © Detroit © Los Angeles © Atlanta © San Francisco 
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'Give Us Consistent, 


“Send No Money” for All-New Direct Selling Text! Truthful Promotion, 
Manual of Marketing Success Mailed FREE Grocers Tell Admen 
San Francisco, Aug. 3—Products 
Send today for brand-new book “The Truth which are advertised consistently 
About Modern Direct Selling” and learn sales Si ae ‘and truthfully are the ones that 
formula back of nine-billion-dollar yearly preser see grocers like to merchandise. 


This fact emerged as a “guide 
for the advertising industry” from 
the second workshop meeting here 
last week of the Northern Californ- 
ia chapter of the American Assn. 


Direct Selling volume. First up-to-date text 
like it in five years. Tells how to start Direct 
Selling business, correct spotty retail distribu- 
tion, increase present sales volume and profits. 
Of vital interest to sales executives, advertis- 
ing agency account chiefs. Low-cost, low-risk 
way of testing market potential will amaze you. 
No cost or obligation; just write on business “Salesman 
stationery to: SPECIALTY SALESMAN, Rm. ae 
812-3, 307 N. Michigan Ave., Chicago 1, Ill. 


oe 


panel of Northern California su- 
permarket heads consisting of John 
H. Musso, president of Quality 
Foods Inc.; Arthur S. Becker, v.p., 
Littleman’s Stores, and Michael 


of Advertising Agencies. OLD AND NEW—Sportsman toiletries launches its newly packaged 

Speaking at the workshop was a| line (left) this month and plans an increased advertising and pub- 

licity program. Color pages are scheduled for December issues of 

Esquire, Life, Look and Sports Illustrated. Wesley Associates, New 

York, is agency for the product, made by the John Hudson Moore 
Co. division of Warner-Lambert Pharmaceutical Co. 


Bouskos, co-owner of Broadway 


4 <P 


PREVIEW MONITOR 


: %. ‘ : OF ay * 2 al Sea , as 
am b Ys. Guan tas 


UCINEC® LOOKG GREAT FROM UP HERE! 


More People — More Retail Sales. These are the important results 
of WFAA-TV's upcoming coverage increase.* From the tip of Texas’ 
tallest structure, 1685 feet above average terrain, Channel 8's 316,000- 
watt signa! will create new ‘‘A"’ and ‘'B"’ contours which include: 


1. MORE PEOPLE — a population increase of more than one-third 
million over the present “A"’ and “B"; 


2. MORE RETAIL SALES — a whopping gain of nearly one-half 
billion dollars annually; 


3. THREE recognized metropolitan areas — Dallas, Ft. Worth and 
Waco. 


As Egbert, the Chanel 8 Electron, says: Business Looks Great — for sponsors who 
use WFAA-TV to cover one of the nation’s top dozen markets in one easy operation. 


é *Target Date: October, 1955 


RALPH NIMMONS, 
Station Manager 
EDWARD PETRY & CO., 
National Representative 
Television Service of the 
Dallas Morning News 


|Supermarkets. George Richardson, of Young &;Rubicam’s San Francisco office, 


was the panel moderator. Mr. 
Richardson is chairman of pro- 
grams for the Four A’s Northern 
California group. 


= “If we know that an item is to 
be consistently advertised for a 
period of many months, we almost 
always buy it for our stores,” Mr. 
Musso told workshop participants. 

“And the newspaper medium is 
our first choice for grocery ad- 
vertising,” he added. 

All three panel members agreed 


that there is a need for improve- 
ment in handling coupons and a 
need for more planning in the 
| promotion of special deals. 

| “While coupons and special deals 
| sometimes serve a useful purpose,” 
_Mr. Becker and Mr. Bouskos both 
'declared, “in many cases, they do 
not perform specific functions and 
‘are a waste of time for all con- 
cerned and specially for the gro- 
cer,” 

Manufacturers and advertising 
agencies, Mr. Becker suggested, 
should get together to standardize 
the size of coupons, “which should 
be made the size of a dollar bill” 
for easier handling. 


O'Shea, CBS V.P., 
Named Head of 
RKO Pictures 


New YorK, Aug. 2—Daniel T. 
O’Shea, senior v.p. of the Columbia 
Broadcasting System, has been 
named president of RKO Radio 
Pictures by its new owner, General 
Teleradio. 

Mr. O’Shea succeeds James R. 
Grainger, who will serve in an ad- 
visory capacity. 


® General Teleradio recently ac- 
quired control of RKO in a $25,- 
000,000 deal with Howard Hughes, 
the sole owner of the movie com- 
pany. 

Last week, Thomas F. O’Neil, 
General Tire & Rubber Co. v.p. 
and new chairman of the movie 
company, stated that although 
television considerations had been 
behind the initial interest in RKO, 
it was decided that the company 
could operate successfully as a 
movie producer, and that tv plans 
had been shelved, at least for the 
moment (AA, Aug. 1). 


Marketing Assn. Starts 
Chapter in Vancouver 

The American Marketing Assn. 
has organized its 38th chapter in 
Vancouver, B. C., the British Co- 
lumbia chapter. This is the third 
Canadian chapter to be established. 

William B. Watts, managing di- 
rector of Watts Marketing Re- 
search Co., Vancouver, is acting 
president of the new chapter, pend- 
ing final election. 


Ayres, Swanson Get Snow 
Snow Corp., Lincoln, Neb., mak- 
er of farm specialty equipment, has 
appointed Ayres, Swanson & Asso- 
ciates, Lincoln, and St. Joseph, Mo., 
to handle its advertising, sales pro- 
motion and public relations. 
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Advertising Age, August 8, 1955 


Videodex Network TV Ratings 
Week of June 25-July 1, 1955 
Copyright by Videodex Inc. 


Rating 

Rank Program (%) | 
1 Toast of the Town (Lincoln-Mercury, 141 Cities, CBS) .........0..ccccccccceeeeeeee 34.8) 

2 | Love Lucy (Philip Morris, P&G, 139 Cities, CBS) .......ccccccccccccccceeesseeeesenee 32.9) 

3 George Gobel (Armour, Pet Milk, 144 Cities, CBS) .......ccccccccccccecccccceeeeee 32.6 

4 GE Theater (General Electric, 128 Cities, CBS) ............cccccccccecececeesseeceeeeee 32.0 

5 $64,000 Question (Revlon, 125 Cities, CBS) ....ccccccccscccccscecsecesecceesscessceeee 31.0 

6 Best of Groucho (DeSoto, 145 Cities, NBC) ........ccccccccccecccceseceeessccessececeee 30.7 

7 Dragnet (Liggett & Myers, 128 Cities, CBS) ...............cccccccccccceccccssceeseneers 30.6 

8 Wednesday Fights (Pabst, 89 Cities, CBS) .............ccccccccccccsceseeesceseseeeseneee 30.4 

y TV Playhouse (Goodyear, Philco, 116 Cities, NBC) .o.......ccccccccccccceseceeeee 30.2. 

10 Robert Montgomery (American Tobacco, S. C. Johnson, 99 Cities, NBC) 29.9 | 
Homes 

Rank Program (000) 
1 Toast of the Town (Lincoln-Mercury Dealers, 141 Cities, CBS) ............ 12,328 | 

2 1 Love Lucy (Philip Morris, P&G, 139 Cities, CBS) ................cccceeceeeeees 11,521. 

3 George Gobel (Armour, Pet Milk, 144 Cities, NBC) ..............0...:00000 11,029 

4 GE Theater (General Electric, 128 Cities, CBS) .................ccccceccceeeteeee 10,560 

5 Best of Groucho (DeSoto, 145 Cities, NBC) .........cccccccscceceseeeceeeeeceeeeree 10,487 | 

6 Dragnet (Liggett & Myers, 128 Cities, NBC) ............ccccccccccceceeeesseeeeeeees 10,446 

7 $64,000 Question (Revion, 125 Cities, CBS) ....ccssscccsssssssssssssssssssssssee 10,437 | 

8 TV Playhouse (Goodyear, Philco, 116 Cities, NBC) ...........:cccscsceeeeen 9,833 | 

9 Ford Thectee TUG NGF NUS) ..ccctethaisrcccicsscensistusescstcswedibovesssscstnseseneds 9,498 | 

10 Climax (Chrysler, 117 Cities, CBS) .....sssccsssssssecsssesssseessesssnecessnessveessnesens 9,456 | 


National Nielsen Ratings of Top TV Shows 
Two Weeks Ending July 9, 1955 


All figures copyright by A. C. Nielsen Co. 
PROGRAM POPULARITY* 
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Homes 
Rank Program (%) | 
1 f Love Bema GUIs Miata: COON | fo isin din chldecditevicennddeinttn 38.8 
2 Toast of the Town (Lincoln-Mercury Dealers, CBS) ............ccccsseeeseerseeneeeeees 34.3 
3 Lon Thenter: Cevee Batis GID cid nisdivirnivicidirincruntmaadaelts 32.8 
4 SE I TI GOD oscvacines tetnesnsecisetssseoecssahsctbenaemeeaneieinterss 32.1 
8 Robert Montgomery Presents (American Tobacco, NBC) ..........::cssseeeseeeeees 28.9 
6 Waotnecadny Pilg Flats. (FRI, COB). cccccsseccecseiscessesctsesnstteansssestesccscosoes 28.8 
7 Hew Bote Saeeek Ge 2, Cape: GIG) a .csnscoescnensnesci hd chbchssscdesvecossscecrcoinns 28.5 
8 SPE CATE Gi II, TOD cases esesciecisvoscvenccieesccenscostsabbscsesesegvesssenseveces 28.1 
9 IY Ee CN nS ee eM ee Se 27.8 
10 Disneyland (Amer. Motors, Amer. Dairy, Derby Foods, ABC) .............0+ 27.7 
*Percentage of homes reached in area where program was telecast. 
TOTAL HOMES REACHED 

Homes 

Rank Program (000) 
1 E"Leve Lucy (PR Morris, COG) ..icccsssnassarescessscccoscopsverscassececcecesssceossens 12,963 
2 Toast of the Town (Lincoln-Mercury Dealers, CBS) ...........:ccceseeceeeeeee 11,250 
3 Se Ga Ty. GOD snocecenntnctedichiieneescscsesi seco ssosninntesescsenscacese 10,381 
4 SA SRI ag CUED sscrnctnscasecbiencbeselapentntecessessatocsconsgetssroneses 10,214 
5 Robert Montgomery (American Tobacco, NBC) ..........ccccccseseeeeeeenereeerees 9,430 
6 ve Got q Soevet CR. J. Ropmaidie, CBB) saiccssccssicsscssisceccecssccsscsessonsscsacese 9,240 
7 Dragnet (Liggett & Myers, NBC) .........ccccccccssecceserseseeeeeeerssseeeeeeteenenseeeens 9,231 
8 Disneyland (Amer. Motors, Amer. Dairy, Derby Foods, ABC) ............. 9,130 
9 Pe Teme MIG pdcdisterbsnhcksie sacs sdibendiviceupecseiebbibebidesencccasschoryoocepitpenteiaite 9,085 
10 GE Termite: Cbmarel Basti le, CEG). ...ccccccsnsciconesccssnspevesctenccsasesennssincsorions 8,681 
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‘Along With Ohio's ‘pheitigll 


CANTON @ a 

© MARION ig 

EAST LIVERPOOL @ ee 

Like a letter from home. our papers bring a 

their communities into every reader's a 

i living room with a warm. personal, ee 
@ human touch that inspires confidence. is 


7 “ONE-NEWSPAPER” Markets 
with a BILLION DOLLARS 
plus in retail sales! 
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How to 
reach more 
families in 


JACKSON’ (Miss. 


ot 


PORTSMOUTH , 


ac a a i oF 


. 
i 2 
. 
b: ae 


THE CANTON REPOSITORY © THE MARION STAR  @ THE SALEM NEWS 
@ THE STEUBENVILLE @ THE PORTSMOUTH TIMES @ THE IRONTO! 
HERALD-STAR TRIBUNE e THE EAST LIVERPOOL REVIEW 

* represented nationally by represented. aatiowally by : 
hace Ph inlaid & Rinna ¥ JON W. CULLEN COMPAHT 
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tl eee 
COLLIER’S.........11.1% 
POST ..:......005...058 GE 
LOOK........0............6.0% | 


PARADE............91.0% 


This is the picture of Parade coverage* with the 
Sunday issue of 


The Clarion-TLedger 


JACKSON DAILY NEWS 


(Represented Nationally by Katz Agency, Inc.) 


It is much the same in all Parade cities of origin. 


parade 


The Sunday Picture Magazine with a minimum of 
20 percent coverage in more than 2400 Markets 


*City Zone 
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Cerrier Corp. Will | Gordon to Succeed Hart 


Distribute Products 


rector of sales of the Grasselli; that position Aug. 31, has been 


Through Subsidiary Chemical division of E. I. du Pont| With the company 31 years as di- Ballantine Adds TV Show dles the Ballantine account. The 


de Nemours & Co., Wilmington, rector of advertising. He is a for- 


Houston, Aug. 2—Carrier Corp., ‘Del., has been appointed director | mer president of the Assn. of Na-'N.J., will sponsor “Highway Pa-' “Eddie Cantor Comedy Theater.” 


manufacturer of air conditioning | 


of the company’s advertising de-| tional Advertisers and the Audit|trol” in about 30 markets, starting 
as Du Pont Ad Director partment, effective Sept. 1. Wil-| Bureau of Circulations. Mr. Gordon! in October. The 30-minute telecast 
| Wallace E. Gordon, assistant di-| liam A. Hart who will retire from | joined Du Pont in 1933. is syndicated by Ziv Television 
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Programs. William Esty Co. han- 


P. Ballantine & Scns, Newark,|beer maker already carries Ziv’s 


equipment, will enter the distribu- | 
tion business soon with the open- 
ing of a subsidiary exclusively en- | 
gaged in the distribution of Car- 
rier air conditioning and compon- | 
ents. 

The distribution company will | 
have Houston for its headquarters, 
and the territory for about 100 
miles around for its field. It is the | 
first and only Carrier subsidiary 
in the U.S. engaged in the distrib- 
uting business, according to Cloud 
Wampler, president and board 
chairman of Carrier. Construction 
of a 40,000 sq. ft. warehouse, of- 
fice and service depot is under 
way. 


® Basically the new company, 
Carrier-Houston Corp., is intend- 
ed as a support organization for 
air conditioning dealers, with spe- 
cial emphasis on installation and 
service techniques. Carrier-Hous- 
ton will handle all products of the 
parent company’s unitary equip- 
ment division which includes room | 
air conditioners; residential equip- | 
ment for summer, winter or year 
round, and self contained units | 
for stores, offices and industrial | 
plants. Components such as fans, 
compressors and coils will be. 
available to installers of small) 
custom-built central air condi-| 
tioning and refrigeration systems. | 

Air conditioning, both commer-| 
cial and residential, is “hotly” 
competitive in the Houston area, 
which claims to be the nation’s 
most air-conditioned city. Much 
newspaper advertising is concen- 
trated on pulling customers to re- 
tailers—department stores, appli- 
ance stores and electrical compa-_| 
nies. 


Victor Diehm, Westinghouse 
Stations Join Bureaus 


The Victor Diehm Stations have 
joined the Radio, Advertising Bu- 
reau and the Westinghouse stations 
have joined the Television Bureau 
of Advertising. 

New RAB members are WVDA, 
Boston; WIDE, Biddleford, Me.;| 
WAZL. Hazleton, and WHLM, 
Bloomsburg, Pa. Added to TvB’s 
membership are WBZ-TV, Boston; 
WPTZ, Philadelphia; KDKA-TV, 
Pittsburgh, and KPIX, San Fran- 
cisco. Westinghouse’s WPTZ is be- 
ing exchanged for NBC-owned 
WNBK, Cleveland, but this dces 
not take effect until the FCC ap- 
proves the transaction. Until that 
time WPTZ remains in the West- 
inghouse group. 


H. A. Kent to Retire 


H. A. Kent, board chairman of 
P. Lorillard Co., New York, will 
retire Sept. 1. Mr. Kent started 
with the company as a retail sales- 
man in 1911. He became a director 
in 1939 and a v.p. in 1940. In 
March, 1942, he was elected presi- 
dent, and retained that position 
until he became board chairman 
in 1952. He is the only living man 
for whom a cigaret has been 
named—Kent Micronite Filter. 
After his retirement, Mr. Kent will 
continue with the company in an 
advisory and consulting capacity. 


KROC-TV Names Beckjorden 

Elisabeth M. Beckjorden has 
been appointed station network 
representative for KROC-TV, Ro- 
chester, Minn. She will serve as a 
liaison between the NBC affiliate 
and the network. 


George Black Co. Moves 
George Black Co., industrial 

management and public relations 

counsel, has moved to 1865 Morris 


Ave., Union, N. J. 


WHAT BILL CORUM 
LEARNED ABOUT LOUISVILLE §f 

... AFTER ATTENDING Jf 
25 KENTUCKY DERBIES! — 


er 
“Until Louisville became my second home a few years ago, you might say I had a press-box / | | 
perspective of Derbytown. Then, when I became president of Churchill Downs, IL 


I suddenly discovered that the home of the Kentucky Derby was also a highly industrialized, 
mid-western metropolis. Every year the Derby brings me in contact with business leaders 

from all over the United States. Virtually all of them express amazement at | 

Louisville’s growth. Take it from me — or any of the 60,000 out-of-town racing fans 


who attended the Derby this year—Louisville is larger than you think.” 


The $16,000,000 Kentucky State Fair and 
Exposition Center will be the future home of the 
world’s most famous horse show and major sporting 
events. The coliseum will seat 16,752 and the stadium 
will contain 21,209 permanent and 10,000 tempo- 
rary seats. Sixty-eight acres of parking area will ac- 
commodate 11,000 automobiles. When the project 
is complete, Louisville will boast one of the largest, 
most modern recreational centers in the Midwest. 


Sell LOUISVILLE 


A Major American Market Where One Daily Newspaper Combination Reaches 99% of the People 


Ghe Courier-Zonrnal - THE LOUISVILLE TIMES 


382,689 Daily Combination + 313,261 Sunday 


f ES 


Millions of dollars worth of expressways and 
turnpikes, with their elaborate cloverleafs, keep 
Louisville’s traffic flowing smoothly through growing 
residential and industrial areas. Work is underway on 
the 40-mile Kentucky Turnpike costing $38,500,000 
with completion expected next year. Louisville’s 
street and highway improvement program is keeping 
pace with the steady increase in vehicle registrations, 
which jumped 18,000 last year alone. 


62 Oe its worth / 


Represented Nationally by The Branham Company 
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Blanchard-Nichols Adds One | Enosil Chemical to Schnitzer pleted an extensive market study 

Blanchard-Nichols, San Fran-' Enosil Chemical Co., Oakland,|and is now reviewing campaign 
'plans. The Protex brand has been 
distributed in The Bay Area for 
‘and direct advertising for its line |more than 20 years and the market 
western states and Hawaii for of Protex floor and furniture wax will now be expanced consider- | 


cisco and Los Angeles publishers’ has appointed Bernard B. Schnit- | 
representative, has been appointed | zer Inc., San Francisco, to develop : 
advertising representative in the 11 


Fashion & Travel. ‘products. The agency has com- ably. 


mm lovisville © i” 
Source: Louisville Chamber 
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tal = 2nd . - Ist "baa . aa a a ee 
Ae 08e be aad UNIT hc cecicia el) aan 
Louisville's Industrial Production Tops U.S. Average For Four Consecutive Years 


Louisville is right in the center of the world’s largest 
concentration of electric power! Pictured above is the 
world’s largest steam-electric generating station, located a few 
miles up river at Madison, Indiana. Fifteen private electric 
companies, among them Louisville Gas & Electric Company, 
joined forces to construct this and a similar plant at Gallipolis, 
Ohio, forming the greatest single block of power in the indus- 
try’s history. 


3rd 


ath 


Our torcign 
facilities cover 
the world 


BANK CUTS OUT—The Continental Illinois National Bank & Trust Co., 
Chicago, makes its first venture into outdoor wth ten cut-out painted 
displays like the two above. They will be rotated throughout the 
city. Roche, Williams & Cleary was the agency for the campaign. 
Continental Illinois moved its account to Earle Ludgin & Co. last 

week (AA, Aug. 1). 


Fielder, Sorensen Moves |tween General Teleradio and its 
Felder, Sorensen & Davis, San |¢W subsidiary, RKO Radio Pic- 
Francisco transit agency, has |tures. On Teleradio’s executive 
moved its Oakland office from the Staff for two years, Mr. Manby 
Latham Square Bldg. to larger W@S responsible for the develop- 
quarters at 376-17th St. The Oak- ment of the Phillips H. Lord radio- 
land sales staff has also been en- | tv ae ges under General Tele- 
larged by the addition of James '@dio’s banner. 
N. Massad and Adrian P. Hoffman. | 
\FC&B Elects Richards V. P. 
Teleradio Promotes Manby _ Earl M. Richards, senior account 
C. R. (Bob) Manby has been executive with the Houston office 
named v.p. of General Teleradio, | of Foote, Cone & Belding, has been 
New York, to serve as liaison be-| elected a v.p. of the agency. 


Abe 


Ate Fisher, Treasurer of Anderson & Cairns, 
came to the company “in a temporary capacity” 
...25 years ago. In all that time, the agency has 
| never failed to discount a bill. Its sound financial 

structure is built on careful cost-analysis. Profit 
and loss statements are prepared every month, on 
every account. Treasurer Fisher always knows 
how things stand—and maintains working capital 
sufficient to the agency’s needs... and its clients’. 
Credit Abe with A&C’s solid credit! Abe Fisher 
doesn’t believe in one-man agencies—or even five- 
man agencies. At present, 4 of Anderson & Cairns 
employees are stockholders. Eventually, all with 
more than two years’ service can be part owners 
of the company. If you’d like to know more about 
us at Anderson & Cairns, and what we can do for 
your advertising, pick up the phone and ask for 
Abe Fisher. The number is MUrray Hill 8-5800, 


ANDERSON & CAIRNS, INC. 
ADVERTISING 


130 East 59th Street + New York 22,N.Y. 
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More 
design 
engineers 


read 


MACHINE DESIGH 


than 
any other 
design 


publication 


The man from MACHINE DESIGN has interesting facts about 
this publication’s more than 100,000 design-engineer 
readers . . . and the unique readership which MACHINE 
DESIGN obtains, MACHINE DESIGN is clearly your basic 
design publication if you want highest readership among 
the most design engineers . . . wherever the design-engi- 
neering function exists, 
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Business Paper Success Story... | 


Directors’ Rooms, Executive Lingo 
Help Rexhbilt Sell to Luggage Shops 


New York, Aug. 2—When Rex-| | 
bilt Leather Goods Inc. started in| conference photo, supported by a 


business 42 years ago the business) 
which has since developed in its 
line of suitcases, briefcases, wal- 
lets and the like was in its infancy. 


such thing as a brief case,” is the 
way Raphael Dubrowin, company 
v.p., explained it to ADVERTISING 
AGE. 
skilled leather workers made what 
they called dispatch boxes, and 
luggage and trunk manufacturers 
made ‘portmanteaus,’ attache 
cases and school bags; but the 
American business man’s leather 
brief case is practically new. 
“When we started in the brief- 
case business strap cases were the 


thing. Zippers weren’t used at all | 
’20’s, and even to the! 
manufacturer | 


until the 
middle ’30’s_ the 
wouldn’t guarantee a_brief-case 
with zippers. The metal-frame 
bags came along as a development 
of what was called the Boston 


bag; and these developments all 
figured in the steady improvement 


of our wide line of goods. 


@ “Steel reinforcement, light but) 


practically indestructible, makes 


“Fifty years ago there was no| 


“Harness makers and other) 


at” ty 


nae ee Ly ee OL tees 
Ss OTS. Cl RELIES, 
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York, handles the account, with 
Charles Goldschmidt, exec. v.p., 
as account executive. 

The business-paper campaign, 
of which the copy quoted is an 
‘example, runs in Luggage & Leath- 
er Goods and National Stationer. 


| 


‘Promotional Films Bows 


Dominating the ad may be a 


| head, “It’s right here in the fig-| 
ures—our department showed a} 
big gain with Rexbilt!” The copy 
continues: “Store results tell Rex- 


bilt’s best story! Departments from 
every part of the country report 
strong consumer pulling power 
with the Rexbilt line. 


“it’s right here in the figures ... our department 
showed a big gain with REXBILTI” 


our bags practically everlasting, | RETAIL CONFERENCE—Same dramatic- 


which is all right with us. If a ma 
wants to keep his bag all his life, 
or maybe buy a new one just be- 
cause he gets tired of looking at 
the old one, that’s fine—we’re 
proud of the longevity of our 
products. 

“We think this is one of the 
qualities of the Rexbilt line 
which appeals to the merchant. 
Hence our slogan, ‘The greatest 
name in carriers since Noah’s 
Ark.’ ” 

The company has always laid 
strong emphasis on having a range 
of products which can assure the 
dealer that he will not lose busi- 
ness because of lack of appropriate 
merchandise. Even for the small 
dealer the company offers a sell- 
ing tool in the shape of a profusely 
illustrated catalog—with the 
dealer’s own advertising on front 


and back covers—which he can) 
show to the customer who doesn’t | goods. 


find just what he wants in the 
dealer’s stock. 

List prices are carried, and a 
sale can be made right from the 
catalog, assurance of quality 
coming from the customer’s in- 
spection of the items before him 
in the store. 


@® Sales are direct to the retail 
trade by the company’s sales | 


force of 20 men, who cover the § 
country pretty thoroughly, giving g 


most of their attention naturally | 
to the larger towns and cities. | 
Displays at trade conventions help 


contact many of the smaller \ 
dealers. 
Consistent direct mail keeps: r 


dealers informed of new items in 
the line as well as of advertising, | § 


| 


both consumer and business paper; 
and the business paper advertis- 
ing stresses (in full page copy) | 
that the company keeps the public 
sold on the Rexbilt line by ad-| 
vertising in such media as’ 
Esquire, The New Yorker, 
the New York Times 
Magazine. 


color pages showing the items ad-| 
vertised in the impressive sur-| 
roundings of luxuriously-equipped 
directors’ rooms, etc. Point-of-sale 
displays, mats for local newspaper 
use, and similar helps are ex- 
tended to dealers as a part of the 
company’s service. 

Here is the way the dealer story 
is developed in the business 
papers: 


n| 


photo approach as in its consumer 
ads features this typical entry in 
Rexbilt’s business paper series— 
except luggage departments re- 
place directors’ rooms. 


“The reason is simple. When you 
feature and promote Rexbilt, 
you’re offering leather goods made 
of the finest materials and with 
qaulity workmanship. In addition, 
Rexbilt is the best-known name in 
leather goods. And finally, in 1955, 
Rexbilt will be backed by the 
most extensive national advertis- 
ing program in the industry ....” 

This persuasive argument is 
capped with an invitation to “Visit 
our showrooms and our sales 
representatives’ showings across 
the nation,” and the assertion be- 
side the signature that Rexbilt 


t 
t 
i 
i 


and § 
Sunday |§ 


| 


Among the consumer ads are g 


makes America’s finest leather 
Daniel & Charles, New 


Promotional Films Inc., a new 
commercial motion picture studio, 
has been organized in Minneapolis. 
|The new company will specialize 
lin industrial, sales training, tele- 
‘vision and advertising films. Of- 
ficers are Alfred K. Peterson, 
president, and Dr. Reinhold N. 
Ericson, secretary-treasurer. Mr. 
Peterson formerly was associated 
-with Promotional Productions. Dr. 
Ericson has specialized in educa- 
tional films and travelogues, and 
recently returned from a photo- 
graphic expedition in South Amer- 
ica. 


Form New Dayton Agency 

Carl T. Hamm Sr. and Ralph 
Kaufman have organized a new 
agency, Advertising & Merchandis- 
ing Inc., with offices at 1100 Amer- 
ican Bldg., Dayton. Mr. Hamm for- 
_merly held the position of adver- 
\tising and sales promotion manager 
of The Home Store, Dayton. Mr. 
Kaufman formerly was radio and 
television director of Kircher, Hel- 
ton & Collett, Dayton agency. 


Kroger Buys Childs Chain 


Kroger Co., Cincinnati, has ac- 
quired the 28-unit supermarket 
chain of Childs Food Stores Inc., 
Jacksonville, Tex. Purchase price 
was $17.50 a share, but it was not 
disclosed how many shares were 
bought by Kroger. Childs operates 
supermarkets in Texas, Louisiana 
and Arkansas under the Piggly 
Wiggly name. 


Marie does It 
FASTER... 


complete mailings, multi- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush ick-up, 

uick service and fast delivery 

ALL WAbash 2-8655. 


431 S. Dearborn Street, Chicago 5, ul. 


PEE: 


Exciting new mat service creates picto 


touching, engraving and proof sheet 
details. Deadline for manufacturers’ 


mas gifts. All mats uniform in size and shape like actual sample shown. 
Uniform descriptive copy, also. We sell and distribute mats to newspapers 
at very modest cost. Manufacturer pays nothing for mats; only fee is re- 


HARRY VOLK JR. ART STUDIO, PLEASANTVILLE 34, NEW JERSEY 
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rial ad pages on most wanted Christ- 


s at actual cost ($35.00). Hurry, get 
photos is September 16th. 
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FTC Hits Labor 
Paper for Using 
AFL ‘Endorsement’ 


New York, Aug. 2—National 
Better Business Bureau has just 
released a special commentary on 
the Trade Union Courier, which 
has been ordered by the Federal 
Trade Commission to stop repre- 
senting itself as having been in- 
dorsed by the American Federa- 
tion of Labor. 

The FTC order, directed against 
Trade Union Publishing Corp. and 
its officers, Maxwell C., Charles 
and Bert Raddock, represents the 
adoption of an initial decision is- 
sued Dec. 29, 1954, by FTC exam- 
iner John Lewis (AA, Jan. 24). 

NBBB points out that, in an 
opinion accompanying the order, 
the commission said that testimony 
and evidence “clearly establish a 
course of conduct on the part of 
respondents’ authorized solicitors 
which was intended to, and did in 
fact mislead prospective purchasers 
of advertising space to authorize 
advertisements and to pay therefor 
in the mistaken belief that the 


Trade Union Courier was official-| 


ly indorsed by, affiliated with, 


sponsored by, or otherwise con-. 


nected with the American Federa- 
tion of Labor as an organized en- 
es 


® The Courier, the bureau notes, is 
a privately owned, commercial 
publication. It was first published 
in 1936 and was incorporated under 
the laws of the State of New York 
in 1939. 

The Courier was also ordered by 
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L. S. Monroe to Griswold to join the industrial account sec- 
| Lowell S. Monroe has resigned tion of Griswold-Eshleman Co., 
as an account executive and v.p. of Cleveland. Mr. Monroe had been 
‘Fuller & Smith & Ross, Cleveland,| with F&S&R for 18 years. 


| 
| 
| 
| 


’ wy 

CHIL! CON MINK—It’s a little warm for mink in Houston now, but 
Mesdames Rosemary Tschumy and Mary Stanek find a little ice 
does wonders for their $4,000 creations. Mrs. Tschumy’s coat is top 
prize in Gebhardt Chili Powder Co.’s second national Mink-a-Month 
contest. Mrs. Stanek (left) got hers as part of a retailer incentive | 
tie-in—her husband’s store is where the winning labe! came from. 
Shown with the ladies are Mr. Stanek (behind the ice) and W. A. 
Houchins of Francis & Williams, Gebhardt’s Houston broker. 


Alexander Elects Alexander officers are Don Alexander Jr., 

Don M. Alexander has been’ v.p.; M. J. McInaney, v.p. in charge | 
elected president of the Alexander|of sales, and E. B. Foster, secre-| 
Film Co., Colorado Springs. Other | tary-treasurer. 


| 


| 


the FTC to stop publishing and | 
billing for unauthorized ads. Ac- 
cording to the NBBB “no less than 
16 firms and individuals were 
billed in amounts from $25 to $350 
for advertisements which they had 


not authorized, or which they had 
expressly refused to take.” 


® Alexander Smith, head of Trade 
Union Advertising, which repre- 
sents 180 labor publications, told 
AA that “all legitimate labor pub- 
lications are gratified by the FTC 
order ending the unethical prac- 
tices of the Courier. 

“The labor press,” he said, “sells 
advertising on the basis of its val- 
ue to the advertiser, and all re- 
sponsible labor publications frown 
on any form of pressure in the 
solicitation of advertising.” 


Houck Adds 3, Promotes 3 


Three men have been promoted 
and three men added to the 
creative staff of Houck & Co., Ro- 
anoke. Edwin R. Deady has been 
named v.p. after 22 years with 
the agency as art director and an 
account executive. Chris Jamison 
Jr. has been promoted to assistant 
art director, and Leon Mitchell 
has been named production direc- 
tor after six years in that depart- 
ment. Walter Benke and George 
Solonowitsch, both New York free 
lancers, have joined the agency’s 
art staff. Patrick J. Jackson, for- 
merly advertising director of the 
Beckley Newspapers Corp., Beck- 
ley, W. Va., has joined the agency 
as account executive. 


Ketchum, MacLeod Adds One 

Pittsburgh Corning Corp. has 
named Ketchum, MacLeod & 
Grove, Pittsburgh, to handle ad- 
vertising for its line of functional 
and decorative glass blocks. The 
agency has handled the company’s 
Foamglas insulation advertising 
for two years. 


McCann-Erickson Adds One 
The Cleveland office of McCann- 
Erickson has been named to han- 
dle advertising for F. C. Russell 
Co., Cleveland, manufacturer of 


windows, doors and other home 


products under the trade names 
Rusco and Thermoseal. 


| 
| 
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Nashville 

\ 
watches , 
-. P 

channel 
“The Little Rascals,” the 
fastest audience-grabber 
on film, is now available 
on a participating basis 
on Monday, Thursday 
and Friday (6:00-6:30 
p.m.) on Channel 5. Of- 
fered subject to prior 
sale. Further details 
from The Katz Agency, 


our national representa- 
tives. 


station for 62 Tennessee and Kentucky 


counties—a billion dollar market reached only by 
Nashville’s highest towered, maximum powered station. 
Channel 5’s signal gets home to at least 43,000 more 


families than any other Nashville tv station. 


100,000 watts ® channel 5 
CBS Basic Affiliate 


Nashville, Tenn. 


For availabilities, check our national reps, The Katz Agency. 
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FuLL UP—Georgina Newman, table decoration editor of “Living for 
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Young Homemakers,” gets her fill of glassware in this model by the 

Libbey division of Owens-Illinois Glass Co. The big beaker is a 

replica of one of six new Libbey tableware designs. With Miss New- 

man are William M. Beckler (left), Libbey’s general sales manager, 
and Carl U. Fauster, ad manager. 


rT 


yummMY—General Mills and Carnation Co. are using embellished 

rotating bulletins in Los Angeles on a co-op basis to promote 

Betty Crocker cakes and Carnation ice cream. All bulletins carry 

the same copy and illustrations, with the two companies alternating 
in getting top billing in 5’ neon plastic letters. 


Fruit Shorteake Carnival j 


— Giortty om with Reddi-wip lhe 


SERVING CHICAGO 


SHAMPOOCH—The old B. O. shib- 
boleth gets dusted off for this 
“D.O.” ad scheduled for testing in 
upstate New York starting Aug. 8. 
Abner J. Gelula & Associates, Phil- 
adelphia, is the agency. 
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SHORTCAKE ON THE TONGUE—That’s where Bisquick, Reddi-wip and the 
fruit industry hope to place the summertime delight this month. A 
Fruit Shortcake Carnival is planned which will take customers 
through many of the departments in the market. Network and local 
tv are planned, as well as magazine advertising. This four-color 
spread runs in the Aug. 23 issue of Look. Agencies are Knox Reeves, 
Minneapolis (Bisquick) and Ruthrauff & Ryan, Los Angeles (Reddi- 
wip). 


CARTOON SPEC—Big new General 
Outdoor spectacular at Chicago’s 
State and Randolph corner has 19 
sponsors. Jewel Tea Co. has the 
outside, and 18 food advertisers 
run cartoon spots within a 4,100- 
light panel in lower left corner. 
(Story on Page 44.) 


Jostedt Mitchell Henry Mrs. Condict Condict 
DIP, SIP ‘N’ DINE—That’s the label of this function sponsored by the 
Women’s Ad Club of St. Louis. Shown in the buffet parade are Wil- 
son Condict, president, Advertising Club of St. Louis, and his wife, 
a member of the Women’s Adclub; Mrs. Mabel Henry, v.p. of the 
Women’s Adclub; Mrs. Gladys Mitchell of Peoria’s Advertising & 
Selling Club, and Miss Peg Jostedt, Women’s Adclub entertainment 
chairman, 


now 


Stenfiry System grees ree © hecwly were 
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WORTH REDUCING FOR—Likely pros- 
pects for Stauffer System weight- 
reducing salons in Los Angeles 
should be moved by this ad. This 
is one of several being tested in 
Los Angeles papers in a coopera- 
tive campaign being conducted by 


SOMETHING BIG—Charles L. Hotchkiss, v.p., Dancer-Fitzgerald-Sam- 
ple, San Francisco, carries a lot on the ballpoint as he inks a half- 


TASTES BEST OF ALL 
beranse fs the pee wt ofall 


hour across-the-board purchase of KGO-TV’s “San Francisco THREE-WAY 3-D—These new point of sale displays for Piel Bros. beer 


20 Stauffer salons. (See story on 
Page 39.) 


Tonight,” bought for Falstaff Brewing Corp. Flanking Mr. Hotchkiss 
are James H. Connolly, ABC-TV v.p., and Harold Effenbeck, divi- 
sional manager of Falstaff. 


have just been introduced by Lutz & Sheinkman, New York. The 
“three-dimensional” displays can either be hung up, stood on coun- 
ters or stuck to a wall with a special adhesive on the back, 
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Senators Will Hear 
Radio, TV Problems 
—But Not Until ‘56 


WASHINGTON, Aug. 3—Before 
dashing out of town with other de- 
parting members of Congress, Sen. 
Warren Magnuson (D., Wash.) 
promised today that his Senate in- 
terstate commerce committee will 
have hearings on the problems of 
the radio and tv industry as soon 
as Congress reassembles. 

He fixed Jan. 17 as the opening 
date of the tv hearings, which are 


supposed to cover an array of sub-| 


jects, including a proposal by Sen. 
John Bricker (R., O.) that the Fed- 
eral Communications Commission 
have authority to license networks. 


® Meanwhile, he urged the Federal 
Communications Commission to 
reach an early decision on propos- 
als to revise its system of tv al- 
locations to eliminate competition 
between u.h.f. and v.h.f. stations 
in as many markets as possible. 

The commission is not holding 
any meetings during August. How-. 
ever, Sen. Magnuson contended it | 
has a moral responsibility to act 
on de-intermixture promptly. 

“Every day the commission de- | 
lays such a pronouncement,” he 
said, “large sums of money con- 
tinue to be invested by the public. 
in converting or purchasing sets) 
so that u.h.f. signals can be re-| 
ceived. Yet, if the experience of 
the past two years is any guide, | 
many of these people may be mak- | 
ing a futile expenditure.” 


= Members of the Senate inter-. 
state commerce committee have 
been pressing for “de-intermix- 
ture” since June 1954, when a sub-_ 
committee under Sen. Charles 
Potter (R., Mich.) heard u.h.f. 
operators concede that they sch 
compete successfully with v.h.f. | 
stations. 

Subsequently, studies by former | 
FCC Commissioner Robert Jones | 
and Harry Plotkin, former FCC. 
general counsel, who were em-. 
ployed by the committee, men- 
tioned de-intermixture as one of 
the few practical ways of saving 
some of the u.h.f. stations. 

Before suspending for August, 
FCC heard telecasters from four | 
different communities outline de-. 
intermixture plans which would. 
result in all-u.h.f. or all-v.h.f. mar- | 
kets. The commission said its 
analysis of the proposals could not 
be completed until after the sum- 
mer recess. 


® Sen. Magnuson did not go into 
detail on the topics that will be 
considered when hearings are held | 
in January. 

Among them, however, will be 
the report of a committee of top 
engineers appointed by the inter- 
state commerce committee to con- 
sider techncial developments which | 
would result in more efficient use 
of the 12 existing v.h.f. channels, 
or lead to the use of additional 
channels in the v.h.f. band. Anoth- | 
er item on the agenda will be a) 
report from former Sen. Clarence | 
Dill, one of the original authors of | 
the communications act, who has, 
been studying the act to determine | 
whether it needs extensive revision 
at this time. 


Downey, Weis] Named | 


| 


Morton Downey, the singer and) 
president of Coca-Cola Bottling | 
Co. of New Haven and Edwin L.| 
Weisl, partner in Simpson, Thacher | 
& Bartlett, New York law firm, | 
have been named directors of | 


American News Co. 


Reed Moves Quarters | 

Reed Advertising, has moved its | 
quarters to 104 E. 40th St., New) 
York. The agency was formed two, 
and a half years ago by Ralph Ss. | 
Reubin and Nat Edelman. 


Pickett-Anthes Organized _BBDO Elects Manile V.P. 
Pickett-Anthes Inc. has been or-| Eric G. Mantle, account execu- 
ganized at 4334 W. Central Ave.,'/tive in the Pittsburgh office of 
Toledo. The company will offer a| Batten, Barton, Durstine & Osborn, | 
complete marketing consultant | has been elected a V.:. of the agen- 
service for manufacturers and | cy. He joined BBDO© in 1928, and 
distributors of consumer goods. Of-|has since worked preduction 
ficers are E. H. Kieser, formerly| manager, copywriter, space buyer | 
exec. v.p. of Kasco Mills Inc., To-|/and account executive, ail in the! 
ledo, president; L. C. Anthes, for-| pittsburgh office. 
merly sales manager of the dog 


CBS-TV Promotes Kane 


James J. Kane, trade publicity 


food division of Kasco Mills, v.p. 


-and treasurer, and Marshall Pick- 
ett, who was advertising manager manager forsGM Television for 


‘of Kasco until last April when he 
bet - | several years, has been named Hol- 
reigned to establish The Scriv-|1 wood director of press informa- 


Soa SeECaD, ah Reemicy specializ-| sion for the network. He succeeds 
Ted Wick, who takes over CBS- 


ing in the farm field, v.p. and) 


|secretary. 


Wolverine Names Denial 
Wolverine Laboratories, Detroit, 
has appointed Roy Denial, former- 
ly assistant advertising manager of 
the Timken silent automatic divi- 
sion of Rockwell Spring & Axle 
Co., Jackson, Mich., advertising 
manager. The company makes Al- 
pha, Mino and Mensten tablets. 


TV’s special exploitation projects 
unit in Hollywood. 


Time Inc. Reports Record 
Revenues, Drop in Net 
Time Inc., while its revenues of | 
$97,907,000 during the first six 
| months of the year set a new! 
‘record, earned a net profit after) 
|taxes of $4,675,000, compared with. 
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$4,827,000 for the same period in! dition of revenues of KLZ and 
1954. KLZ-TV Denver, acquired in July 

Roy E. Larsen, president, said of last year.” He said “costs and 
the revenue gain of $8,468,000 over | expenses in the aggregate increased 
last year, reflected “the addition slightly more than revenues. This 
of Sports Illustrated, high levels| was due to increases in costs gen- 
of circulation and advertising for|erally, as well as the operating 


our other publications, and the ad- | expenses of Sports Illustrated.” 


MAKE WAY FOR EL PASO! 


The nation's 75th city in popula- 
tion, 1950 census. NOW 60th 


according to 1955 Sales Man- 
agement Estimates. 
Covered Exclusively by 


The £1 Paso Times 
AN INDEPENDENT NEWSPAPER 


El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


NATION'S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


Tohelp yousell! 
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Salt Lake City’s 


Buying Habits 


Brand Preferences 


ond 
"a, 


wEVADA UTAH 


Here is the information that will help you sell more effectively in the 
Salt Lake Intermountain Market. In addition to complete market facts, 
the 1955 Consumer Market Analysis includes brand preferences of foods, 
clothing, soaps, toiletries, appliances and automotive goods. 


Ask for your free copy today. Phone your Moloney, Regan & Schmitt representative, 
or write to the advertising manager, Newspaper Agency Corp., Salt Lake City, Utah. 


Che Salt 


(MORNING & SUNDAY) 


Lake Tribune 


DESERET NEWS w Xe: 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
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Dow Chemical Sales Are 
Up 10% Over Last Year 

Dow Chemical Co., Midland, 
Mich., reports that sales for its 
1955 fiscal year ending May 31 are 
up 10% over 1954 and 9% over 
1953. Total income for the year is 
reported at $478,847,000, with 
$470,742,000 from sales and the 
remainder from dividends from as- 
sociated companies. 

Net earnings were reported to 


be $37,414,000 which is a 12% 
gain over 1954 earnings of $33,425,- 
000. Sales revenue is attributed 
58% to chemicals, 32% to plastics 
and 10% to magnesium. 


Palmer Joins Raymer & Co. 

Briggs Palmer, formerly an ac- 
count executive with WBBM, Chi- 
cago, has joined Paul H. Raymer 
& Co., Chicago, radio and tv repre- 
sentative. 


Creative Toilers Revolt at Storm & Klein; 
Force Bill of Rights on Marketing Nabobs 


NEw York, Aug. 2—Things 
seemed to be going haywire for a 
time last month in the copy de- 
partment at Storm & Klein. Maybe 
it was the heat, or the beginning of 
the vacation season, or just the 
plain orneriness of human nature. 

Lawrence Wisser, v.p. and copy 
head of the agency, says that ev- 


3442, 
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Another Reason 
for ADVERTISING 


Source: Media Records 


Consecutive Years 
of Leadership in 
Advertising and 
Circulation. 


JESSE H. JONES, Publisher 
JOHN T. JONES, Jr., President 
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erything that the copy department 
did for one particular client was 
thrown back by the account ex- 
ecutive and the agency’s market- 
ing department. 

“Then they threw sales figures, 
and marketing studies and motiva- 
tion reports at us,” he says. “Boy! 
I’m telling you, we hit a real 
summer low! 

“Everything really creative was 
looked at askance. Marketing sta- 
tistics and motivational studies 
were drummed into our ears every 
time we had a meeting.” 


foncenraate?~” . 


MON *é gin? 
ADE 


UNDER THE SUN—Two frozen fruit 
juice concentrate producers are in- 
troducing new products. On the 
right is Minute Maid-Snow Crop’s 
new Lemon ’n’ Lime Ade. On the 
left, Sunkist Growers adds Pink 
_Lemonade to its list of frozen 
juices. 


s Finally, in desperation, Larry 
Wisser suggested that two cam- 
paigns be pre-tested: one, the copy 
department’s ideas; and two, the 
marketing staffs’ ideas. 

This was done, and the creative 
copy won hands down, Larry 
says, to the gratification of every- 
body in copy, and to the chagrin of 
everybody in marketing. 

To ease his feelings and clear 
away the remaining clouds of frus- 
tration that had enveloped him for 
so long, Larry borrowed a framed 
copy of the “Eleven Command- 
ments of Good Business,” which 
hung in the marketing department. 
He unframed it, rewrote it, chang- 
ing the word “customer” at the 
beginning of each commandment 
to “copywriter,” then reframed it 
and rehung it in its accustomed 
place in the marketing department. 

The rewritten commandments. 
now read: 

“A Copywriter is the most im- 
portant person in this business. 

“A Copywriter is not dependent 
on us—we are dependent on him. 

“A Copywriter is not an inter- 
ruption of our work—he is the) 
purpose of it. 

“A Copywriter does us a favor) 
when he calls—we are not doing 
him a favor by serving him. | 

“A Copywriter is an integral | 
part of our business—not an out- 
sider. 


of course!) 

“A Copywriter is deserving of 
the most courteous and attentive 
treatment we can give him!!!! 

“A Copywriter is the fellow that 
makes it possible to pay your sal- 
ary whether you are a client, truck 
driver, plant employe, office em- 
ploye, salesman or manager. 

“A Copywriter is the life-blood 
of the advertising and every other 
business.” 


# For reasons that should be ob- 
vious, Larry Wisser declines to 
name the client involved, or to 
give any details about the copy 
pre-testing. 

“Sufficient unto the day...” he 
says, and clams up, refusing to be 
kidded, cajoled, persuaded, intimi- 
dated or tricked into making any 
further comment. 

Unfortunately, nobody in au- 
thority in marketing could be 
reached for comment. Perhaps it 
is just as well, the weather is sul- 
try enough as it is. 


s “A Copywriter is not a cold | 
statistic—he is a flesh and blood | 
human being with feelings and 
emotions like our own...only_ 
more so. 

“A Copywriter is not someone, 
to argue or match wits with. | { 
(You'll lose!) tho-print Co. 

“A Copywriter is a person who Quolity * Service 
brings us his wants—it is our Job 719 g0, Federal St. Chicago 5, III. 
to fill those wants (within reason, Phone WAbash 2-1430 


OFFSET &'\\/, 
PRINTING! 


Call 


epeer 


Metropolitan Pop: 136,450 
(U.S. Census 1950) 


Sell ALL the Big 
Raleigh Market 


The Raleigh News and Observer-Raleigh 
Times offer new and complete low cost cover- 
age of this important, fast-growing market. 


Morning and Evening 


137,586 


Evening and Sunday 


147,632 


See July and August is- 
sves SR&D for new low 


miline optional rates. 
(ABC 3/31/55) 
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TV Production Needs Experienced Help 


New Uses for Plant Bulletin Boards 


Non-Foods Could Use Related Selling 


Production Man Cites Color Possibilities 


Opinions expressed here are those of the writers, and not necessarily) those of Advertising Age. Comments are always welcome. 


Salesense in Advertising... 


What Women Think About When They 
Turn to a Food Article 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Following are a number of notes taken 
at a McCall’s presentation of what its 
editors believe interests women most 
about food. For them I am indebted to 
Clifford L. Fitzgerald, chairman of the 
board, Dancer-Fitzger- 
ald-Sample Inc. Inas- 
much as Cliff, an 
old hand in the ad- 
vertising of foods, con- 
sidered these ideas 
worth passing along to 
his creative staff at the 
agency, I hope my 
readers will find them 
interesting and valu- 
able. 


James D. Woolf 


What McCall's Believes 

What goes on in a woman’s mind when 
she turns to a food article? 

The following points are impcrtant fac- 
tors in the answer. 

1. Women are essentially creative crea- 
tures and food offers them a channel for 
the application of this basic urge. 

2. Food is a major determinant of the 
emotional climate of the home. Women 
realize instinctively that their worlds, 
which are still in the main in their homes, 
will be happier places to live in if the 
food on their tables is especially good. 

3. The average woman evaluates herself 
in the eyes of other people. She is happy 
if her husband believes she is wonderful, 
if her children praise her, and if members 
of her immediate circle of friends think, 
maybe with a shade of envy, that she has 
originality and good taste. Food, she 
knows from experience, can be sure-fire 
flattery bait. 


® Mills Shepard analyzes this further by 
stating that attractive, colorful, realistic 
food may have a definite appetite appeal 
to her. She may wish to know how to 
make that food for her own satisfaction; 
and, on the other hand, as a homemaker 
and cook, she may want to produce that 
food so her family will enjoy it. Mills 
further states that, in general, as a woman 
looks through the food pages of a woman’s 
service magazine, she is interested in ideas 
that will tell her how to prepare appetiz- 
ing food that is attractive; and in these 
days, she also wants to know she can do it 
easily without taking too much time and 
without too high a cost. 

What elements must be in a food pres- 
entation which reasonably assure high 
noting and conversion? 

Attractive, colorful illustrations, show- 
ing recognizable food in fairly large size 
and food which the reader is familiar with 
and is inclined to try, do the best job of 


stopping readers. Headlines which state 
the subject and use the words “how to” 
or implying “how to” also help. Conver- 
sion from noters to readers is attained by 
picture captions, brief text, the use of 
menus, a limited number of recipes, and 
the tabular style, not the narrative style 
of recipe. The elimination of formal text 
blocks also helps. 


® It should be remembered that the edi- 
tor’s job is a selling job. Her objective 
is to sell the potential reader a service 
idea, a group of new recipes, a novel 
arrangement, a new preparation technique, 
etc. 

Like the advertiser, her aim is to move 
the reader to action. Also, like the adver- 
tiser, she has the problem of: 

1. Stopping the woman as she leafs 
through the magazine. 

2. Making her presentation in a way 
which will make the reader believe that 
it will be to her advantage to return to 
the article and, perhaps, as a result of 
that returning, to try the editor’s sugges- 
tions. 

The editor is successful if: 

1. The potential reader, in the first 
split-second, feels that the color and com- 
position of the spread is aesthetically 
pleasing. 

2. The reader’s reaction is one of rec- 
ognition. Again in the first split-second, 
the food pictured should be clearly recog- 
nizable as something already known to 
her and well liked. 

3. The arrangement, the placing of the 
food and so on, is something that the 
reader can do herself without too much 
fuss and bother. 

4. Her ideas are closely related to the 
interest and activities of real women and 
so recognized. 

5. She gives explicit directions for du- 
plicating the dish or dishes pictured, dis- 
played in close and obvious visual rela- 
tionship to the finished food. 

Would you say there are distinct ap- 
proaches to food editorial writing and 
presentation, such as a practical approach 
represented by the “how to’s” and the 
“emotional” approach as represented by 
Ann Batchelder’s glamor spreads? 


® Mills Shepard has this to say with 
regard to this question. He believes that 
there are three distinct approaches. Mc- 
Call’s “how to’s” represent one extreme. 
He says that the “emotional” approach is 
better typified by the writings of Clemen- 
tine Paddleford, who writes in the Herald 
Tribune and elsewhere. Ann Batchelder’s 
material represents a watered-down 
“emotional” approach. 

There can be a combination of the two 
types of approaches. Mills thinks that 
McCall's has achieved this in some of our 
lead articles where we start out with a 
strong appetite appeal and get the reader 
quickly into the technique of “how to.” 


- THE NATIONAL NEWSPAPER OF MARKETING 


This is the most effective treatment. The 
statement does not distract from our “how 
to’s’” which generally deal with one single 
subject, not with getting a whole meal. 
The “how to” articles are highly effective. 

What should a food editor aim for in 
preparing a food article? 

Mills believes her objective should be to 
stop a maximum number of people, hav- 
ing as many as possible of those who 
stop read the article through, then finally 
have them use the recipe and suggestions 
satisfactorily. The food should turn out 
well, be liked, and the recipes should be 


G. D. Crain Jr. Says... 


such that the reader would want to use 
them again. 


= What is the function of a lead food 
feature? 

This feature is the glamor food article. 
It tells the homemaker the most important 
food job she can do during the current 
month. It usually combines the appetite 
appeal with an attractive setting. It also 
should tell plainly how to achieve the 
result pictured. It should appeal to good 
taste and it should be important. Above 
all, it should be helpful, serviceable. 


Publishers (and Advertisers ) 
Costs are Going Up 


The media director of one of the largest 
advertising agencies in the country com- 
mented recently on a rate announcement 
just made by a leading national magazine. 

“There is a circulation increase here,” 
he said, “but it is not proportionate to the 
rate increase. I wonder how the publica- 
tion can justify this situation.” 

Since circulation guarantees announced 
by many magazine publishers of late have 
not been equal percentage-wise to rate 
adjustments, the question propounded by 
this media man may have been asked 
frequently in recent weeks. 


= The answer is fairly obvious: costs 
have been going up, net profits have been 
shrinking to almost the vanishing point, 
and inflation has again reared its ugly 
head. (If you don’t believe it, look at the 
stock market.) 

The wage increases in the automobile 
and steel industries, and the drive of 
union labor for supplementary unemploy- 
ment compensation, whether called GAW 
or something else, are sure to increase 
commodity prices. Publication costs are 
affected by all of the costs of doing busi- 
ness, and the record of earnings of even 
the largest and most successful companies 
in the field has not been such as to bring 
cheers from their stockholders. There are 
a few exceptions, but not many. 

At every convention of the Magazine 
Publishers’ Assn. I have attended in 
recent years, the emphasis has been on 
rising costs and shrinking profits. Circula- 
tions and advertising revenue have been 
going up, but costs have risen even faster. 


® Significant indicators of this discour- 
aging picture have been the frank admis- 
sion of Reader’s Digest that its domestic 
edition was in the red, and that it had 
to abandon its traditional no-advertising 
policy in order to get enough revenue to 
make ends meet. 

And such developments as the sale of 
Country Gentleman to Farm Journal Inc. 


have obviously been based on too much 
red ink in the operation. (The FTC says 
it’s against the merger because it reduces 
competition. That may be so, but who is 
going to subsidize an unprofitable pub- 
lication?) 


@ Magazines, as well as most other print 
media owners, have done an amazingly 
good job of maintaining stable rates in 
the light of increasing costs. Rising adver- 
tising revenues have enabled them to do 
this, but as the recent AA study of the 
rate and circulation picture showed, the 
line can no longer be held. 

It should be noted, however, that adver- 
tising costs in general have not advanced 
commensurate with the declining pur- 
chasing power of the dollar. Commodity 
prices in general are up approximately 
100% over prewar figures, but advertising 
rates and other costs are well below this 
level comparatively. Thus it was to be 
expected that gradually magazine and 
other print media rates would have to 
edge upward to take account of higher 
costs and narrower margins. 


® Another factor offsetting higher ad- 
vertising costs is the greater purchasing 
power of markets, both consumer and in- 
dustrial. The advertising dollar taps a 
greater buying power, and to that extent 
the sales potential of advertising effort 
is much larger than ever before. 

Advertisers must think so, or they 
would not have continued to increase their 
investments in magazines, newspapers, 
business publications and other printed 
media as they have been doing. 

One comment, however, is obvious: If 
buyers are beginning to ask for justifica- 
tion of specific rate adjustments, and 
want more information as to why rate 
increases are outrunning circulation gains, 
it is up to media to tell them. The sales 
job in this particular area may not have 
been done as thoroughly as changed con- 
ditions demand. 


si Aa 37% ea nae Ae Ee ee Dore 5 ae he f oe Ripe’ SS FES ye My WY 2g Ba SAME OE, Foe! 7 io 
et hye be as * ee oe ‘ pees <a \ ee moe MEE “ * be er ad Por te pe i, oh ey ¥ >} ry ar; 
; ' ¢ r : eae ; ; S ‘ ‘ 4 F 3 ‘ é 
vi 48 ar Bie > we. 5 Te nT “er: Vote ey ‘ , Aafity ] 
God: e , be ates ar. ahs Sie Y¥ ly 4 ! : 
sib ——— : - " 
“2 
Ay 
bs 7 
. - 
: 
; \ rere 
i 
q 
ie eee Seem Sy eee tee Pe ee gg saree Ga 1 2 gi YOR ee cane = ee 
' en 
P 
: “ 
| Po 
o a a 
a 
r 
it it) 
< 
nibs 
ee j 
ee ee 
a 
’ 
to- } 
. : ee 
oF" 
ae. ‘ 
es 
‘a | 
At 
sao 
: , 
ie * ee 
ie * = 
poe ' 
: ee 
7 — 
a , 
s . . . F ‘ . a j ‘ P . + i oi a - ; ; 1 aad ‘ ‘ 
eee ? - rt Fi am 3 als if Pe 7 ge) Pye 3 eta, he > “ -iisa ft Sa a ar ee ‘e's f. ‘ ‘ * ne EP sot) Oe meee KO ae ae ge Ie : 1 Ra oes ea tale mae er Ae, ete ts 3 ee t” § + igual 
st ae ee ae ref Se 4 eee S a A ihe Ve pike, ay ER ee on tee te Sve d Og Sea ee ne Sa i eae OS Pt pg RE ae a 1g Sa ie tg) Vaal lat Sa ie Nee ee ee ce a Rae Pe IS: sige ae ete Ne wee LENE alt Mage ee to 
sp igh eee ee oe ee a heey eee Ge eK ae Y tye gee co. ee ia i . pees oe ge sty SO ee ee ek "hea ee re ME eae Bote: UPSD Sere See ee get tes,” eve ¢ eee Say a aa OF RN Rs ek un ge re ti te ee Oe A eR AS een ein Sn, er ae ‘veg Sh Mie ay LM 
Bs etx Biite Se Re OY Ca Sa sak ahigoty Tae Anca! sie eam See EY | am aah eae Ac SN. a Fc BS ooh Bitte ew prin Se ly, Rig Pet eh ee) 9 eH STAY ae eg aT Ie et. ee 
ay sod es ae ae Roky pete 4 Ra MEaA, Ae ae LY 2". athe OE Mate A 4. Ero ted ee feared SER ag YP Se edema IIe eM BS yO we Ee Pe pees mln Ped ey eh ie ELE eS A Sh gen WE SRN AA NES | ae 
a: oy a pe te ad ne Sis ie Be ine A ea te eS Ces 6 ae ‘ =i ET otek kn UN oe ge a ae Ma eee, Ray bp ee Oe 5 a at oT alae a ald: if HEUER? a Page | fo Peer ie he! eS kn kh 
iy: Se ie Epis © 3 - a, Se ed tea Pier oF 4 oy Fs Sn RP 2d » aa 5 at Pas Ti . . 2 Per ee AT o EF pt Pee Se 7 Se Sih Mes ea oe Ack fig my it ara, “ater ais, i. Se Oe oe ae tas Oo aes eS re AL i > 
= ee te a Wes Ce i ee a eee eee Te heated gf ORF ea ‘ ro Pie hen $7 : % OA Be a Ak Daag EN ae IS ip. PP eke ay ope hd a ie ee ars Tan eo My GEOL 4 bal otek Fd ee a ee Ages oe Se peers Fo - a 
; ae SNe bee ae Rade iy aes h : Pan the ee ve? Be a. PO saad ee Un PS oe oe RS ee ae at ane ee ee pee CAP Oe Satie Re Te Sn Tag end oe Fe gk IA RO OC Ger iy ge eRe en Do OCR S, eee 
erat Rk tae) ey Sey — Pers, She pry Be re «. aR Ng te Pit if abt TUS nets cet Binks Sit SSS A IS a eee She ye ine ay ss a RIN PP AY SHES WPS 3 Sih BA I AE sR 6 ME Bt CABS a AE ABN a tae Fs oe ics oat Cede +e" 
ie > Pek al : és ae oe re ee 3S Se £9. Se or ie Enh RY v Aol Slee ate Wes eee a PS Lad. sa Rae PE ae ly ES! Ae) ee a eT +s Sen 84 . eptett 6 gals se Pe AS ea tee gee i 2 Fe as A ‘ EE EE A Bak 
Ps Pe 2. bee fee ete Bas eee SSS Se ae ee NF ET ee) OR eect MP 6a Be eo RE EASELS SPAT CLES Gee cid ae Pai EN ee Fes ae RR TT Coe La tke? et AEE ee * RPT ee oe PES det iad se aS pee ca . ae cs. E ns ia 


78 


Tips for the Production Man... 


Rainbow Color Effects 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 

On previous occasions this column has 
carried data on the possibilities in print- 
ing several colors in one impression if 
laid out in channels on the form, and with 
the aid of split fountain and the Dayco 
color separator. In this method the object 
is to prevent the several colors from flow- 
ing together. 

Some altogether arresting effects are 
possible on specific types of work by do- 
ing just the opposite—namely, permitting 
the several colors to flow together through 
the action of the press vibrator rollers. 
This gives a sort of rainbow effect. 


® This gimmick is applicable on posters 
and tint blocks where it is not specifically 
necessary to keep rigid color separation. 

A beautiful case in point was a demon- 
stration carried late last year in the 
“Westvaco Inspirations,” which is put out 
by the West Virignia Pulp & Paper Co. 
This issue was designed by Bradbury 
Thompson. 

A four-page form was given this treat- 
ment. The first and final pages were 
handled with tint blocks in color. Black 
was handled in orthodox fashion. Three 
other colors were used: blue, yellow, and 


On the Merchandising Front... 


red—two channels apparently carried 
blue, and two channels yellow, with the 
center channel in red. 

Because the colors were permitted to 
mingle where the fountain was split, gra- 
dation of these and mixtures of these 
colors were provided. 


= The center spread carried a pen and 
ink drawing in black depicting the “landed 
gentry.” Behind this bleed artwork was an 
over-all solid tint block. The flow of color 
from left to right blended as follows: 

Blue, green, chartreuse, yellow, chrome 
yellow, orange, red, orange, chrome yellow, 
yellow, chartreuse, green, and blue. 

The printer splits the fountain and in 
each split uses a different color of ink. 
Oscillation of vibrator rollers is reduced. 
When the colors have blended into each 
other on the ink plate, the run is com- 
menced. Occasional washup at the point 
of the blending may be necessary to pre- 
vent destruction of the color pattern. 

In poster work where type is used the 
type sizes would have to be large in order 
to preserve impact; and yellow might have 
to be limited to a narrow channel in order 
to preserve legibility. 

The cost would be the same as a single 
additional color run, plus a time charge for 
splitting the fountain and occasional 
wash-ups of the channels. 


Why Not Apply Related Selling 
to Non-Food Items? 


By E. B. Weiss 
Merchandising Consultant 


Why does the food super tend to con- 
centrate its related selling on foods? Ad- 
mittedly, it does a superb job in the re- 
lated selling of foods. But why not apply 
the same technique simultaneously to 
related non-foods? Specifically—to house- 
hold paper! 

With boating the biggest development 
in outdoor sports, and with food supers 
staging special food promotions for the 
boating enthusiast, surely the opportunity 
to promote certain non-food nautical 
items stocked by the food super is self- 
evident. But I’ve yet to see during the 
current boating season a nautical promo- 
tion by a food super that included the 
logical related non-food items on other 
than a most casual basis. 


s The picnic promotion featuring foods 
is a food super tradition. But how about 
such non-food picnic naturals as baskets, 
hot-and-cold carriers, household paper 
items such as cups and napkins? 

The lunch box food promotion is almost 
a food-super perennial. Food put into a 
lunch box usually means that a salt cellar 
is also involved; perhaps film wrap. 

The party food promotion is a food- 
super “regular.” It has moved tons of 
food at a profit. But has the food chain 
used it to move toys, china, etc? Not 
nearly often enough. 

Consider the rapidly-expanding cate- 
gory of heat-and-serve items. It clearly 
means that millions of housewives want 
to cut down on the time and effort in- 
volved in household chores. Yet how often 
does the food super plus every sale of 


these convenience foods by tying in time- 
saving, energy-saving household items 
like the controlled-heat fry pan, toasters, 
shredders, etc? 


= The food super does a big volume on 
household paper items. But they show 
little recognition of the rapidly-growing 
volume that is being done on dispensers 
for certain paper items. There are dis- 
pensers for facial tissues, waxed paper, 
paper towels, transparent film wrap. 
These dispensers carry a good margin; 
they are moving in satisfactory volume; 
and they tend to bring back the shopper 
more frequently for refills, inasmuch as 
the handier the access to paper becomes 
in the home, the more paper is consumed. 
At this moment, I believe that the hard- 
ware store is selling more of these dis- 
pensers than the food super! 

It appears to me that the food super 
has tended to overlook the fact that many 
of the non-foods stocked by the food out- 
let sell not only because of exposure to 
high traffic, but also because at least some 
of these non-foods items have a definite 
relationship to food. Only in the most ob- 
vious instances have the relationships 
been promoted; some food supers, for 
example, will display percolators next to 
coffee. Or spring and fall house-cleaning 
promotions, in addition to the traditional 
non-foods used for this purpose, will 
sometimes display pails, brushes, etc. 

Generally speaking, though, the excel- 
lent job the food super has done of re- 
lated food promotion has yet to be 
matched with a similarly excellent job of 
logically relating its newer non-foods both 
to foods and to the traditional non-foods. 
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tures? 


dividing by three does. 


in the course of a year? 
25,000 miles. 


brother—we ought to be walking. 


It's the Total that Counts 


Ok eee a 


When you drive more .. it gets cheaper by the mile! 


Come, come. Who’s kidding whom with this mathematics? And with the pic- 2 


Here we see a papa, a mama and two kids. First they’re sitting under a tree. 
Then they’re looking at Horsetail Falls. 

But the box says here are the yearly driving costs for the average family— 
and lists husband, wife and one child. Is this the average family today? And 
even if it isn’t, why list costs for husband, wife and one child and show hus- 
band, wife and two children in the illustration? 

Dividing by four, of course, brings the cost per mile down even further than 


BUT—what concerns us is not so much the cost per mile as the total, over- 
all cost. According to the figures, if we drive 5,000 miles a year the total, over- 
all cost is $775.65. If we drive 15,000 miles, the total, over-all cost is $1,129.65. 

NOW —vwe don’t customarily drive out to Horsetail Falls. We just do the or- 
dinary kind of driving. Going to and from the station. Having the wife take 
} the kids to school, pick up the daily groceries. And how far does our car go 


( We haven’t figured it out. On a cost per mile basis, at 25,000 miles per an- 
num, our car probably makes us money. But on a total, over-all cost basis, 


{ 

: dean pea ead? 
F per mile goes down as your “| 

ee yearly mileage goes up { 
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Looking at Radio and Television... 


Give TV Production the Benefit 
of Experienced Help 


By The Eye and Ear Man 

Are you guilty of sending a boy to do a 
man’s job? You are, if you belong to the 
majority of advertising agencies, which 
are sending inexperienced film supervi- 
sors to the commercial film studios of New 
York and Hollywood to produce film tele- 
vision commercials. The result: Increased 
costs due to inefficiency, adding to the 
growing costs of television. 

Getting down to fundamentals, the 
principal function of the advertising agen- 
cy in television is to sell goods. In order to 
sell goods, more and more agencies and 
clients are contracting for half or less of a 
proved show. This enables the agency to 
concentrate its best thinking on the all- 
important commercial. It also enables the 
agency to concentrate that part of the de- 
partmental budget formerly devoted to top 
program producers on top commercial 
producers. However, many agencies are 
not doing so. 

The grumblings of the film commercial 
producers, in answer to the growing gripes 
about the increased costs of making a film 
commercial for television, are bitter and 
accurate: “The agencies send over inex- 
perienced, green boys or girls who have 


never seen a film studio before. A lot of 
them are copywriters. Some give us tech- 
nical double talk, and by the time we fig- 
ure out what in hell they want, we run 
into golden hours. Some don’t know how 
to cast and when they’re already five 
hours into production, they run out and 
try to get a new actor. This holds us up 
while they start all over again. The costs 
go up and naturally we pass the costs on 
to the advertiser.” 


® This is tough criticism of the agency 
operation. It also is unfortunately true in 
many cases. The problems have generally 
arisen when an agency decides to concen- 
trate the responsibility for a selling com- 
mercial from beginning to end in the 
hands of the copy section. The theory is 
great and one day it’s going to work, but 
meanwhile the guy who runs the show in 
the studio is generally without technical 
skill, without experience in casting or di- 
rection, and without the ability to express 
himself in the vernacular of the trade. 
What, then, are the agencies to do about 
this dilemma? 

1. Organization. 

Consideration should be given to a bal- 
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HOW BUSINESS RANKS NATIONAL MAGAZINES 


Total Investment by 

Ranking Magazine Advertisers 

(Jan.-June, 1955) 

1st LIFE $61,102,204 
2nd Saturday Evening Post 42,243,519 
3rd Time 18,840,432 
4th Look 14,031,048 
5th Better Homes & Gardens 13,820,766 
6th Ladies’ Home Journal 11,522,682 
7th Newsweek 8,860,932 
8th Collier’s 8,702,996 
Oth Good Housekeeping 8,196,698 
10 McCall’s 7,773,057 


The next ten magazines rank as follows .. . 11th: Business Week, $7,352,227— 12th: 
Family Circle, $6,322,200 — 13th: U.S. News & World Report, $6,282,400 — 14th: New 
Yorker, $5,727,086 — 15th: Farm Journal, $5,408,254 — 16th: Woman’s Home Companion, 
$5,194,485 — 17th: American Home, $5,164,663 — 18th: Woman’s Day, $4,666,407 — 19th: 


Better Farming, $3,726,986—20th: Progressive Farming, $3,314,772. 


Source: Publisher's Information Bureau (Gross figures) . 


a 


Sketch from the now-famous article by Saul Steinberg, 
Steinberg atthe Bat—LIFE, July 11, 1955. 


9 Rockefeller Plaza, New York 20, N. Y. 


Average circulation 1st 6 months 
(publisher’s estimate) 


5,650,000 
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ance of responsibilities. Often a separate 
film production and casting department is 
a good balance for a creative writer. But 
regardless of the organization lines, the 
result must be teamwork. Therefore, in- 
dividuals are more important than the or- 
ganization. 

2. Creation of Selling Ideas. 

Selling ideas should stem from over-all 
product selling strategy. In the writing of 
the tv idea, the writer should be in con- 
stant communication with the producer 
and the story board should be the product 
of that marriage. 

3. Film Production Supervision. 

A good tv commercial is as important to 
the advertising agency as a good print 
campaign. And yet, many account execu- 
tives have never been in a film studio, 
many never see the final commercial be- 
fore it goes on the air. 


® It should be a primary and vital part 
of agency procedure for the key members 
of the product groups, task forces, brand 
units, plans boards or whatever to view 
every step in the making and polishing of 
a commercial. The vital elan of this com- 
mercial, in relation to the function of the 
agency, must dictate absolute attention tu 
the details of its execution on every level. 

The general in charge of the actual stu- 
dio work should be a highly paid top- 
grade film man. This is a relatively small 


investment on the part of the agency when 
the end result is considered. These men 
used to be hard to find, but the enormous 
volume of work is beginning to separate 
the talented from the snow jobs. 


= 4. Integration of Film. 

Another group of experts should be 
given the responsibility of effecting a log- 
ical transition between program and com- 
mercial to avoid the “kerplunk” school of 
dumping commercials into the program 
regardless of editorial adjacencies. 

The bugles are blowing. Agencies are 
going to find, come the dawn, that the ac- 
count has gone out of the window because 
of the “too busy to pay attention to the 
details of commercial production” attitude. 
The commercial is the principal reason for 
the existence of the agency, and an ex- 
tremely vital one. Programs can be se- 
lected on their record and delegated to 
competent producers. But, when the chips 
are down, all that shows accomplish is to 
get people into the tent. Agencies, for 
years experts in motivating sales, then 
must place their best brains to work. 

It is urgent that the best brains be 
promptly applied. Too many mental mid- 
gets have been given mighty responsibil- 
ities in the pay-off area. Wake up, fellows. 
It is not beneath your dignity to sweat it 
out on the commercial line. It is impera- 
tive to your very existence. 


Looking at the Retail Ads 
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By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 

A recent correspondent suggested in a 
letter to the editor that it would.be well 
for me to concern myself with “realities 
rather than schoolbook formulae.” Seems 
to me an interesting topic to discuss a 
little. 

Since I can’t see that formulas are 
good or bad, depending on whether they 
are in schoolbooks or not, I must assume 
my bad-natured friend just doesn’t like 
formulas. 

We can’t live without them, so my 
critic has little to stand on. Symphonies 
conform to formulas. So do sculptures 
and portraits. No formula is more rigor- 
ous than that of the 206 bones and the 
muscular sheathing which gives the body 
its integrity and appearance. Yet the 
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body is original in art anew each day. 
Sonnets and other poems conform to 
formula. So do the best lemon pies. 


® Maybe my critic just doesn’t like an 
academic approach to advertising. Lots 
of advertising people don’t. Hunch and 
intuition are easier taskmasters. 

Advertising would be better today, 
if it were approached more academically. 
When what may be learned about ad- 
vertising by study is mastered, the im- 
agination has stauncher, higher, spring- 
boards and towers from which to operate. 
The important thing in advertising is not 
ideas—but ideas that sell. 

As soon as a requirement to sell is 
admitted into any situation, imagination 
undisciplined is not good enough. When 
the undisciplined is not good enough, 
the academic approach is needed. 

Recently at a university a famed re- 


search”man followed me on a program. 
I had just spoken out strongly against 
undisciplined approaches to advertising, 
and said that advertising needed to be 
approached as a semi-science—that it 
should respect undertones of science. 

The research man, in a most gentle- 
manly way, expressed his feeling that 
advertising was not scientific, thinking 
to reproach me perhaps, and then pro- 
ceeded to show that his actions conform 
to all I had said, 

For a great automobile company, the 
research man was trying to find out, in 
part, for advertising’s sake, what people 
mean by “good brakes” and other terms. 
On a hunch, while he was pondering the 
problem, he jumped to a hypothesis. He 
investigated thoroughly and came up 
with answers that suited his client’s im- 
portant needs. Advertising was, or will 
be, based on what he came up with. 


® Analysis is ever more than arithmetic 
and cold-blooded procedure. Any in- 
ventor or researcher knows that accident 
and intuition may be important in any 
analytical procedure. Out of analysis 
comes an idea. The idea is tested, tried. 
On the basis of what is learned from the 
testing, predictions are made, and so on. 
This is the scientific method. Heaven 
knows it’s academic. 

Will Durant may not have been the 
first to express it so—but he said the 
scientific approach is this: Analysis, 
hypothesis, experiment, prediction, con- 
trol. That’s an academic approach, and I 
like it, though some advertising creators 
don’t. 

Whenever business men solve their 
problems, in big or small matters, they 
do it least wastefully and most directly 
when they use an academic approach. 


Employe Communications... 


New Uses for Plant Bulletin Boards 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

Some companies now experiencing the 
headlocks of collective bargaining are re- 
viewing their employe communications de- 
vices in terms of what they have done to 
inform, and what they have failed to do. 
The suspicion is fairly common that the 
management side of certain issues might 
have been clarified earlier through the 
use of established, but only partially used, 
communications devices. 

The plant bulletin board is certainly 
one of the potential devices of information 
that can’t work well in mothballs. While 
the management can’t be expected to 
launch into a billboard hassle with the 
unions in advance of bargaining, it cer- 
tainly knows the shape of most of the 
issues well in advance. It has been possi- 
ble for management to talk of a number 
of matters persuasively in the devices of 
communications it has at hand. Most man- 
agements haven't talked. 


® Employe benefits—one of the bigger 
issues at the bargaining table—are a topic, 
for example. Benefits generally are be- 
clouded by manuals and booklets that 
don’t explain too well or too convincing- 
ly; many simply compound the confusions 
in employes’ minds. The bulletin boards 
could be used to clarify, illustrate and ex- 
plain benefits, so that employes them- 
selves would have a better grasp of them. 

The sharp edge of competition is felt in 
the vast majority of plants around the 
country, but the average bulletin board 
never mentions the subject except through 
posters originated by someone on the out- 
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That’s one reason why I hate to hear 
business men berate the schools and 
professors for their “unrealistic” ap- 
proach. 


s Generally, if a man or woman can 
learn to approach problems academi- 
cally, he’ll do well in business—all other 
things being equal. Because, although 
the approach may have been learned 
from a teacher or text, and on “imagi- 
nary cases” and with “theoretical prob- 
lems,” it works perfectly—if principles 
are let prevail—when applied against 
real cases and actual problems. 

We do not need less imagination in 
advertising. We need more. But we need 
it on bases which include more, not less, 
of the academic approach. I want a 
gifted, talented surgeon who is to cut 
out a gall bladder to know anatomy and 
physiology. I want an imaginative, tal- 
ented adman or woman, who is to create 
advertising to fill expensive space, to 
know principles of persuasion, what 
makes writing style interesting, and how 
to communicate forthrightly. I wouldn’t 
have much use for a doctor who sneered 
at schoolbook formulas. Nor have I for 
advertising people. 

The ad reproduced, which was built to 
formula—with an academic approach— 
recently sold more than 18 times its cost 
in cash response in a Sunday magazine 
section in a metropolitan West Coast 
paper ths spring ...the Oregon Journal, 
to be precise. People who dislike an 
academic approach to advertising would 
prefer a prettier—and weaker—ad. I go 
along with the measured, deliberate sell. 
I like pretty ads and in some cases they 
seem downright necessary. But if I must 
choose between prettiness and real re- 
sponse-creating power, I’ll take power. 


side. One company recently reported a 
shocking drop in net earnings to its share- 
holders—all of it clearly traceable to com- 
petition—but nobody in management 
thought to pass on the alarming informa- 
tion to the employes via the bulletin 
board route. The typical employe isn’t 
even aware of the bad news, and those 
who have heard it are disposed to think 
it’s a management rumor with no basis in 
fact. The typical employe continues to fig- 
ure that the outfit is riding the gravy 
train, and fully expects a wage boost and 
other benefits from the oncoming ne- 
gotiations. 


® The average employe is saturated with 
the information that the Customer is 
Boss and that Quality is King. If the 
company, however, gets a boot in the 
pocketbook as a direct result of losses to 
competition, the employe rarely has it 
spelled out for him in cold dollars and 
cents. The employe not only should know 
these distressing statistics; he has a right 
to know them, because the news may have 
a direct bearing on the security of his 
own job. Since the employe in many cases 
is in a position to help the situation, 
through higher productivity, reduction of 
scrap and waste and other assists, then 
he should know the score. The bulletin 
board is a mighty good place to present 
the facts. 

Will the employe respond to a manage- 
ment appeal for cooperation, when the 
profit-and-loss statement is distressing, 
and when the employe sees clearly what 
he can do to help? In most cases, yes. But 
he won't respond to appeals that are not 
made. He cannot follow a map until some- 

one has put the map in his hands. 
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Gladys and Audrey 


Here’s another chance to put words in the mouths of Gladys the beautiful receptionist 
and her assistant. Audrey. The lines under the pictures provide caption space, and the 
corner coupon is for your identification. Of course a credit line goes along with each cap- 


tion used. They should be kept reasonably clean and should apply to the advertising 
business. 


Sid Bernstein, Editor, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


In the interest of a higher level of humor on AA’s editorial page, here are 
my suggestions for some words to put in the mouths of Glady the beauti- 
ful receptionist and her assistant, Audrey. 
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Amalie Motor Oil to Get 
Added Push on TV 

The Amalie division of L. Son- 
neborn Sons, New York, has sched- 
uled a spot television campaign to 
promote Amalie Pennsylvania Mo- 
tor Oil. The tv announcement will 
be supplemented by a continuation 
of the company’s radio and outdoor 


advertising. 

The video drive will include 
stations in Boston and Springfield, 
Mass., New Haven, Conn., Bangor, 
Me., and Mt. Washington, N.H. 
Humbert & Jones is planning the 
campaign, which will be built 
around the slogan, “New England’s 
fastest growing motor oil.” 


Growing LUBBOCK, Texas... 


AUT 
$1,281 per family (SM, 1955) 


metropolitan area 
in the Nation in 
OMOTIVE SALES -- 


CIRCULATIO 


N OVER 54,000 


Lvbbock AVALANCHE -JOURNAL 


TEXAS DAILY PRESS LEAGUE, Inc. 


National Representative 


vied 


more and more 
Canadians 

are enjoying 
higher and 
higher incomes 


...and are living better because 
business is booming. More and 
more men have big-time jobs. 


They can afford to buy more... 
want to buy more... for their 
homes and businesses. 


Your advertising reaches these 
groups most effectively in the one 
magazine they vote their favorite— 
TIME’s Canadian Edition. 


To reach 

the growing heart 
of the Canadian 
market... 164,000 
best-customer 
families. 


Ziff-Davis Head Sees Rosy Future 
for Specialized Magazine Titles 


Not So Bullish About 
Future of General Mags, 
New MPA Director Says 


By Milton Moskowitz 


New York, Aug. 2—Ziff-Davis 
Publishing Co. will “make its real 
publishing history in the next ten 
years.” It will buy another special- 
interest magazine. It is planning to 
acquire new properties in the busi- 
ness paper field, and plans to set 
up a business paper division which 
will be free of the consumer mag- 
azine division. 

This is B. G. Davis, president of 
Ziff-Davis, and a newly elected di- 
rector of the Magazine Publishers 
Assn., talking. He says his company 
will stick to special-interest maga- 
zines and branch out into trade pa- 
pers for just one reason: he be- 
lieves tv is going to be too tough a 
competitor for general magazines. 
(Ziff-Davis is, of course, primarily 
a special-interest publisher and has 
never attempted to put together a 
broad-gauge general publication.) 


®™ Mr. Davis sees the magazine 
publishing industry “in a period 
of dramatic shrinkage, alteration 
and weeding out.” In his crystal 
ball, the wheel is turning—away 
from the general magazines and 
toward the special-interest maga- 
zines, the kind Ziff-Davis publishes. 

While he expects television to 
play havoc with the leading con- 
sumer books, he is banking on it 
to stimulate interest in specialized 
fields. “Reading matter will not 
be sought out,” he said, “unless it 
is extremely valuable to you and 
not available anywhere else. The 
special-interest magazines fit this 
bill.” 

The “Big Five” at Ziff-Davis— 
Flying, Modern Bride, Popular 
Electronics, Popular Photography 
and Radio & Television News—are 
currently performing in a manner 
to justify Mr. Davis’ optimism. All 
are the circulation and advertising 
leaders in their fields. All showed 
advertising gains for the first half 
of 1955, with Flying’s 40% linage 
increase leading the way. 

Because Ziff-Davis books bank 
heavily on newsstand, the presi- 
dent of Z-D takes a dim view of 


|present magazine circulation prac- 


‘tices. He says the steady drive for 
|more circulation—“no matter 
where it comes from”—is a symp- 
‘tom of an ailing industry. He is 
curious as to why advertisers will 
‘buy it without reservations. “Cir- 
culation by itself doesn’t mean any- 
thing,” he says flatly, “and adver- 
tisers should know that. Circula- 
tion produced by high-pressure 
promotion is costly to the publisher 
and only reduces the productivity 
of ads.” 


® All of the Ziff-Davis books de- 
pend on newsstand sales for the 
major share of their circulation. 
In a period when nearly all leading 
consumer magazines have sus- 
tained losses at newsstands, the 
Ziff-Davis books have made gains. 
Only 18 titles distributed by Amer- 
ican News Co. had circulation in- 
creases in the second half of 1954 
and four were Ziff-Davis maga- 
zines: Flying, up 17.6%, Modern 
Bride, up 10.6%, Popular Photog- 
raphy, up 1.2%, and Radio & 
Television News, up 8.3%. 

The success of Popular Electron- 
ics, youngest magazine in the Ziff- 
Davis stable, is further evidence to 
Mr. Davis that he is on the right 
track. Launched last October for 
men interested in elementary elec- 
tronic problems, this magazine hit 
the 200,000 circulation mark right 
away and has stayed above this 
level. 


® At Ziff-Davis, success or failure 
hinges on how well a magazine 
meets the needs of a special-in- 
terest group. There have been some 
notable flops. Young Mechanic, a 
15¢ quarterly designed for teen- 
agers with mechanical and scien- 
tific interests, was brought out in 
1952 and lasted only three issues 
after introducing a novel advertis- 
ing contract: A money-back guar- 
antee for advertisers if their first 
ad didn’t pay off. 

In 1937, immediately after Popu- 
lar Photography was born, Ziff- 
Davis reasoned that there were at 
least as many pet owners as cam- 
era owners, so why not a maga- 
zine for them? This hypothesis re- 
sulted in Popular Pets, a debacle if 
there ever was one. It folded after 
| three issues. 
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THE DAVIS IN ZIFF-DAVIS—This letter, 
written in 1927, was William B. 
Ziff’s offer of a job to Bernard G. 
Davis, then editing a college humor 
magazine. The terms were $50 a 
week the first year, $75 the secona 
year and $100 the third. Mr. Davis 
took the job after his graduation 
and rose to head the company. 


A relatively small outfit (it has 
225 employes), Ziff-Davis has the 
flexibility denied to a large pub- 
lishing organization. It can afford 
to take fliers because, as Mr. Davis 
points out, “we can start fast and 
stop soon.” Two titles started 
quickly and dropped just as fast 
were London Mystery Magazine, 
which folded last year, and Modern 
Astrology, abandoned in 1950. 


® Ziff-Davis also had a brief ad- 
venture with comic books. It ac- 
quired some 70 titles in 1950 and 
by 1952 it had dropped all of them 
except G. I. Joe, which is still going 
strong. 

“We got into comic books at the 
tail-end of the postwar comics 
boom,” Mr. Davis explained. “But 
we never found them satisfying 
either to our pocketbooks or pride. 
G. I. Joe offends neither.” 

Rounding out the Ziff-Davis list 
are Amazing Stories, Fantastic, 
Photography Annual and Photog- 
raphy Directory & Buying Guide. 
The first two are science-fiction 
bi-monthlies with circulations of 
65,000 and 53,000, respectively. 
Amazing Stories, started by Hugo 
Gernsback in 1926 and considered 
the oldest science-fiction maga- 
zine in existence, has been doing 
well on newsstands recently and 


GIVES YOU COMPLETE COVERAGE IN 
AKRON’S BILLION DOLLAR PLUS MARKET 


Akron’s One Billion Forty Million Dollar Market is served 
by only ONE powerful newspaper — the Akron Beacon 
Journal. You get complete coverage of this fertile market 


at one low cost either Evening or Sunday. R-O-P color 
available in all issues. 


ONE LOW RAT 


Evening or Sunday 


CIRCULATION 
Evening, 155,154 
Sunday, 162,175 


POPULATION 
Metro. Area, 446,100 
Ret. Tr. Area, 578,300 
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is going monthly in October. 


® Feeling that he has correctly an-| 
alyzed the trends in the magazine| 
business, Mr. Davis is ready to ex-| 


pand. “Ziff-Davis will make its 
real publishing history in the next 
10 years,” he predicts. ““‘We have 
accumulated substantial reserves 
and are now negotiating for the 
purchase of another special-inter- 
est magazine. 

“Also, we are planning to ac- 


quire new properties in the trade| 


publishing field. We expect to set 
up a trade paper division at Ziff- 


Davis, independent of the consum-| 


er magazine division.” 


The decision to expand via the! 


trade paper route is in line with | 
Mr. Davis’ thinking that the future | 
is on the side of the specialized 
magazine. 


® Mr. Davis, who spends a good 
deal of time traveling abroad, has 
opened up a new source of income 
for Ziff-Davis through arrange- 
ments with foreign publishers. 
There are now British and Aus- 
tralian editions of Popular Photog- 
raphy, and a Spanish edition is dis- 
tributed in Latin America. 

Camera Mainichi, the leading 
photographic magazine in Japan, 
also uses editorial matter from 
Popular Photography as an insert. 
Similar arrangements have been 
made for other Ziff-Davis books, 
and negotiations are now pending 
with publishers in Brazil, Ger- 
many, Mexico and Italy. 

In these foreign tieups, Ziff- 
Davis does not get involved in the 
publishing or advertising phases. 
It merely supplies the editorial 
material and collects a royalty on 
copy sales, thereby earning what 
Mr. Davis calls “clean revenue,” 
free of overhead. 


= A fortuitous meeting with the 
late William B. Ziff led Mr. Davis 
to his present post as head of Ziff- 
Davis. He was editor of the college 
humor magazine at the University 
of Pittsburgh and Mr. Ziff was 
head of W. B. Ziff Co., advortis- 
ing representative for newspaper 
groups and publisher of America’s 
Humor, 

They met in Philadelphia at a 
convention of the Assn. of College 
Comics of the East. Each was im- 
pressed with the other, and Mr. 
Ziff remarked that a job might be 
waiting for Mr. Davis when he was 
graduated. 

In 1927, the 20-year-old Mr. 
Davis, degree in hand, walked into 
the Ziff offices in Chicago. He be- 
came editorial assistant on Ameri- 


Bernard G. Davis 


ca’s Humor and was in on the 
launching of Popular Aviation 
(later to become Flying). In 1928, 
he became editor of the aviation 
magazine, as well as assistant to 
the president. 

Mr. Davis never worked for 
another company. He became a v.p. 
in 1936, when the company’s name 
was changed to Ziff-Davis, and he 
was elected president in 1946, when 
Mr. Ziff moved up to chairman of 
the board. The company moved its 
offices to New York in 1951. Mr. 
Davis took over the top reins in 
the company in 1953, after Mr. Ziff 
died. 


RCA Syndicates Snead 


RCA Recorded Program Services, 
New York, is syndicating a series 
of 39 five-minute tv films featur- 
ing Sam Snead at work on the golf 
course. The “Sam Snead Show,’ 
which was produced by Scope Pro- 
ductions, Indianapolis, is available 
in color as well as b&w. 


RCA Victor Promotes Baxter 

Charles P. Baxter has been 
named general manager of the 
RCA Victor television division of 
Radio Corp. of America, New 
York. He has been assistant gen- 
eral manager of the division since 
1949. 


Tulchin to Hutchins Co. 


Harold M. Tulchin, formerly a 
Sterling Television Co. v.p., has 
been appointed commercial tv di- 
rector and manager of the film 
department of Hutchins Advertis- 
ing Co., New York. 


rec 


MAKES 


600 W VAN BUREN ST+ CHICAGO7 


ISION 


THE DIFFERENCE 


What a tremendous difference there can be in 
the quality of engravings! 

Improper depth of etch, imperfect dot struc- 
ture, or any carelessness would quickly show up 
in a poor reproduction that’s disappointing, time- 
consuming and costly. 

At DOT, “precision” is a working word.And we 
combine it with “speed’’ to give you quality 
engravings in the shortest time possible. 


TELEPHONE STATE 2-5367 


,, honorable mentions in the annual 
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It’s Six Months 
Later, but Swanee 
Coupons Still Roll In | 


Ransom, Pa., Aug. 2—A steady 
flow of coupon redemptions for 
Swanee bathroom tissues is still 
being received six months after 1,-| 
000,000 coupons were mailed tu) 
families in the New York area. 
| At the time the coupons were 
mailed, offering a 10¢ discount on| 
‘each two rolls of Swanee tissues, | 
| National Paper Corp. of Pa. 
‘launched a limited consumer ad-| 
'vertising campaign in the New) 
'York area. Hilton & Riggio is the | 


| agency. | 
| To date, 226,299 of the mailed) 
‘coupons have been redeemed.) 


'They are still being turned in to| 
retail outlets at the rate of about | 
1,000 a week. Some of the coupons | 
were used in supermarkets as far | 
away as Florida, by vacationing 
New Yorkers whose mail was for- 
warded to them. 

In its advertising the company 
invited anyone who did not receive 
a coupon to write in for one. So 
far, 8,022 persons have spent 3¢ 
to mail requests for coupons. 


Lawrence C. Roth Joins 
Aubrey, Finlay Copy Group 

Lawrence C. Roth, former copy 
chief of Andrews Agency, Milwau- 
kee, has joined the copy-contact 
group of Aubrey, Finlay, Marley & 
Hodgson, Chicago. His major as- 
signment will be on the industrial 
power division of International 
Harvester account. 

Mr. Roth has won 27 national 
copywriting awards in six years. 
While with Andrews, he helped 
win two firsts, a second and two 


Putman contest, plus 18 awards of 
merit in Associated Business Pa- 
pers, National Industrial Adver- 
tisers Assn. and Direct Mail Adver- 
tising Assn. competitions. In 1953, 
he also planned, developed and 
wrote a campaign for LeTourneau- 
Westinghouse Co. which was named 
“Industrial Campaign of the Year” 
by Industrial Marketing 


Eiserer Is NBP Group Head 


Leonard Eiserer, v.p. and gener- 
al manager of American Aviation 
Publications, Washington, has been 
named chairman of the newly 
formed committee on management 
methods of National Business 
Publications. Norman L. Cahners, 
president, Modern Materials Han- 
dling Laboratories, Boston, is vice- 
chairman. Other members include 
M. E. Herz, publisher, Modern 
Medicine, Minneapolis; N. Mc- 
Kneisly, president, Irving-Cloud 
Publishing Co., Chicago; Kingsley 
L. Rice, president, Technical Pub- 
lishing Co., Chicago; Robert M. 
Smith, v.p., Medical Economics 
Inc., Oradell, N. J., and Leslie A. 
Watt, president, Watt Publishing 
Co., Mount Morris, Ill. 


NBC Boosts Stern, Gilles 

Alfred R. Stern, formerly direc- 
tor of operations for “Monitor,” has 
been appointed director of partici- 
pating programs for NBC Radio, 
New York. Nicholas Gilles, budget 
master since June, 1953, has been 
named manager of operations for 
the radio network’s participating 
programs department. 


Newsstand Services Moves 


Newsstand Field Services Inc. 
has moved to 152 W. 42nd St., New 


York. The company was recently | 
established to serve magazine pub- | 
lishers in major markets through | 
dealer contact and promotion work. 


BBDO Transfers Hart 

William A. Hart Jr. has been 
transferred from the Buffalo of- 
fice to the Pittsburgh office of Bat- 
ten, Barton, Durstine & Osborn 
where he will be in charge of the 
United States Steel Homes account. 
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High-priced cars-39% 


of all the people (15 years or older) in households owning 
high priced cars, in New York City and suburbs 


are News readers- 


The 4,780,000 News readers buy the most, and the 

best of everything! You can now find out how much 
market every New York City newspaper has—from the 
most significant market-media study ever available . . . 


Profile of the millions 
. W. R. Simmons & Associates Research, Inc. made 

the 10,349 personal interviews on which it is based. 

For the present, shown only in visual presentation, 


by appointment. Inquire any New York News office. 
(Copyright 1955 by News Syndicate Co., Inc.) 


Lipstick buyers~- 417, 


of women readers of New York newspapers (City 
& suburbs) who used lipstick in the past month 


are News readers- 


The Daily News audience, which includes 
2,290,000 women—owns most of the homes, cars, 
electric appliances, has most of the jobs, incomes, 
charge accounts, children in school, You can get 
a lot of new data on their buying habits in the 
best study ever made in the New York market 


Profile of the millions 


the guide to better marketing, now being shown in 
visual presentation. Call any New York News office. 
(Copyright 1955 by News Syndicate Co., Ine.) 
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Scotch drinkers-38 1, 


of the adults in New Y ork City & suburbs 
who served Scotch whisky in the past month 


are News readers- 


. and News readers also happen to be majority 
customers for luxuries as well as necessities, in 
every classification. If you sell anything in 
New York, you should know the content of the 


Profile of the millions 


which shows the share of the New York market 
that each New York newspaper delivers. See it! 
(Copyright 1955 by News Syndicate Co., Inc.) 
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Ohio Adcalendar Co. 
Puts Defunct Rival 
Back in Business 


CLEVELAND, Aug. 2—A manufac- 
turer of calendars and advertising 
specialties here, Ohio Adcalendar 
Co., has reestablished a former 


DIRECT MAIL 


IN CANADA 


Our knowledge of Canadian mar- 
kets is enabling us to serve many 
U. S. Direct Mail advertising 
users efficiently and economically 
in the production of Mailing 
Lists — Printing — Letters — Ad- 
dressing — Premium Mail-away 
Service — Simplified Householder 
Mailings — Contest Judging — 
Mailing. 


HERBERT A. WATTS LIMITED 


177 King St. West, Toronto 
Canada 
Telephone: EMpire 6-1108 


Branch — Montreal 


competitive company which ciosed 
in 1950 after the death of its 
owner. 

The owner of Adcalendar, Oscar 
Ban, says that the reopening of 
Steinitz Calendar Co. is a tribute 
to its founder, Carlo Steinitz, who 
was, Mr. Ban says, “the dean of 
Cleveland calendar men.” 

Steinitz will be housed in the 
new building owned by Adcalendar 
in suburban Shaker Heights, but 
will operate independently. 

The two companies have long 
been friendly competitors. Steinitz 
was founded in 1915, and Adcalen- 
dar was opened by a former sales- 
man of Steinitz several years later. 

Mr. Steinitz came to the aid of 
Emil Seidman, his former sales- 
‘man, in 1927 when a fire and ex- 
plosion destroyed his workshop 
and killed two employes. Hundred 
of Adcalendar’s orders were filled 
by the Steinitz company in the 
emergency. 

Now the son-in-law of Mr. Seid- 
man, present owner of Adcalendar, 
is working with Mr. Steinitz’s wid- 
ow to put the venerable old com- 


pany back on the map again. 


Pry 
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Have you met. 


Sue? 


Yes, despite the homespun 
lyrics of the popular 
song, this fashionable 

chick is none other than 
Sioux City Sue. 


She and her family live 

in or around a progressive 
midwestern city along 

with 164,200 other families. 


She likes the latest in 
fashions and appliances. 
She spends her husband's 
above-average income 
tastefully, to the tune 

of $608 million a year 

in retail stores. As 

a matter of fact, she helps 
rank her trading area 
38th in sales/capita. 


She owns a television 

set, and is very loyal 

to one station. 

Witness - a recent Telepulse 
which gave KVTV a 

77% share of audience, 

6 p. m. to midnight, plus the 
top 23 shows. It’s a 

station that has a lot to do 
with Sue’s preferences 


. : in products. 
An increasing number of 
national advertisers are 
asking for her phone 
number. And a Katz 
man has it. 
¢BS ABC DUMONT 


I 


Sioux City, lowa @ Serving lowa’s 2nd largest market 


A Cowles Station. Under’ same management os WNAX-570, 
Yankton, South Dakota — in the land where radio reigns. 


Don D. Sullivan, 


Advertising Director. 


‘Guinea Pig’ tor 
Pay TV Experiment 


WaAsHIncTon, Aug. 2—The Penn- 


Pa., today suggested that the Fed- 
eral Communications Commission 
authorize a pilot test of subscrip- 
tion television on its station 
WFMZ-TV. 


has been off the air since April, 
after several months of unprofit- 
able operation. 

In offering the proposal, the 
company explained the test would 
not deprive the public of any ex- 
isting service, and would result in 
service not presently available. 
The petition said no issue in 
radio and tv has evoked more 
interest than the proposals for 
subscription tv, yet “never has the 
commission had before it such a 
paucity of substantive facts or 
arguments based upon facts.” 

The station said it is neither a 
proponent nor an opponent of sub- 
scription tv, and that it is anxious 
to test public reaction to subscrip- 
tion tv and its impact on program- 
ming. 

The plan contemplates installa- 
tion of 25,000 subscription tv cod- 
ing devices. Proposed program 
schedules, featuring first-run mov- 
ies, and top sports events, would 
require support from the organi- 


Penn-Allen said. 


Cason Named PR Director 

A. J. (Bill) Cason has been ap- 
pointed director of the publicity- 
public relations department of 
Glenn, Jordan, Stoetzel, Chicago 
agency. Mr. Cason formerly was a 
creative account executive with 
Kenneth B. Butler & Associates. 


Buyers Guide Names Rep. 

“Do-It-Yourself Buyers’ Guide,” 
Chicago, has appointed H. L. Mit- 
chell & Associates, Huntington 
Park, Cal., exclusive space sales 
representative for the state of Cali- 
fornia. 


The petition pointed out that, 
WFMZ-TV, on u.h.f. Channel 67, 


zations promoting subscription tv, 


WFMzZ.-TV Offered as Wives Get Blamed 
for Ulcers, Causing 
High Blood Pressure 


PHILADELPHIA, Aug. 2—Advertis- 


Allen Broadcasting Co., Allentown, ing men who think that ulcers is 
an industrial ailment typical of 
their industry can turn the other 


cheek now. 
Editor-in-Chief John Fischer of 


, 
| Harper’s Magazine, in an article in 


the August issue, claims that ulcers 
and high blood pressure is caused 
by wives who set out to remake 
their husbands the moment after 
the marriage ceremony. 

The true American bride regards 
her husband as “175 pounds of 
raw material,” he said. “She knows 
it is her duty to make something 
out of the sorry clod, if she has to 
wear her tongue down to the 
roots.” 


® Without mentioning men (or 
women) in the advertising busi- 
ness, he added that such an un- 
daunted approach may also have 
something to do with the divorce 
rate, axe murders, and “the num- 
ber of morose characters nursing 
a shot glass late at night in men’s 
bars.” 

Of course there is a bright side. 


PS LER Ee o 
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The writer claims this driving 
tendency on the part of the little 
lady has made American civili- 
zation the envy of the world; or 
anyhow, the feminine half of it. 

“Never before in history has any 
nation devoted so large a share 
of its brains and resources to the 
sole purpose of keeping its women 
greased, deordorized, corseted, en- 
shrined in chrome convertibles, 
curled, slenderized, rejuvenated, 
and relieved of all physical labor,” 
he adds. 

In other countries, Mr. Fischer 
says, women are still deluded into 
thinking they ought to make life 
a little pleasanter and easier for 
their breadwinners. 

“The American woman’s cam- 
paign to reform her husband is 
producing a nation of Walter 
Mittys. They endure their married 
lives in mute docility, and die 
mercifully early from ulcers and 
high blood pressure,” he concluded. 


GF Plans Research Center 

General Foods Corp. this fall 
will begin construction of a three- 
building research center in Tarry- 
town, NY. It will occupy a 55-acre 
site, and the company expects to 
employ 650 people there when the 
center is ready for occupancy in 
1957. 


niques, if you can give 


without delay to Box # 


SALES PROMOTION 


One of the country’s most important consumer 
magazines is looking for an assistant sales pro- 
motion manager to work in New York at a salary 
of $7500. If you are acquainted with layout tech- 


brochures and press releases dramatic interest 
as well as salesmanship, then you're exactly 
the kind of a man we want. Send detailed resume 


Advertising Age 
480 Lexington Ave., New York 17 


sales letters, promotion 


475, 
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This SAMPLE KIT WillShow You 


How Leading Firms 
Brand Band 


Their Consumer Products 


for 


@ Greater Counter and Shelf 
Appeal—(Foods and Bev- 
erages, Apparel, Novel- 
ties, Toiletries, Toys, Etc.) 


@ Special Sales Events. 
@ Colorful Packaging Design 


—At Economical Cost. 


@ Simple Application— 


("Self-Stick” Bands seal at 
a finger’s touch—need no 
moistening) 


Send For YOUR 


“BRAND-BAND" KIT Today! 


1) 
ELF’ PACKAGING 


TILK 


Division _, Sl 


PHOENIX PRODUCTS CoO. 
4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN. 
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CBS Hires Cowan 


to Create New 
Network Shows 


(Continued from Page 1) 
who moves up from v.p. to presi- 
dent of the organization, and Steve 
Carlin, a Cowan producer, who has 
been named exec. v.p. This com- 
pany keeps its current properties, 
including the Peabody prize win- 
ner, “Conversation,” which is aired 
on NBC Radio. 

Mr. Cowan’s background indi- 
cates that he is very well equipped 
for his new role at CBS. His list of 
production credits totals more than 
50. One of his first big hits was the 
“Quiz Kids,” which first started 
amazing radio audiences in 1940 
and later was adapted for tv. 

He is a trail blazer in program- 
ming, coming up with smartly-gim- 
micked, publicity-wise shows of 
the sort that set off industry trends. 
Several years ago, it was “Stop The 
Music” that triggered the radio 
giveaway craze and knocked NBC’s 
Fred Allen out of his old Sunday 
night berth. 

So many people tried to copy 
this one that the Federal Commu- 
nications Commission banned give- 
aways which showered their prizes 
on home audiences. The networks 
blithely continued giving away 
money and merchandise to listen- 
ers while their lawyers battled the 
FCC rule—and won. 


® What the commission couldn’t 
accomplish, the law of diminishing 
returns did. Pretty soon there were 
so many of these golden geese on 
the airwaves that the people paid 
no more attention to them than if 
they were ugly ducklings. 

Now, of course, the copyists are 
at work again. With the “$64,000 
Question” having zoomed to the top 
of the rating list, and with the 
show garnering front page publici- 
ty every week as the amateur ex- 
perts strain to take home the wind- 
fall, every other agency, network 
and independent producer is try- 
ing to come up with a prize show 
that will stir up as much, if not 
more, interest. 

Meanwhile, the man who started 
the competition burning the mid- 
night oil can bask in the glow of 
the kind of testimonial every pro- 
ducer likes to get: A report by 
Revlon’s agency, Norman, Craig & 
Kummel, that some of the products 
advertised on the telecasts have 
had sales increases ranging from 
300% to 500%—an unprecedented 
sales impact for the cosmetics com- 
pany. 


Magazine Ad Costs for BAW 
Have Risen 19.4% Since ‘39 


In a story on magazines’ rates 
and costs in the Aug. 1 issue of AA 
a line was dropped from the table 
showing percentage increases of 
costs since 1939. Costs for four- 
color pages were listed instead of 
for b&w. 

It should have read: Black-&- 
white pages cost $2.78 per 1,000 in 
1935-39. They rose, by 1954, to | 
$3.32 per 1,000, which was a 19.4% | 
gain. Color pages rose from $4.02) 
per 1,000 in 1935-39 to $4.71 in 54, | 
which was a 17.2% gain. 


Prune Board Names Woodward 

Martin A. Woodward has been 
named merchandising representa- 
tive of the California Prune Ad- 
visory Board, San Francisco. Mr. 
Woodward formerly was with Pa- 
cific Northwest radio and tv sta- 
tions in a food merchandising ca- 
pacity and is a former radio-tv 


Along the 


Media Path 


® Plans for instructive marketing 
panels and clinics, model service 
and repair shops and a “short 
course” in how to prepare adver- 
tising and promotional material 
will be combined with more than 
500 exhibits of new gardening mer- 
chandise when the Garden Supply 
Merchandiser stages its 15th na- 
tional garden supply trade show at 
Kingsbridge Armory in New York, 
Feb. 7-9. 


® Starting with its August issue 
Commercial Car Journal will use 
front covers devoid of paid ad- 
vertising. The magazine has only 
had one editorial-type cover since 
its first issue March, 1911, that 
once being in May, 1925. 


® KEDD, Wichita tv station, is 
planning to erect “the highest tele- 
vision tower and most powerful 
transmitter in the area.” 


® KTBS-TV will start operating) 


in the Shreveport, La., area on 
Sept. 3, with a maximum power of 
100,000 watts. 


® “While newspapers are an ef- 
fective advertising medium, ad- 
vertisers who concentrate the bulk 
of their budget in this one medium 
are certain to miss a large segment 
of the population.” 

Thus WOR’s study of newspaper 
reading habits among its radio au- 
dience puts it. The newspaper-by- 
newspaper study was prepared un- 
der the direction of Robert M. 
Hoffman, the station’s director of 
planning and development. 


® NBC has announced a contest 
among its owned stations. Called 
a “leadership contest,” its aim is 
to “to bring out the best efforts 
of the NBC-owned stations in in- 
terpreting and furthering the 
American way of life.” Prizes in- 
clude a trip to Europe for the gen- 
eral manager and his wife, prizes 
worth $1,000 to be distributed by 
the manager among his staff, and 
a party for all station personnel. 
Eligible for the contest are WMAQ 
and WNBQ, Chicago, WTAM and 
WNBK, Cleveland, WRCA and 
WRCA-TV, New York, KRCA and 


KNBC, Los Angeles, and WRC and) 


WRC-TV, Washington. 


® The centennial of London, Ont., 
was marked by the London Free 
Press with seven special editions, 
which carried 182,726 lines of ad- 
vertising. The original plan—which 
started over 14 months ago—called 
for eight editions, and this figure 
was reached, as far as total pages 
are concerned, by doubling the size 
of the final edition, published on 
the cpening day of the celebration. 

The editions were timed to ap- 
pear at intervals from May 18 to 
June 30, and the city’s centennial 
celebrations ran from June 30 
through July 9. 


® For the first time, a boys’ wear 


merchandising personality bearing | 


the McCall name is offered to man- 
ufacturers and retailers through 
the introduction in the McCall’s 
August issue of Sandy McCall. 
Sandy will be a cousin to Betsy 
McCall, who will be restyled along 
with her editorial presentat/ on. 


® Ebony will mark its 10th anni-| 


versary with a special issue in 
November. 


® The Economist, Canton, O., will 
publish a sesquicentennial edition 


director of Sidney Garfield & As-| Aug. 17 in connection with the 
sociates, San Francisco agency. Mr.’ city’s 150th birthday observance of 
Woodward succeeds Frank G. the week of Aug. 14-20. 

Scott, who has joined the staff of | 

Guild, Bascom & Bonfigli, San| © “New Patterns,” a report in 
presentation form on the new flex- 


Francisco. 


ibility and adaptability of network 
radio, has been completed by the 
sales promotion and advertising 
department of CBS Radio. The 
main purpose of the project, ac- 
cording to CBS, is to spell out im-| 
portant reasons why network ra-) 
dio is the most effective way of 
/reaching and selling great numbers | 
of people with merchandisable box- 
office names and programs of na-| 
tional renown, and doing so at 
low cost. 


® Esquire has made its presenta- | 
tion, “Force of Fashion,” into a 
handy little booklet, which it is 
using as a mailing promotion. 


® Department of New Laurels: 

American Home’s September is- 
sue closed with the greatest num- 
ber of September ad pages in its 
history. 

Profits for the five radio stations 
of Westinghouse Broadcasting Co. 
for the first half of 1955 are nearly 
double those of last year. The sta- 
tions are WBZ, Boston; KYW, 
Philadelphia; KDKA, Pittsburgh; 
WOWO, Fort Wayne, and KEX, 
Portland, Ore. 

KNX, Hollywood radio station, 
reports a six-month billings gain 
for 1955 over 1954 of 24.6%. 


Genther, Werner, 


2 Accounts Leave 
| Scheideler. Beck 


(Continued from Page 1) 
agency’s accounts, about 18 people 
(“mostly clerical”) have been 
dropped from the payroll. 


4. On the plus side of the ledger, 
the agency states that it has been 
named by Whitehall Pharmacal 
Co., New York, to handle advertis- 
ing for a new product, as yet un- 
named, in addition to Hill’s Cold 
Tablets, which SB&W already han- 


'dles for Whitehall. 


® Of the nine accounts that SB&W 
started with in September, 1951, 
only five, and a small part of a 
sixth, are still in the stable. Sev- 
eral new ones were added and 
some of those were lost again. 
The five still with the agency 
are Manhattan Soap Co., New 
/York; MclIlhenny Co., Avery Is- 
land, La.; C. F. Muller Co., Jersey 
|City; Haskins Bros., Omaha, and 
Wesson Oil & Snowdrift Sales Co., 
/New York. 
| Of the entire G. F. Heublein & 
|Bro., Hartford, account that the 
agency started with, only Relska 
_vodka is left. A-1 Sauce and the 
‘other food products made by the 
' company moved to Bryan Houston 
Inc., New York, early last month 
(AA, July 11). 
|® The five accounts that moved 
out of Duane Jones with Scheidel- 
/er, Beck & Werner and that have 
‘since moved out of that stable too 
‘are the Borden Co., New York, 
_(Hemo and instant hot chocolate) ; 
/Continental Briar Pipe Co., New 
York; Heublein, and now Interna- 
‘tional Salt and Marlin. 
| New accounts are Sweetheart 
Cosmetics, New York; Newsweek 
Magazine, New York; Whitehall 
Pharmacal, and Rodan Products, a 
new proprietary company. 


Marie Curie to Scandale 


Tru Balance Corsets Inc., New 
York, manufacturer of Scandale 
foundations, has appointed Marie 
Curie director of promotions, ad- 


formerly with United Mills Corp. 
for more than six years as fashion 
coordinator and director of pub- 
licity. 


vertising and publicity. She was) 


85 


Becker 


Bouskos Richardson Musso 


SUPERMARKET PANEL—Supermarket executives talk to admen at the 

workshop meeting of the Northern California Council of the Amer- 

ican Assn. of Advertising Agencies. Together here are Arthur S. 

Becker, exec. v.p., Littleman Stores; Michael Bouskos, co-owner, 

Broadway Supermarkets; George Richardson, Young & Rubicam 

(moderator), and John H. Musso, president, Quality Foods, all of 
San Francisco. (Story on Page 68.) 


and an old friend of Mr. Clay- 
bourn’s, a direct mail campaign 
was launched several weeks ago. 
More than $15,000 has been con- 
tributed by individuals. 

Virtually all of the graphic arts 
business publications in their July 
issues carry ads of a testimonial 
character about Lex Claybourn. 
Space and electros were all con- 
tributed. 

Mr. Reed says that he expects 
to receive at least another $5,000 
from the ads. In the meantime, Mr. 
Claybourn is being given adequate 
medical attention in Milwaukee, 
where he has spent most of his life, 
and where he invented the Clay- 
bourn color press and many im- 
provements in press work and pho- 
toengraving which have _ been 
adopted generally in letterpress 
printing. 

No heart in business? “All you 
have to do is let people know,” Mr. 
Reed says. 


Harting Named Ad Director 

Southwest Airmotive Corp., Dal- 
las, has promoted Al Harting, pre- 
viously assistant secretary, to v.p. 
and director of public relations and 
advertising. 


Graphic Arts 
Industry Unites 


to Help Inventor 


New York, Aug. 2—Some people 
say there’s no heart or human 
warmth in business today. 

But how about this? 

In less than a month, members 
of the graphic arts industry have 
donated individually $15,204 to as- 
sist an old-timer whose contribu- 
tions to the development of letter- 
press printing were outstanding. 

He is Lex Claybourn, one-time 
head of the Claybourn Co. of Mil- 
waukee, a former v.p. and engineer 
of C. B. Cottrell & Sons Co., print- 
ing press manufacturer, Westerly, 
R.I., who has to his credit more 
than 200 patents on letterpress 
printing and photoengraving proc- 
esses. 

Now 72, Mr. Claybourn has been 
in poor health for several years. 
Last December, he suffered a 
stroke and is now virtually incapa- 
citated. 


® Under the chairmanship of W. S. 
Reed, v.p. of Dexter Folder Co., 


Network Gross Time Charges 


Source: Publishers Information Bureau 
NETWORK RADIO 
Jan.-June Jan.-June 
June, 1955 June, 1954 1955 1954 
American Broadcasting Co.* ....$ 1,816,367 $ 2,405,994 $ 13,313,799 $ 15,170,597 
Columbia Broadcasting Sys. .... 3,603,602 4,181,677 23,888,528 29,714,809 
Mutual Broadcasting System .... 1,249,124 1,558,196 8,176,676 11,073,730 
National Broadcasting Co. ...... 2,652,765 2,618,614 16,212,306 18,570,178 
pe a ea A eS $ 9,321,858 $10,764,481 $ 61,591,309 $ 74,529,314 
NETWORK TELEVISION 
American Broadcasting Co. ......6 3,542,304 $ 2,317,879 $ 21,768405 $ 15,207,464 
Columbia Broadcasting Sys. .... 15,787,009 11,448,180 93,841,931 65,916,429 
Dumont Television Network ...... 218,845 778,920 2,904,680 6,594,935 
National Broadcasting Co. ...... 12,222,554 9,990,729 78,794,603 62,294,026 
TONG  scnicdousdan $31,770,712 $24,535,708 $197,309,819 $150,013,054 
NETWORK RADIO TOTALS BY MONTHS 
ABC CBS MBS NBC Total 
ee $ 2,487,140 $ 4,181,787 $1,372,532 $ 2,744,204 $ 10,785,663 
February ............ 2,387,900 3,950,767 1,291,938 2,584,620 10,215,225 
eS os 2,445,765 4,393,441 1,446,535 2,953,486 11,239,227 
PTE sercscresernimatis 2,096,355 3,837,124 1,365,658 2,624,671 9,923,808 
BAER cersosincnrecovicties 2,080,272 3,921,807** 1,450,889 2,652,560 10,105,528** 
AOE isctnrrnendntotornen 1,816,367 3,603,602 1,249,124 2,652,765 9,321,858 
eons $13,313,799 $23,888,528 $8,176,476 $16,212,306 $ 61,591,309 
NETWORK TELEVISION TOTALS BY MONTHS 
ABC cBS DuMont NBC Total 
| January hocdlihail $ 3,718,195 $15,831,141 $ 723,960 $13,172,695 $ 33,445,991 
February ............ 3,567,696 14,694,726 597,275 12,419,641 31,279,338 
WIEN: iidciskinstines 3,806,425 16,036,896 628,625 14,102,093 34,574,039 
POTD sccrcicrtvrnitiiit 3,527,558 15,463,359 462,335 13,285,933 32,739,185 
ee ee 3,606,427 16,028,800 273,440 13,591,687 33,500,554 
DERG ccnssinsnphinete 3,542,304 15,787,009 218,845 12,222,554 31,770,712 
| Total ccesseeseeeeee$21,768,605 $93,841,931 $2,904,480 $78,794,603 $197,309,819 


*In order to maintain continuity and comparability with previously published data, an 
adjustment factor of 1.817 has been used by PIB in calculating gross network radio time 
charges for those nighttime network radio programs where ABC Rate Card No. 6 was 
in effect. 

_**Revised as of Aug. 3, 1955. 
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dout kuow which 
way to turn? 


Are you confused by endless 
details in production? 

Then let Pontiac set you right. 
Six unified services, photog- 
raphy, art, color process, 
photoengraving, electrotyping 
and ad setting—choose them 
all or one. We can help you no 
matter which way you're 
going. Actually we've been 
doing it for busy production 
men for 40 years! Call or 
write us now! 


TYPOGRAPHY 


groonarey UNIFIED 
PH 


ges 01S SERVICES 


Pontiac 


Engraving & 
Llectrotype Co. 


812 W. VAN BUREN STREET 


(Continued from Page 2) 
end. 

“At that moment he could again 
make a simple statement as to 
what kind of business he had and 
what goods for sale. I felt that such 
a practice would commend itself to 
more customers than annoying the 
public with the long commercials 
we were receiving. 

“T have often felt when I listen 
to present-day commercials that I 
will never buy that product. I 
have thought the receiver would 
have a more favorable reaction to 
the advertiser if he said simply: 


= “‘We are now presenting you 
with the following program which 
we hope that you will enjoy, but 
remember that we are a commer- 
cial concern in business and if our 
products commend themselves to 
you, we would be glad to have your 
custom.’ 

“I believe something of that 
kind would attract far more pur- 
chasers of goods than this hideous 
repetition. But it was a futile idea 
and received little attention...” 

Although he acknowledged ra- 
dio’s “fabulous contribution to 
American life,” Mr. Hoover criti- 
cized the medium not only for the 
“abuses in advertising,” but also 
for its carelessness in safeguarding 
the truth. 


® “Too often broadcasters dissem- 
inate mendacity, malice and def- 
amation of character that no 
newspaper would ever counte- 
nance. To make things worse, there 
is no adequate answer to a lying 
microphone, because the audience 
is never the same on any two days 
or hours, whereas the newspaper 
can make a correction the following 
day reaching the same people. 

“Thus there are great injustices 
perpetrated over the radio and in 
any event the privilege of answer 
to misrepresentation is practically 
limited to people of importance. 
Persons who do not have the in- 
fluence to secure time for refuta- 
tion do not have a chance to an- 
swer. 

“But remedy in the courts to 
libel and slander is very feeble. The 
common law on this subject has 
been attenuated by court rulings 
over the last 50 years to the point 
where the remedy does not amount 
to much. 


= “At the present moment most 
plaintiffs must show actual finan- 
cial damage, whereas in Great 
Britain, which has almost the same 
libel laws, people can secure moral 
damage. Often enough the British 
courts award great sums for moral 
damage. If our libel and slander 
laws were restored on the British 
basis, we would have less of such 
rotten statements poured out over 
the radio. 

“The radio itself also lends itself 
to propaganda much more easily 
than the press or the platform. Of- 
ficials currently in office have the 
preponderant time before the mi- 


crophones. Theirs becomes the 
dominant voice. 
“Propaganda, even when it 


sticks to facts, can be slanted by 
the magic of the human voice. All 
of which can be accomplished by 
emotion and emphasis on words 
and phrases. 

“Often enough nobody is inter- 
ested in providing counter-propa- 
ganda. In any event few people can 
get access to radio to answer prop- 
aganda. 


® “Another difficulty in radio is 
its instantaneous character. There 


| 


is no time to check up on the re- 
liability of information. 

“But despite these minor faults, 
the radio has been an enormous 


HA ymarket 1-1000 © Chicago 7, Illinois contributor to the advancement of 


Hoover, Who Tried to Prevent Them, 
Lashes Radio's ‘Advertising Abuses’ 


the human race.” 

The August American Heritage 
also quotes excerpts from Colum- 
bia University’s taped interview 
with Arthur Judson, concert man- 
ager and founder of Columbia 
Broadcasting System. 

As Mr. Judson tells the story, 
Columbia—now the country’s top- 
grossing radio and tv network— 
had its beginnings in a battle be- 
tween him and NBC-RCA Chair- 
man David Sarnoff. 

When NBC was about to start, 
Mr. Judson says he visited Mr. 
Sarnoff and outlined a program- 
ming plan to “utilize the artists’ 
services for a sum sufficient to 
make it worth while and yet not 
ruin the business.’”’ Mr. Judson ex- 
pected to head the new chain’s 
programming operation. 


® When NBC got going without 
Mr. Judson, he set up Judson Radio 
Program Corp. in collaboration 
with George Coats, a promoter. 
They visited Mr. Sarnoff, as the 
Judson story goes, and told him if 
they were “going to be shut out” of 
the broadcasting business, they 
would organize a chain to “chal- 
lenge the NBC monopoly.” 

According to Mr. Judson’s recol- 
lection, Mr. Sarnoff warned: “You 
can’t do it. I have just signed a 
contract to take one million dollars 
worth of long lines from the tele- 
phone company. In any event, you 
couldn’t get any wires even if you 
had a broadcasting station. It can’t 
be done.” 

Despite the warning, the Judson- 
Coats team, with a few associates, 
organized a company called United 
Independent Broadcasters, and 
George Coats went out on the road 
to line up stations. He came back 
with 11 or so signed at $500 an 
hour for the hour the chain would 
use. Independent Broadcasters 
agreed to furnish the stations sus- 
taining music and programs with- 
out charge. 


® However, the competition’s 
warning about the telephone lines’ 
inaccessibility came true. Bell rep- 
resentatives told the would-be net- 
work operators that no lines would 
be available for their service for at 
least three years. 

This problem, Mr. Judson says, 


was solved by Mr. Coats, who went 
to Washington and paid “a man 
about Washington who fixes 
things” $11,000 to clear the way. 
Shortly thereafter, the phone com- 
pany agreed to furnish the wires. 
At about this time, Mrs. Chris- 
tian Holmes, who delivered ready 
cash several times when it was 
needed to get the embryonic net- 
work started, entered the picture. 
She furnished $6,000 to send Mr. 
Coats out to solicit more stations. 
Independent still needed about 
$100,000 a month to get going and 
opened negotiations with Victor 
Co. RCA pulled the rug out from 
under them by buying Victor. 
Paramount Pictures wanted a 30- 
day option to buy, but Mr. Judson 
reports his group refused. 


® Instead, they turned to Colum- 
bia Phonograph Co., which “took 
over the operating broadcasting 
rights of the United Independent 
Broadcasters” for an initial pay- 
ment of $163,000. 

This partnership didn’t work out 
and Mr. Judson and associates 
later bought back their chain for 


of time from Columbia Phono- 
graph. Later a Philadelphia con- 


$10,000 and an order for 30 hours | 
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\tractor, Jerome Louchheim, be- 


came the big money man in the 
venture, though Mr. Judson and 
several of his early group kept 
their stock. 

Mr. Judson says Mr. Louchheim 
wanted to make him president, but 
he was more interested in music 
than broadcasting. Mr. Judson con- 
tinues: 


= “Louchheim got tired of oper- 
ating this system and kept telling 
me about a young man in Philadel- 
phia named Paley, whose father 
had started the Congress Cigar 
business...He decided he wanted 
to interest a young man. 

“He picked William Paley asthe 
young man whom he knew. Even- 
tually he sold the greater part of 
his interest—I don’t know quite 
how much—to Paley and left him 
in charge as president of the com- 
pany.” 

This, of course, is the Paley who 
is now chairman of the board of 
Columbia Broadcasting System, 
which not only competes with 
RCA’s NBC in the network busi- 
ness, but a few years ago opened 
battle with its old foe on the elec- 
tronics manufacturing front as 
well. 
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ADVERTISING AGENCY 


PUBLICIDAD BADILLO, INC. 


Ee | takes great pleasure in announcing the 


opening of its new branch office in : 


NEW YORK 


CHANIN BUILDING : 122 EAST 42nd ST. 


ADVERTISING OFFICES 
SAN JUAN, PUERTO RICO 
NEW YORK, NEW YORK 


MUrray Hill 2-O521 


PUBLICIDAD 


BADILLO, INC. 
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FCC Examiner Favors 


Piedmont Electronics 
For Charlotte TV 


WASHINGTON, Aug. 3—Federal 


Communications Examiner H. Gif- | 


ford Irion proposed today to decide 
a three-way contest for Channel 
9 in Charlotte in favor of the Pied- 
mont Electronics & Fixture Corp. 

Since 1949, WBTV, Channel 3, 
has been Charlotte’s only tv sta- 
tion. 

Mr. Irion’s recommendation, 
which is subject to review by the 


commission, stressed the civic ac-| 


tivities of local stockholders of 
Piedmont, including Herschel! Hill 
Everett, a theater operator, and 
Charles E. Belk, executive of a 
department store chain which 
operates 330 stores from Maryland 
to Texas. Other major stockholders 
in Piedmont are Mitchell Wolfson 
and Sidney Meyer, owners of 
WTVJ, Miami. 

The examiner picked Piedmont 
over Carolinas Television Corp., a 
company which includes as presi- 
dent G. Richard Shafto, veteran 
broadcaster and telecaster, who has 
been associated with 
WSOC, Charlotte. 


David Lundy Joins KGO 
David E. Lundy, formerly gen- 


| 


| 


| 


| 
| 


Armstrong 


Young Cary 


NEW DIRECTORS—Two “youngsters” and one “veteran” of the Burnett 

agency are added to the board of directors. They are F. Strother 

Cary, administrative v.p., one of the eight founders of the agency, 

William T. Young Jr., v.p. in charge of creative planning, and An- 

drew Armstrong, v.p. in charge of art. Young and Armstrong have 
been with Burnett about nine years. 


Heath New President of Burnett, but Leo 
Stays as ‘Fulltime, Active Chairman’ 


station 


(Continued on Page 2) 
a bowl of ripe red apples in our 
small reception room. Today we 
have 625 people, 28 clients, a 


eral sales manager of KLAC and /little over 65 times the billing 


KCOP-TV, Los Angeles, has been 


we started with, and a bowl of 


named assistant sales manager of |ripe red apples in each of 12 re- 


KGO, San Francisco. 


ception rooms.” Two of the three 
accounts—Minnesota Valley, now 


the Green Giant Co., and Hoover 
UCLSM CAM Mae L ime ri iase Co. are still Burnett clients.) 


@ They make sure they know what’s going on. 
More and more of them (over 1,000 clients, now) 
use Bacon’s Clipping Bureau to get all perti- 
nent information published about their busi- 
ness (from our reading list of 3,058 business, 
farm, and consumer journals). Any subject you 
want, such as company mention, competitive 
ads, competitive publicity, and research mate- 
rial. Ad managers, agencies, publicity and 
public relations men, and researchers use our 
service to keep up-to-date. Send now for Bulle- 
tin No. 55, “Magazine Clippings Aid Business”. 


BACON'S 1955 PUBLICITY CHECKER 
who sends out publicity should 

have one. Lists our 3,058 publications, 
each coded to show publicity used. 
ral bound, fabricoid, 256 pages, 

6% x 92", $15.00. Sent on approvol. 


BACON’S CLIPPING BUREAU 


343 S. Dearborn Street * Chicago 4, Illinois 
Ewablished 1932 


First year’s billings were about 
$900,000, so Burnett’s. estimate 
that current billings are 65 times 
as large would add up to $58,- 
500,000. Most observers believe 
this is something of an understate- 
ment, and that the agency’s 1955 
billings will considerably exceed 
$60,000,000. In 1954, Burnett billed 
$55,000,000, making it the eighth 
largest agency on the ADVERTISING 
AGE list. 


@ When ADVERTISING AGE reported 
‘in detail on Leo Burnett Co. five 


il ational 


|Jetrolemim 


Kiews has 


Qualify the cir- 
culation of the 
publications you 
advertise in the 
same way your sales- 
men qualify the men WOR 
they'll call on- by their “J 
ability to buy. 


National Petroleum News’ “i 


all-paid circulation beats all 


others in that all-important qualifi- 


ar 


cation test for selling oil marketing equipment and TBA. 

NPN’s subscribers are the nation’s biggest buyers of oil marketing 
equipment and TBA: the oil marketing management men (in both 
major and independent companies) who build, maintain and operate 
all oil marketing facilities; buy trucks, pumps, tanks, compressors, 
lubrication equipment, service tools, cash registers, accounting ma- 
chines and systems, lifts, hose, lighting, meters, any and all types of 
equipment used to build, maintain and operate bulk storage plants 
and service stations; own the pumps, storage tanks, compressors, 
etc., used by most gasoline retailers; direct the marketing of tires, 
batteries, accessories and other consumer items sold through oil 


marketing channels. 


ational 


ews 


THE McGRAW-HILL MAGAZINE OF Oil MARKETING 


etroleum ® 


NPN Factbook published as a 13th issue in May 
330 West 42nd Street, New York 36, N. Y. LOngacre 4-3000 


Established 1909 - Published monthly 
All-paid, audited circulation 


ler, a post he left after World War 


years ago (AA, Aug. 7, 1950) it 
called Burnett (then billing $22,- 
00,000) “the largest ‘Chicago’ 
agency,” junior in billings only toa 
the Chicago offices of J. Walter 
‘Thompson Co. and Foote, Cone & 
Belding. Burnett is undoubtedly 
now the largest Chicago agency, 
with no qualifications of any kind. 
It has offices in New York, Holly- 
wood, and Toronto, but these are 
largely service offices—Burnett is, 
by choice, a “Chicago” agency. 


eee a zrassaaeseee er sy 


It is a Chicago agency which | 
has been uniquely successful in| 
attracting New York clients away | 
from Madison Ave., incidentally. | 
Among its 28 current clients are| 
at least half a dozen which would | 
normally be classed as strictly 
eastern accounts—including Camp- 
bell Soup Co., Comstock Feeds of | 
Newark, N.Y., Philip Morris) 
(Marlboro), Chas. Pfizer & Co. of | 
Brooklyn, Sugar Information Inc., | 
and the Tea Council of the U.S.A. 


= When Leo Burnett formed his 
own agency 20 years ago, he left | 
the Chicago office of Erwin, Wa-| 
sey & Co., where he was v.p. and | 
creative director, to do so, moving | 
out on his own at about the same | 
time that Arthur Kudner moved| 
out of the New York office of the) 
same shop to start the Kudner 
agency. 

Burnett started in the advertis- 
ing business writing a house organ 
for Cadillac and _ subsequently 
serving as its advertising manag- 


I to become advertising manager 
of the LaFayette Motor Co., found- 
ed by a group of former Cadillac 
bigwigs who were determined to 
create a super-luxury automobile 
line, but who got caught in the 
postwar depression of the early ’20s. | 

He joined Erwin, Wasey in 1929, 
after several years with Homer 
McKee & Co. in Indianapolis, and 
from the very start has run an 
agency which has created an un- 
usual amount of comment and ex- 
citement. 

Completely unlike the conven- 
tional stereotype of an advertising 
man—Burnett is smallish, quiet, 


on the shy side and no promoter 
of social graces—his agency ca-| 
reer has been marked by a single- | 
minded devotion to advertising 
which has caused him to be ac- 
cused of running a “creative sweat 
shop” and of having no regard) 


Seaeueusueeeteea, 


there has been little argument) 
about the agency’s ability to de- 


Currently Leo Burnett Co. has: 
72 stockholders, all of them active | 
employes of the agency, and in- 


/considerably augmented at the 
end of the year. 


¢ 


We mauneuneusanusa”? 


oe 


for any employe’s private life. But | § 


velop unusual advertising and to|@ 
sell its services to new accounts. | ™ 


* 
| Goaticns are that the list will be | ca 
~ 


a 
Grocery chains-43% 
of the people in New York City & suburbs who bought 
in the past month from 10 leading grocery chains 


are News readers- 


The 4,780,000 Daily News readers are your best 
customers, as you will see in the most comprehensive 
market and media study ever made of New York. 

It gives new data on each metropolitan newspaper. 


bd - - 
Profile of the millions 
... based on 10,349 personal interviews in New York & 


suburbs, by W. R. Simmons & Associates Research, Inc. 
Now shown in visual presentation, by appointment only. 


Inquire any New York News office! 


* 


ww aseveestesunsaasaeun &* 


(Copyright 1955 by News Syndicate Co., Inc.) é 


Womens stockings- 40% 


of the women (15 years or older) in New York City 
& suburbs, who bought stockings in the past year 


are News readers- 


Daily News women readers total 2,290,000. They 
buy most of the street dresses, suits, blouses, 
skirts, coats, shoes, hats, children’s clothing, 
corsets sold here . . . are New York’s majority 
customers for apparel, groceries and toiletries. 

You can learn significant facts on buying habits in 


Profile of the millions 


a visual presentation of new data on all New York 
City newspapers. Ask any New York News office. 


(Copyright 1955 by News Syndicate Co , Inc.) 


eeceussmasaemeanze, 


Nail wish buyers- 407 


of the women (15 years or older) in New York City & 
suburbs, who used nail polish within the past month 


are News readers- 


... How do we know? Because The News spent more than 
$150,000 on the most significant readership study ever 
made. All New York City newspapers are included—in the 


Profile of the millions 


... which discloses information never before available 
on the characteristics and purchases of New Yorkers. 
If you do business in New York, this study will show 

you how to advertise and sell more effectively. 


(Copyright 1955 by News Syndicate Co., Inc.) 
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R. S. Reynolds: He Helped Make Camel 
Cigarets and Reynolds Aluminum Famous 


RicHMonp, Va., Aug. 2—Richard | for himself. First he built a house- 
Samuel Reynolds Sr., who had a hold cleanser business; then in 1919 
big part in making household|he founded U.S. Foil Co., to roll 
words of two widely diverse prod- tin and lead foil for cigaret packs. 
| About 1926 Mr. Reynolds be- 
aluminum—died at his home here came interested in aluminum as a 
|packaging material, and two years 
Metals Co. was 
his death he was founded. Since then, Reynolds has 


ucts—Camel cigarets and Reynolds 


Friday night at the age of 73. 
At the time of 


concerns, includ- 
ing Eskimo Pie 
Corp., Richmond 
Radiator Co. and 
Robertshaw-Ful- 
ton Controls Co. 
He was also pres- 
ident of U.S. Foil 
Co. and Reynolds 


R. S. Reynolds 
Alloy Co. 

Besides his widow, Mr. Reynolds 
is survived by four sons, all of- 
ficers of Reynolds Metals—R. S. 
Reynolds Jr., president; J. Louis 
Reynolds, v.p. in charge of opera- 


tions; W. G. Reynolds, v.p. in 


charge of parts and David P. Rey-| 


nolds, v.p. in charge of sales. 


® Born in Bristol, Tenn., in 1881, 
R. S. Reynolds was a member of 
the Reynolds tobacco family and a 
nephew of R. J. Reynolds. After an 
education which included Columbia 
University and the University of 
Virginia, he returned to Winston- 
Salem and went to work for his 
uncle in the newly-founded R. J. 
Reynolds Tobacco Co. 

During his ten years with the 
tobacco company Mr. Reynolds is 
credited with having persuaded his 
uncle to shift from chewing tobac- 
co to blended smoking tobacco, 
with having urged heavy promo- 
tion of a single cigaret brand 
(Camel) and with having devel- 
oped the Prince Albert tobacco tin. 

In 1912 Mr. Reynolds left the 


ilater Reynolds 


chairman of the become a huge producer of pri- 


board of Reynolds | mary aluminum and a strong com- 
Metals Co. and a| petitor of Aluminum Co. of Ameri- 
number of other |ca—but 12 years were to elapse be- 
| fore the new company poured its 


‘first “pig.” 

| The crucial decision to compete 
‘with Alcoa came in 1940 after Mr. 
‘Reynolds had become worried 
about vastly expanded German 
production. With the aid of an RFC 
oan, Reynolds got started that year 
and managed to increase U.S. pro- 
duction capacity by 50% before 
‘Pearl Harbor. 


® In recent years, however, Mr. 
Reynolds was most renowned for 
/his efforts in the marketing field. 
Soon after World War II he brought 
aluminum foil to the fore, aimed 
it at the housewife, and through a 
combination of heavy advertising 
and supermarket merchandising 
| made Reynolds Wrap almost syn- 
onymous with household foil wrap. 
At the same time, the Reynolds 
seal (an effigy of Saint George 
killing the dragon—to symbolize 
the “crusading spirit”) was turn- 
ing up on more and more manufac- 
turers’ packages—as processors 
sought to tie in with the Reynolds 
name’s household popularity. 
More recently still, Reynolds 
went after the do-it-yourself mar- 
ket, merchandising metal stripping, 
sheets and tubing by means of a 
series of ingenious tv commercials. 
At the time of his death Mr. 
Reynolds was hard at work on still 
other marketing innovations, in- 
cluding foil-wrapped bread and 


company and went into business 


aluminum oil cans and beer cans. 


Youth Board and Ad 
Groups Join Fight 


Against Delinquency 


New York, Aug. 4—Advertising 
is joining forces with this city in 
an effort to combat the juvenile 
delinquency problem. 

The New York City Youth Board, 
principal city agency concerned 
with the delinquency problem, and 
the New York Council of the 
American Assn. of Advertising 
Agencies, today announced plans 
for collaborating on the problem. 
The announcement is the out- 
growth of conversations started 
last January at the request of May- 
or Robert F. Wagner between city 
authorities and advertising repre- 
sentatives. Meetings between the 
two were arranged by James A. 
McGarry of Batten, Barton, Dur- 
stine & Osborn. 


medium, he said, must be used to 
bring home to youth, parents and 
their neighbors the importance of 
responsible conduct. 


Plans for a similar effort against 
juvenile delinquency on a national 
level are stymied at the moment, 
AA was told. The Advertising 
Council was approached by the 
Federal government some time ago 
and asked to set up the volunteer 
machinery for a national drive. 
The council is prepared to go ahead 
but has received no further word 
from the department of health, ed- 
ucation and welfare, the govern- 
ment body concerned. 

(AA in a recent issue [July 4] 
ran a full-column editorial decry- 
ing the lowered standards of “all 
the common decencies” and urging 
the Advertising Council to direct 
its attentions to this “campaign 
above all campaigns.”’) 


-.. calls it GRACIOUS LIVING!” Pork benches ain't 
good enough no more. He's gotta have his own 


OeiGginat 
Ce 


Once you've enjoyed the sublime, cradie-comfort of an 
ORIGINAL CONTOUR CHAIR-LOUNGE you'll never be 
satisfied with any other type of choir! 

Come in and rest-test one in your EXACT SIZE. Don't 
worry about time... we'll wake you. 


STORE NAME 


AT EASE—Contour Sales Inc., St. 
Louis, will provide dealers with 
newspaper ads like this, plus win- 
dow displays and direct mail 
pieces, to promote its contour 
chair-lounge. Advertising Direc- 
tors, St. Louis, is the agency. 


SEC Seeks to Ban 
Libby Foes from 


Soliciting Proxies 


(Continued from Page 1) 

had failed to disclose the names of 
the persons on whose behalf the 
proxy solicitation is being made. 
It mentions specifically the failure 
to name Walter W. Weismann, 
chairman of Aetna Industrial Corp., 
a holding company, and Bernard 
Frankel, a retired business man.Mr. 
Frankel has denied being a mem- 
ber of the group trying to gain 
control of Libby. 

The most damaging charge in the 
SEC brief is the statement: “De- 
fendants have represented to stock- 
holders their objective is to pro- 
vide the company with more com- 
petent management to bring about 
increased earnings and dividends, 
when in fact their real purpose is 
to sell off the assets and to liqui- 
date the business of the company 
in whole or in part.” 


KELO-TV Adds Bonus 

Effective Oct. 1, network and 
spot advertisers who buy time on 
KELO-TV, Sioux Falls, can get 
/coverage on KELO-TV’s sister sta- 
ition, KDLO-TV, Florence, S. D., as 
a bonus. Connected to Sioux Falls 
by microwave relay, KDLO-TV 
will begin test pattern operations 
Sept. 15 and regular commercial 
programming with the World 
Series. 


General Mills Sales Up 

General Mills, Minneapolis, has 
reported sales for the fiscal year 
ended May 31, 1955, of more than 
a half billion dollars for the first 
time in its history. Sales totalled 
| $513,651,149, compared with $487,- 
587,179 the previous year. Earn- 
ings of $12,383,500 were reported, 
compared with $11,188,853, the 
previous year. 


Robert Zelens and 
John L. Cross Die 


in Airplane Crash 


Fort LEONARD Woop, Mo., Aug. 
5—Robert Zelens, 35, tv director of 
Erwin, Wasey & Co., Chicago, and 
John L. Cross Jr., 37, an assistant 
sales manager of the Katz Agency, 
New York newspaper repre- 
sentative, were among the 30 per- 
sons killed yesterday when an 
American Airlines plane crashed 
here. 

A Chicago resident, Mr. Zelens 
joined Erwin, Wasey last Septem- 
ber. Prior to that he worked at 
U. S. Advertising Corp. (formerly 
Ewell & Thurber Associates) for 
four years, where he was assistant 
copy chief, and also for John W. 
Shaw Advertising. He was a tv and 
radio announcer in Chicago before 
entering the agency business. 

Mr. Cross was born in Mount 
Vernon, N. Y., and was a graduate 
of Wesleyan University. Before 
World War II, he was a reporter 
for the New Rochelle Standard 
Star. During the war, he was a 
public relations officer at Allied 
headquarters in the Pacific, and 
distinguished himself in April, 1944, 
when a bomb exploded in the am- 
munition dump. He removed the 
wounded and provided first aid, 
remaining at his post despite con- 
tinuing explosions. Following the 
war, he joined the Katz agency, 
and was named an assistant sales 
manager about four years ago. 


HUGH E. AGNEW 

New YorK, Aug. 2—Hugh E. 
Agnew, 80, professor emeritus of 
marketing at New York Univer- 
sity, and widely known writer and 
marketing consultant, died July 30 
at his home in Manhasset, N. Y. 

Born in Michigan, Dr. Agnew 
attended Michigan State Teacher’s 
College and received a Ph.D. from 
the University of Michigan in 1902 
while he was a state superinten- 
dent of schools. 

In 1903 he bought and became 
publisher of the Republican, Do- 
wagic, Mich., which he sold in 1912 
when he joined the faculty of the 
University of Washington as an as- 
sociate professor of journalism. 


= From 1918 to 1920, Dr. Agnew 
was the first editor of Western 
Advertising. He resigned in 1920 to 
join the faculty of New York Uni- 
versity as assistant professor of 
marketing. 

In 1922 he was named full pro- 
fessor and from 1928 until his re- 
tirement in 1943 he was also chair- 
man of the marketing department 
of NYU’s school of commerce, ac- 
counts and finance. 

He was a frequent contributor of 
articles on marketing to technical 
and business papers. He was a pi- 
_oneer in the movement to put mar- 
keting on a scientific basis and 
/wrote many books on the subject, 
particularly on methods of evalu- 
ating advertising media. 


George E. Mosley, v.p. in charge 
of advertising and sales promotion 
for Seagram-Distillers Corp., was 


nominated by the Assn. of Nation-| | 
al Advertisers as the advertiser | | 
coordinator, and has been appoint- | 


ed by the mayor. 
He will act as liaison between 
the youth board and Warwick & 


Legler, the volunteer agency. War- | 


wick & Legler was selected from 
among more than 20 agencies who 
volunteered for the project be- 
cause of the unusual interest it 
expressed in the problem. Both the 


agency and Mr. Mosley will serve | 


without pay. 


® Ralph W. Whelan, executive di- 
rector of the youth board, stressed 
the importance of reaching both a 
cross section of the population and 


the “hard core” of delinquent chil- | stations in New York, were Craig Lawrence, direc- 
dren and families in the campaign | tor of station administration; Sam Cook Digges, 
to combat delinquency. Every mass general manager, WCBS-TV, New York; H. Leslie 


: 


i 
i | 
i | 


Lawrence Digges 


_CBS-TV CLAN—At a strategy meeting of CBS-owned tv 


Atlass 


Aubrey 


charge of CBS 
Bunker, general 


4 
go: 


” 


ae 4 
eed 


Jones Bunker 


Atlass, central division v.p.; J. T. Aubrey, general 
manager, KNXT, Los Angeles; M. S. Jones, v.p. in 


-owned tv stations, and Edmund 
manager of WXIX, Milwaukee. 
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Frank G. Huntress, 


‘San Antonio Press’ 
Publisher, Dies at 85 


San ANTONIO, Aug. 4—Frank G. 
Huntress, 85, chairman of the 


board of Express Publishing Co. 
here, died last Saturday. Mr. 
Huntress started with the San An- 
tonio Express as a newsboy in 1884 
to become its publisher-president 
in 1911. 

Mr. Huntress attended Alamo 
City Business College, while work- 
ing in various jobs on the news- 
paper. He rose to advertising man- 
ager, then business manager, and 
in 1910 became v.p. and general 
manager. 


® In June, 1911, he bought the ma- 
jority stock in the company to 
become publisher-president. He 
founded the San Antonio News in 
1918 and later established a radio 
station. He had been in poor health 
for the last two years, and had 
turned the management of the 
company over to his son, Frank Jr. 
Mr. Huntress was chairman of 
the first Advertising Commission 
of San Antonio. He formulated a 
policy of levying a special tax to 
be spent on municipal advertising 
in leading national publications. 
He championed several other 
public causes, and was active in 
fight against the Ku Klux Klan. 


JAMES K. STRIBLING 


JACKSONVILLE, ILL., Aug. 2— 
James K. Stribling, 78, retired 
advertising manager for the Inter- 
national Shoe Co., St. Louis, then 
known as the Peters Shoe Co., 
died of a cerebral hemmorrhage 
here yesterday. 


MORLEY M. MADDOX 


VISALIA, CAL., Aug. 2—Morley 
M. Maddox, 70, former publisher 
of the Visalia Times Delta, died of 
a heart attack here today. Maddox 
published the newspaper from 1928 
until it was sold in 1944 to the 
Speidel Newspapers Inc. 


NORMAN A. MOTT SR. 


Yazoo City, Miss., Aug. 3— 
Norman A. Mott Sr., 62, editor and 
publisher of the Yazoo City Her- 
ald, died Monday after a lingering 
illness. Mr. Mott was past presi- 
dent of the Mississippi Press Assn. 
and a member of its hall of fame. 
He had been with the newspaper 
since his father acquired it in 1914. 
He became editor when his father 
died in 1920. 


John Markey, James Wilson 
Form San Francisco Agency 
John R. Markey and James A. E. 
Wilson have formed a new San 
Francisco agency, Wilson-Markey, 
with offices at 130 Maiden Lane. 
Mr. Markey, recently resigned 
merchandising and new business 
director of Roy S. Durstine Co., is 
president. Mr. Wilson, formerly ad 


»}manager of Ross Wilson Co., Los 


Angeles furniture manufacturing 
group, is v.p. and secretary-treas- 
urer. 

Appointments in the agency in- 
clude John Mackintosh, formerly 
creative director of Beaumont & 
Hohman, Seattle, v.p. and creative 
director; Lenn Curley, formerly 
with Knox Reeves Advertising, 
‘San Francisco, radio-tv director; 
\Frances R. Shooker, public rela- 
| tions director, and Coleman F. 


2 bape an account executive. 


Brown Rejoins Chicago Show 


»| Peter J. Brown has been ap- 


pointed advertising and sales pro- 
‘motion manager of Chicago Show 
Printing Co., a post he occupied 
from 1949 to 1952. During the in- 
tervening period he was a space 
salesman for Modern Beauty Shop 
and regional advertising supervisor 
|of Seaboard Finance Co. 
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Auto Makers Prepare 


~ 


for 1956 Boom: 


See No Reason for Government's Concern 


(Continued from Page 1) 
our dealers, like every other com- 
pany’s, are now in a buyer’s mar- 
ket. The present market is a nor- 


mal one, highly competitive and) 


good for the public.” 


Ford answered the charges with) - 


ridicule by saying it was selling 


every car it could make at stepped 
up production schedules, and added | 


that the production schedules are 
based on dealer orders. 

“Ford is happy, our dealers are 
jubilant, and the buyers are over- 
joyed,” said a Ford spokesman. 
“The only unhappiness seems to 
be in Washington. 

“If Congress is looking for a 
whipping boy should business 
slump a bit it has made the mis- 
take of picking one of the most 
healthy specimens in the nation’s 
economic family.” 


ws Chrysler’s spokesman was even 
more cryptic: 

“If today’s automobile business 
is bad then let us have a dozen 
more years of it. 

“Our dealers are making money 
with every division showing the 
highest sales in the corporation’s 
history.” 

One spokesman, who declined to 
be named, said the congressional 
“concern” was planted by a small 
group of dealers who have lacked 
the ability to keep up in the cur- 
rent market. 

“They can’t reconcile themselves 
to a buyer’s market and won’t get 
into the free-wheeling business of 
today; they think giving a custom- 
er a discount is downright sinful. 
Now they run to Washington to 
rescue them instead of competing 
for the sales going to their compet- 
itors.” 


s Another spokesman said the 
complaining dealer group was 
made up of many who entered the 
retail auto business in the immedi- 
ate postwar years and still think 
they should have to duck under 
their desks to escape from custom- 
ers. 


It is no secret that the philos-| 


ophy of selling cars was changed 
by Ford in 1953 when that com- 
pany shifted from a unitwise to a 
volume profit system. 

Other companies were quick to 


fall into line and since the sales 


have spiraled and the end is not! 
yet in sight. 

There are some who say, “This) 
can’t last.” 

Others answer. with, 
heard that somewhere before.” 

The industry is setting first | 
half-year, quarterly, weekly and 
even daily sales records as it gears | 
up to begin the sales scrap all over 
again before the frost is on the 
pumpkin. 


‘Better Living’ in 
the Black for First 
Six Months of 1955 


New York, Aug. 5—Better Liv-| 
ing operated in the black for the 
first half of 1955. In a report to 
the stockholders of McCall Corp., 


rn 


SPARK PLUGS 


wow, SNOW!—Champion Spark 
Plug Co., Toledo, is beating the 
heat by preparing for winter. This 
serviceman working in the snow 
will appear in point of sale ma- 
terials and trade and consumer 
ads. MacManus, John & Adams, 
Bloomfield Hills, Mich., is the 
Champion agency. 


James P. Sawyer 
Closes Agency and 
Joins ]. M. Mathes 


NEw YorK, Aug. 4—James P. 
Sawyer has closed his advertising 
agency and, along with six key 
people and his major account, has 
joined J. M. Mathes Inc. 

Mr. Sawyer has become a v.p. 
at Mathes. The Bates Fabrics ac- 
count has moved to the new agen- 
cy, while Mr. Sawyer’s four other 
accounts, described as “fairly in- 
active,” have not made the switch. 


@ Mr. Sawyer said his ten-year old 
agency had been billing about 
$1,000,000 but that, “just like any 
small agency, you’re sort of caught 
in a dilemma.” 

He explained that his agency did 
not have the staff and facilities to 
handle large accounts and yet 
could not afford the staff prior to 
(getting such an account. Conse- 
‘quently, he has been thinking for 
several years about affiliating with 
_a larger agency which could offer 
the staff and facilities he seeks. 


William A. Hart 
Succeeds Kobak 
as ARF Head 


(Continued from Page 1) 
ARF in 1952 when he agreed to 
‘serve on a part-time basis for a 
limited period. The heavy de- 


consultant, plus volunteer work as 
| president « of the National Society 


mands on his time as a business | 


Last Minute News Flashes 
Revco Refrigerator Account to F&S&R 


DEERFIELD, MicH., Aug. 5—Advertising of Revco Inc. has been placed 
with the Chicago office of Fuller & Smith & Ross, with Paul Brickman | 


as account executive. Shelter and building trade publications will be | 


used for the new Revco Bilt-In refrigerator and freezer custom com- 
prsowens: Beeson-Reichert, Toledo, formerly handled the account. 


Johns-Manville Division Names Waldie & Briggs 

_  Cnicaco, Aug. 5—The Dutch Brands division of Johns-Manville 
Corp. has named Waldie & Briggs to handle its advertising, succeeding | 
Harris & Bond, Chicago. The name of the division, which makes pres- 
sure-sensitive tapes and rubber products, was changed from Van Cleef 


. |Bros. to Dutch Brands on July 1. 


Norge and Monsanto Join in Fabrics Promotion 


_ NEw York, Aug. 5—Norge and Monsanto have tied in with Alamac 
‘Knitting Mills, New York, for a three-way (fabrics) promotion. Ala- 
mac’s Thalspun jersey materia! dominates the high-fashion ads, sup- 
‘ported by Norge’s washers and All detergent. Color pages will run in 
August Mademoiselle and September Charm and Glamour. B&w pages 
will appear in issues of the New York Times Magazine starting Aug. 14. 
The copy theme: “All... Norge ...agree: Thalspun jersey has a beau- 
| tiful body.” 


Horton, Church & Louttit, Hammond-Goftt Merge 


PROVIDENCE, R. I., Aug. 5—Horton, Church & Louttit and Hammond- 
Goff Co., both of this city, will merge Sept. 17 to form Horton, Church 
& Goff. Officers will be Carleton Goff, board chairman and treasurer, 
John A. Horton, president, and Eben S. Church, exec. v.p. The agency 
will move to new quarters at 123 Georgia Ave. The new agency, which 
will start with billings of more than $1,000,000, already has a new 
account: B-I-F Industries Inc. and its subsidiaries, Omega Machine Co., 
Proportioneers Inc. and Builders-Providence Inc. 


Dean Jones Leaves ‘This Week’ to Join JWT 


NEw York, Aug. 5—Dean Jones, head of grocery product research 
for This Week Magazine in New York, has resigned to join J. Walter 
Thompson Co. in Chicago. 


Motorola Plans Million Dollar Magazine, TV Push 


CuricaGco, Aug. 5—Motorola will launch a multi-million dollar pro- 
motion this fall, using magazines and spot tv in key markets, with a four- 
page ad in the Sept. 12 Life followed by four-color spreads in Farm 
Journal, Life, Progressive Farmer and The Saturday Evening Post. Leo 
Burnett Co. handles Motorola’s consumer products advertising. 


Congdon Joins Ted Bates on Snow Crop Account 


NEw YorkK, Aug. 5—Robert S. Congdon, a former v.p. of Ward Whee- 
lock Co., has joined Ted Bates & Co. as account executive on the Snow 
Crop account. He was a v.p. and group head at McCann-Erickson before 
his association with Wheelock. 


Campbell-Mithun Names Martin; Other Late News 


® Campbell-Mithun, Chicago, has appointed Glenn E. Martin copy 
group head. Mr. Martin was formerly a copy group head and member 
of the copy plans board of McCann-Erickson, Chicago. 


© A. O. Dillenbeck Jr. and Thomas P. Galavan, formerly manager and 
assistant manager, respectively, of the Los Angeles office of Duncan A. 
Scott & Co., West Coast publishers’ representative, have incorporated as 
Dillenbeck-Galavan Inc. The new publishers’ representative will have 
offices at 5010 Sunset Blvd., Los Angeles. 


® Van Brode Milling Co., Clinton and Lowell, Mass., has named Cham- 
bers & Wiswell, Boston, to handle its advertising. A new advertising 
and merchandising campaign is being planned for the company’s ready- 
to-eat breakfast cereals and for its plastic division, maker of plastic 
forks, spoons, knives and related products. 


® Lincoln Engineering Co., St. Louis, has named D’Arcy Advertising 
Co., St. Louis, to handle advertising for its Multi-Luber power lubrica- 
tion systems for autos, farm implements, etc. 


® The Columbia & Sun, Vancouver, Wash., has named Ward-Griffith 
Co. to be its national representative. Ward-Griffith will establish a 
Portland, Ore., office on Sept. 1, to be managed by James S. Mills, 
presently in the New York office. 


® Sullivan, Stauffer, Colwell & Bayles, New York, and Burton E. Wyatt 
& Co., Atlanta, have been elected to membership in the American Assn. 
of Advertising Agencies. 


® Glamorene Inc., New York, has appointed Dorsey Forrest director of 
advertising and research for the carpet cleaner company. Mr. Forrest 
‘has a varied background in advertising and is now on leave from 
Indiana University, where he is a professor of advertising. 


® Kraft Foods Co. will introduce a new Italian dressing with a 1¢ 
sale advertised in Sunday newspaper supplements starting Aug. 21. 
Color pages pushing the two-for-one package will run in The American 
Weekly, Parade, This Week Magazine and 12 local supplements. Thou- 


Mass Market Publications—Better | for Crippled Children & Adults, |sand-line ads also will appear in 15 small-city dailies. The drive will 


Living’s publisher—showed a net | 


profit of $14,879, as against a loss | 


of $27,650 for a comparable period 
of 1954. 


have forced him to give up his 
duties with the Advertising Re- 


| search Foundation. 


® Fred B. Manchee, ARF chair- 


® George H. Allen, president of man, and executive v.p. and treas- 
Mass Market Publications, said the | urer of Batten, Barton, Durstine & 
magazine had added 44 new super- ‘Osborn, in announcing Mr. Hart’s 
market chains and _ distributors, ‘appointment said that Mr. Hart’s 
roughly continuing the average of acceptance “is good for the adver- 
ten new distributors a month set tising business, in fact for business 
for the last two years, or 258 for generally. His diversified experi- 
that period. ence qualifies him, as perhaps no 

Mr. Allen estimated circulation other man, to succeed Mr. Kobak, 
for the first half of 1955 had ex- ‘who has served the foundation 
ceeded that of a year ago, and with rare competence and faithful- 
would be well over the 2,300,000 | ness, and well beyond the orig- 
guarantee. inally agreed upon length of time.” 


be supported on “Kraft TV Theater” and in grocery trade ads. J. Walter 
Thompson Co. is the agency. 


® Chemstrand Corp., New York, has scheduled a saturation spot radio 
drive for Acrilan sweaters starting Aug. 15, through Doyle Dane Bern- 
bach Inc. Minute announcements are set to run in about 45 markets, 
| with as many as 15 a week scheduled on some stations. 

/® Carillon Importers Ltd. has appointed Chester Gore Advertising to 
\introduce Bardinet, a new French brandy priced competitively with 
domestic brandy. The brandy will be marketed first in the New York 
area via newspapers. 


® Associated Broadcasting Co., London, one of the contractors which 
will be furnishing telecasts for commercial tv in Britain, has appointed 
NBC Spot Sales as its U. S. representative. Unlike the usual representa- 
tion contract, emphasis in this case will be on services rather than 
selling, since most of the business on British tv is expected to be placed 
through the London offices of ad agencies. NBC Spot Sales will assist 
Associated with technical, traffic and other problems. 
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200 New TV Stations 
Could Be Handled, 


Engineer Tells FCC 


WASHINGTON, Aug. 5—Members 
of the FCC were told today that as 
many as 200 additional tv stations 
could be accommodated in the ex- 
isting v.h.f. band if the commission 
took a fresh look at engineering 
‘data developed since its tv alloca- 
tion plan was issued. 

The proposal, by John H. Mul- 
laney, Washington consulting en- 
gineer, suggests that enough new 
v.h.f. assignments in big cities 
could be made so that all the ex- 
isting v.h.f. stations could shift to 
the v.h.f. band. 


s His plan calls for reduction in 
the distances between stations 
sharing the same channel, plus the 
use of low powered secondary sta- 
tions and directional antennas. He 
says the distance between stations 
in the East, for example, could be 
reduced from 110 miles to 85 miles 
without reducing the coverage of 
any of the existing stations. 

The plan was privately distrib- 
uted to the commissioners. Mr. 
Mullaney said the engineering ad- 
justments can be ordered by the 
commission itself without resorting 
to time-consuming hearings. 


Louis Wolfson Sues 
“Washington Post’ 
for $30,000,000 


WASHINGTON Aug. 3—Financier 
Louis Wolfson today asked $30,- 
000,000 in damages for three edi- 
torials in the Washington Post & 
Times Herald which allegedly 
“damaged his personal and busi- 
ness reputation, affected his 
standing in the business commun- 
ity and jeopardized the success of 
his present and future business 
undertakings.” 

The editorials discussed his role 
in the current strike which has 
tied up bus and street car service 
here since July 1. They were titled 
“Mr. Wolfson’s Strike” on July 
2; “Congress and the Strike” on 
July 18; and “Victory for Wolfson” 
on July 28. 


= The action filed in federal dis- 
trict court asked $10,000,000 dam- 
ages for each editorial. The action 
was directed against the newspa- 
per, Eugene Meyer, its chairman, 
and Philip L. Graham, president 
and publisher. 

Mr. Graham issued a statement 
that the Washington Post & Times- 
Herald is concerned only with get- 
ting better transit service for the 
community and that it is not going 
to be intimidated by nuisance law 
suits. 


Three Join ABC Publicity 


American Broadcasting Co. has 
added three publicity staffers—the 
in New York and two in Holly- 
wood. Christie Barter formerly 
with Musical America, has been 
named photo editor in New York. 
Joe Weston, previously with Mat- 
tel Inc., and Stan Morris, formerly 
with publicist Len Simpson, have 
joined the Hollywood staff. 


Allison Adds Alabama Office 


J. Howard Allison & Co., At- 
lanta agency, has opened an of- 
fice in Birmingham, Ala., in the 
Town House. Herbert F. Thomson, 
v.p. and an account executive, will 
coordinate the agency’s two of- 
fices. James E. Crim has been ap- 
pointed an account executive and 
manager of the new office. 


Miller Names Renton 

Harry F. Renton, office man- 
ager of C. L. Miller Co., New 
York, has been appointed sec- 
retary. He has been with the 
agency since 1941. 
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‘Tue Apvertising MARKET PLACE: 


Rates: $1.25 per line, minimum cHarge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


NRE RR RNS RARE AS TT LT I a 


HELP WANTED 


POSITIONS WANTED 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 


GEORGE WILLIAMS - PLACEMENTS 
Chicago 


209 S. State Ha 7-1991 


ADVERTISING SALESMAN. Young, ag- 
gressive trainee with car for national 
trade magazine. Will also assist editorial 
staff. Starting salary is modest, but op-| 
portunity is excellent for right man. Send 
complete data in first letter and recent 


photo if available. 
Box 7692, ADVERTISING AGE 
200 E. Ilinois St., Chicago 11, Il. 


WANTED: ASSIGNMENTS - HAWATI 
Chicago writer to have unusual contact 
facilities on non-tourist trip in Sept. Ma- 
ture, personable woman experienced adv. 
copy, features, publicity, research. 


Box 7693, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ARTIST - ART DIR. - PRODUCTION 
19 years experience with agencies and 
m’fr’s., 8 yrs. 
$6500. Box 7694, ADVERTISING AGE 


with present employer, 


200 E. Illinois St., Chicago 11, Il. 


ALL IS GRIST 
cohen which comes to our mill. 
Lila Molene 
ANdover 3-4424 


WANTED-OUTSTANDING LAYOUT 
MAN 


Position open in “Growing Denvers’ ” larg- 
est Advertising Art Studio. Excellent pay | 


and working conditions. Write or call: 


William H. Condit, 355 W. 7th Ave., Den- 


ver 4, Colo. Phone: MA. 3-6219 


105 W. Adams St. 
Chicago 3, Ill. 


AD MANAGER - 6 yrs. exp. with top 
Chicago agency as Jr. Exec. Familiar with 
all phases of adv. & merch. incl. premi- 
ums. Heavy on groc. store products; ap- 
pliances. Want opp. with major advertiser. 


Box 7697, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 


All types of positions for men and women. 
Chicago 


185 N. Wabash FR 2-0115 


Trade paper space salesman, successful 
experience covers food and food process- 
ing machinery. Wide acquaintance Middle 
West manufacturers and agencies. Pres- 
ently employed but desires change for 
bigger opportunity. Future potential more 
important than starting salary. 


Box 7698, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING 
LAYOUT MAN 


Position for production layout man_ in 
newspaper copy service department. Must 
be capable of preparing a minimum of 
15,000 agate lines (30-35 ads) of retail 
food and liquor advertising a week. No 
“show layouts” required. Imagination and 
speed essential. Send complete resume and 


samples. Personnel Manager. 


The Washington Post and Times Herald, 
1515 L St., N.W., Washington 5, D.C. 


Copy Chief-turned-client wants outside 
writing to satisfy that creative urge. Try 
me on one of your toughies. Money wel- 
come but not important. Set your own 
price and pay only if satisfied. Phone 
HI 2-6284 or write 1340 Division Street, 
Highland Park, Il. 


REPRESENTATIVES WANTED 


’ 

RADIO-TV ACC’'T EXEC. $15,000 

ust possess solid client contact back- 
ground, plus knowledge of radio-TV cre- 
ation, direction and production. Should 
have some exp. in network station contact 
and time buying. Splendid opportunity 
with southern 4-A agency. Contact in 
confidence. 

GEORGE E. PYLEAS 
Executive Adyertising Consultant 
WABASH EMPLOYMENT AGENCY 
202 S. State St. Chicago4 WAbash 2-5020 


Copywriter Wanted 


We need a man about 30 who can write 
ads and short editorials. This is your 
opportunity to join small ad agency, 30 
years young, in Chicago’s Loop. You must 
be a writer. We have A-1 accounts. All 
our people know of this ad. Tell us about 
yoy: state salary. Box 481, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


Copywriters—Ethical Pharmaceutical 


The writers we are interested in have al- 
ready cut their teeth on ethical pharma- 
ceutical advertising; they have a clearly 
demonstrated promotional flair; they are 
probably under 40; they work well as 
members of a team and their product.on 
of selling copy is consistently above av- 
erage 


We are a New York City advertising agen- 
cy with leading U.S. and international 
accounts in pharmaceutical and allied 
fields. Continuing expansion of our busi- 
ness requires the adding of more members 
to our staff. Please write fully, including 
education, experience, and salary require- 
ments to Box 459, ADVERTISING AGE, 
480 Lexington Ave., New York 17, N.Y. 


. investment. 


LOOKING FOR AN OPPORTUNITY? 


This may be it. Start your own 
sales-promotion agency, without 
Four- e monthly 
income usual within first six 
months. See Mr. Seaberg, Hotel 
Piccadilly, Georgian Room, New 
— City, Wed. August 17, 7-7:30 


CONVENTION 
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Advertising Age, August 8, 1955 


187 N. LASALLE, CHICAGO 


PUBLICITY 


Fine, Fast, Fairly Priced Photography 


pics 


DEARBORN 2-1062 
ILLINOIS 


COMMERCIAL 
INDUSTRIAL 


COPYWRITER 


Assistant to Advertising Manager 

Thoroughly experienced in Radio, Newspaper 
and Direct Mail promotion. Unusual oppor- 
tunity with national organization. Head- 
quarters Chicago. Starting salary $6,000.00 
to $7,000.00. Right man will advance rapid- 
ly. Give complete background and experience 


“Our 44th Year” 


4 ACCT, EXECUTIVES 


Multi-billing 4-A (non-New York) 
Eastern Agency needs food, gas 
and/or other industrial experience. 
Submit salary desired with abstract. 


GLADER CORPORATION 
“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


NEWSPAPER BUSINESS MANAGER 
and ADVERTISING DIRECTOR 


Fast growing midwest daily needs top 
business executive. Circulation over 30,000. 
No competition. Salary and opportunity 
limited only by ability to produce. Finest 
living and working conditions. All replies 
strictly confidential. 
Box 472, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


in confidence. Our organization knows of this 
ad. Write Box 483, ADVERTISING AGE, 200 
E 


. Illinois St., Chicago 11, 411 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


New, 
GUIDE” offers exclusive to right man or 
organization in a number of key areas. 


ARTIST-PRODUCTION man, 


town under 100,000, good potential. Share 


earnings, invest or not. Send full data. 
Box 7695, ADVERTISING AGE 


480 Lexington Ave., New York 17, N.Y. 


top-notch 
creative for national consumer, trade, di- 
rect mail, with solid technical know-how. 
Small new agency in nice Ohio river 


annual “Do-It-Yourself BUYERS 


Commission. Opportunity to capitalize on 
tremendous growth of do-it-yourself mar- 
ket. Write, T. T. Engel, publisher, Do-It- 
Yourself Buyers Guide, 5828 Lincoln, Chi- 
cago 45. 


COMMERCIAL ARTIST 


To teach in Trade Division of a small 


midwestern College. 
Box 7696, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S- NATIONWIDE 
OFFICE AND PROFESSIONAL 
Investigate our free-lance service. 
WA 2-2306 202 S. State St., 


CHICAGO SPACE REP. WANTED 


Apparel Trade Newspaper has opening for 
space rep. in Chicago area. Will furnish 
leads of women’s and children’s apparel 
manufacturers. Lucrative opportunity for 
right man. Submit full qualifications and 
experience. 


Box 7699, ADVERTISING AGE 


480 Lexington Ave., New York 17, N.Y. 


BUSINESS OPPORTUNITIES 


Chicago 


Copywriter 
Wanted 


We've been at it 25 years . . . built 
a respectable 20-man national ad 
agency in Chicago . . . now need a 
seasoned copy man who can re- 
lieve two youthful partners of 
some of the shirt-sleeve writing, 
and play an important part on our 
planning and contact team. 


Our roots were planted in Mail 
Order, so your production will be 
measured by the keyed, direct re- 
sults. Experience writing to sales- 
men (dealers, too) as well as 
consumers is valuable. Salary 


open. Obvious opportuni for 
personal andizement. Please 
make résumé complete. 


Box 482, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


$50,000.00 AVAILABLE 


For substantial interest in small growing 
advertising agency or related business. 
Young account executive with excellent 
contacts and experience with leading 4A 
agency. Automotive, food and drug back- 
ground. Formerly employed as TV produc- 
tion specialist with major network. Film 
experience. All 
considered. 


legitimate propositions 
Box 7688, ADVERTISING AGE 


480 Lexington Ave., New York 17, N.Y. 


For Sale-All or Part Int. in Profitable 
Suburban Shop. Paper. Chgo. area. Replies 
in conf. Box 17700, ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 


Experienced space man with back- 
ground of marketing, market re- 
search, sales promotion training, 
looking for progressive opportunity 
with alert publisher of industrial 
business paper. 
diately. 


POSITION WANTED 


Available 
Box 476, ADVERTISING AGE 


imme- 


200 E. Illinois St., Chicago 11, Ill. 


The Midwest's ) 
outstanding placement 
service for Adv.- Art & 

allied fields. 


By appointment only 
59 E. MADISON + SUITE 1417 
CEntral 6-5670 


CREATIVE OPPORTUNITY 


This agency, away from New York, stresses high 
copy standards in every medium. Now, we need 
another print writer who can measure up to our 
requirements and be worthy of the opportunities 
ahead for him. Preferably in his twenties or early 
thirties . . . imaginative, yet realistic 
progress but wishing to get ahead faster. In addi- 
tion to preparing newspaper and national magazine 
advertising, there will be important sales-promo- 
tion and merchandising material. So retail adver- 
tising experience would be valuable, but not essen- 
tial. We follow modern copy testing and research 
methods without being bound rigidly by them. 
Salary is open, but would not be important in view 
of the prospects with this agency and our method 
of giving participation to all those who contribute. 
In addition, the size of this agency makes certain 
that individual achievement is recognized. Box 479, 
Advertising Age, 200 E. Illinois St., Chicago 11, Ill. 


... making 


TO A YOUNG MAN 
WHO KNOWS THE 
BUILDING INDUSTRY 


—its marketing channels and 
methods of operation — its 
ways of thinking and acting 
and the language it speaks, 
this agency offers a sound op- 
portunity as a creative ac- 
count executive. Location in 
a major midwestern city. 

We are a medium-sized, 
well-established, congenial 
organization with long experi- 
ence and prominent accounts 
in both light and heavy con- 
struction. 

Agency experience is not 
essential, but substantial, 
well-rounded advertising ex- 
perience is definitely re- 
quired. 

A professional survey of 
your talents, at our expense, 
is a part of our employment 
procedure — we want a man 
with potential for growth. In- 
clude recent earnings in send- 
ing us your resume. Box 475, 
Advertising Age, 200 E. Illi- 
nois St., Chicago 11, IIL. 


FOR RENT .. . Near North Side, Chicago 
Dignified offices suitable for small 
advertising agency. Remodeled town 
house. 1,000 square feet, five offices; 
two single offices. DElaware 7-3870. 
National Sporting Goods Association, 
716 N. Rush St., Chicago, Ill. Will air 
condition. 


Experienced Writer 
Wanted 


Large midwest steel corporation 
has excellent opportunity for ex- 
perienced creative writer in 
advertising department. Prefer 
man 25-40 with engineering 
background who has written 
semi-technical literature and 
trade paper ads for metals pro- 
ducer. Duties will include writ- 
ing of catalogs and promotional 
literature. 

If you believe you are the man 
we want, tell us all about your- 
self in a letter. Please give full 
details of your experience, and 
salary range expected. Members 
of our Advertising Department 
know of this advertisement. 
Write Box 480, ADVERTISING 
a 200 E. Illinois St., Chicago 


Key position 
for Junior Executive 


ADVERTISING, MARKFTING, 
MERCHANDISING MAN 


This is an opportunity for a 
young, aggressive man, age 25 to 
30, who wants to work and grow 
with a major industrial concern, 
located in Atlanta, Georgia. This 
concern sells waxes, cleaners, and 
other maintenance supplies to 
bulk industrial. and institutional 
consumers. 
The man we want must have in- 
herent creative skill required to 
handle advertising details such as 
layout, copy and design in con- 
junction with Advertising Agen- 
cy, and must have the ability and 
desire to supervise diversified 
sales promotion, merchandising 
and marketing functions. 
Since this position is the stepping 
stone to executive level, appli- 
cants must pass rigid personality, 
educational and intelligence tests. 
Write giving personal history, 
background and experience. In- 
clude recent photograph. Starting 
salary ranges from $6,000 to $8,000 
depending on qualifications. 
Box 478, ADVERTISING AGE 

480 Lexington Ave., 

New York 17, N. Y. 


GOOD OPENING FOR 
POINT-OF-SALE 


DESIGNER 


(ILLUMINATED INDOOR SIGNS) 


5-FIGURE JOB 
PLUS INCENTIVE 
INCOME 


We are the country’s largest pro- 
ducers of indoor type, illuminated 
point-of-sale signs. An ever-grow- 
ing list of accounts served now 
necessitates Our augmenting our 
designer staff. 

Current opening will require a 
top-bracket point-of-sale designer 
who has proven “know how” in 
this field. Commercial artists, in- 
dustrial designers and other de- 
sign people will not necessarily 
measure up to our requirements 
unless they know point-of-sale ad- 
vertising and the designing of 
accessories thereto, with, if pos- 
sible, some knowledge of sign ma- 
terials and mechanics. 

The job is a good one—S-figure 
remuneration, plus incentive. Tell 
us about yourself—what you've 
done—and how soon available. 
Write RAY BECKER, in Charge 
of Sales— 


OHIO ADVERTISING DISPLAY CO. 
118 W. Pearl St., Cincinnati, 0. 


" SALESMEN 


Selected 
Advertising Field | 


long-established national publishing house offers permanent positions 
in metropolitan New York to men, 25-34, with good personality, education 


and successful sales experience. 


Career sales opportunity for men capable of earning to $10,000 per year. 


SALARY PLUS COMMISSION. 


MANAGEMENT GROWTH POTENTIAL 
Send complete résumé to Mr. G. C. Jermyn 


THE REUBEN H. DONNELLEY CORP. 


305 EAST 45TH STREET, NEW YORK CITY 


WANTED: SENIOR COPYWRITER 
SALARY—$18,000.00 


Opportunities such as this don’t come often! 

One of the nation’s major advertising agencies is looking 
for a top-flight, senior grade copywriter. 

This man will be around 30 to 40 years of age. He will 
have proven ability in sparking and producing fresh, 
bouncy copy for space and TV on a wide-range of ac- 


counts. 


This is no assignment for a neophyte. This man will have 
a minimum of six years, preferably more, of full writing 
responsibility on major national accounts. 


If copy is your career! If you feel you can meet the 
challenge of creating sales building advertising for some 
of America’s blue chip accounts—please send complete 
resume, including present salary, in confidence to: 
Creative Director, Box 477, Advertising Age, 
200 E. Ohio Street, Chicago 11, Illinois. 
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Koupon Krusader’ 
Gets ‘Kiss-Off' 
at GF Meeting 


(Continued from Page 3) 
and Leonard F. Genz, secretary of 
GF, but the conversation had been 
“more or less general and had 
nothing to do with coupons.” 

Mr. Dickson said he had been 
given “such a smooth brush-off” 
he didn’t realize he was getting it 
until it was too late. Then most of 
the key GF executives had left. 

Since then, he said, he had 
spoken on long-distance phone 
with several people at GF and had 
demanded four things: (1) A copy 
of the photo release he had signed 
when he attended the stockholders 
meeting; (2) Prints of the photo- 
graphs that had been taken; (3) A 
copy of the minutes of the meet- 
ing, and (4) A list of the stock- 
holders. 


= Mr. Dickson appeared at the 
meeting wearing a coonskin cap 
and carrying an _ old-fashioned 
squirrel gun and a leather knap- 
sack. His trousers were relled up to 
his knees, and his attitude, AA was 
told, was “aggressive and trucu- 
lent.” 


However, under the persuasive 
influence of some of the GF girls 
who were in attendance, Mr. Dick- 
son was induced to check his coon- 
skin cap, squirrel gun and pouch. 
He did not speak during the meet- 
ing. 

At GF, a spokesman for the com- 
pany told AA that “several GF 
officers talked with Mr. Dickson 
before the annual meeting and on 
the day of the meeting, and since 
‘the meeting they have had several 
talks with him by long distance 
telephone. They invited Mr. Dick- 
son to White Plains for a confer- 
ence to make clear what he wants. 
Although he has not availed him- 
self of the invitation it still stands.” 


® GF confirmed that Mr. Dickson 
is a customer and a stockholder, 
but refused to say how many shares 
he holds. It would be very difficult, 
AA was told, for the company to 
make a tabulation of its unre- 
deemed coupons, as couponing is 
handled by several different divi- 
sions of the company. 


Mr. Dickson, an Oregon grocer 
who claims to hold $25,000 to $30,- 
000 worth of coupons which var- 
ious manufacturers have refused 
to redeem, insists that he is going 
to continue his “Koupon Krusade 
to get more people to use their 
coupons so manufacturers. will 
either give up the practice or cut 
them down to reasonable limits.” 


Magazines Run Combined Ads in 27 
Dailies to Promote Newsstand Sales 


(Continued from Page 3) 
stands This Week.” It will be four- 
column size, with the length de- 
pending on the number of partic- 
ipants. The 84-line insertion will 
be a 2 col x 3” box and the 112-line 
insertion will be a 2 col x 4” box. 
No magazine will be allowed more 
than one space unit in an ad. Mini- 
mum number of insertions is six. 

All copy and production will be 
handled by Lewin, Williams and 
the cost of these services is in- 
cluded in the basic rate. 

Long Advertising Inc., San Fran- 
cisco, is the original promoter of 
Omni-Mag. The west coast agency 
felt, however, that the operation 
should be handled from New York. 
Lewin, Williams then took over the 
project as a result of its position 
as New York headquarters of the 
Continental Advertising Agencies 
Network. Long is the San Fran- 
cisco member of the network. 


® The newspapers on the Omni- 
Mag schedule are: 
Cleveland Plain Dealer; New Or- 


leans Times-Picayune and States; 
Washington Post & Times-Herald; 
Columbus Dispatch; Fort Worth, 
Star-Telegram; Jacksonville 
Times-Union; Omaha World-Her- 
ald; Phoenix Republic and Gazette; 
Portland Oregonian; Providence 
Bulletin and Journal; Richmond 
News-Leader and Times-Dispatch; 
Rochester Democrat & Chronicle 
and Times-Union; St. Paul Dis- 
patch and Pioneer Press; Spring- 
field Union and News; Syracuse 
Herald-Journal and Post-Standard; 
Tulsa Tribune and World. 


® The media list was worked out 
by Lewin, Williams in cooperation 
with circulation managers and it 
|Teflects the interest of magazines 
in developing newsstand sales in 
/secondary markets. Mr. Brodie told 
‘AA the large metropolitan centers 
were by-passed because magazines 
or their distributors have head- 
quarters in these areas and it was 
felt that the secondary markets 
would provide a better test of the 
pulling power of Omni-Mag. 


L. you are looking for a job with greater opportunity (or 
more dough) than the one you have now, you can knock 
on the doors of more than 31,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in the advertising business 
shop for all kinds of advertising employees. 


Closing date: Wednesday before Monday publication. 
Write or Call . . . Classified dept. 


Advertising Age 


200 E. Illinois St. 
Chicago 11, Ill. 
DE lewore 7-5200 
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THIS AD DIDN’T PULL—Parker Pen Co. | 
ran this ad in newspapers in China, | 
India, Italy and other foreign coun=| 
tries, warning infringers that they | 
would be prosecuted, or that Park- 
er would help them to make honest 

merchandise. No one accepted. 


Foreign Pen Makers 
Give Parker Trouble 
With Imitation ‘51’ 


(Continued from Page 3) 
said that of all the imitations the 
Italian versions are the best, the 
Japanese types the worst. All of 
the fake pens are poor internally, 
he said, and most of them will 
write for only a short time, or not 
at all. The company occasionally 
receives fake pens to be repaired, 
which it refuses to do. 


= Some “51” pens have been pur- 
chased in Italy with the Parker 
name imprinted on them. Others 
have been sold under names like 
“Parcher,” “P.arker,” and “Paker.” 
Some Italian pen makers have ex- 
ported imitations with no mark. 
These were stamped with names 
by the importers. 

Several years ago, Kenneth 
Parker, board chairman, published 
advertisements in newspapers and 
other publications in Italy, China, 
India and other countries offering 
to aid infringers to produce the 
kind of pens they are fitted to 
make. The ads also warned in- 
fringers that Parker would pros- 
ecute them. No replies were re- 
ceived from the ads, and the pens 
continued to show up on the for- 
eign markets. 

Good imitations of the “51” also 
are made in Russia, but apparently 
are sold only to Russians and not 
exported. Last year, Parker of- 
ficials saw a picture of A. Y. 
Vyshinsky, Russian delegate to the 
U.S., using a pen that looked like 
a “51.” In answer to a letter from 
Parker, Vyshinsky’s first secretary 
said Mr. Vyshinsky was using a 
“Moscow” pen, made in_ the 
U.S.S.R. Parker said the pen was 
identical to the “51” except that it 
did not have an Arrow clip. 


= Parker is frustrated in Spain, | 
where many Italian imitations are | 
widely sold throughout the coun- 
try. The Spanish “working law” 
specifies that items sold in Spain 
must be manufactured there, and 
Parker does not have a manufac- 
turing plant there. | 

Parker estimates that it has | 
spent more than $1,000,000 over. 
the last 10 years in filing patents | 
and copyrights in nearly 70 coun- 
tries, and in legal actions against 
copyright infringers. 

D. S. Parker, exec. v.p. of the) 
company, learned the selling tech- 
niques for the fake pens first hand 
while on a recent vacation in Italy. | 
As he left his hotel one day, a man 
came up to him and offered to sell 
him a fake “51.” Mr. Parker lis- 
tened patiently until the man had 
finished his pitch, and then handed 
the man his personal business card. 
“My benefactor,” the man mur- 
mured, and with a big smile on 
his face, the surprised peddler 


| 


turned around and ran away. 


et te Vous, 
a’ 
ov! 


Over*7O0O families-3/ 1, 


of the people (15 years and older) in households with 
incomes of $7,000 or over, in New York City & suburbs 


are News readers- 


. The 4,780,000 Daily News readers are your best 


prospects for practically everything—as you'll 
learn from the most significant study ever made of 
New York City newspapers and their markets—in 


Profile of the millions 


based on 10,349 personal interviews, by W. R. Simmons 
& Associates Research, Inc. Visual presentation, by 
appointment only. Inquire any New York News office. 
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(Copyright 1955 by News Syndicate Co., Inc.) 


Cleansing Cream 417, 


of the women (15 years or older) in New York City & 
suburbs, who used cleansing cream in the past month 


are News readers- 


The Daily News women readers total 2,290,000... 
they buy most of the toiletries, groceries, women’s 
suits, shirts, blouses, hats, perfume, lipstick, 

face powder, mascara, and nail polish sold here 

—as you can learn from the most significant and 
informative study ever made of the New York market 


Profile of the millions 


shown in visual presentation, by appointment only. 
Ask to see it! Inquire any New York News office. 
(Copyright 1955 by News Syndicate Co., Inc.) 
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of the women living in New York City & 
suburbs, who bought bed linen within the last year 


are News readers- 


The News has 2,290,000 women readers daily, is a 
favorite of women in every category—in top income 
and educational classifications, owned homes, 

charge accounts, and families with children. Don’t miss 
this comprehensive and significant readership study 


Profile of the millions 


if you do business in the New York market, and want 
to know how to make your advertising make more sales! 


(Copyright 1955 by News Syndicate Co., Inc.) 


e 


“emueusesenunznaasdan se o® 


ee 
si 3 . _ - - ; “a * 
i Oe s , a 
Sei a 
he 
‘; Advertising Age, August 8, 1955 91 
Ye 
. 
£7 } ] ; 
es => ie, s 
me 
* 
| 
<—. o = 
* a + y Pad 
fy 
=e || oN )) : 
Sse Ht : alt} >) ae 
: a te | | “y . 4) 4 
Ghrwe t0 outs Gute SSS (  ______. — fey 
om «se ++ y 
ancouees it oe WOW « 
cS il — 
| ye_e ss 4 
ont sad machen | 
Sa py 
pay Ea 
} ene $e 
| “8 Cotormane ine she 
cen cn ae a 
| wun || 
Hee horned dunia. tee 
on weak 
ook ond old take ae 
. 
| egsgu ese eaaeaacaeeaes @ 
ot Ah ' 
| ' et) 
f ~ | 
ra) = 3! 
ae ———* k . 
peat oz 
. oe 4) | Y 
, > v 
‘ | 
ee ee - . 
. ‘ F 
|| | Bs | Py I (a) 
°° ( ° “a 2S ‘ 
fe — Pd if - 
P - ° D ig on : 
? = . sere &!// |)\\ \9 oo 
ey i * 
%e, Poe _ ei <= On 
é e ToS ee ae \ d 4 4 =o eS 
| aa ; (@ = _ eres 
=, eee -B-- - ° y/ 
” A ele is dC wt a 
7 Ge 7 i ‘ 
- oy . a LA 8 
: ‘ pate ~~ 
: F - 
i . 
, . f c - | 
. — Lr Q 
. 
. 
g : | , 4) \pynveuiai 
J . ig . a | ry | | | 
: " - a 
a —™hhe ———<——— aneeeeeneeeaans 
E ’ 
, 
eld z ‘ : * 
Po ee MON Le nae ‘ i ie ‘ Fah ap SF ane PO ae $5 wn ieee wy Rp Ba TG tht gs ‘ane vr. Mae C Sages eh s qe Be: AS a co ea Cet Pag te am é Me Se ; : 
rg Far nd pe cw eed dn Oe a RTA A nt ene ah OL SEP PSS eee UR a A ak ge ria eer en a Ui ee ete ei keene ieee TE. Sat ER Ad AS IN Regs MEO S LE Re Naitiahaed eh cra Si a fede NR PRs Fe IIT oO TS ane ene icons ce Nn Bm etait peer eeageeell pis : 
Se 4S ASBCAD (2 8's DM REEL BR es fe ee BP OM CY Lui ng - a Rene G Naec  a Bo Re et & ean - Pe ce Sed st F re ae roe en Ry ERPS ee a AR YY ae Wee CALS. pe LP yale ORRIN a 205 as RE eee AS sae ee Pog NSA tle Dod > aes tweak, Sei Te te eine E ano, ee 
Sad ea eS ee re ? fone Bre ies 2 es BOE rae ag sy Oe ety ar 2 3 coal ane 73.05 xi Ato 3* Pe +. en ee tue pe ee SS het Ft + Learn? ALE Sah te O'S ey tee, NE ae SEBS. aie be tee es eta yl a ee Ri PA ce he ONS hee ; es ee 
pe E> SP a OS, os MS A ot WR es ee BML Sy, eels 3 os Bee Re ed” Sree Pa ee i TD a ade REY gat dead eat he Fos ae Le eee Pe el ee ee in Se eee Ake ge eS OT ie Marte ee en i Cute Sos eS eae Se IE Ee LAP ALE 5 
a igs 44 heed ‘er a ‘s ee Ae de Saige tS oe a iis ie gs Sagics STS the ere ERA 7 Po Pees “hy ne. Ws hte Ret re SRE a pais cae pee ae at Se eg aye a gt as 2 by Apa es s oe y Rare eos Maer SE ot ahGs J Ae ee ee 
me NY ad OPS Soaps et a, eos Sane Sg ey 4 te RS ee eat o> Ree pd WOR ss Ce aes ¥s/hs - SBA aR mes Ke ‘? ce a the - ey ee a ee) ee 2D. ie a * elee Clee Po. pee ee. Us BE. CRO. agit oi Lae Be ae, eer” SP mo, OS ie a ae ss ON ages Lee, ZS re 
ma : ae eee pan 3 Poteee gov SG Sea Bute f a3 Pte ys Aas anes Nes tay AS pep 2a ee ee: Fdig soph y Ah ane ty oe lage) ae ne a he pyre 7 ota er Pano. ve ee %, ve tty fos ere Rear ie yeh Ag ne pe Ue gree ty 
ST ae 23 es era kes ae eae A EE yh EOF a On a A“ pian Ska Oe Bet 1s apt inte ad be ee REN SAo Vp Se a en TRE Peas: LGA ye hee ae a he A et aN cat Se ti Oe Re re ae I ae OA RS, Seek PORN A RN oa Ee See LAS eee 
ea on Go ge FRE eg RA Wes 5 Oe nce SR OTT Ghicahee TST Pee erie baie. t pot PSP i it it | et ne ee ee a ee a a ae a 
CRP NGA SS a ae pr (PS reds Rae ods Seger ae, Cl! eign etter apt an BMT URE AG ce ge ROR RO RE Be gt AS hh ae gh TER Be tee ty, Uh Ae ge ta She gh op ett ME OE Me tea Sa Myliy CEL OR | eee oe page ee oe SL ee 


(oss Wide By iia oa! eee sen a Oe Sy fat rad Eee eg see A Rn eee ee 
SE Se BE GSS Re. EY CIM ee eee Se ees) eS 


hen = fea ae Ae ab a 4 RAAT A" Se ieee © 


A multi-billion-dollar market—that’s Phila- 
delphia! You can get your share of it by 
putting your sales message in Philadelphia’s 
favorite newspaper—The Evening* and 
Sunday Bulletin. 


Philadelphians buy it, read it and respond 
to the advertising in it—and they are show- 
ing particular interest in The Sunday 
Bulletin and its new dress. 


Featuring 10 different sections, with R.O.P. 
editorial and advertising color, it is bright, 
fresh and easy to read—published on our 
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new presses, in new type, in the most mod- 
ern newspaper plant in the world. 


Day after day, year after year, the people 
of Greater Philadelphia (A.B.C. City and 
Retail Trading Zone) look to The Evening 
and Sunday Bulletin. Here’s a concentrated 
audience of your best customers anywhere, 
a solid, well-regulated market of immense 
buying potential. To sell ’em, tell *em—in 


The Bulletin. 
The. Bulletin is Philadelphia. 


*Largest evening newspaper in America 


than any other newspaper 


In Philadelphia nearly everybody 


reads The Bulletin 


Advertising Offices: Philadelphia, 30th and Market Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta © Los Angeles * San Francisco 
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